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Hi, I'm Mashi.

For 10 years, | climbed the corporate
ladder, achieving success in global
companies. But deep down, I felt
lost. I was stuck in the 9-to-5 grind—
overworked, under-appreciated, and
constantly asking myself, "Is this
really the life I want?" That
realisation hit me hard. I knew I
couldn’t spend another 10 or 20 years
feeling this way. I craved more—
freedom, purpose, and the chance to
build something rneaningful. So, 1
took a leap of faith. It wasn't casy,
but I left it all behind to discover

what truly makes me come alive.

Now, I live life on my own terms. No
more Monday blues, no more
dreading the future, and no more
scrolling through Instagram Wishing
I had someone else’s life. I've created
a life where I can travel, work from
anywhere, and genuineiy enjoy the
everyday moments. It took time, but
I found a way to turn my passion
into profit—and now, I want to help

you do the same.

I wrote this self-guided coursebook
to take you on a journey of self-
discovery, using prompts and
exercises to help you reflect and
brainstorm at your own pace. It’s
like having a growth coach by your

side, but you're in full control.

I know what it’s like to feel stuck
and undervalued, but you don’t
have to stay there. My hope is that
this guide gives you the tools and
confidence to take the next step,
trust your passions, and build a life
and business you love. I'm here
cheering you on, because the world
is yours—you just have to believe in
it.

Love,

Mashi
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Introduction

What is this course?

Hey there! I'm so glad you're here. This isn’t just another course—it’s a
life-changing journey. We're going to dig deep, unlock your true
potentia], and turn your passion into somcthing that can actua]ly make
you money. Whether you're ready to say goodbye to the 9-to-5 or you

just feel like something’s missing in your life, you’re in the right p]ace.

This course is for people like me, and I bet it’s for you too. Maybe
you're feeling stuck, knowing you want more but aren’t sure where to
start. [t might seem very overwhelming, the great UNKNOWN. Or
perhaps you've got a good job, but it’s just not lighting your fire
anymore. You're tired ofcounting pennies, stressed about bills, and
wondering where your money’s going each month. Maybe you're
dreaming of a softer, slower life where you're not constantly on edge—

but right now, that feels impossible.

If any of this sounds like you—guess what? That's a good thing. It
means you've reached the point where change is not only possible, it’s
necessary. You've hit that moment where there’s no going back, and
trust me, your life is about to take a turn for the better. 'm here to
walk this journey with you. This is your fresh start, and together we'll
figure out exactly how to build a life and business that feels right for

you.

This isn’t a get-rich-quick strategy; it's a tried and proven method that
has worked for hundreds of people like YOU, who know what they
want and are fully committed to transforming their lives. Let’s dive in

and sce what's ahead—Dbecause chis is where it all Changcs!
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Course Setup

What is this course?

This course is broken down into 5 clear stages, designed to give you the
right information at the right time—without overwhelming you. WwWe'll
start from scratch and build up step by step, with no shortcuts or
guesswork. It’s so beginner-friendly that even your grandma could pick
it up and follow along! I'll guide you through every stage, so you'll never
feel stuck or lost. Together, we'll leave no stone unturned, and by the

end, you'll have everything you need to succeed.
The Self-Assessment

The Self-Discovery

The Business Idea

The Building of Your Brand

The Monetizing and Sca]ing for Profit
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Preparing for Success

Laying the foundation

Commit to Your Growth Time
Set aside time each week to focus on your growth. Whether it's just
an hour a day or a few hours a week, treat it like a non—negotiub]e

meeting \Vith yOUl‘SCH: th}l[ you can’t C}ll’lCG].

Use the Resources Available to You
Make sure you've got everything you need before you start—access

to ChatGPT, Canva, Pinterest, and a PDF reader. Get comfortable

with these tools so you can dive in without distractions.

Set Realistic Goals
Be kind to yourself. Set go:tls you can actunlly achieve. Real growth

comes ﬁ'om Sl’l’lélll, steady steps, not ﬁ‘om I‘UShil’lg [hl‘Ongh it 'AHA

Stay Dedicated and Consistent

The real change happens when you keep going, even when it’s hard.
When progress feels slow or life gets tough, remind yourself of
WHY you started.

Stay Engaged with Your Journey

Keep a notebook nearby for those lightbulb moments. The more

you stay involved, the deeper your transformation will be.

Stay Focused on Your Path
This is about your journey, not anyone else’s. Don't get caught up
comparing. Focus on your progress, your wins, and your unique

growth.
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System Access

Setting up your systems

Before we dive in, I recommend having the following accounts ready to
8 g Y
go. If you don’t have them yet, no worries—you can sign up for free!

These tools will make your journey smoother and more efficient:

e ChatGPT - To help you with brainstorming, summarising, and
generating ideas.

e Canva — To use my readymade templates and create visuals and
assets.

e Pinterest — For inspiration and mood boards.

e A PDF reader such as Adobe or Preview — To access all your

resources easily.

Having these set up beforehand will save you time and keep you

focused on making progress!
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https://chatgpt.com/
https://www.canva.com/
https://www.pinterest.com/

Your Digital Assistant

How to set up your own ChatGPT thread

As you work through the course book, I have included a few simple
tools to help you stay organised and focused. For tasks like
summarising your ideas during brainstorming, we'll use ChatGPT as a
handy digital assistant to save you time. This way, you can focus on

what really macters.

Step 1:

Login or create an account with Open AI/Chat GPT.

Step 2:

Setting your chat’s purpose, topic, and tone is important. Tell
ChatGPT exactly what you want the conversation to be about. This is
like setting the "rules” or "mood" for the chat. For example,

"From now on, you’ll be my digital assistant as [ work through the “Turning
Passion to Profit’ course. I'd like your help to clarify my notes by summarising
my brainstorming points. Please keep your tone friendly and simple, avoiding
any technical terms, as your goal is to make everything easy to understand for

me."

Step 3:
Bookmark the new ChatGPT thread or keep the tab open in your
browser, as throughout this workbook, you'll come across ChatGPT

prompts to help guide your brainstorming and reflection.
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Introduction

Your goals for this course

5 reasons why I want this
course to change my life

5 current challenges I'm
ready to overcome
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Introduction

Your goals for this course

5 things I will do to stay
committed to my growth

5 reasons my future self will be grateful
for taking this course

10
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As you move through this course, remember to
honor how you feel—every step matters. Stay
connected to your ‘why.” because that’s what
will carry you forward. Be kind to yourself.

growth takes time. but with dedication and
effort. you'll get there. Don’t be afraid to ask
questions or feel stuck. ['m right here with you.
supporting you every step of the way.
You've got this!

ROWTH
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The Self-Assessment

Let’s uncover what is holding you back

Before you can step into the life and career you truly desire, it’s essential to

understand what’s been holding you back. Whether it’s burnout, lack of

fulfilment, or fccling stuck in a job that no 1ongcr serves you, this stage is

all about digging deeper. We'll explore the root causes of your stress,

dissatisfaction, and misalignment, helping us identify the barriers standing

in your way. Through a guided self-assessment, you'll gain clarity on what’s

bCCI’l b]OCkil’lg your ngWth. Ol’lly once we've Ul’lCOVCer thCSC Obstaclcs Wll]

we be ready to move on to the next stage.

What we'll explore in this stage:

Identify current state

Gain clarity on where you are right now in your life and career.

Recognise the barriers
Understand the obstacles that have been holding you back

from progress.

Noticing signs of burnout or lack of purpose and fulfilment
Recognise any signs of burnout and reflect on the areas of your

hfé Where you may fCCl unﬁﬂﬁl]ed

Challenge your barriers/ lirniting beliefs
Learn to confront and challenge the beliefs and thoughts that

are keeping you stuck.

Visualise your desired future
Imagine what your life could look like when you overcome

these barriers and align with your purpose.
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Activity 1
Identify your current state

Write about how you feel about your current life and career. What are the
daily emotions you experience (burnout, stress, boredom, etc.)? What do

you love about your life, and what feels draining?

'@' Prompt: How does my current career and lifescyle make me feel?

How I feel about my current life

including the daily emotions | experience

How I feel about my current career

including the daily emotions I experience
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Activity 1

Identify your current state

What I love about my life:

What is draining my life right now:

Now that we've reflected on how you feel about your current life and career,
identifying both the aspects you love and the areas that drain your energy—
it’s time to move forward and recognise any barriers chat might be holding

you back from reaching your full potential.
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Activity 2
Recognise the barriers

Think about the main barriers in your life. These could be ]imiting
beliefs, fears, or external pressures (such as financial concerns or famﬂy

expectations).

@ Prompt: What thoughts, beliefs, or fears are stopping me from making a

change in my llfe? How have these beliefs held me back?

eg.
Thought: " wonder if I could actually turn my hobby into a profitable business.”
Limiting Belicf: "I don't think I have the skills to leave my 9-to-5 and succeed on my own."”

Fear: "What if I quit my job and fail—how will I support myself and my family?"

The thoughts/ limiting beliefs/fears in my

life are:

Why do I think these barriers (beliefs/
thoughts/fears exist?
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Activity 2

Recognise the barriers

How have these barriers impacted my
ability to pursue something different?

Upon self-reflection, my 3 key takeaways

about my barriers are:
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Activity 3
Noticing signs of burnout or lack of purpose and fulfilment

Take a moment to reflect on whether you're experiencing signs of

bl.lI'I’IOLlE or a lack Of‘purposc in your llfC and WOI‘l{.

'@' Prompt: Think about the past few weeks. Are there specific moments, tasks,

or situations that have left you feeling especially tired/disengaged/drained?

The tasks or situations that consistently

drain my energy are:

I notice recurring patterns where 1 feel

disconnected or unfulfilled during the

day W]’lCl’l:
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Activity 3

Noticing signs of burnout or lack of purpose and fulfilment

The emotions that surface when I think
about my current life, job, or career path:

At the end of most Workdays, I feel either
energised or exhausted because:

My 3 kcy insights from noticing signs of a
burnout or lack of purpose are:
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Activity 4
Challenge your barriers/limiting beliefs

Now that you've identified your limiting beliefs, rewrite them in a
positive light. Replace thoughts of “I can’t do this” with empowering

statements like “T am capable of creating the life I want.”

@- Prompt: For each limiting belief you listed, write an alternative,

empowering belief.

I — I

Example: Example:
I can’t change jobs without having a I have the power to change jobs and
back up plan. create new opportunities, trusting

that I can create my path as I go.
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Activity 4

Challenge your barriers/limiting beliefs

S — I

Now with all that positivity, let’s visualise your dream life.
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Activity 5
Visualise your desired future/dream life

Now that you've started identifying and challenging the beliefs and
barriers holding you back, let’s take a lcap into the future. Imagine you've
overcome all obstacles and created the life you truly desire. This activity is
about painting a vivid picture of what living with freedom, passion, and

purpose looks like for you.

@ Prompt: If I had no limitations, how would my life look? How does my ideal

day look, and how does it feel to live with freedom and purpose.

If T had no limitations, what would my
life look like?

What does my ideal day feel and look like

when I'm living with freedom and

purpose?
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Activity S

Visualise your desired future/dream life

How do I spend my time when I've
overcome all my obstacles? For example,

travclling, quality time with family etc.

How do I feel waking up each morning in

the life I've created for myself?

What choices do I make that align with

my values and dreams?
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Activity 6
Creating my future life vision board

Now that you've started breaking down the barriers holding you back,
and Visua]ising your future life, it’s time to have some fun and get
creative! This is your chance to visually bring your dream to life by

creating your very own vision board with Canva. Think of it as your

personal roadmap to the future, a daily reminder of what you're working

toward and how incredible it’s going to feel.
Step by step guide to creating your vision board on Canva

@ Step 1: Log in or sign up on Canva

Visit canva.com and log in, or create a free account if needed.

@ Step 2: Growth Unlocked vision board template

Click and open the Growth Unlocked vision board template on

Canva. Important - remember to first make a copy. First page is

for inspiration. Second page is your own canvas.

@ Step 3: Add your images, quotes, and visuals

Drag and drop your selected images, quotes, and symbols onto the
template. Arrange them to reflect your goals, resizing and layering

as needed.

@ Step 4: Download or print your vision board
When satisfied with your design, click “Share” in the top right,

then click “Download” to save it.

. Tip: Use your vision board as a desktop wallpaper or print it for

& daily inspiration! You must be able to see it everyday!
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https://www.canva.com/
https://www.canva.com/
https://www.canva.com/design/DAGSylPX2zc/bBjZXuPBP0aaB4a_NVk3pA/view?utm_content=DAGSylPX2zc&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview

Key Learnings
Congratulations on completing Stage 1: Self-Assessment!

This stage wasn’t just about reflection—it was about confronting the
barriers holding you back and gaining the Clarity needed for real
transformation. I know it may have been revealing, and perhaps even a
bit confronting, but you should feel proud of the insights you've
uncovered and the foundation you've laid for the journey ahead. Below
are the key takcaways from chis stage, cach one bringing you closer to

unlocking your growth and the life you deserve.

Identified your current state:
Recognised how your career and lifestyle impacted your well-

being.

Recognised your barriers:
Understood the obstacles that prevented you from pursuing a

purposeful life.

Identified signs of burnout/lack of purpose:
Spotted early signs of burnout, and/or lack of purpose and
fulfilment.

Cha]]enged ]imiting beliefs:
Reframed beliefs that held you back, embracing a growth mindset.

Visualised your future:
Created a clear picture of a life aligncd with freedom, passion, and
purpose.

Now, with a clear vision ofyour desired future, it’s time to move forward
into Stage 2, where we'll dive deeper into uncovering your unique

purposec.
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The Self-Discovery

The ‘Passion Unlocked’ exercise

This stage is all about tapping into your true passions and aligning them

with your deeper purpose. Together, we'll explore what truly lights you up

and how it can fuel a life filled with meaning and fulfilment. Using the

‘Passion Unlocked’ exercise (inspired by the Tkigai concept), we'll connect

your passion to your purpose, guiding you toward a career or business idea

that not only excites you but also brings lasting success. Get ready to dive

dCCp and start creating tl’lC 11fC y0U7VC always Wantcd!

What we'll explore in this stage:

What are you good at?
[dentify the skills and strengths that come naturally to you.

What do you love?
Discover the passions that truly energise and fulfil you.

What is your potential market need?
Explore the opportunities where your skills meet real-world
demands.

What does the world need?
Find out how your passion and skills can address a broader need
or problem.

What can you be paid for?
Determine how to turn your passion into a profitable venture.

Bringing it all together: Your Passion Unlocked
Connect your passion, purpose, and market needs to define your

path forward.

Defining your purpose statement
Craft a clear, guiding stacement that reflects your passion and

purpose.
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What am I good at?
List your core skills and strengths. Think about what comes naturally to
you, what others frequently compliment you on, and the areas where you've

developed GXPCTtiSG over time.

'@' Prompt: What are your strengths? What do people frequently seek your

advice on? List out your unique talents and skills.

What are the skills that come naturally to

me?

What do others often compliment me on?
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Activity 1

What am I good at?

What talents have [ developed expertise

in over time?

What are my core strengths that set me

apart from someone else?

29 EZ ROWTH

UNLOCKED



Activity 1
What am I good at?

@) Ask ChatGPT: Based on all this (copy and paste your notes from activity 1),

summarise my key strengths and patterns in simple bullet points.
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What do I love?
Make a list of everything that excites you—activities you look forward to or
things that make you lose track of time. Consider your hobbies, interests,

le’ld the 51(1115 }7OU7VC dGVC‘]OpCd over thff years.

'@' Prompt: What activities or interests do I genuinely enjoy, leaving me
energised and fulfilled?

What activities make me lose track of

time?

What hobbies or interests do I look

forward to most?
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Activity 2

What do I love?

What tasks leave me fccling energiscd and
fulfilled?

Which skills have I developcd because |
truly enjoy them?
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Activity 2
What do I love?

- Ask ChatGPT: Based on what I am good at and what I enjoy doing (copy and

paste your notes from activity 2), summarise what I love in simple bullet points.

Now that you have clarity on your strengths and what you truly enjoy, it’s

time to see how these align with market needs.
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Activity 3

What is my potential market need?

Let’s take a moment to identify any market gaps related to your strengths
and passions. We'll explore potential opportunities to fill those gaps,
brainstorm products or services you could create, and figure out exactly
who your target audience is—the people who would benefit the most from

what you offer.

What gaps exist in the market that align

with my strengths and passions?

What opportunities are there to create

something unique with my talents?
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Activity 3

What is my potential market need?

Who would benefit the most from the
solutions I can provide?

What products or services could I offer
based on what I enjoy and excel at?
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Activity 3
What is my potential market need?

- Ask ChatGPT: Based on my brainstorm (copy and paste your notes from

activity 3), summarise the main market gaps, porenrial opportunities,

product/service ideas, and target niche in simple bullet points.

36 ((Z ROWTH

UNLOCKED

CTH OMASHI



True success isn’t just about what you love: it’s
about how your passion can serve others. When
you align your purpose with what the world
needs. you create impact. fulfilment. and a

life/business that truly matters.

ROWTH
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Activity 4
Understanding what the world needs
Think about the bigger issues or needs in society or within your

community that a]ign with your interests and strcngths. How could your

unique skills and passions make a difference in addressing these needs?

-@- Prompt: What problems, causes, or needs resonate deeply with me? How

could my passion and skills help solve these issues or improve people’s lives?

What causes do I feel passionate about

supporting or improving?

How can my skills contribute to Solving a

problem or meeting a need?
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Activity 4

Understanding what the world needs

How can my passion improve people’s
lives or make a positive impact?

What change do I want to create in the
world using my talents?

39 EZ ROWTH

UNLOCKED



Activity 4
Understanding what the world needs

@) Ask ChatGPT: Based on my reflections (copy and paste your notes from

activity), summarise the main issues I'm passionate about, and how my skills could

help address them, in simple bullet points.
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Activity 5
Exploring profitability: What can I be paid for?

Let’s brainstorm how you could monetise your passions. Think about what
pcoplc might be wi]ling to pay for that aligns with your strcngths and
interests, the problems you can solve, or any market opportunities that are

out there.

-@- Prompt: What products or services are people already paying for that relate

to my skills and interests?

What are people already paying for in

areas related to my skills?

What products or services can I offer

based on my strengths and interests?
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Activity S

Exploring profitability: What can I be paid for?

How can I create a product or service
that meets a specific demand?

If I was my target audience, what would I
genuinely pay for?
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Activity 5
Exploring profitability: What can I be paid for?

@) Ask ChatGPT: Based on my reflections (copy and paste your notes from

activity 5), summarise potential ways I could monetise my skills and passions, along

with any market opportunities, in simple bullet points.
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Activity 6
Bringing it all together: Your ‘Passion Unlocked’

Now it’s time to bring it all together. This is where your passion aligns with
your purpose and potential. Using the notes you've brainstormed so far,
you'll start to see how your skills and interests connect with real-world

opportunities.
-@- Prompt: Considering insights from activities 1-5, how do these elements align?

'@' Ask ChatGPT: Based on my completed Passion Unlocked exercises,
summarise where the intersection of my passion and purpose lies. Please organise

the summary in simple bullet points, under separate topics.
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Activity 7
Defining your purpose statement

Take a moment to reflect on everything you've learned about yourself in
the previous exercises—your passions, skills, how you can contribute to the
world, and where you can create value. With these insights, craft a clear
and compelling purpose statement that defines your mission. This
statement will be your guiding light as you build a purpose-driven career or
business, shaping your decisions, inspiring your actions, and connecting

you Wlth thC ‘pCO‘p]C you’re meant to serve.

-@- Prompt: In one sentence, describe how my passion, skills, and purpose come

together to create the career or business [ want to build.

Example:
My purpose is to combine my passion for empowerment, my skills in guiding
others, and my drive for growth to help individuals create lasfing change and

build fulfilling lives and careers.
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Key Learnings

Congratulations on completing Stage 2: Self-Discovery!

Congratulations on completing the Passion Unlocked exercises! You've

taken a hugc step in discovcring how your passions a]ign with purpose

and profit— I am so proud of you! Through this process, you've gained

clarity on what truly excites you and how to turn that into a meaningful

career or business. The key takeaways below form the foundation for the

amazing journey ahead, and T can’t wait to see where this new path takes

you!

N

X R® K K &

Identified what you love and what energises you

You've clarified the activities that excite and fulfil you.

Recognised your core strengths and talents

You've discovered your unique skills and strengths.

Explored societal needs aligned with your passions

You've connected your passions to real-world needs.

Uncovered opportunities to turn your skills into profitable
of‘f‘erings

You've fOUl’ld ways to monetise your talcnts.

Defined the target audience who benefits from your work

You now understand who your work serves best.

Combined passion, skills, and purpose to outline a business vision
and identify profitable business opportunities

You've aligned your passion and skills into a business vision with
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Key Learnings

Crafted a clear purpose statement to guide your purpose-driven
QF journey
You've created a purpose statement that will serve as your guiding
light for building a meaningful and impactful career or business.

In the next stage, we'll bring your vision to lifc—transforming it into a
concrete business idea and action p]an that will guide you toward a
purpose-driven, fulfilling future. You're one step closer to building the

life you've always dreamed of!
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Hey YOU,

You've figured out what really lights you up
and where your unique strengths are. Now, take
that clarity and step confidently into your
Sfuture. Trust yourself—you're on the path to
something truly meaningful and fulfilling. I'm
right here with you. cheering you on every step

of the way as you create the life you deserve!
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The Business Idea

Crafting your business idea

Now that you've explored your passions and strengths, and aligned them

with a sense of purpose, it’s time to turn that vision into a viable business

idea. This stage is where we take all the insights you’vc gaincd and start

shaping a business concept that’s not only meaningful but also marketable.

Together, we'll explore creative ways to bring your passion to life through

a product or service that solves real-world problems. Let’s take your vision

and turn it into somcthing you can build and grow!

What we'll explore in this stage:

Refining Your Focus
You'll narrow down your ideas to focus on the business concept
that aligns best with your passions and market needs.

Unique Selling Proposition (USP) Development
You'll define what makes your business idea unique by making it
compelling to your audience.

Audience Deep-Dive

You'll dive deep into understanding your target audience,
identifying their needs, desires, and challenges to better serve
them.

Competitive Edge Discovery
You'll analyse your competitors and discover what gives your
business a competitive advantage in the market.

Idea Validation Through Market Insights
You'll validate your business idea by researching market demand
and ensuring there’s real potential for success.

Creating Your Brand Essence
You'll shape the core identity of your brand, defining its
personality, values, and tone to resonate with your audience.
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Activity 1
Refining your focus

[t’s time to review the ideas you generated during the self-discovery stage.
Rank them based on pcrsonal interest, fcasibility, and potcntial impact.
Then, narrow it down to your top three ideas and focus on the ones most

aligned with your skills and interests.

-@- Prompt: Considering insightg‘ from activities 1-5, how do these elements aliqn,
o - [e

and what potential business or career path emerges from this alignment?

What ideas seem most feasible based on

my current skills and resources?

How do my top ideas fit with my long-

term goals and vision?
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Activity 1

Refining your focus

Ask ChatGPT: Rank my top 3 business ideas by feasibility, excitement, and

Tl‘lCH’kC[ demcmd with a briqfsummary fOI' each.
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Activity 1

Business idea evaluation checklist

Now that you've narrowed down your top three business ideas, it’s time to
put them through the checklist. Below, we'll evaluate each idea for

feasibility, market demand, passion, profitability, and long-term potential.
On the next pages, you'll find exercises to dive deeper into each point and

make notes to hclp you figurc out which idea is the best fit for your vision.

F easibility

Do I have the skills to start this business now?

Can I realistically execute this idea with my current time?

Market Demand

Does this idea solve a real problem or fulfil a need?

Is there an existing market for this product or service?

Passion and Interest

Does this idea excite me and align with my personal passions?

Can I see myself working on this business long-term without

losing interest?

Profitability

Does this idea have the potential to generate sustainable income?

What is the pricing potential for this product or service?

Long-Term Vision

Can this idea scale and grow over time?

Does this business align with my long-term career and lifescyle

goals?
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Activity 1

Business idea 1

Notes:

Feasibility
Do [ have the skills to start this business now?

Can I realistically execute this idea with my current time?

Market Demand
Does this idea solve a real problem or fulfil a need?

Is there an existing market for this product or service?

Passion and Interest
Does this idea excite me and a]ign with my persona] passions?
Can I see myself working on this business long-term without

losing interest?

Profitability
Does this idea have the potential to generate sustainable income?

What is the pricing potential for this product or service?

Long-Term Vision
Can this idea scale and grow over time?
Does this business align with my long-term career and lifestyle

goa]s?
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Activity 1

Business idea 2

Notes:

Feasibility
Do [ have the skills to start this business now?

Can I realistically execute this idea with my current time?

Market Demand
Does this idea solve a real problem or fulfil a need?

Is there an existing market for this product or service?

Passion and Interest
Does this idea excite me and a]ign with my persona] passions?
Can I see myself working on this business long-term without

losing interest?

Profitability
Does this idea have the potential to generate sustainable income?

What is the pricing potential for this product or service?

Long-Term Vision
Can this idea scale and grow over time?
Does this business align with my long-term career and lifestyle

goa]s?
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Activity 1

Business idea 3

Notes:

Feasibility
Do [ have the skills to start this business now?

Can I realistically execute this idea with my current time?

Market Demand
Does this idea solve a real problem or fulfil a need?

Is there an existing market for this product or service?

Passion and Interest
Does this idea excite me and a]ign with my persona] passions?
Can I see myself working on this business long-term without

losing interest?

Profitability
Does this idea have the potential to generate sustainable income?

What is the pricing potential for this product or service?

Long-Term Vision
Can this idea scale and grow over time?
Does this business align with my long-term career and lifestyle

goa]s?
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Activity 2
Unique Selling Proposition (USP) development

Now that you've identified your best business idea, it’s time to focus on
what sets it apart. Let’s cxplorc the unique Strcngths, qualitics, and
perspectives you bring to the table, and define what makes your idea stand

out and valuable.

-@- Prompt: What specific value does my idea provide, and what sets it apart

from others?

What strengths do I bring that make my

idea stand out?

What problem does my idea solve that

others don’t address?

57 ((Z ROWTH

UNLOCKED

HoMASHI



Activity 2

Unique Selling Proposition (USP) development

What qualities or features make my
product or service unique?

How can I use my unique skills or
experiences to add extra value to my idea?
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Activity 2
Unique Selling Proposition (USP) development

- Ask ChatGPT: Based on my business idea and reflections (copy and paste

your summarised notes from activities 1 and 2), write 3-5 powerful, persuasive
sentences that describe my Unique Selling Proposition (USP)—what makes my

product or service distinctive and how it will stand out in the market.
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Activity 3
Audience deep dive

Now it’s time to clearly define your target audience, understanding their
needs, pain points, and desires. Let’s create a detailed customer or client
persona that highlights key traits, needs, goals, and how your idea meets

those needs.

-@- Prompt: Who would benefit the most from my product or service, and what

problem am I solving for them?

Who is my ideal customer, and what are

their key traits

What specific problems or pain points am

I so]ving for them?

60 ((Z ROWTH

UNLOCKED



Activity 3

Audience deep dive

What are their primary goals or desires
that my product or service can help

achieve?

What challenges do they face that my
offering can address?
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Activity 3
Audience deep dive

@) Ask ChatGPT: Based on my my reflections (copy paste your notes from

activity 3), develop a detailed profile of my ideal customer/niche by considering

demographics, behaviours, and challenges they face.
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Activity 4
Competitive edge discovery
To succeed, it's essential to understand the strengths and weaknesses of

competitors in your niche and idcntify where your unique value can stand

out.

@ Prompt: What are my competitors doing well, and where can I offer

something unique or better?

What do my competitors excel at, and

what are they known fOI’?

Where are my competitors falling short,

or What are thCiI’ Weaknesses?
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Activity 4

Competitive edge discovery

How can I offer a better solution or more

value compared to my competitors?

What unique perspective or approach can

| bring to the market that sets me apart?
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Activity 4
Competitive edge discovery

@) Ask ChatGPT: Based on my my reflections (copy paste your notes from

activity 4), help me analyse my top competitors’ strengths and weaknesses and

identify gaps I can fill to stand out.
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Activity 5
Idea validation through market insights

Validating your idea doesn’t always require time-consuming testing. This
activity will help you assess demand for your concept by observing existing

feedback and identiflving gaps that your business can fill.

@ Ask ChatGPT: Summarise key themes and gaps in the market based on

competitor reviews and online forums. How does my idea align with or fill these

gaps?
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Activity 6

Creating my brand essence

Your brand essence is the core of your business’s identity—it’s how you
want people to feel and what you want them to remember about your
brand. Crafting a unique brand essence is key to building a memorable
brand that resonates emotionally with your audience.

-@- Prompt: What is my brand identity, personality, tone of voice, and values?

How should people feel when they interact with my brand? What is my tag line?

How would I describe my brand's

identity/core brand message?

What tone of voice should my brand have

when communicating with my audience?
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Activity 6

Creating my brand essence

How would I describe my brand's
personality (e.g., bold, friendly)?

How should people feel when they
interact with my brand ?

What words or phrases come to mind
that encapsulate my brand’s identicy?
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Activity 6

Creating my brand essence

2 Ask ChatGPT: Based on my my reflections (copy paste your notes), help me

define my brand essence. Based on my business idea, suggest 3-5 keywords that

TCfZCCf my bmnd’s personality, tone, and core valu(’s.

My core brand message:>

My brand pcrsonality: >

69

My brand tone of voice: >

My brand values: >
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Key Learnings

Congratulations on completing Stage 3: The Business Idea!

You did it! You've put in the work to refine your business idea, gather
real-world insights, and truly understand your audience. Now you've got
a solid foundation with unique value, a clear target audience, and the
start of a brand that feels true to you. You’re one step closer to turning
your vision into reality. Keep going—this is just the beginning, and the
best, most creative part is yet to come. You've got everything you need to

build a business aligned with your passion!

Refined focus

Prioritised business ideas based on alignment and potentiai.

Developed USPs

Defined what makes the concept unique and valuable.

IantiﬁCd 1deal customer needs and preferences.

Discovered your competitive edge

Analysed competitors to find unique strengths and market

gaps.

Validated idea through market insights

QF Completed an audience deep-dive

Researched markert feedback to confirm demand.

QF Created your brand essence

Estah]ished core brand personaiity, Vaiues, and tone.

In the next stage, we'll dive deeper into establishing your online presence,

developing your brand, and creating the tools you need to connect with

rour market.
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The Building of Your Brand

Building Your Brand & Online Presence

You've done the hard work of crafting your business idea, and now it’s
time to breathe life into it! This is where your vision truly starts to take
shapc and connect with the world. In this stage, we're going to build your
brand from the ground up—creating a name, a story, and an identity
that’s uniquely yours. Think of this as the moment when everything

becomes real, and the most creative part begins!

Your brand isn’t just a logo or a pretty design; it's the heart of your
business. It’s how you tell your story, how you show up in the world, and
how you build trust with the people who need what you offer. And guess
what? You're going to do this step by step. By the end of this stage, y0u711
have a brand that not only reflects your purpose but speaks directly to

your audience.

What we'll explore in this stage:

‘ Defining your brand identity
This is where we dive into who you are, what you stand for, and
how you want to be seen by your target audience

Crafting your brand story and messaging
We'll shape the narrative that tells your unique story and craft
messaging that resonates with your audience

Here, we'll define how you communicate—whether it’s bold,
friendly, or professional—so your brand speaks authentically

Creating visual brand assets

This is the fun part! We'll design your logo, colours, fonts, and
other visuals that bring your brand to life and make it instantly
recognisable

‘ Establishing your brand voice and tone
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The Building of Your Brand

What we'll explore in this stage (continued):

‘ Building your social media presence
Let’s create a social media strategy that connects with your
audience, builds engagement, and positions your brand in the

right places

‘ Setting up your website and content
Your website is your digital home. We'll set it up so it showcases
your brand and provides value to your audience

. Building trust and credibility
Trust is the foundation of any successful brand. We'll focus on
how to build and maintain credibility with your audience from

day one

Are you feeling the energy yet? This is where it all starts to come together.
Building your brand is one of the most exciting parts of the journey—it’s
the moment where your vision becomes real, and you begin to connect
with the people who need what you have to offer. Get ready to dive in,
because Activity 1 is all about setting the foundation for your brand

identity. Let’s do this—you're about to create something truly special!
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Activity 1

Defining your brand identity

Establish the foundational elements of your brand, such as who you are,
what you stand for, and how you want to be seen by your target audience.
P.S. Don’t forget to reflect on the exercises we've done so far (especia]ly the

last one) to gather ideas for chis.

-@- Prompt: Choose a brand name that reflects your values and business vision.

What names or keywords come to my

head when I think of my brand?

How do I want people to feel when they

hear my brand name?
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Activity 1
Defining your brand identity

Use a brand name generator
Ifyou’rc still ﬂ‘cling stuck, try using an online brand name generator to
spark ideas. I highly recommend Namelix—it can help you come up with

creative name suggestions based on your keywords.

The top 3 brand names I have come up

with are:

Check availability
Once you have a few ideas, make sure the name is available as a domain (for

your website) and on social media. You can check domain availability on

sites like GODndd}{ or Namcchcap. Run your top 3 brand names against the

below checklist.

The name isn’t already in use or trademarked

The domain name is available on GoDaddy or Namcchcap

The social media handle is available on Instagram,

Facebook, TikTok etc.
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https://namelix.com/
https://www.godaddy.com/
https://www.namecheap.com/

Activity 1
Defining your brand identity

By now, you've explored different ideas and narrowed down a few strong
options for your brand name. Remember, this name will represent
everything your business stands for, so take your time and make sure it
feels right. Your brand name should not only resonate with your audience

but also reflect your purpose and vision.

_' Before finalising your name, say it out loud, write it down, and
imagine it on your website or social media profiles. If it feels authentic and
aligns with your values, you've found your winner! Use the below space for

any further brainstorming.
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Activity 2

Crafting your brand story and messaging

Your brand story is the heart of your business—it’s the journey that
brought you to where you are today and the purpose that drives everything
you do. This is your chance to share your passion and connect with your
audience on a deeper level. Remember, a compelling brand story not only
communicates what you stand for but also builds a genuine connection

with the people you want to serve. Now, let me help you break it down.

Tips for crafting YOUR story:

¢ Be Authentic: Share the real journey that led you to create your brand.
Let your audience feel the passion behind your purpose.

e Keep It Relatable: Speak to the challenges or pain points your audience
may be facing and how your brand addresses them.

e Highlight Your “Why” Clearly communicate why you do what you do
and how your brand makes a difference.

e Be Consistent: Use your key messaging across all platforms to create a

unified brand voice.

What personal experiences led me to start
my brand, and how did those moments

shape my purpose?
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Activity 2

Crafting your brand story and messaging

What challcngcs or strugglcs does my
audience face, and how does my brand
offer a solution or support? Copy from

stage 3.

Why am I passionate about what I do, an
what change or impact do I hope my

brand will create?
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Activity 2

Crafting your brand story and messaging

What can I do to ensure my brand’s
message, tone, and values are reflected

consistently across my website, social

media, and other platforms?

Brand story checklist:
Use the below checklist to ensure your brand story is clear, authentic, and

resonates with your audience.

Does your SFOI'y I'CﬂCCt your I'Czll journcy and p’dSSiOl’l?

Are you addressing your audience’s pain points?
y )

Is your purpose dcar and mcaningful?

Can your message and tone be the same across all placforms?
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Activity 2
Crafting your brand story and messaging

If you want to tidy things up a bit furcher. Feel free to use the below

prompt.

-@- ChatGPT Prompt: Based on my rcﬂections (copy paste your notes here),
help me summarise my notes and put together a compelling brand story that
highlights my journey, purpose, and the values behind my brand. I want it to be

max 500 words.
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Activity 3
Establishing brand voice and tone

Your brand voice and tone are how your brand communicates and connects
with your audience. It’s not just about what you say, but how you say it.
Whether you want to come across as friendly, professional, bold, or casual,
your tone sets the mood and personality for all interactions with your
audience. Building on our previous exercises, in this stage, we'll decide how
your brand speaks and ensure it stays consistent across all platforms—

whether it’s your website, social media, or marketing materials.

-@- Prompt: Choose a tone of voice that reflects your brand’s personality (e.g.,
friendly, professional, bold). Ensure it’s consistent across all platforms—uwebsite,

social media, and marketing materials.

@ ChatGPT Prompt: Based on my brand story and audience, help me choose a
tone of voice. Should it be professional, friendly, or bold?

Based on my brand story and audience,

what kind of tone of voice should I use?
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Activity 4
Creating visual brand assets

Now that you've defined your brand’s identity and voice, it’s time to bring
your brand to life Visua]ly. Your visual brand assets are the creative
clements that will make your brand recognisable and memorable across all
platforms. From your logo to your website, these assets will establish a
cohesive look and feel that resonates with your audience and sets the tone
for how your brand is perceived. Below is a list of the most important
brand assets you need to create to get your brand started. In the following
pages, you'll find step-by-step instructions on how to create each of these

assets.

Logo — Your brand’s symbol or text that visually represents your

business.

Brand Colour Palette — A set of core colors that reflect your

brand’s identity.

Typography — ThC fOI’ltS and text Sty]CS youql use across your

branding materials.

Social Media Templates — Consistent designs for posts, stories,

and ads 4Cross your platforms.

Business Card Design — A professional design that includes your

logo and brand elements.
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Activity 4

Creating visual brand assets

In this section, we'll be using Canva—a super simple, beginner-friendly tool
—to create all your essential branding assets. From your logo to social
media templates, I'll guide you through each step to ensure your brand
looks professional, cohesive, and uniquely you. Let’s dive in and start

building the visuals that will set your brand apart!

Creating your logo
Your logo is the face of your brand, so let’s make it memorable and unique!

e Login to Canva and search for “Logo” templates in the search bar.

e Choose a template that fits your brand’s vibe, or start from scracch if’

you're feeling creative.
¢ Add your brand name, symbols, or icons that represent your business.
e Play with fonts, colours, and layouts until your logo feels just right.

e When you're happy, save it as a PNG for a high—qua]ity, transparent

background version.

* You can come back to this later, once you have identified your

typography, as you might want to make some changes.
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Activity 4

Creating visual brand assets

Creating your brand colour palette

Your brand’s colours will be used everywhere, so let’s choose ones that truly

reflect your identity.

Feel free to use the Growth Unlocked Branding Template I have already

prepared to help you save time.
¢ On Canva, open any design template (like a logo or social media post).
e Click on the colour tool to explore different colour options.

e Pick 3-6 colours that best represent your brand (e.g., a bold main
colour, two- three complementary shades, and an accent colour).

w

e Save these colours by clicking on the “+” sign in the colour tool and

storing them under your brand kit (if you have Canva Pro).
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Activity 4
Creating visual brand assets

C]‘lOOSil’lg your typography

Your fonts help set the tone for your brand’s personality!

Feel free to use the Growth Unlocked Branding Template I have already

prepared to help you save time.
¢ Open any Canva design and select the “Text” option on the left.
e Scroll through the fonts and select two or three fonts—one for
headings (bold/eye-catching), one for body text (simple/readable), and

one optional accent font.

Designing your business card (optional)

Now, let’s design a business card that makes an impression!
e Secarch “Business Card” in Canva’s template section.
e Pick a template or start from scracch.

¢ Add your logo, brand colours, and key details (name, business, contact

info).
s Use your typography (fonts) and layouts to match your brand identity.

e Download and print or save for digital use.
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Activity 4
Creating visual brand assets
Creating social media templates

Consistency is key on social media. Let’s design templates to keep

everything on-brand.

Feel free to use the Growth Unlocked Social Media Template I have already

prepared to help you save time.
e Secarch for “Instagram Post” or “Facebook Post” templates in Canva.
e Pick a design that resonates with your brand’s style.

e Add your logo, brand colours, and key messaging (text, quotes, or

product images).

e Save the template, and dup]icate it for future posts to maintain

consistency.
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Activity S
Building your social media profiles

Your online presence is the heartbeat of your brand. To connect with your
audience and build trust, it’s important to show up consistently on key
social media platforms. In chis stage, we'll focus on setting up or optimising
your social media profiles to align with your brand identity and voice. We

highly recommend setting up instagram.
How to set up your Instagram account:

Create an account:

¢ Open the app and sign up using your email address or phone number.
You can also sign up using your Facebook account.

e Choose a username. Make sure it’s consistent with your brand name. If
your ideal username is taken, try adding periods, underscores, or
numbers (e.g., insertname_insertkeyword).

e Tip: keywords keywords keywords. Remember to use keywords in your

username to be easily discovered.

Upload a profile picture:
e Select a clear, high-quality logo or headshot that represents your
brand. This is the first impression people will get, so choose something
that’s recognisable and consistent with your branding.

* You can also upload your logo here.

IMPORTANT: Refer to “The 10 Week Instagram Boost Checklist’

provided with your Passion to Profit bundle to help you further.
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Activity S

Building your social media profiles

How to set up your Instagram bio:

Write a shorr, engaging bio that Clcarly communicates what your
brand is about.

Include keywords related to your niche

Add a call to action (CTA) like “DM me for more info” or “Click below
to visit my website”.

Include a link to your website or 1anding page. If‘you have multiple

links, use a service like Linktree to keep everything organised.

IMPORTANT: Remember to kccp cvcrything simplc. Avoid including 0o

many links in your Linktree, as this can lead to decision fatigue for your

followers.

See

the below cxamplc of an effective instagram bio.

Who are you: Growth unlocked | Turning Passion to Profit
What do you do > Helping you create passive income online
Call to Action > DM for coaching inquiries '

Second Call to Action > Ready to unlock your potential?

Link to website

Switch to a Business or Creator account:

Go to your profile settings, click on "Account," and select Switch to
Professional Account.
Choose between a Business or Creator account, depending on your

needs. Both options give you access to Instagram Insights, which helps
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Activity 6
Setting up your website

Your website is the digital home for your brand and often the first
impression your audience will have ofyour business. It’s your opportunity
to create a professional, user-friendly space where people can learn more
about you, explore your offerings, and connect. While building a full
website can seem daunting, don’t worry! The resources below will help.
And remember, chis step is optional—you can start with a simplc landing

'p?lgC 1{' that féC]S more manageable.

'@' Prompt/Action: Start by choosing a platform that suits your needs—
whether it’s Wix or Squarespace (beginner friendly). Your website should include
essential pages like Home, About, Products/Services, Blog, and Contact. Make sure

the design reflects your brand identity, using your colours, fonts, and tone of voice.

-@ ChatGPT Prompt: Help me outline the sitemap of my website, including

essential pages like Home, About, Services, and Contact.
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Activity 6
Setting up my website on Wix:

Step 1: Sign up for Wix
e Go to wix.com and click “Gert Started”.

e (reate an account using your email or 10g in if‘you already have one.

Step 2: Choose a template
o After signing up, Wix will ask what kind of website you want to create.
Select the type that best matches your business.
e You'lll be given two options: Wix ADI (Artificial Design Intelligence)
or Wix Editor. ADI will build a site for you based on a few questions,
while the Editor allows you to pick your own template and customise.

e If'you choose the Editor, browse the templates and select one you love.

Step 3: Customise your website
e Click on the template and start editing. You can change the text,
images, and 1ayout by simply Clicking on any section.
e Make sure to include essential pages like Home, About, Services, and
Contact (based on the Sitemap you created earlier).
 Add your logo, brand colours, and any other visual elements you've

created on Canva.

Step 4: Preview and save
e When you're done, click “Preview” to see how it looks.
o If‘you’re happy with the result, hit “Save” (for now). As you will come

back to this later to add your content (next step).
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Activity 6
Setting up my website on Squarespace:

Step 1: Sign up for Squarespace
¢ Head over to squarespace.com and click “Get Started”.

e Create an account or sign in if‘you already have one.

Step 2: Choose a template
e Squarespace will ask what type of website you're creating—select the
option that fits your business.
e Browse through their beautifully designed templates and pick one that
matches your style.

e Click “Start with this design” to begin.

Step 3: Customise your website

e You'll be taken to the Squarespace editor, where you can click on any
element to edit it.

e Add your logo, text, images, and brand colours.

e Be sure to include essential pages like Home, About, Products/Services,
and Contact (based on the Sitemap you created earlier).

* You can add new pages by clicking on the “Pages” tab on the left and
selecting “Add Page”.

Step 4: Preview and publish
¢ When you're ready, click “Preview” to see how your website looks.
o Ifeverything looks good, click “Save” (for now). As you will come back

to this later to add your content (next step).
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Activity 7
Setting up my website content

Now that you've set up your website, it should reflect your brand and
providc a scamless experience for visitors. This section will hclp you outline

le’ld put together the content for EhC essentia] pages of‘your site.

Content {"01' your Homepage:

What's the first thing I want visitors to

feel when they land on my homepage?

What compelling headline/tagline will
grab my audience’s attention and make

them want to stay?
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Activity 7
Setting up my website content

Content for your About Page:

What's the story behind my brand? How
did I get started, and why do I do what I
do?

What personal elements can I include to
make my audience feel connected to me?
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Activity 7
Setting up my website content

Content for your Services/Products Page:

What's the main solution or benefit my
service/product provides to my audience?

How can | c]ear]y outline my off‘erings in

a way that highlights their value?
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Activity 7
Setting up my website content

Content for your Contact Page:

What's the easiest way for visitors to
reach me, and what action should they
take?

How can I make my contact page feel
welcoming and encourage visitors to get

in touch?
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Activity 7
Setting up my website content

Time to bring all your notes together. Remember, every piece of content
should align with your purpose, be casy to navigate, and invite visitors to

16211'1’1 more about Whﬁt you have to OH'CI'

@ ChatGPT Prompt: Help me draft the key content (information architecture)
for each page (including proposed headings, sub-headings, and paragraphs that are
aligned with my brand identity).

Make sure to copy paste your notes for each page.

Now that your content is ready, head back to your website builder
(whether it's Wix or Squarespace) and simply copy and paste your content
onto cach page. Make any final tweaks or edits to ensure everything feels
just right. And when you're hnppy with it, don’t forgct to hit “Publish” to
bring your website to life! YAY!
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Activity 8
Building trust and credibility

Trust is key to converting your website leads and social media followers
into customers. This section will guide you in creating content and
interactions that build credibility and foster strong relationships with your

audience.

-@- Prompt/Action: How can you build trust with your audience? What

content or engagement will help you establish authority in your niche?

'@' ChatGPT Prompt: Suggest a step by step plan for me to build trust and
credibility with my audience through my social media in the first month after my

launch.

What personal experiences can I share to
show authenticity and build trust with

my audience?
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Activity 8

Building trust and credibility

What can I do to establish myself' as an

authority or expert in my niche?

How can I ensure transparency and
openness in my communication to build

trust?
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Key Learnings

Congratulations on completing Stage 4: The Building of Your
Brand!

During this stage, you established a clear and cohesive brand identity,
along with a strong online presence that reflects your passion and
purpose. You've created the foundation needed to monetise your passion.
With your brand identity and online presence solidified, you're now
ready to move on to the next stage. Below, you'll find a summary of

Cvcrything you achieved during this stage.

QF Defined your brand identity, including name, logo, and visual
style.

Crafted a compelling brand story that communicates your

purpose.

Established a consistent brand voice and tone for all your

platforms.

Created visual brand assets such as logo, typography, and social

media templates that align with your identity.

Built and optimised your social media profiles to reflect your

brand.

Set up a professional, user-friendly website for your business

X R R R K

with clear, engaging content.

Learned to strengthen trust and credibility with your audience

<

through consistent branding and messaging.

In thG next stagq we Wlll fOCUS on hOW you can usc¢ your new fOUIld

brand to scale and profit online.
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You've built something incredible—a brand that
truly reflects who you are and what you stand
for. I am so proud of you!
Keep going!

Now it’s time to take it to the next level. Your
brand is ready. your message is clear. and the
world is waiting. Get ready to scale. grow. and

turn your passion into profit!
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The

Monetising
and Scaling

for Profit
Stage 5



The Building Monetising and
Scaling for Profit

Going from Passion to Profit

You've built a brand that reflects your passion, established a strong online
presence, and started engaging with your audience—now it’s time to take
things to the next level. In this chapter, we're diving into the exciting
world of monetisation. You'll learn how to imp]cmcnt effective sales
strategies, successfully launch your product or service, and leverage the
power of digital marketing to grow your business. This is where your hard

work turns into profit, and your brand scales to new heights. Let’s go!!!

What we'll explore in this stage:

‘ Defining your offerings for profit
C]eariy define your product or service offcrlngs in a way that
maximises value for your audience and generate income.

Pricing and maximising profit
Explorc pricing strategies that not only COVET your costs burt also
he]p you maximise your profit while staying competitive.

Dcvelop a stcp—by—stcp plan to successfuliy launch your product
or service and create excitement in your audience.

Making a funnel that sells like CRAZY
Discover how to build automarted sales funnels that turn
potential customers into paying clients consistcnt]y.

2
‘ Building your launch strategy
®
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Activity 1
Defining your offering for profit

Your journey has led to this moment—turning your passion into profit. In
this step, we'll define the products or services that provide value to your

audience and generate income.

@ Prompt: Which products or services solve your audience’s problem and
can be monetised? Outline each product or service, the problem it solves,

and the value it offers.

-@- ChatGPT Prompt: Based on my business idea, give me 10 digital products or
services that I can offer to my target audience.

Remember to C()py Sll’ld paste your summarised notes from SEZ{gC 3.

The 10 digital products or services that I

can OH:CI‘ to my target audicnce are:
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Activity 1

Defining your offering for profit

What problems does my target audience
face, and how can my product or service

solve them?

Which of my offerings (based on the 10

products I came up with) could be

packaged or bundled for additional value?
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Activity 1
Defining your offering for profit

[ bet you've got some great ideas by now! Let’s narrow them down even
further. Use the checklist below to figure out what will sell like hot cakes!

Feel free to jot down any notes in the box below.

Relevance to Audience Needs:

Does the product solve a real problem your audience is facing?

Profit Potential:

Can this product be priced inaway that generates profit while

providing value?

Scalability:

Can the product be scaled without requiring constant hands-on

involvement?

Alignment with Passion and Skills:

Does this product align with what you’re passionate about and

skilled at doing? THIS IS VERY IMPORTANT!

Market Demand:

Is thCI‘C CiCaI‘ demand for ti’liS product b?lSCd on my market

research and competitive edge discovery?
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Activity 2
Pricing and maximising profit

Pricing your offerings correctly is key to ensuring value for your customers
and profitability for your business. In this section, you’H learn how to set
competitive prices that reflect your product’s worth, cover your costs, and
generate a healthy profit margin. Whether you're selling digital products or
services, this step will help you find the sweet spot between affordability

ﬂl’ld pl‘Oﬁt.

If T was to pay for my product, how much

would I pay?

What is the perceived value of my

product or service to my target audience?

What are my costs (time, resources,
production) and how much do I need to

cover them?
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Activity 2

Pricing and maximising profit

How much profit do I want to make per
sale while still 0ffering competitive

pricing?

What are my competitors charging for
similar offerings, and how can |

differentiate myself through pricing?

How can I use pricing strategies like
tiered pricing, packages, or discounts to

increase perceived value?
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Activity 2
Pricing and maximising profit

-@- ChatGPT Prompt: Based on my product/service, help me calculate costs,

determine my profit margin, and set my pricing strategy.

Use the below space for any note taking.
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Activity 3
Building your launch strategy

A successful product or service launch requires a solid stracegy. This step
will guidc you in bui]ding momentum and generating excitement for your

offering,

Prompt: What steps will you take to create buzz and excitement around

your launch?

ChatGPT Prompt: Based on my business and the product/service [ want to
sell, create a detailed launch timeline, outlining my pre-launch, launch, and post-
launch strategies. Include marketing efforts like email campaigns, and social media

posts etc.
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Activity 3
Building your launch strategy

My Adpvice for Building Your Launch Strategy

¢ Know your audience: Understand who your product or service is for
and tailor your messaging to spcak dircctiy to their pain points and
desires.

e Set clear goals: Define what success looks like for your launch—
whether it's sales, sign-ups, or building an email list. Make these goals
specific and measurable.

e Create a launch timeline: Break down your launch into three phases:
prc—launch, launch day, and post—launch, and map out spccific tasks for
cach.

e Generate hype early: Start creating buzz weeks before the launch with
teasers, countdowns, or sneak peeks on social media or via email
marketing.

. chcragc email markcting: Build an email list ahead of time and send
exclusive offers, behind-the-scenes content, and valuable information
to your subscribers.

e Utilise social proof: Gather testimonials, case studies, or early reviews
to build credibility and trust with potential customers.

e Incentivise pre-orders: Offer bonuses or discounts for early sign-ups or
pre-orders to encourage urgency.

e Engage your audience: Use live streams, Q&A sessions, or interactive
polls to engage your audience and build excitement.

e Be consistent across platforms: Ensure your messaging, visuals, and
tone are consistent across all social media, website, and email channels.

e Track and adjust: Monitor your metrics during and after the launch,
and be ready to tweak your strategy based on what's working or not.
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Activity 3
Building your launch strategy

My Tips for a Successful Launch Strategy

e Tease your audience: Share behind-the-scenes content or sneak pecks
to build anticipation lcading up to the launch.

¢ Ready your landing page: Set up a dedicated page with all the essential
details about your product or service and a clear call-to-action (CTA).

e Use a countdown timer: Create urgency by adding a countdown timer
to your website or email campaigns.

e Collaborate with influencers: Partner wich influencers (ifpossiblc) or
industry experts who can help promote your product to their audience.

¢ Host a pre-launch event: Create excitement by hosting a webinar, live
demo, or Instagram Live session to introduce your audience to the
product or service.

o Offer Carly—bird pricing: Provide a limited-time discount or exclusive
bonus for customers who purchase early.

e Createa hashtag: Bul]d a Ul’liql.lC, brandcd hashtag fOf your launch and

encourage your audience to use it.

e Schedule social media posts: Plan and schedule posts for every phase of
the launch.

e Use paid ads: Consider using Facebook, Instagram, or Google Ads to
reach a wider audience and drive traffic to your offer. This is optionall

e Follow up with leads: After the launch, follow up with potcntial
customers who didn’t buy—use a follow-up email sequence.
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Activity 4
Making a funnel that sells like CRAZY

Turning your passion into proﬁt isn’t just about having an amazing
product/service—it’s about knowing how to present and sell it effectively
online. A key part of this is creating a well-structured sales funnel chat
guides potential customers, step by step, toward making a purchase. In this
module, we'll break down a simple strategy for building your sales funnel,
explaining each part so you can connect the dots and start selling your

'pI'OdUCE or service successﬁll]y.

Understanding the funnel concept

A sales funnel is the journey that leads potential customers from
discovering your product to making a purchase. It's important to guide
them through each stage, addressing their needs, answering their questions,
and building trust along the way. Without a clear funnel, your audience
might get confused or lose interest, and you could miss out on
opportunities to turn them into buyers. By understanding the sales funnel
concept, you'll have a clear plan to take people from curiosity to

commitment.
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Activity 4
Making a funnel that sells like CRAZY

Funnel building systems: Pros and Cons
Choosing the right funnel—building system can have a hugc impact on how
efﬁciently you can create and manage your funnel. Here are some popu]ar

options with their high-level pros and cons:

e Systeme.io (Our Favorite)
o Pros: All-in-one p]atform, aftfordable pricing, casy to use, includes
email marketing and automation, and great for beginners.
o Cons: Limited customisation compared to more advanced

platforms, fewer integration options.

o ClickFunnels
o Pros: Highly popular, user-friendly, lots of templates, great
community support, and powerful features for upsells and
downsells.
o Cons: Expensive compared to other options, limited email

marketing features without higher-cost add-ons.

.+ Kajabi
o Pros: Ideal for course creators, includes website hosting, email
marketing, and community features. Good for creating an all-in-
one experience.
o Cons: More expensive, primarily focused on course creators, so less

flexible for other types of funnels.
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Activity 4
Making a funnel that sells like CRAZY

Step-by-step breakdown of the Funnel

By now you would have chosen the system you'll use to build your sales
funnel, it’s time to dive into the exciting process of creating your own. In
this stage, I will walk you through setting up each page of your funnel, from

capturing attention to closing the sale.

Sales letter Page
The sales letter page is the heart of your funnel. Its purpose is to clearly
communicate the value of your product and inspire your audience to take

action. Here’s hOW to makc an CH:CCtiVC sa]cs lCEtCI' Ppage:

o Strong title: Clearly state the key problem, the benefits of your

offer, and how fast results can be expected.

o Present the pain points: Show your audience you understand their

strugglcs to grab their attention and build cmpathy.

o Storytclling: Sharc a pcrsonal or rclatablc StOI'y about Ovcrcoming

the same challenges, helping your audience connect with you.

o Present the solution: Introduce your product as the answer to their

problcm& Cxplaining Why it’s effective and valuable.
o Bonuses: Add any extra bonuses to increase the value ofyour offer.

o Strong Call to Action (CTA): Use clear and persuasive languagc to
encourage them to take the next step, placing it stracegically on

the page.

o Proof and testimonials: Show real resules and tescimonials to build

trust and ease doubts.
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Activity 4
Making a funnel that sells like CRAZY

Checkout Page
Once your audience is ready to buy, they should be directed to a simple and
clear checkout page. This is where the purchase happens, SO keep it free of

distractions, ensure security, and make the process as smooth as possible.

Upsell or Downsell Offers

After the checkout, consider offering an upsell or downsell. An upsell could
be a premium version of your product or additional services, while a
downsell is a more affordable option for those not ready to commit fully.
This step can increase the average value of each customer while offering

extra Value.

Product Delivery

After the purchase, your product should be delivered seamlessly. This could
be through automated email marketing, providing access to the course or
digital product, or an order confirmation if it’s a physical product.
Ensuring timely and clear delivery builds trust and creates a positive

cxpcricncc fOl’ your customers.
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Activity 4

Driving traffic to your funnel

To bring your funnel together, you need to drive traffic to it. One effective

strategy is to leverage social media by linking your profile to the funnel.

Remember how we set up your link in bio on social media? Make sure to

update it! This will direct your followers to your sales funnel. Consistently

creating content that engages your audience and points them to your

funnel will help bring in potential buyers.

Here are some traffic sources that can work well for funnels selling digital

pl‘OdUCtS or services:

@

@

Social Media Placforms: Platforms like Instagram, TikTok,
Facebook, and LinkedIn are great for building an audience and
driving traffic to your funnel. During stage 4, you set up your social
media. Let’s now use engaging posts, reels, and stories to create

interest and direct followers to your funnel.

Content Markcting: Creating valuable content such as blog posts,
YouTube videos, and podcasts can help establish you as an authority
in your niche. Include links to your funnel in your content to drive
organic traffic over time. Remember to focus on providing value
and less on trying to sell. Your audience needs to be sold on the

value first and foremost.

Email Marketing: Build an email list by offering a lead magnet (e.g.,
a free guidc or checklist). Use email campaigns to nurture your

audience and drive them to your funnel.
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Activity 4
Driving traffic to your funnel
'@' ChatGPT Prompt: Map out my sales funncl steps: awareness, engagement,

conversion, and follow-up. Give me ideas on how I can automate key points to keep

customers engagcd and d?”i’UC T(’PC&IE sale&
O

How will people first discover my brand

and products?

What content can I create to grab their

attention?
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Activity 4
Driving traffic to your funnel
'@' ChatGPT Prompt: Map out my sales funncl steps: awareness, engagement,

conversion, and follow-up. Give me ideas on how I can automate key points to keep

customers engagcd and d?”i’UC T(’PC&IE sale&
O

How will people first discover my brand

and products?

What content can I create to grab their

attention?
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Activity 4

Driving traffic to your funnel

How can I nurture leads who have shown
interest in my brand? (e.g., email

sequences, social media interactions)

How can I keep my customers engaged

after their ﬁl‘St purchase?
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Activity 4
Tips for selling like CRAZY!!

To make your funnel truly effective, you need to build up the value of your
offer and present it in a way that makes it a no-brainer for your audience to

take the next step. Here are some guidelines to he]p you achieve that:

Build up the value

Use the Alex Hormozi Value Equation to craft an irresistible offer. This
equation helps you maximise the perceived value while minimising the
perceived cost and risk for your customers. Use the below value equation as

a checklist:

Dream outcome:

Clcarly articulate what your audience wants to achieve.

Perceived likelihood of achievement:

Show that your product can deliver the promised outcome

through testimonials, case studies, and your personal experience.

Time delay:

Emphasise how quickly they can see results, which helps increase

the urgency to buy.

Effort and sacrifice:

Minimise the effort or sacrifices needed to achieve che result.

Make it clear how simp]e and straightforward your solution is.
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Activity 4
Tips for selling like CRAZY!!

Connect emotionally

Use storytelling to connect emotionally with your audience. Show that you
understand their struggles and paint a picture of what life will be like after
they achieve the desired outcome. Emotional connection can be the key

factor that pushes someone to make a purchase.

What transformation or success story can
I share to inspire and motivate my

audience?

How can I paint a vivid picture of the
positive changes they’ll experience after

using my product/service?
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Key Learnings

Congratulations on completing Stage 5: The Monetising and
Scaling for Profit

This is it! You've made it to the final step, and now it’s time to put
Cvcrything into action. You've done the work, built your brand, and now
it’s all about turning that passion into profit. This is where all your hard
work pays off—literally! You’re not just launching a business; you're
creating a life of freedom, purpose, and growth. Get excited, because
you're abourt to see the impact of cvcrything you've learned! Below, you7H

find a summary of everything we accomplished during this final stage.
Defining your offerings for profit

QF You've crafted products or services that bring real value to

your audience while generating income.

Pricing and maximising profit

You've explored pricing strategies that balance competitiveness
with maximum profit.

Building your launch strategy

and create a buzz around it.

Making a funnel thac sells like CRAZY

You've mastered the arc of building automated funnels that

51 You've developed a plan to launch your offering successfully

will turn leads into loyal customers.

122 ((Z ROWTH

UNLOCKED



I HE ENL

Hey there, my incredible world-changer!

I just want to take 2 moment to say CONGRATULATIONS on completing

the Turning Passion to Profit' course!

You've done something amazing—you've shown up for yourself, dug deep, and
taken those first powerful steps toward building a life that cruly lights you up.
This isn't just about creating a business; it's about unlocking the future you
deserve, one filled with freedom, purpose, and, most importantly, the joy of

doing what you love.

I know this journey hasn't been casy. Trust me, I've been exactly where you are
—feeling stuck, unsure, and wondering if it's all even possible. But guess what?
You did it! You pushed through, you discovered your passion, and you've now
got all the tools to turn that passion into profit. You're no longer just dreaming

about the life you want; you're building it!

I hope you're feeling proud because you've worked so hard to get here. And if
there’s ever a moment of doubt ahead—remember this: you've already done the
hardest part. You've proven that you're capable of more than you ever thought

possible. You've got the vision, the strategy, and now, it’s time to soar.

So, as you step into this next chapter, keep this close to your heart—you are
unstoppable. The world needs what only you can bring to the table. Go after it
with everything you've got! And just know, I'll be cheering you on every step of

the way.

Your journey to fI‘CCdOH‘l, purposc, and profit has 0fficially begun. Let’s go

make magic happen!

With all the belief'in you.

Love,
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DIGITAL WEALTH
ACADEMY

[f you're ready to dive deeper into making money online, join the Digital
Wealth Academy. Packed with so much value, community support, and
DONE FOR YOU products, this course is your fast track to success.

Download my free guide to learn more and get started today!

THE ULTIMATE
- . GUIDE
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Let’s Stay Connected!

Tag me in your posts and reels @mashipeirisofficial so I can

see how you're growing and cheer you on.

Need more help? Don’t hesitate to reach out via the ‘Growth
Unlocked Community’ chat, or check out my other resources

at my link in bio on @mashipeirisofficial
Ready for even more growth? Keep an eye on your inbox for
exclusive tips. updates, and offers to help you continue
unlocking your full potential.

You've got this. | believe in you. Now go unlock your growth!

With all my support.
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