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ate 18008
to early 1900¢

Throughout history, the changing landscape
of the hairdressing industry has continuously
been influenced by a man named Eugene
Schueller. Those not content with their
natural hair colour have been able to
enhance its beauty with artificial dyes and
tints. In the 20th century, when most of the
innovative developments took place, new
colours came courtesy of Eugene Schueller
and, in 1909, they became the first properly
marketed range of hair colours offered to
the public under the name ‘L’'Oreal’. The new
L’Oreal colours became associated with a
new culture of consumption that revolved
around appearance, with make-up, hair and
fashion at its core. Women were becoming
more experimental with hair cutting and
colouring; and hairdressing and associated
products increased rapidly, shaping the
massive hair industry we are familiar with
today.

During the mid-19th century, a gendered
split in hair truly began to take place in
western culture. This split mirrored the
sexual demarcations in fashionable dresses.
Extravagant and intricate hairstyles, that
were once favored by both men and women,
now became the preserve of women.
However, these hairstyles came with pitfalls
- in those days, cleaning long hair was
difficult without hot running water and
soapless shampoos!

During the late 19th century, hair and
fashion complemented each other. Both
were extravagantly decorative, impractical
to wear, but a mark of social status. Overall,
women’s Edwardian and Victorian hairstyles
had a soft, fluffy and loose fluidity to them.
Postiche, or false pads of hair, was used

to create the bulk and size fashionable
during this era. Hair could even be quite
fuzzy, especially if Marcel tongs were used
regularly. Hair was dressed up and away
from the face, with the exception of a curled
fringe which sat on the forehead. Hair
accessories like Mantilla combs were often
used to decorate hairstyles and were placed
towards the back of the style. Baroque
pearls and gold filigree were also used as
embellishments for longer hair.

Actress Billie Burke sported the real life
illustrations of Charles Dana Gibson's
‘Gibson Girl’.

Her hair was piled high on top of her head
in the softly swirled pompadour style of the
day.

The pompadour style could be dressed in
various ways: the hair could be straight or
have a wave or curl to it. The hair could be
simply swept up with a bun, feature soft
coils, chignons, knots and fuzzy-curled
fringes.

Lili Elsie famously wore the Pompadour
style. She was a popular English actress

and singer during the Edwardian era, best
known for her starring role in the hit London
premiere of Franz Lehar’s operetta ‘The
Merry Widow’.
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Assess how well you
have learnt in this
section by answering
the questions below.

What does Postiche mean?

Describe in your own words the pompadour & Victorian styles and explain who wore these styles in
the early 1900’s. (300 words)
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Assess how well you have learnt
the techniques In this section by
answering the questions below.

1

Write in your own words about the 1920s iconic hairstyle of the movie star Cary Grant.(200 words)
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Describe in your own words the Eton crop & Bakerfix hair styles (300 words)
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Assess how well you have learnt
the techniques In this section by
answering the questions below.

Describe in your own words the iconic hairstyle of the
popular 1930s actress Joan Crawford. (300 words)
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Assess how well you have learnt
the techniques In this section by
answering the questions below.

Write in your own words about the iconic look of 1940s actress Veronica Lake. (200 words)
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Write in your own words about hair styling in the 1940s. (300 words)
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Assess how well you have learnt
the techniques in this section by
answering the questions below.

LO)

N
Which haircut of Trevor Sorbie’s ended up on a cover of Vogue?
Write in your own words about the skinhead movement. (200 words)
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In your own words write about Debbie Harry and her career. (300 words)
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Assess how well you have learnt
the techniques in this section by
answering the questions below.

Write in your own words about the Electro pop bands of the 1980s. (300 words)
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Write in your own words about the pop queen herself Madonna and explain the diversity in her

a fashion over the years. (300 words)
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Assess how well you have learnt
the techniques In this section by
answering the questions below.

Write in your own words about the incredible and
very talented hairdresser Sam McKnight. (300 words)
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Write in your own words about the supermodels of the 1990s. (300 words)
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Assess how well you have learnt
the techniques In this section by
answering the questions below.

What was the Hoxton Fin?

Write in your own words about model Gemma Ward (200 words)
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Write in your own words about the inspirational late Alexander McQueen (300 words)
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Your step-by-step approach to giving a great consultation

Consultations are the most important service provided by you as a stylist. Make sure you
reassure and impress your client with a professional, knowledgeable and enthusiastic
consultation. Follow the eight-step guide below to truly master the art of achieving a great
consultation with all of your clients.

1. Meet and greet with a smile and eye contact.

2. If they are a new client, ask where they heard about you.

3. ldentify what your client is looking to achieve. Do they want a change of style, a trim, a
colour top-up or something more elaborate?

4. Find out what he/she liked or disliked about their previous haircuts/colours.

5. Analyse their hair and scalp.

6. Offer your client options and knowledge on what he/she can achieve with their hair.

Over time, you will develop your ability in this area as experience will give you a greater

knowledge base.
7. Agree on the service that you will provide.
8. Always advise your client on homecare.

These eight steps are crucial for allowing you to achieve the following key goals:

— Agree with your client on what service(s) will be provided and what you both intend to
achieve.

— Make the decisions necessary to achieve the agreed colour/cut/style.

— Advise your client on the condition of their hair and scalp.

— Offer the correct shampoo and conditioner suitable for your client’s hair type.
Remember, part of your job is retail, which means selling haircare products. But, most
importantly, it is your job to advise your clients on the correct prescriptive products
suitable for their needs. Your knowledge in this area will grow over time as you gain
experience in this area. Top tip: Ask your educator to teach you about the range of
products they supply, their benefits and who is best suited to these different products.

— Recommend specific hair treatments. Top tip: Your client may have been thinking of
asking for a treatment beforehand, so it's more professional if you offer first. This way,
you can use your knowledge to recommend specific treatments and explain how they
would benefit them.

By following these steps, your client will feel that he/she is getting value for money in their
consultation. It is what connects you to your client. Top tip: This eight-step guide should be
covered with every live model that you consult with, starting in your first year of training.
This way, you will gain confidence and experience - both essential attributes for mastering
this skill. Don’t forget that practice really does make perfect! So, get practising.

Becoming an effective communicator
The key to a successful consultation lies in communicating effectively. This means:

1. Listening
2. Speaking clearly
3. Understanding body language

When communicating with your client, asking questions will play a big part in helping you
understand what your client wants as well as helping you to advise them. So, you need to
be strategic about the kinds of questions you ask and aware of how the questions you ask
your client can expand or limit the amount of information you are given. There are many
types of questions that will help you achieve this. These include:
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‘Open’ questions - what , who, why, when, where, how. Open questions will allow
you to get more information from your client and will usually form the basis of your
consultation as you begin to assess what your client wants and how you can achieve
this. These initial questions will usually cover the following:

How does your client currently wear their hair?

Is your client currently happy or unhappy with their hair? Why?

What would your client like to change about their current hairstyle?

What is your client’'s hair history like? For example, have they had short/long hair
before? Have they experimented a lot with their hair or do they prefer to “play safe”?
Has your client had any hair disasters or hair experiences that left an impact on them?
Ask your client if they have ever had any problems with their hair and scalp.

‘Closed’ questions - these are questions that simply require a “yes” or “no” answer.
Closed questions restrict you from getting clear instruction.

‘Feeling’ questions - these are questions where the body language, hesitations and
non-verbal responses of your client can sometimes tell you more than the words they
use. Check and interpret your client’s body language when you ask things like: “how do
you feel about copper?”, “what do you think about going short?”, “do you want more
volume?”.

‘Choice’ questions - these are questions where you give the client more than one
answer to choose from. Examples include asking: “are we trimming your hair or looking
to restyle?” and “would you like to move the parting from the centre to the side?” Wait
to see your client’s opinion on choices you give, based on your ideas and proceed
accordingly.

Once you have asked your client a question, follow the five-step approach outlined
below to ensure you are both on the same page.

—l
"

Always confirm what you have agreed and that your client understands what
yOu are saying.

Give your client time to agree.

Always listen carefully to what the client has to say.

Make sure there are no misunderstandings.

Always allow your client time to talk.

SIENEAYN

Top tip: the best communicators always allow a few seconds once someone has
finished talking before they begin to speak. This additional time allows the client to
add on anything extra they might have forgotten to say and reassures them that they
are being listened to.

Your checklist to a successful consultation
Make sure you tick all of the boxes every time you do a consultation.

Make sure any decision your client makes isn’t a quick decision. Big changes can result
in disappointment, especially if they haven’t been thought through properly.

Be clear with your explanations. This will help your client get a better idea or sense of
what it will be like. You can always use visual images.

A client’s expectation of a hair look can be different to yours. For example, your client’s
understanding of a bob may be different to the definition of a bob in hairdressing
terms. For this reason, it is important to explain the length of a bob and explain what it
is likely to look like on their face shape. Visual aids can be useful in this situation.
Always lead the consultation. Your client will be looking for your professional input and
value your experience and expertise.

If you have a regular client in every six weeks having the same things done, don’t forget
to offer new options and show excitement about doing their hair. This will show the
client you respect them and they will continue to connect with you.



Making the right impression

First impressions count. People say never judge a book by its cover. But the reality is, first
impressions go a long way - especially in the service industry. Clients will make a decision
on whether they are confident with you in minutes. So, you need to do everything you can
to give them the right impression. This includes your facial expressions, your body language,
your appearance, the clothes you wear, the tone of your voice when you are speaking with
them, the language you use - nothing should be overlooked.

Expressing yourself through words

The choice of words you use to describe your haircuts, colours, pin-ups, hair extensions and
so on should always be delivered in a passionate, professional and clear way. Expressing
yourself in a passionate way can reassure and engage your clients. It has been proven that
the more passionate you are about a product, a story, a haircut, a colour or a new style, the
more the customer will believe in it. That is because the enthusiasm you show is contagious.
Remember: how you say something has a deeper impact than what you actually say.

Below is a list of descriptive words you can use when consulting. Use words to create
feelings that your clients can can connect with.

Cutting and Styling:

Natural - Movement - Versatile - Worn in hair - Seamless - Soft lines - Creates versatility-
Classic - Strength - Geometry - Blunt - Square - Undercutting - Overcutting - Double base
lines - Back cutting

Colouring:
Organic - Bleeding of colour - Fluid - Seamless merging - Vintage - Decadent -
Contemporary - Advanced - Reverse techniques

Pin Ups:
Romantic - Delicate - Angelic - Soft - Classic - Contemporary - Vintage

Vocally

When speaking to a client, your voice should be loud enough for them to hear without
having to strain to hear you or ask you to repeat yourself. Your delivery should be
confident, but not too overpowering. Top tip: Listen to the volume of your client’s voice
and try to match it. Mirroring your client in this way will help you connect with them more
authentically.

Body Language

Body language says a lot about a person’s confidence and how comfortable they are

in their own skin. Think of army officers standing to attention carrying themselves with
authority. You wouldn’t ever see them slouching, in fact this would be forbidden.

Do you stand with your arms crossed or open? Legs crossed or with your feet apart? Eye
contact or drifting? These gestures can affect someone’s judgement of you. You could
be chatting away to a client but your body language may be saying something else.

It’'s important to think about this and what signals you may be giving out without even
realising! Here are a few pointers:

— Arms crossed gives the impression of being distant/closed.

— Arms open gives the impression of being open and friendly.

— Legs crossed gives the impression of being relaxed and casual.

— Legs firmly apart gives the impression of being strong and confident/authoritative.
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If you are confident in what you’re saying, your body will naturally form a confident stance.
The most confident people tend to make strong eye contact and have a firm handshake.
They speak precisely. They don't fluster. Think about how you would like to be perceived on
first impression and adopt some of these attributes.

Appearance

How you look is how you feel. This means if you present yourself in a professional manner,
you will feel professional. There is no need to wear anything corporate as you are not
working in the corporate industry. But, dress to impress.

A good rule of thumb for nailing the professional look as a hairdresser would be to think
about the way you would dress for a midweek date or casual Saturday night out. You want
to look your best without trying too hard. That means nothing dirty, unironed, unkempt or
anything too revealing. You can relate to this with any fashion trend that may be current.
We work in the fashion industry after all, so your clothes should reflect the current trends
and styles.

If you are wearing makeup, make sure it is always freshly applied. Girls should always have a
fresh application of make-up.

Your work area

Always present your working area in a professional way. This means taking responsibility
for keeping it clean, tidy and welcoming to your clients. Don’t rely on someone else to clean
and tidy this area for you. Think of it as your ‘office’ which you bring clients into. It should

convey to your clients that you are professional, responsible and competent. Make sure your

mirror, worktop, brushes, colour trolley, equipment and any beverages are presented at the
highest level. Top tip: You would never be seated at a used table in a restaurant. Adopt the
same policy to your work area in the salon. Your clients will thank you for it!
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Recap/checklist
So, at this point in your training, you now know:

— The value of a good consultation
— How to meet and greet your clients

— How to communicate effectively with your clients and get them

to open up and give you the the information you need to make
informed decisions

— What to say and how to say it
— The right gestures and body language to adopt

— How to take pride in your work area and appearance to give a
professional impression
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g Recap/checklist

Z

% At this point in your hairdressing career, you should be competent in
g the following key areas:

Z

%

o

g — Keeping up-to-date with your salon’s range of services,

% treatments, prices, etc.

7 : . : .

/ﬁ — Making recommendations that are suitable for the client.

Z

% — Making the client fully aware of costs and timings.

Z : : :

g — Keeping up-to-date with hair trends

% — Identifying and assessing all scalp/skin conditions [Top tip: If in

g any doubt, ask a senior staff member]
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Questions

1. What is the first thing you should do when you meet your
client?

2. Why do you analyse the hair and scalp?
3. List the three communication skills.

4. Give an example of a ‘feeling’ question that isn’t listed in this
section.

5. Why is it important to listen to your client?
List four descriptive words to use when consulting?

7. List the 11 things to look out for when assessing your client’s hair
during a consultation.

8. What is your action to the six face shapes?

9. Explain, in your own words, the four hair growth patterns.
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Questions
1. What is the protein called in hair?

2. Why is it important to use salon professional shampoos and
conditioners?

3. Name a diet and three vitamins that promote a healthy scalp
and hair?

What are the three layers to a hair follicle?

What is the name of the outer layer?

4
5
6. Explain what papilla is and its role in the structure of hair.
7 Explain the three phases in the hair growth cycle.

8 How long does a hair follicle grow in a year?

9. What is melanin?

10. After the telogen stage, which stage does the follicle re-enter?

1.  What percentage of hair is at the growing stage at any given
time?
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Questions

What is vellus hair?

What does MPB stand for?

What is absent in grey hair?

What percentage of hair is protein?

Which of the amino acids gives hair strength?
Name five amino acids that are present in hair.
What is the chemical composition of hair?

Which hair ethnicity grows the slowest and why?

© ® N O G A WN S

What is caucasian hair; and what rate does it grow at?
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Colouring Hair

Colouring hair can be quite technical
and it is important to have a wealth of

knowledge that gives you confidence and

a clearer understanding of how colour

works. This section helps you understand

the colour wheel more cohesively. We
cover the colouring checklist and the
importance of tones that you will come
across in hair. The key ingredients to
this section include your guide to hair
colouring such as semi-permanent
colours, permanent colour, quasi-
permanent, organic, highlighting, low-
lighting hair and the art of measuring.
This section also explains why you need
to perform a scalp analysis, skin and
elasticity testing, and check the hair’s
porosity before colouring. Before you
start, you will need to understand the
hair’s colouring pigments.
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Complementary colours
Complementary colours are
opposite each other on the colour
wheel. For example, red and green.
They neutralise each other’s hue
to produce an achromatic or grey
result. This colour scheme must be
managed well so it is not jarring.

Important checklist prior

to colouring hair

— A 48-hour allergy check is essential
when colouring a client’s hair.
Always remember to do a patch
test on a new client and check
with an existing client when
performing any colour services.

— All hair colour may fade with
exposure to strong UV rays, such
as strong sunlight. It is advisable
to notify the client of this.

Your guide to hair colouring

There are many different techniques
and forms to colour hair. These
include tinting, dyeing, bleaching
and high-lift tinting. All of these
forms involve a physical/chemical
process where colour is added to,
or removed from, the hair shafts.
Below are the following forms

of colour you will be using.

Semi-permanent dyes are temporary
colours which last between 8 and

10 washes, but this can vary greatly
depending on the condition of your
client’s hair. A few factors that affect
longevity are hair porosity, hair dryness
and shampoo habits. This is because

a mixture of colour molecules enter
and stay in the cuticle. These are
gradually removed by shampooing. This
colouring form is useful for clients who
have never had colour, and/or have few
grey hairs. When using semi-permanent
dyes, hair will not grow out showing a
root. These dyes produce red, yellow
and blue colourings. They contain an
alkaline agent other than ammonia
such as ethanolamine or sodium
carbonate. There is no hydrogen
peroxide in semi-permanent colours.

Permanent dyes are more suitable
for clients who want full coverage of
grey, or a full colour change. Hair will
grow out with a root as permanent
dyes penetrate into the cortex. They
are known as ‘para’ dyes which require
an oxidising agent such as hydrogen
peroxide to function. These include
black, brown, reddish brown and light
brown. Hair may feel coarse after this
process as tinted hair shafts can be
more vulnerable to breakage. Small
molecules of colour enter deeply

into the cortex and are oxidised

by the oxygen from the hydrogen
peroxide. As colour molecules

swell, they are trapped in the cortex
and remain there permanently.

Synthetic organic are temporary
colour dyes deriving from coal tar
products. They are suitable for covering
grey and often used to introduce
clients to colour. The majority of
natural dyes are derived from plant
sources such as roots, berries, bark,
leaves, wood, fungi and lichens.
They are large colour molecules
that coat the cuticle of the hair and
are removed when shampooed.

Quasi-permanent dyes are a mixture
of semi-permanent and permanent
oxidation dyes. Different sized
molecules enter the cortex and

are oxidised by the oxygen from

the hydrogen peroxide. The semi-
permanent ingredients will wash out.
Smaller molecules are gradually lost
each time the hair is shampooed.

Highlighting is the technique used
when a client opts for a colour lighter
than their own natural colour. The
powerful bleaching reagents used when
highlighting should be treated with
great care to avoid leakage onto your
client’s scalp. More serious potential
risks associated with highlighting is a
blow-out of super hot oxygen caused
by the exothermic decomposition

of the hydrogen peroxide within the
semi-sealed foil parcels in which the
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bleaching process takes place. If this were
to occur, immediate actions would include
rinsing the hair without delay. Lightening
products penetrate the cortex and oxidise
the natural pigment. Colour melanin is
changed to colourless oxymelanin.

Lowlighting is the option applied when
a client wants their hair to be a darker
tone than their own natural colour.

The chemicals used in low-lighting
products penetrate the cortex of the
hair and oxidise its natural pigment.

The importance of tone

In hairdressing, there are three
types of colour tone. These are
warm, cool and natural.

Warm tones are depicted in reds, oranges
and yellows. Cool tones are represented
by blue, green and violet. Natural tones
are embodied in the hair’s natural tone.
The cool and warm tones neutralise

each other when mixed. For example, if
you have yellow tones in blondes, use
cool tones to neutralise them. Tone is
used to reflect whether a person’s hair
colour is perceived as warm or cool.

Warm

Warm tones like red, copper and

gold give a sense of heat and when
added to one another, the degree of
warmth can be increased or decreased,
depending on the combination. Warm
tones maximise light reflection and
give a healthy shine to the hair.

Cool

Tones like blue, violet and grey
are cool in their appearance. They
flatten the natural hair colour and
have minimum light reflection.

Natural

There are two types of melanin in the
hair. These are called eumelanin, of which
there are two types: black and brown,
and pheomelanin, which is red or orange.
Varying degrees of melanin in both these
types can also affect the tone of the hair.

Skin tone

You always take your client’s skin tone
into consideration when colouring their
hair as different colours and tones
complement and flatter different skin
tones. You will need to decide whether
your client has a cool or warm skin tone.
This can be done by analysing the natural
hair and eye colour. Skin tone changes
with age, so this should be taken into
consideration so that you can advise on
the best colour choices to suit them.

Skin test

Skin testing is the policy given by every
colouring manufacturer. Each business
should hold the same policy as colouring
companies cannot support anyone that
hasn’t followed their procedures correctly.
A skin test should be given for all colour
services that involve colour coming into
contacting with any part of the skin. To
perform a skin test, you simply apply a
small dot of any shade of colour onto
the client’s skin at least 48 hours prior
to the service being carried out.

Scalp analysis

You should always inspect your client’s
scalp for signs of infection, cuts or
abrasions or any pre-existing skin condition
or acknowledged sensitivity prior to
conducting any colour services. If any
abnormality exists, or where long-term
medication is prescribed, there is a worry
that exposing them to colour may cause
them discomfort or lead to more serious
risks. This is a good time to abort the
procedure, and refer them to a doctor or
medical professional before continuing
any colour services. It is also advised

not to shampoo hair for 24 hours prior
to application as the skin’s natural oils
can work as a protective barrier when
exposed to chemicals and colour dyes.



Elasticity test

Elasticity testing is a great way to
assess the current condition of your
client’s hair. To perform this test,
simply take an individual strand of
your client’s hair and hold it with your
forefinger and thumb. Gently stretch
the strand to check elasticity by
pulling it before allowing it to return
to its original shape. Hair that is in
good condition can stretch to a third
of its original length and return. Hair
that is in poor condition is unable to
bounce back to its original shape.
Poor elasticity can be accompanied
by a porous, damaged cuticle and hair
that is more vulnerable to breakage.
Hair is more elastic when wet.

Strand test - incompatibility test

A strand test is taken when hair
looks to be more vulnerable due to
overexposure to chemical procedures
such as perming and colouring, or
previously applied ‘henna’ which can
have a chemical reaction with many
other colour brands. To perform

this test, simply take a small section
of the hair from underneath the
occipital bone area and colour the
the strand with the intended colour
so that you can assess the result.

Porosity

Porosity refers to the hair’s ability to
absorb liquid. The more porous the
hair, the more absorbent it is. This

is important as it determines the
developing time of colour. You will
have to determine different types

of porosity such as whether your
client’s hair is treated or untreated.
Chemically treated hair is more porous
and will respond to colour products
more quickly, so development time
may be shorter than untreated hair.
It is important to apply colour at

the roots first, as these areas will

be less porous. Then, work through
to the ends of the hair later.

Untreated hair is less porous as it

is in better condition. This means it
absorbs minimal moisture and liquid
more quickly, so colour development
time should be slower than normal.
Less porous hair’s cuticle layer is
tougher to break through, which
could mean the development time
might need to be extended.

The pigments found in hair

There are two types of melanin in the
hair: eumelanin and pheomelanin.
Eumelanin pigments are black and
brown in colour. They are large
molecules, which are easily removed.
Pheomelanin pigments are red/
yellow in colour. These are smaller
molecules and can be difficult

to remove from the hair.

Top tip: depending on the distribution
of the melanin within the cortex of
the hair, the colour will appear to

be black, brown, red or blonde.

Understanding the chemicals

in the dyes you use

Hydrogen peroxide is a chemical
compound with the formula H202.

It is used as a strong oxidizer,
bleaching agent and disinfectant. It

is often described as being “water,
but with one more oxygen atom™. In
hairdressing it would be handled in
only diluted solutions. The strength is
measured as a percentage or ‘volumes’
of available active oxygen per unit
volume. This is a dangerous substance
and must always be used with care.
Great temperatures may be rapidly
reached during its decomposition.

The art of measuring

— One unit of 3% hydrogen
peroxide liberates 10 times its
volume in oxygen. 3% or 10 Vol
is used for quasi colours.

— One unit of 6% hydrogen
peroxide liberates 20 times its
volume in oxygen. 6% or 20 Vol
is used for permanent colours.

— One unit of 9% hydrogen
peroxide liberates 30 times its
volume in oxygen. 9% or 30 Vol
is used for highlighting, high-lift
permanent colour and bleaching.

— One unit of 12% hydrogen
peroxide liberates 40 times
its volume in oxygen. 12%
or 40 Vol is mainly used for
bleaching and high-lift tints.

Over-processing will leave the hair
shaft dry, tangled, damaged and
potentially breaking. Overexposure to
colouring, wrong choice of oxidant,
de-colouring and other chemical
procedures will result in chemical
damage. This weakens the hair
structure by removing the protein.
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Questions:
1. What are the primary colours, and why are they called “primary”?
List three examples of secondary colours.

List three examples of tertiary colours.

BN

How long before a colour appointment should an allergy test be
conducted on a client?

Does semi-permanent colour require hydrogen peroxide?
Explain what makes permanent hair colour permanent.
What is a highlight?

How do you remove warm tones out of hair?

© © N O U

Why is skin and strand testing important when colouring a client’s
hair?

10. What happens to colour when hair is porous, and what
procedures should you take to ensure colour is even?

11. Name the two types of melanin and explain their differences.
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Perfecting
the blowdry

For me the working
of hair is architecture
with a human element

Vidal Sassoon
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Colour

As stylists, we're
groundshakers and
daymakers. Setting
trends, while fostering
that special connection
between a person's
inner and outer sellf.

Rebecca Gregory
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Hair style is the final
tip off whether or
not a woman really
knows hersellf.

Hubert de Givenchy



The Skin

Your skin is the largest organ of
your body, with a total area of about
20 square feet. It protects us from
microbes and the elements, helps
regulate body temperature and
enables us to feel - and react to - the
sensations of touch, heat, and cold.

Skin has three layers. These are
the epidermis, the dermis and
the basement membrane. These
are explained in detail below.

1. The epidermis

This is the outermost layer of your skin.

It provides a waterproof barrier and
creates your skin tone. The skin’s outer
protective covering is blood vessels.
It consists of multi-layers with varying
degrees of keratinisation, which is the
process where keratin hardens and
gives protection to the outer cells.
The surface cells of the epidermis

are continually being worn away.

It has a thickness of between 0.05
millimetres and 0.1 millimetres in
most areas, but can be somewhat
thicker on the back and significantly
more so on callus regions.

The skin’s colour is created by

special cells called melanocytes,
which produce the pigment melanin.
Melanocytes are located in the
epidermis.The epidermis itself is
made up of five layers. These are:

The stratum basale: this is

the deepest layer of the

five epidermis layers.

The stratum spinosum: Its

spiny (Latin: spinosum)
appearance is due to shrinking

of the microfilaments between
desmosomes, which occurs when
stained with H&E (Hematoxylin
and Eosin stain which produces
blues, violets and reds)

The stratum granulosum: this is a
thin layer of cells in the epidermis.
Keratinocytes moving up through
the cells. This layer is most highly
developed at the palms and soles.
The stratum lucidum: From the
Latin meaning “clear layer”, this
is a thin, clear layer of dead skin
cells in the epidermis named

for its translucent appearance
under a microscope. There is

no other distinction here other
than that the poor keratinocytes
have died but have not finished
the keratinization process.

The stratum corneum: From

the Latin meaning ‘horny layer’,
this is the outermost layer of

the epidermis and consists
largely of dead cells. It has
numerous layers of flat, dead,
keratin-rich cells with a layer of
protein around them. They have
undergone Keratinization.
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% Questions g
A Y
% 1. What is your body’s largest organ? g
A 7
% 2. What does H&E stand for? g
A\ 7
% 3. Name the five layers on the epidermis? g
% 4. Which layer is more common on your palms: g
A . .
\ 5. Which of the skin’s layers has a translucent layer? %
aw %
A 7
% 6. What is the darkening pigment called? %
A
% 7. Which of the skin’s layers provides nutrition for nails and hair ?
D %
A : Y
\ follicles? v
\ . %
A 8. Name the location where macrophage cells can be found. %
aw %
A\ 7
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Perfecting
the blowdry

A woman who cuts
her hair is about to
change her life.

Coco Chanel
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Cutting

To me hair
dressing means
shape. It's very
important that
the foundations
should be right.

Vidal Sassoon
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Colouring

Your Hair is the crown
you never take off -
keep it shining.

Unkown
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Balayage

This technique is used for clients wanting

a bespoke fashion colour. It allows you to
tailor-make a colour for the individual. This
colour grows out naturally, without the
commitment of the client needing to return
to apply colour to the roots. Your client
really gets longevity out of their colour.

Suitable hair types

It is suitable for all hair types, unless hair is
seriously damaged.

To protect hair from breakage, we
recommend applying Olaplex or smart bond
services as an add-on when carrying out this
technique.

Top tips

You can apply this colour without a lowlight
for lighter hair. Make sure you work in clean
sections and apply your colour with clean
brushes.

Body positions’

Always stand in front of your section you are
working on and ensure your clients head is
upright.
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Hair style is the final
tip off whether or
not a woman really
knows hersellf.

Hubert de Givenchy
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% 1. If a client is experiencing discomfort, what action should %
%‘* you take? 2
N . . . 7
N 2. If a client has an allergic reaction, what procedure should %
% ke? %
% you take: %
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% 3. Explain why you would pre-pigment blonde hair before ﬁ
% turning it brown. 2
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Customers should never be taken for
granted. You should offer the same service
100% of the time to 100% of your clients.
Bad service can be the main reason

many clients choose not to re-visit.

Anybody can provide a mediocre service,
It's people who go above and beyond

that clients remember and who really

make a positive impression. Remember,
customer service is one of the

most crucial elements in a growing business.

Stylists should look at their columns

as their own business. This is exactly
how you build a fully-booked column.

Customer journey

Consultation

Reception q

Client’'s Retail/
departure homecare

Shampooing

Service -
Cutting and
Colouring


















257

ELEMENTS

YEAR 03

Cutting

Staying focused is an
important part of your
hairdressing journey,.
If you really want
something, you will
find a way; il you don’t,
you’ll find an excuse!
Paul Davey
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