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The biggest risk is not taking
any risk. In a world that is
changing really quickly, the
only strategy that is

guaranteed to fail is not taking

risks.

- Mark Zuckerberg
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A PERSONAL

Hello and welcome! I'm excited to share this free eBook with you, designed to
help you understand the world of digital products and how you can start
making money online too. If | can do it, you can absolutely do it too.

Who am I? Well, let me tell you a little about myself. 'm a 20-year-old student,
like many of you, trying to balance life and dreams. | always thought I'd end
up working a 9-to-5, just getting by, but deep down, | wanted more. | wanted
financial freedom—an opportunity to live life on my terms.

At first, | applied for part-time social media assistant jobs to make some
money, but no one accepted me. And then, one day, | had an idea: why not
start my own business? | had nothing to lose. As an introvert who wanted to
earn passively and work without showing my face, the digital world seemed
like the perfect solution.

I'd been seeing digital products everywhere—ebooks, courses, templates—
and | thought, why not give it a shot? | had always been creative, and as they
say, "Creativity is the key to success.” You can control your own destiny, think
outside the box, and build something amazing. That’s how Digital Charms was
born, my one-stop shop for all kinds of digital products and services.

This journey hasn't just been about earning money; it's been about learning
new skills, building my brand, and giving myself the freedom I've always
craved. If you're like me, driven by a desire for more—this is the guide for you.
Don't forget to check out the last part to see what's next!

Jots begin.
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CHAPTERI

WHAT ARE DIGITAL PRODUCTS?

In today’s digital age, products no longer have to be tangible to
generate substantial revenue. Digital products—ranging from
eBooks and online courses to software and templates—are items
you can sell online without the need for inventory or shipping.
They offer immense benefits, including scalability, low overhead
costs, and the ability to create passive income.

Once you create a digital product, you can sell it repeatedly
without significant additional effort. Unlike physical products,
which require storage and manufacturing, digital products can
be duplicated infinitely, making them a lucrative avenue for
business. Whether you're a creator looking to monetize your skills
or an entrepreneur seeking a scalable business model, digital
products offer high rewards with minimal ongoing work.
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THE BENEFITS
OF SELLING
DIGITAL
PRODUCTS

Starting a digital product business is an attractive option for anyone who wants
the freedom to work from anywhere, set their own hours, and potentially earn
income passively. Here are some key reasons why a digital product business
is profitable and appealing:

LOW OVERHEADS:
YOU DON'T HAVE TO WORRY ABOUT INVENTORY, SHIPPING, OR STORAGE
COSTS.

HIGH PROFIT MARGINS:
ONCE THE PRODUCT IS CREATED, EACH ADDITIONAL SALE COSTS LITTLE TO
NOTHING.

SaVEN

GLOBAL MARKET:
DIGITAL PRODUCTS CAN BE SOLD WORLDWIDE WITH JUST A CLICK.

\VANVARY

FLEXIBILITY:
YOU CAN WORK FROM ANYWHERE AND CHOOSE YOUR OWN SCHEDULE.

ol
\

SCALABILITY:
WHETHER YOU SELL ONE OR A THOUSAND UNITS, THE PRODUCT REMAINS
THE SAME.

PN
&/
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COMMON TYPES OF DIGITAL
PRODUCTS

1.E-books: Digital books available for download or online
reading.

2.0nline Courses: Educational content delivered through
videos, text, and interactive elements.

3.Design Templates: Pre-designed files for easy
customization, such as presentations and social media
posts.

4.Software and Apps: Programs or applications for various
tasks, including productivity and entertainment.

5.Graphic Elements: Visual assets like icons, fonts, and
illustrations for design and marketing.

6.Photography Presets: Pre-configured settings for photo
editing software to enhance images with one click.

7.Printables: Digital files for printing at home, such as
planners and calendars.

8.Membership Sites: Platforms offering exclusive content
or community access through subscriptions.

9.Audio Products: Digital audio files including podcasts,
audiobooks, and guided meditations.

10.Interactive Content: Engaging products like quizzes and
interactive PDFs that involve user interaction.

UNDERSTANDING DIGITAL PRODUCTS 04
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2 WAYS TO SELL DIGITAL
PRODUCTS

CREATING YOUR OWN DIGITAL PRODUCT

This approach involves developing a digital
product from scratch, tailored to your unique
expertise or interests. Examples include writing
an eBook, designing online courses, or creating

software.
PROS CONS
Full Control: You have complete Time-Consuming: Requires
control over the product's content, significant time and effort to
design, and quality. develop and perfect the product.

Initial Costs: May involve costs for
software, tools, or hiring
professionals for development and
design.

Customization: Tailor the product to
meet specific customer needs or
solve particular problems.

Steep Learning Curve: Developing a
product requires mastering areas
like design, which can be
challenging if you're new to them.

Brand Building: Establishes your
personal or business brand as an
authority in your niche.
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2 WAYS TO SELL DIGITAL
PRODUCTS

SELLING DONE-FOR-YOU (DFY) PRODUCTS

This method involves reselling pre-made digital
products created by others. You purchase the

rights to sell these products under your brand or
directly to customers.

PROS

CONS

Quick Setup: Start selling almost
immediately without having to
develop a product.

Limited Customization: You may
have less control over the product’s
features and design.

Reduced Effort: Less time spent on
product creation, allowing you to
focus on marketing and sales.

Potential Saturation: Popular DFY
products might be widely available,
leading to increased competition.

Lower Risk: Since the product is
already developed and tested, the
risk of failure is reduced.

Less Brand Differentiation: Less
opportunity to build a unique brand
identity compared to creating your

own product.

UNDERSTANDING DIGITAL PRODUCTS
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9 STEPS IN CREATING
YOUR OWN DIGITAL
PRODUCT

STEP 1: Assess your skills

STEP 2: Choosing your niche

z

P.3: Create the product
STEP,4:BuUildalsalesifunnel

STEP 5: Optimize price models

STEP.6: Set up social media accounts

=

P.7: Marketinglyounsysteme:io

STEP.8: E xpandingithrotghiRaketph

STEP 9: Analyze performance
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STEP.1:

ASSESS YOUR SKILLS

Before diving into the process of creating a digital product, it's crucial to take a
step back and assess what you bring to the table. Think of this stage as building
the foundation for your digital product journey. If you don’t have clarity about your
own skills, passions, and strengths, it becomes difficult to create something
valuable for others.

Now, let’'s be clear: defining your skills isn’t just about listing your qualifications or
work experience. It's about uncovering what you're truly good at, what excites
you, and what you can confidently offer to others. Don't worry if you're unsure at
first—this is a process of self-discovery, and asking the right questions will help you
gain clarity.

Consider this step as an honest conversation with yourself. When you know what
youre good at and what you enjoy doing, you'll have a solid starting point for
building a digital product that feels authentic to you. It's not about becoming an
expert overnight, but about leveraging your existing strengths and interests.

You might be tempted to skip over this stage, but it's incredibly important. Why?
Because the more aligned your digital product is with your skill set and passion,
the easier it will be to create, market, and sell it. You won't feel like you're forcing
yourself into something just because it's trendy or because others are doing it.
Instead, you’ll be confident in your ability to deliver something valuable.
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ASK YOURSELF THESE
QUESTIONS

4+ Things To Think About:

1.What comes naturally to you?

2.What do people often ask for your help with?

3.What are you passionate about?

4.What have you spent time learning?

5.What experiences have shaped you?

6.What results have you achieved in your career or personal life?

7.What tasks do you enjoy the most in your current job or hobby?

8.What problems can you solve for others?

9.What skills do you have that can be transferred to the digital world?What

activities or tasks do | find easy or enjoyable?

10.What have people consistently asked me for help with?

11.What topics or subjects am | passionate about?
12.What skills or knowledge have | gained through education or experience?
13.What unique insights or perspectives have my life experiences given me?
14.What results have | achieved in my career or personal life that I'm proud of?
15.What problems am | good at solving for others?
16.Which of my skills can be adapted to a digital format?

17.What tasks do | feel energized by and could imagine doing long-term?

CREATING YOUR OWN DIGITAL PRODUCT 09
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+
POST-ASSESSMENT

After answering these questions, you should have a
much clearer picture of your skill set and where
your strengths lie. This will help you align your
digital product with your abilities and passions,
making the creation process smoother and more

enjoyable.

Remember, the goal isn't to list everything you've
ever done. It's about identifying the skills that align
with the digital product you want to create. Once
you have that clarity, you'll be better equipped to

move on to the next step: choosing your niche!

CREATING YOUR OWN DIGITAL PRODUCT 10
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STEP 2:

S CHOOSING AfNICHE

Choosing a niche is one of the most important steps in creating your own
digital product. It sets the direction for your product, determines your target
audience, and ultimately influences the success of your business. A well-
defined niche allows you to stand out from the competition, become an
expert in your field, and cater to a specific group of people who are likely to

be interested in what you offer.

(WHAT IS A NICHE.> \

A niche is a specific segment of a market that you choose

to focus on. It can be defined by a particular interest,
industry, or audience. Instead of trying to appeal to
everyone, you narrow your focus to cater to a smaller, more

specific group of people with similar needs or interests.

" )
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WHY SHOULD YOU TOOLS AND TECHNIQUES
CHOOSE A NICHE? FOR NICHE VALIDATION
Choosing a niche helps you: Here are some tools and tips:

e Stand Out in a Crowded Market  Utilize Google Trends

* Create More Targeted Products * Browse through Amazon Best

* Build a Loyal Audience Sellers

* Increase Your Chances of * Create Social Media Polls
Success. * Consider Pre-Selling

o DN /

MARKET DEMAND/ \

Choosing a niche based solely on  Toresearch market demand,

your passion or expertise isnt follow these steps:

enough. You also need to ensure » Search for Similar Products
that there’s demand for the product * Use Keyword Research Tools
you want to create. If there’s no e Join Online Communities

market demand, it will be difficult to e Survey Your Audience

find customers and generate sales.

éNALYZING COMPETITORB
N

AND MARKET GAPS J \

Here's how to conduct a competitor analysis:
* Look for other businesses or individuals selling digital products in your
niche.
e Study Their Products.
* Read Reviews and Feedback

* Find any pain points or gaps that are not being addressed by the

K existing products. /
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EXAMPLE OF
NICHES

e Art * Relationships e Travel

* Fashion e Community * Entrepreneurship
* Mom life * Cooking * DIY Crafts

* Wealth * Petcare * Freelancing

* Finance e Parenting * Content creation
* Beauty & Skincare e Health & wellness e Education

INSIGHT BOX

Take a moment to brainstorm your top three niche ideas. Choose &

write them down:

CREATING YOUR OWN DIGITAL PRODUCT 13
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Creating your digital product is the heart of your business. It's essential to
approach this step with a Your
product should not just meet your target audience’s needs but exceed their
expectations, making them feel they've made a smart purchase. Quality
isn't about perfection; it's about making sure your product provides

practical, usable solutions to the problems your audience faces.

(KEEP THESE IN MIND!> \

1.Purpose: How will it improve the life of your customer?

2.Usability: The product must be easy to use and understand.
3.Design: Use interesting designs to attract more customers.
4.Compatibility: Ensure that it is compatible in different platforms.

5.Simplicity: Focus on delivering value in a straightforward way.

o /
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PRODUCT DEVELOPMENT

STAGES

1) Idea Generation

Brainstorm and select a
product idea

Clear and actionable
product idea

2.) Market Research

Research competitors
and validate demand

Verified demand for your
product

3) Planning

Define product scope,
pricing, and strategy

Structured development
plan

4) Design & Creation

Create content and
design the product

First draft or prototype

EXAMPLE

IDEA GENERATION

"The concept is to create a set of editable social media templates
specifically designed for small businesses. With the growing demand for
consistent and professional-looking social media posts, many small
business owners struggle with time and design skills. By providing ready-
made templates that are customizable, they can maintain a cohesive
brand presence online without spending hours on design.”

CREATING YOUR OWN DIGITAL PRODUCT

15



CHAPTERIII

e Who is my target audience? "My target audience consists of small
business owners, particularly those who manage their own social media
accounts but lack the time or design skills to create professional-looking
posts.”

o Is there demand? "Yes, based on my research, there is clear demand. In
multiple Facebook groups for entrepreneurs, I've seen numerous posts
asking for design resources or recommendations for affordable social
media templates. On Google Trends, search terms like "social media
templates” and “Instagram templates for business” have shown steady
growth, particularly over the past year.

» Who are my competitors? "My main competitors are sellers on platforms
like Etsy and Facebook, where social media templates are a popular
product. Upon reviewing several top-selling listings, | noticed a gap in
the market for templates that are more customizable and cater
specifically to different industries (e.g, restaurants, fitness, retail).
Competitors tend to offer general designs, so by creating niche-specific
templates with a variety of styles and customization options, | can
differentiate my product and add unique value.’

» Defining the scope: Create templates for Instagram, Facebook, and
Pinterest with 10 designs for each platform. The product will include:
o Branded post templates
o Story templates
o Promotional banners
o Setting timelines: Create a timeline for the product's completion,
including research, design, and testing phases.
 Outlining pricing: Decide on how to price your template pack based on
competitors and the value you're offering. Will you offer it as a one-time
purchase, or as part of a subscription model?

CREATING YOUR OWN DIGITAL PRODUCT 16
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DESIGN & CREATION

With your plan ready, it's time to bring your product to life. Canva is the
perfect tool for designing social media templates due to its ease of use and
variety of elements.

Open Canva

Log in to Canva, and search for pre-
existing templates that fit your
product's theme or choose a blank
canvas.

o <Title> =
Template Structure <Ganner>

Start by creating a branded design by
using the “Elements” and “Text” tools
in Canva. Choose colors, fonts, and
design elements that align with a
professional and appealing style for
small businesses.

Customizable Features

Since these are templates meant for
reuse, ensure they are easily editable.
(E.g. use placeholders for logos,
changeable headlines, leave spaces
for images, etc.)

CREATING YOUR OWN DIGITAL PRODUCT 17
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()4 DESIGN & CREATION

With your plan ready, it's time to bring your product to life. Canva is the
perfect tool for designing social media templates due to its ease of use and
variety of elements.

Design Example

One of the templates might include a
"Sale Announcement” with:

e A bold headline at the top like “50%
OFF Today Only!”

e A space below for the user to add
their business logo.

e A visually appealing image
placeholder to show their featured
product.

e Customizable background colors
for easy brand adaptation.

Save & Test

After designing your templates, save
them and test them by downloading
a few and attempting to edit them as
your potential customer would. This
step ensures that all the customizable
elements work correctly.

CREATING YOUR OWN DIGITAL PRODUCT 18
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Building a sales funnel is essential for turning casual visitors into paying
customers. It's a

until they eventually make a purchase.
Below, we'll walk through the key steps in building a sales funnel, from
creating an account on Systeme.io to implementing payment solutions and

nurturing leads with follow-up strategies.

<STEP-BY-STEP GUIDE>
<1) Create a Systeme.lO Account> < 4) Create a lead magnet >
( 2) Design your sales funnel > ( 5) Design the funnel stages >

<3) Implement payment gotewoys> <6) Establish nurturing strategies

CREATING YOUR OWN DIGITAL PRODUCT [
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#1 CREATE A
SYSTEM.IO
ACCOUNT

Systeme.io is an

designed for entrepreneurs who want
to streamline their , email
marketing, and other business automation

tasks.

nwnv.svstieme.io-r

:@; All-in one: Combines

W funnels, email marketing,
and payments.

"® Affordable: Powerful yet
= 2P budget-friendly for small

businesses.
ré@ Functional: Streamlines
@el multiple tasks into one
platform.

@ﬁﬂ | convenient: Easy to use with
drag-and-drop features.

CREATING YOUR OWN DIGITAL PRODUCT 20
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HOW TO CREATE AN
ACCOUNT

Visit the Systeme.io website and click on
the "Start for Free" button.

Enter your name and email address, and
set a password.

Once you're inside, you'll see a dashboard
that gives you access to various tools such as
funnels, email marketing, memberships, and
more.

Choose the free plan if you're just starting,
which offers access to the basic features
you need to build a sales funnel. You can
always upgrade later as your business

\ grows.

CREATING YOUR OWN DIGITAL PRODUCT 21
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#2 DESIGN YOUR
SALES FUNNEL

A sales funnel is a

, and the

design will ensure they don’t drop out halfway.

STArt WIth © l!lﬂlilllc ofofef=

e Your funnel begins with a landing
page that captures the Vvisitor's
attention. The landing page should
focus on a single call-to-action (CTA),
whether it's signing up for a freebie,
purchasing a product, or booking a
call.

e Tip: Make your landing page visually
appealing and focus on clear, concise
messaging that highlights the value
you're offering.

o Example CTA: Start now, buy now, join
us, claim now, learn more, subscribe
now, grab limited stocks, click here,
check it out, see more, get started

CREATING YOUR OWN DIGITAL PRODUCT 22
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e A squeeze page is specifically
designed to collect email addresses
in exchange for a lead magnet.

e You may squeeze other interesting
information such as your story or
journey, how you made profit, or how
your product changed your life.

e Example: If you're offering a free
eBook, the squeeze page will contain
a brief description of the eBook, its
benefits, how selling this ebook
cahnged vyour life, and a form to
collect the visitor's email.

4 - \ ¢ 14 -
] ST (] LFTUT K YAO1V® JCUUUC
» ~

o After someone opts into your offer,
redirect them to a thank-you page.
You can use this page to upsell a low-
priced product or simply thank them
for signing up.

e Tip: A thank-you page is also a good
place to start building a relationship
with your customer. Let them know
what to expect next, like when they’ll
receive the lead magnet.

CREATING YOUR OWN DIGITAL PRODUCT 23
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#3 IMPLEMENT
PAYMENT
SOLUTIONS

Once you have potential customers moving
through your funnel, you'll need to set up

payment solutions

1 R

conhectayYour® Payment
OUICWAY

e From your dashboard, navigate to the
top right corner and click on your
profile icon, then select "Settings” from
the dropdown menu

e Click on the "Payment Gateways’
option in the menu on the left.

e Follow the instructions to link your
Stripe or PayPal account.

e After connecting, go to your product
page or sales funnel and add your
pricing details.

e Before launching, make sure to test a
purchase using your payment
gateway to ensure everything runs
smoothly.

CREATING YOUR OWN DIGITAL PRODUCT 24
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Z) Credtite d checkout page

e Design a simple, intuitive checkout
page that makes the payment
process easy. Include essential fields
only and ensure the page is optimized
for both desktop and mobile devices
to accommodate all users.

e Tip: Offer a variety of payment
options, such as credit cards and
PayPal, to ~cater to different
preferences. Make sure to test the
checkout process thoroughly to avoid
any issues and provide a seamless
experience.

3) Sel Up ohe=ClicK UpSeéeil Ol

OOWNSellS

e After a customer makes a purchase,
you can offer additional products
through  upsells or downsells.
Systeme.io allows you to create these
offers directly in the checkout process.

e Example: If someone buys a digital
product for $29, you can offer them a
related product at a discount as an
upsell right after their purchase.

CREATING YOUR OWN DIGITAL PRODUCT 25
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STEP 5: |
IMIZE PRICE

Finding the right pricing model is crucial for maximizing revenue while
remaining attractive to customers. Experimenting with different strategies
can help you determine which one resonates best with your audience and

fits your business goals.

EXAMPLES

< 1) Tiered Pricing > < 4) Freemium Model >
< 2) Subscription-Based Pricing > <5) Poy—Whot—You—Wont(PWYW)>
( 3) Charm Pricing > ( 6) Bundling >

< 7) Limited-Time Offers >

CREATING YOUR OWN DIGITAL PRODUCT 26
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with different features or benefits. It encourages
customers to choose a higher-priced option for more

TIERED PRICING  qie.

?? This model offers several pricing levels or packages, each

Customers pay a recurring fee at regular intervals (e.g.
monthly or annually) to access your product or service.
This model creates a predictable revenue stream and

SUBSCR'PTDN builds customer loyalty.

Prices end in .99 or .95 to create the perception of a better
deal. This psychological tactic can make a price seem

lower than it actually is. (E.g. Instead of pricing it $50, you

CHARM PR'C'NG price it at $49.99, which often feels more attractive.)

— Offer a basic version of your product for free while
@ charging for premium features or upgrades. This model
helps attract a large user base, with the goal of converting

FREEMIUM some free users into paying customers.

Allow customers to choose their own price, often with a
suggested minimum. This model can generate goodwill
and attract customers who might otherwise not make a

PWYW PR'C'NG purchase.

naini ombine several products or services and sell them as a
L L) . .
ololslo package at a discounted rate. This model encourages

customers to purchase more items than they might

BUNDL.NG individually.

Use time-sensitive discounts or special deals to create
urgency and encourage immediate purchases. This

LIMITED model can boost sales in a short period and attract

customers who may otherwise delay their purchase.

TIME OFFER

CREATING YOUR OWN DIGITAL PRODUCT 27
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Setting up social media accounts and establishing effective marketing

strategies are crucial steps in

By choosing the right platforms, creating engaging content, and
utilizing strategic marketing tactics, you can attract potential leads and
convert them into customers. Regularly monitoring and optimizing your
efforts will help you achieve your marketing goals and drive growth for your

business.

SETTING UP SOCIAL MEDIA ACCOUNTS

1) Choose your platforms

2) Create and Optimize Profiles

3) Develop Content Strategies

4) Utilize Social Media Tools

5) Monitor and Analyze Performance

6) Engage with your audience

CREATING YOUR OWN DIGITAL PRODUCT 28



SETTING UP SOCIAL MEDIA
ACCOUNTS

Y 2

CHOOSE YOUR PLATEORMS

Determine which social media platforms are most
effective for reaching your target audience. Consider
factors such as demographics, platform usage, and
content types.

e Facebook: Great for broad reach and connecting
with all age groups.

e Instagram: Perfect for visual content and
engaging young adults (Ages 18-34).

¢ LinkedIn: Best for professional networking, B2B,
and older professionals.

¢ Twitter: Ideal for real-time updates and customer
interaction.

e TikTok: Excellent for capturing the attention of
younger audiences (Ages 16-24) with short,
engaging videos.

CHAPTER I

OPITIMIZE & CREATE PROFILES

Once you've chosen your platforms, setting up and
optimizing your profiles is key to making a strong first
impression. Here’'s what you should focus on:

 Profile Picture: Use a clear, high-quality logo or
branding image.

o Bio/Description: Write a compelling bio that
clearly explains your business and includes a call-
to-action.

e Links: Ensure you have links to your website or
landing page to drive traffic and conversions.

CREATING YOUR OWN DIGITAL PRODUCT
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SETTING UP SOCIAL MEDIA
ACCOUNTS

DEVELOP.CONTENT STRATEGIES

A well-thought-out content strategy helps you
engage your audience consistently and
meaningfully. Here’s how to create one:

e Content Pillars: Educational, promotional,
interactive, behind-the-scenes, tetimonials, tips,
fags, motivational.

e Posting Schedule: Establish a regular posting
schedule, such as 3-5 times per week, to maintain
consistency.

 Best time of posting: 12-1om (lunch breaks), 7-
9pm (rest time).

e Engagement: Incorporate interactive content like
polls, Q&As, or contests to encourage audience
participation.

JTILIZE SOCIAL MEDIA TOOLS

Leveraging social media tools can streamline your
management efforts and improve efficiency.
Consider these tools:

e Scheduling Tools: Buffer, Hootsuite, Meta Business
Suite, are great for scheduling posts, tracking
performance, and managing multiple platforms.

e Organizing Tools: Notion, Trello, and Airtable help
in organizing content calendars, managing social
media campaigns, and collaborating on tasks to
keep everything structured and on track.

» Email Marketing Tools: Platforms like Mailchimp
and ConvertKit allow you to integrate your social
media with email marketing.

CREATING YOUR OWN DIGITAL PRODUCT 30



SETTING UP SOCIAL MEDIA
ACCOUNTS

@ A

MONIIOR/ANALYZE PERFORMANCE

Regular monitoring and analysis are essential to
understanding the effectiveness of your social media
efforts. Focus on these metrics:

e Metrics: Track likes, shares, comments, click-
through rates, and conversion rates to assess
performance. These metrics will help you gauge
audience engagement and the impact of your
content.

e Tools: Use platforms like Google Analytics, Meta
Insights, and Sprout Social to analyze your social
media data. These tools provide detailed insights
into user behavior, helping you refine and
optimize your strategy for better results.

CHAPTER I

ENGAGE WITH YOUR AUDIENCE

Building relationships with your audience is key to
fostering loyalty and trust. Here’'s how you can
effectively engage with your followers:

e Response: Actively respond to comments,
messages, and mentions to show you value their
engagement.

e Engagement Tips:

o Ask Questions: Encourage interaction by
asking your audience questions in your posts
or stories.

o Show Appreciation: Express gratitude for your
followers’ support through  shout-outs,
giveaways, or special offers.

CREATING YOUR OWN DIGITAL PRODUCT
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\'SYSTEME.IO

Now that you've successfully set up your Systeme.io account and created
your digital product, it's time to focus on driving traffic and converting leads
to ensure your efforts pay off. Effective marketing is essential for reaching
and engaging your target audience. By implementing well-planned
strategies, you'll be able to

This phase is where your product truly starts
to make an impact, so it's important to approach it with a clear plan and an
understanding of your audience’s needs and behaviors. With targeted

efforts, you can drive meaningful traffic and achieve your business goals.

1) Post leading to Systeme.io

2) Design Effective CTAs

3) Use Paid Advertising

4) Leverage Email Marketing

CREATING YOUR OWN DIGITAL PRODUCT 32
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MARKETING YOUR
SYSTEME.IO

POST LEADING TO SYSTEME:.IO

By strategically crafting posts that pique interest and
offer value, you can guide your audience to your
landing page where they can learn more and take
action.

EXAMPLE
e Platform: Facebook
 Post Text: " Ready to take your [specific skill or
interest] to the next level? Download our FREE
[lead magnet, e.g., 10-Step Guide to Boosting Your
Social Media Presence’] and start seeing results
today! Click the link below to get your guide
instantly. Don't miss out!
e CTA: 'Download Now" button linking directly to
your Systeme.io landing page.
¢ Hashtags: #DigitalProducts #Passivelncome

DESIGN EFFECIIVECIA'S

Crafting compelling calls-to-action (CTAs) is crucial
for driving traffic to your Systeme.io landing page.
Some tips include using contrasting colors, using
optimal placements, and conducting A/B test
different CTA versions to see which one perform best.

e Action-oriented: Get started today, download
now

« Sense of urgency/scarcity: Limited time offer,
only a few slots left

» Highlight the benefit: Discover proven strategies,
unlock your free guide
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MARKETING YOUR
SYSTEME.IO

USE PAID ADVERIISING

Paid advertising is a powerful tool to boost visibility
and drive targeted traffic to your Systeme.io landing

page.

» Choose a platform: Facebook/Instagram (Meta),
Tiktok, Google ads

e Set a budget and bid strategy: Determine how
much you're willing to spend daily or monthly.
Choose between cost-per-click (CPC) or cost-
per-impression (CPM) bidding strategies based
on your goals.

e Monitor campaigns: Use analytics tools to track
performance metrics such as click-through rates
(CTR), conversion rates, and cost-per-acquisition
(cpPA).

lEVERAGE EMAIL MARKEITING

By using email campaigns to nurture leads, you can
turn interested visitors into loyal customers.

e Build an email list: Collect email addresses
through lead magnets, sign-up forms on your
landing page, and social media contests.

» Use email markeiting tools: Mailchimp, Convertkit

e Create automated email sequences: Develop
automated workflows that send a series of emails
based on user actions.

e Craft compelling email content: Use engaging
subject lines, personalized greetings, and valuable
content. For a promotional email, you might write,
“Exclusive Offer: Get 20% Off Your Next Purchase —
Just for Subscribers!”
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Raket PH is a powerful platform designed to assist small and medium-sized
enterprises in expanding their market reach and optimizing their operations.

For digital product creators, Raket PH

By leveraging Raket PH, you can streamline your business processes and

effectively grow your digital product sales.

<BENEFITS OF USING RAKET.PH>

( Increased Visibility > ( Cost-effective >
<Streom|ined sales process> < Data-driven Insights >
< Marketing opportunities > ( Community Engagement >
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CREATE AN ACCOUNT

e Begin by signing up for a Raket
PH account.

Complete your profile with
detailed business information
to establish your presence on
the platform.

~

PUBLISH ATTRACTIVE
MATERIALS

e Use high-quality images or
previews to showcase your
digital products. For example,
include screenshots or demos
of your design templates.

e Write engaging and
informative descriptions that
highlight the unique features
and benefits of your products,
addressing common customer

K needs. /

PROMOTE YOUR PRODUCTS

e Share your Raket PH listings
on social media platforms

to drive traffic and attract
potential customers.

Use compelling posts with
strong calls-to-action to
guide users to your listings.

e Upload your digital products,

LIST YOUR DIGITAL \
PRODUCTS

including comprehensive
descriptions,  pricing, and
features.

Organize products into relevant
categories to facilitate easier
navigation for customers.

)

"

SET PRICING AND \
PAYMENT OPTIONS

Choose an appropriate pricing
model, such as one-time
purchases, subscriptions, or
tiered pricing, based on your
product type.

Set up payment gateways of
your choice supported by

Raket.ph /

o Offer

~

excellent  customer
support to address inquiries
and concerns.

Respond promptly to
questions and provide
assistance as needed.
Encourage customers to leave
reviews and feedback on your

product listings. /

ENGAGE WITH CUSTOMERS

CREATING YOUR OWN DIGITAL PRODUCT
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STEP'S!

ANALYZE'PERFORMANCE

& GATHER,FEEDBACK

To ensure your digital product business thrives and evolves, it's essential to
continuously assess your performance and gather valuable feedback. This

ongoing process helps you

ANALYZE YOUR PERFORMANCE

HOW TO TRACK YOUR METRICS

Measure revenue, the number of sales, and conversion rates. This helps
determine how well your products are performing in the market.

SAllEs Conversion rate, for example, shows the percentage of visitors who

FIGURES make a purchase and is calculated as (Number of Conversions / Totall
Visitors) x 100.

Track the number of visitors to your website, page views, and bounce

WEBSITE rates. Bounce rate is the percentage of visitors who leave your site

TRAFFIC after viewing only one page, indicating potential issues with content

relevance or site usability.

Track the number of visitors to your website, page views, and bounce

CUSTOMER rates. Bounce rate is the percentage of visitors who leave your site
ENGAGEMENT |after viewing only one page, indicating potential issues with content
relevance or site usability.
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COLLECT CUSTOMER FEEDBACK

Collecting customer feedback is crucial for
It helps you make informed

decisions, enhance product quality, and boost customer satisfaction.

SCREENSHOT TESTIMONIES AND POSTING THEM

Capture screenshots of positive customer testimonials and reviews.
Post these screenshots as stories on your social media profiles and
create a dedicated highlight to compile all of them in one place for
easy access. Additionally, consider dedicating a specific post where
you comment on and showcase these testimonials, making it
convenient for followers to view and appreciate the positive feedback.

This approach not only builds credibility but also effectively

/

demonstrates customer satisfaction.

-

OTHERS WAY OF COLLECTING FEEDBACK

l.In chat: Collect feedback directly from customers through chat
platforms such as Facebook Messenger or Instagram Direct
Messages.

2.Leave a comment of Facebook post: Encourage customers to
leave comments on your Facebook posts.

3.Facebook page star review: Use Facebook’'s review feature to

collect customer feedback to provide social proof and help build

/

trust with potential customers.

o
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What is the main goal of your project? (Clearly state the purpose

and expected outcome):

What are the key tasks you need to complete to achieve your

goal? (List out each task in the order it needs to be done):

O O
U U
O O

What resources or tools do you need? (Consider what you'll need

to successfully complete each task):

Which social media platforms will you use, and what type of

content will yous share on each platform?

CHAPTERIII

CREATING YOUR OWN DIGITAL PRODUCT
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+

WHAT ARE
DONE-FOR-YOU
(DFY)
PRODUCTS?

As discussed earlier, DFY (Done-For-You) Digital Products are ready-made,
pre-designed products that are created by experts and available for purchase
by others who can then resell or use them in their business. These products
require minimal to no customization, making them a convenient solution for
individuals or businesses that want to quickly add value to their offerings

without investing time and resources into creating products from scratch.

HOW THEY WORK?

DFY digital products are typically
packaged as complete solutions
that can be immediately

EXAMPLES

Ebooks and Reports
Social media content packs

Courses and training

implemented or sold. Buyers can programs

purchase these products, customize Website templates and

themes

them slightly if needed (such as

adding their brand), and then sell or
use them to engage with their
audience.

Chatgpt prompts
Portfolio Templates
And more!
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FIND A PRE-MADE PRODUCT:

You can explore Facebook and Instagram marketplaces and
groups, where you'll find many sellers offering pre-made digital
products.

p

REACH OUT TO SELLERS:
Reach out to your selected shop or seller through a private
message and inquire if they allow reselling.

( MAKE IT YOURS:

After confirming the product's availability, proceed with the
purchase. Ensure you secure Master Resell Rights to safeguard
against any potential liabilities. Customize the product to reflect
your brand's personality and tone, with a focus on appealing to
your ideal customers.

/ PRICE YOUR PRODUCT:
When pricing your product, consider factors such as production
costs, market demand, and competitor pricing. Aim to strike a
balance between affordability and profitability. Here;s the
breakdown: selling a P1.2K digital product can earn you P36,000
per month. Wow!

N ([

DRIVE TRAFFIC TO YOUR SHOP/WEBSITE:

Leverage social media or offer a freebie to grow your email list
and attract customers. This approach not only helps build your
email list but also draws potential customers to your site.
Additionally, consider using targeted advertising and engaging
in relevant online communities to increase visibility.

N
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UNDERSTANDING RESELL RIGHTS

Navigating the world of digital product reselling can be complex, especially

when it comes to understanding different types of resell rights. Each type of
resell right comes with its own set of
Here's a breakdown of the

main types:

HOW TO TRACK YOUR METRICS

Basic Resell Rights allow you to sell a digital product, but your
customers cannot resell it further. You can sell the product and
keep the profits, but you can't alter the product or claim it as
your own. The product remains under the ownership of the

BASIC RESELL A,
original creator.

RIGHTS

Example: A purchases a fitness guide with basic resell rights. He
can sell the guide but cannot edit its content or allow his
customers to resell it.

Master Resell Rights go a step further, enabling you to sell the
product and also pass on the resell rights to your customers.
This means the individuals who buy from you can also resell the
product, creating a chain of resellers. With MRR, you can set your
MASTER RESELL |own price and retain all profits. However, restrictions on resell
RIGHTS (MRR) |rights may apply as specified by the original creator.

Example: X acquires a marketing e-book with MRR. She sells it to
Sarah and James, who can also sell the e-book and provide
resell rights to their own buyers.

Private Label Rights offer the most flexibility. With PLR, you can
modify, rebrand, and claim ownership of the product as if it were
your own creation. This includes changing content, adding your
branding, and repurposing it for different uses. PLR products can
be sold as-is, bundled with other products, or given away for

PRVATE LABEL
free.

RIGHTS (PLR)

Example: B buys a set of email templates with PLR. He
customizes the templates with his branding, adds new content,
and sells them under his own name, or uses them as a bonus in
his marketing campaigns.
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HOW TO LICENSE YOUR
DIGITAL PRODUCTS?

When selling digital products, selecting the
appropriate license is essential to protect your
rights and clarify usage terms for buyers. Clearly
state the license terms in your product description
and create a comprehensive set of terms and
conditions. This helps protect your intellectual
property and ensures buyers understand their
rights and limitations. Consult a legal professional
if needed to ensure your licensing terms are

enforceable.

SUMMARY

o Basic Resell Rights: Allows selling but

no reselling by customers.
Master Resell Rights (MRR): Enables

selling and passing resell rights to
customers.
Private Label Rights (PLR): Provides

full control to modify, rebrand, and

claim authorship.
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DIGITAL PRODUCT IDEA LIST

E-books

Online Courses
Printable Planners
Digital Art

Social Media Templates
Welbsite Themes
Stock Photos

Audio Files

Software Tools
Webinar Recordings
Membership Sites
Graphic Design
Templates

Video Tutorials
Email Templates
Workbooks
Checklists
Marketing Funnels
Mobile App Templates
Music Tracks
Infographics

3D Models

Digital Stickers

Recipe Cards

Fitness Plans
Meditation Guides
PowerPoint Templates
Resume Templates
Business Card Designs
Virtual Backgrounds
Crochet Patterns

Mind Maps

Guided Journal Prompts
Excel Spreadsheets
Coding Scripts
Podcast Episodes
Language Learning
Worksheets

Graphic Design Assets
Event Planning
Templates

Photo Presets

Digital Calendars

BONUS
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+
50 SOCIAL MEDIA HOOK IDEAS

e “You won't believe how simple this trick is for...”

e “Did you know that you can achieve [result] with just [number]
steps?”

e “Here’s the secret that successful [industry] professionals don't
want you to know.”

e “Are you making these common [industry] mistakes?”

e “How to [achieve goal] in less than [time frame].”

e “This one tip changed my [aspect of life] forever.”

e “The ultimate guide to [topic] that you can’t miss.”

e “Struggling with [problem]? Here’s how to fix it.”

e “Think you know everything about [topic]? Think again!”

e “Here’s what nobody tells you about [common misconception].”

e “You're doing [task] wrong. Here's how to do it right.”

e “Unlock the power of [tool/technique] with these simple steps.”

e “The [number] things | wish | knew before starting [journey].”

e “Here’s why [product/service] is a game changer.”

e “Transform your [aspect of life] with this one change.”

e “Are you ready for a [positive result] in just [time frame]?”

e “The hidden benefits of [product/service] that you didn’t know.”

e “Why everyone’s talking about [trend/technique].”

e “How | achieved [goal] with [simple method].”

e “The biggest myth about [topic] debunked.”

e “Here’s how to get [result] without [common obstacle].”

e “Watch how [person] turned their life around with [method].”

e “This [number] minute read will change your approach to [topic].”

“The [number] questions you should ask before [action].”
e “The surprising way [product/service] can improve [aspect].”
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50 SOCIAL MEDIA HOOK IDEAS

“Here’s a foolproof method to achieve [goal] every time.”

“What's the best [tool/strategy] for [task]? Find out here.”

“Discover the easiest way to [achieve result] with
[product/service].”

“Why you need [product/service] in your life right now.”

“Here’s what | learned from [challenging experience].”

“The [number] habits that will boost your [aspect] instantly.”
“Here’s a quick fix for [common problem] that you can do today.”
“Want to know how to [achieve goal]? Start with this.”

“This simple change will make a huge difference in your [aspect].”
“Ever wondered how [successful person] achieved [result]? Here's
how.”

“The ultimate checklist for [task/goal].”

“Find out why [product/service] is taking the [industry] by storm.”
“Get [desired outcome] faster with these proven tips.”

“Here’s how to make [challenging task] easier with [tool/strategy].”
“The best-kept secret to [benefit] revealed.”

“Are you ready to level up your [aspect] with [product/service]?”
“Here's a step-by-step guide to mastering [skill].”

“Why [product/service] is the perfect solution for [problem].”
“Discover how [technique] can revolutionize your [aspect].”

“The top [number] reasons why you need [product/service] now.”
“What you didn’'t know about [product/service] and why it matters.”
“How to make [complex task] look easy with these tips.”

“The [number] key elements to achieving [goal] effectively.”
“Transform your [aspect] with these [number] expert-approved
strategies.”

“How | overcame [challenge] using [method/technique].”

BONUS
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WHAT COMES

Congratulations! You've Unlocked the secret blueprint to Launch Your Own Digital
Product Business.

But why stop there? Now, you have the opportunity to take things to the next level.
Don't worry, Il personally guide you in every step of the way! Start generating
passive income by becoming an official reseller of my:

PREMIUM CRA DIGITAL RESELLER COURSE

HERESIHOWJITRWORKS!

1.Avail the Reseller Course: Click the link below to access my Premium CRA
Digital Reseller Course.

2.Become an Official Reseller: Purchase the product, and you’ll become an
official reseller with perks like discounts, early access, and marketing resources.

3.Join the Community: After your purchase, send me a message, and I'll add you

to our exclusive group chat where you'll receive ongoing support and updates.

WORK FROM HOME AND EARN PASSIVELY WITH OUR PRODUCTS FOR 100% PROFIT!

» START EARNING NOW! ) «

YOUR NEXT STEP 47


https://digitalcharms.systeme.io/digitalresellercourse

AUTHOR'S

MESSAGE

Believe in your potential and seize

this opportunity to grow your
business. |'m excited to welcome you
to our reseller community and help
you succeed every step of the way.
Take the leap and transform your

ambitions into reality today!

—99
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