WS

Mar. 2026

— A consistent monthly space to help you track, refine, and grow your business

throughout the year.
Tools Required:
@ ChatGPT
@ YOUR FEBRUARY GOALS

Look back at your worksheet from February ««

Recap Your February Goals:

PRODUCT FOCUS FOR REVENUE GOAL FOR | # OF SALES REQUIRED
FEBRUARY: FEBRUARY: IN FEBRUARY:
Product name $ #

What was the Sales System you chose to focus on? (e.g. webinar,
discovery call, bootcamp, email promo, evergreen funnel, etc.)

My primary sales system this month was:


https://chatgpt.com/
https://chatgpt.com/

Y Email List Growth

GOAL LIST SIGNUPS FOR FEBRUARY:

ACTUAL LIST SIGNUPS IN FEBRUARY:

#

#

Ifyou can determine the individual sources for your list growth - detail here (e.g. 50
signups from Instagram, 20 signups from YouTube).

SOURCE:

TOTAL:

E.g. Facebook ads

# of leads

— Today I'm going to show you how to set this up.

What actions in your control did you decide to focus on to drive signups?

Think: emails sent, posts published, conversations started (e.g. 1 YouTube video per

week)

My goal was:

Here’s what | actually accomplished:

Reflect on this (why did you reach your goal? If you didn’t, why not?)




What’s something from February that you’re proud of yourself for?

{ BIGGEST LESSONS

Listen in for the biggest lessons | learned after testing & experimenting in February!

-~ PLANNING MARCH

March Goals:
PRODUCT FOCUS: Product name
REVENUE GOAL: $
# OF SALES REQUIRED: #
EMAIL LIST SIGNUPS: #
GOAL YOU CAN CONTROL:

What do | need to change in order for March to be even better than February?

My Top To-Dos:

What major to-dos need to get done in order to make this sales system happen?




[J To do
(JTo do
[]To do

What major to-dos need to get done in order to hit my list growth goals?

[J To do
(JTo do
[(JTodo

Capacity Check

On a typical day this month, | realistically have:

[(J1-2hrs
(] 2—4hrs
] 4+ hrs

To protect this plan, I'm removing or reducing: (think offers/projects you can
pause for now,distractions to eliminate)

® One belief I'm choosing to practice this month:
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