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Daily Prompts to Architect
Visibility, Authority & Income

Not just content. A conversion system.
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LEGAL
NOTICE

DISCLAIMER: This content is for informational and educational
purposes only and does not constitute professional advice or
establish a professional-client relationship.

While we strive to provide accurate and up-to-date information,
the material in this eBook should not be relied upon as a substitute
for legal, financial, or professional advice.

Please consult with a qualified expert for your specific needs
and circumstances before making any decisions.

No part of this publication may be copied, reproduced, distributed,
or transmitted in any form or by any means, including photocopying,
recording, or other electronic or mechanical methods, without the
prior written, dated, and signed permission of the author.

Curiosity: The Antidote LLC is a registered entity.
All content is protected by U.S. copyright laws.
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Fashionable, Flawed, -

& Divinely Wired

Channeling the Creative Storm

We sell the power of the pivot. We understand that raw spiritual data (The Lightning) can be erratic and
overwhelming.

The Rod vs. The Lightning: | no longer explode trying to hold the energy. | am the Rod—grounded, solid,
and anchored. The Creative Conductor: Whether | am teaching a yeti to dance or sipping a

cosmopolitan with a mini-mogul, | am not storing the storm; | am channeling the power into content that
converts.

Ill. THE PROTOCOL: Standard Operating Procedures for the Paid. We don't just dream; we document,
design, and deliver. The Radar (Business Intuition): When 'anxiety' hits, we recognize it as Precognition.
We use this radar to vet clients and create content that stops the scroll.

The Blueprint: We provide the tools—like our FREE 365 Day Content Creator Calendar—to help you
transmute chaotic ideas into a structured empire.

IV. THE MANIFESTO: The Expansion. We are the architects of our own reality. We prove that creativity
has no limits and style knows no scale. We are no longer afraid of the signal; we are the Masters of the
Frequency.

Say Fashionable.
Say Flawed.
Say Grounded.
Get Paid.
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HOW TO NAVIGATE
YOUR 365-DAY
BLUEPRINT

Flipping Confusion into Clarity and Clarity into Cash

This workbook is your strategic command center. It is designed to help you dominate the digital space by

providing a structured system for your creative energy. By following this protocol, you aren't just posting; you are
building an empire that scales.

1. Identify the Daily Frequency
Each month, your calendar provides a specific "Master Frequency" for every day of the week. These aren't just
ideas; they are strategic content pillars:
e The Business (Biz):
Showcases your authority, tutorials, and hacks for your niche.
» The Personal:
Builds trust by sharing your story, your routine, and the ‘why' behind your brand.
e The Inspire:
Uses prayers, affirmations, and declarations to anchor your audience's mindset.
» The Entertain:
Uses transitions, trends, and witty skits to stop the scroll and keep them engaged.
2. Use the Social Media Posts Planner

For every day of the year, there is a dedicated planner page to ground your vision into a system (the power of
number 4).
* Purpose & Topic:
Define exactly what this post is meant to achieve before you film.
» The Call to Action (CTA):
This is the most vital step. Always direct your '‘Cash Cadets' to your offer—whether it's a discount or a freebie.
» The Hashtag Strategy:
Use this section to ensure your content is being found by the right future millionaires.
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HOW TO NAVIGATE
YOUR 365-DAY
BLUEPRINT

3. Implement the Mystic's Protocol:

» The Radar:
If a prompt for the day (like 'Hop on a Trend') doesn't feel right, trust your Business Intuition. If you sense
turbulence, pivot to a Motivational Post.

e Transmutation:
Use the Tutorial and Strategy prompts to turn your unique knowledge into the ‘Ultimate Secret' that people
are willing to pay for.

4. Close the Loop with the Checklist
Wealth is built through consistency (the power of number 8). Use the checklist on every planner page to ensure
your vision moves from '‘Design’ to 'Posted’ without getting stuck in the storm.

THE CREATOR'S COMMAND
"I amno longer afraid of the signal; | am the Master of the Frequency.

My vision is plain, my blueprint is set, and | am ready to serve."

Olivia L. Brewer
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January

CONTENT CALENDAR

Business Introduction

Quick Tip

Question & Answer

Helpful Tip

Share a Tutorial

Pray for your audience
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Meet the Team

02

Customer Testimonials

07

Strategies for your audience

12
Behind the Scenes
17
Make Your Offer
22
Business Tips
27

Personal Story

03
You vs Client Scenario
08
How to (Tutorial)
13

Best Apps for your niche

18
Brand Throwback

23
Make Your Offer

28

Make Your Offer

04
Motivational Post
09
Make Your Offer
14
Quick Advice
19
Offer a Freebie
24
Brand Story
29

Story Behind the Brand

05
Fun Facts

10
Educational Post

15
Affirmation Video

20

Personal Story
25

Top Tricks for your Niche

30
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POSTS PLANNER

January

Post Information

Post Title:
Topic: Purpose:
Caption: Hashtags:

Call to Action:

Checklist

Design Caption Scheduled Posted
[] [] [] []

Social Media Goal:
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CONTENT CALENDAR

February

Business Introduction

01

Customer Testimonials

06

Strategies for audience

11
Behind the Scenes
16
Make Your Offer
21
Business Tips
26
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Personal Story

02
You vs Client Scenario

07
How to (Tutorial)

12

Best Apps for niche

17
Brand Throwback

22
Make Your Offer

27

Make Your Offer

03
Motivational Post
08
Make Your Offer
13
Quick Advice
18
Offer a Freebie
23
Brand Story
28

Story Behind the Brand

04
Fun Facts

09
Educational Post

14
Affirmation Video

19

Personal Story
24

Quick Tip

05
Question & Answer
10
Helpful Tip

15
Share a Tutorial

20
Pray for audience

25
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POSTS PLANNER
February

Post Information

Post Title:
Topic: Purpose:
Caption: Hashtags:

Call to Action:

Checklist

Design Caption Scheduled Posted
[] [] [] []

Social Media Goal:
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CONTENT CALENDAR

March

Business Introduction

01
Quick Tip
06
Question & Answer
11
Helpful Tip
16
Share a Tutorial
21
Pray for audience
26
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Meet the Team

02

Customer Testimonials

07

Strategies for audience

12

Behind the Scenes

17

Make Your Offer

22

Business Tips

27

Personal Story

03
You vs Client Scenario

08
How to (Tutorial)

13

Best Apps for niche

18
Brand Throwback

23
Make Your Offer

28

Make Your Offer

04
Motivational Post
09
Make Your Offer
14
Quick Advice
19
Offer a Freebie
24
Brand Story
29

Story Behind Brand

05
Fun Facts

10
Educational Post

15
Affirmation Video

20

Personal Story

25
Top Niche Tricks

30

PAGE 10 |



5365 V2 0.1 T RS Lm
SOCIAL MEDIA e

POSTS PLANNER
March

Post Information

Post Title:
Topic: Purpose:
Caption: Hashtags:

Call to Action:

Checklist

Design Caption Scheduled Posted
[] [] [] []

Social Media Goal:
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CONTENT CALENDAR

April

Business Introduction

01

Customer Testimonials

06

Strategies for audience

11
Behind the Scenes
16
Make Your Offer
21
Business Tips
26
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Personal Story

02
You vs Client Scenario

07
How to (Tutorial)

12

Best Apps for niche

17
Brand Throwback

22
Make Your Offer

27

Make Your Offer

03
Motivational Post
08
Make Your Offer
13
Quick Advice
18
Offer a Freebie
23
Brand Story
28

Story Behind Brand

04
Fun Facts

09
Educational Post

14
Affirmation Video

19

Personal Story

24
Top Niche Tricks

29

Quick Tip

05
Question & Answer
10
Helpful Tip

15
Share a Tutorial

20
Pray for audience

25

[30]
30
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POSTS PLANNER
April

Post Information

Post Title:
Topic: Purpose:
Caption: Hashtags:

Call to Action:

Checklist

Design Caption Scheduled Posted
[] [] [] []

Social Media Goal:
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CONTENT CALENDAR

May

Business Introduction

01
Quick Tip
06
Question & Answer
11
Helpful Tip
16
Share a Tutorial
21
Pray for audience
26
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Meet the Team

02

Customer Testimonials

07

Strategies for audience

12

Behind the Scenes

17

Make Your Offer

22

Business Tips

27

Personal Story

03
You vs Client Scenario

08
How to (Tutorial)

13

Best Apps for niche

18
Brand Throwback

23
Make Your Offer

28

Make Your Offer

04
Motivational Post
09
Make Your Offer
14
Quick Advice
19
Offer a Freebie
24
Brand Story
29

Story Behind Brand

05
Fun Facts

10
Educational Post

15
Affirmation Video

20

Personal Story

25
Top Niche Tricks

30
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POSTS PLANNER
May

Post Information

Post Title:
Topic: Purpose:
Caption: Hashtags:

Call to Action:

Checklist

Design Caption Scheduled Posted
[] [] [] []

Social Media Goal:
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CONTENT CALENDAR

June

Business Introduction

01

Customer Testimonials

06

Strategies for audience

11
Behind the Scenes
16
Make Your Offer
21
Business Tips
26
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Personal Story

02
You vs Client Scenario

07
How to (Tutorial)

12

Best Apps for niche

17
Brand Throwback

22
Make Your Offer

27

Make Your Offer

03
Motivational Post
08
Make Your Offer
13
Quick Advice
18
Offer a Freebie
23
Brand Story
28

Story Behind Brand

04
Fun Facts

09
Educational Post

14
Affirmation Video

19

Personal Story

24
Top Niche Tricks

29

Quick Tip

05
Question & Answer
10
Helpful Tip

15
Share a Tutorial

20
Pray for audience

25

[30]
30
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POSTS PLANNER

June

Post Information

Post Title:
Topic: Purpose:
Caption: Hashtags:

Call to Action:

Checklist

Design Caption Scheduled Posted
[] [] [] []

Social Media Goal:
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CONTENT CALENDAR

July

Business Introduction

01
Quick Tip
06
Question & Answer
11
Helpful Tip
16
Share a Tutorial
21
Pray for audience
26
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Meet the Team

02

Customer Testimonials

07

Strategies for audience

12

Behind the Scenes

17

Make Your Offer

22

Business Tips

27

Personal Story

03
You vs Client Scenario

08
How to (Tutorial)

13

Best Apps for niche

18
Brand Throwback

23
Make Your Offer

28

Make Your Offer

04
Motivational Post
09
Make Your Offer
14
Quick Advice
19
Offer a Freebie
24
Brand Story
29

Story Behind Brand

05
Fun Facts

10
Educational Post

15
Affirmation Video

20

Personal Story

25
Top Niche Tricks

30
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POSTS PLANNER
July

Post Information

Post Title:
Topic: Purpose:
Caption: Hashtags:

Call to Action:

Checklist

Design Caption Scheduled Posted
[] [] [] []

Social Media Goal:
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CONTENT CALENDAR

August

Business Introduction

01
Quick Tip
06
Question & Answer
11
Helpful Tip
16
Share a Tutorial
21
Pray for audience
26
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Meet the Team

02

Customer Testimonials

07

Strategies for audience

12

Behind the Scenes

17

Make Your Offer

22

Business Tips

27

Personal Story

03
You vs Client Scenario

08
How to (Tutorial)

13

Best Apps for niche

18
Brand Throwback

23
Make Your Offer

28

Make Your Offer

04
Motivational Post
09
Make Your Offer
14
Quick Advice
19
Offer a Freebie
24
Brand Story
29

Story Behind Brand

05
Fun Facts

10
Educational Post

15
Affirmation Video

20

Personal Story

25
Top Niche Tricks

30
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POSTS PLANNER
August

Post Information

Post Title:
Topic: Purpose:
Caption: Hashtags:

Call to Action:

Checklist

Design Caption Scheduled Posted
[] [] [] []

Social Media Goal:
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CONTENT CALENDAR

September

Business Introduction

01

Customer Testimonials

06

Strategies for audience

11
Behind the Scenes
16
Make Your Offer
21
Business Tips
26
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Personal Story

02
You vs Client Scenario

07
How to (Tutorial)

12

Best Apps for niche

17
Brand Throwback

22
Make Your Offer

27

Make Your Offer

03
Motivational Post
08
Make Your Offer
13
Quick Advice
18
Offer a Freebie
23
Brand Story
28

Story Behind Brand

04
Fun Facts

09
Educational Post

14
Affirmation Video

19

Personal Story

24
Top Niche Tricks

29

Quick Tip

05
Question & Answer
10
Helpful Tip

15
Share a Tutorial

20
Pray for audience

25
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POSTS PLANNER
September

Post Information

Post Title:
Topic: Purpose:
Caption: Hashtags:

Call to Action:

Checklist

Design Caption Scheduled Posted
[] [] [] []

Social Media Goal:
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CONTENT CALENDAR

October

Business Introduction

01
Quick Tip
06
Question & Answer
11
Helpful Tip
16
Share a Tutorial
21
Pray for audience
26
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Meet the Team

02

Customer Testimonials

07

Strategies for audience

12

Behind the Scenes

17

Make Your Offer

22

Business Tips

27

Personal Story

03
You vs Client Scenario

08
How to (Tutorial)

13

Best Apps for niche

18
Brand Throwback

23
Make Your Offer

28

Make Your Offer

04
Motivational Post
09
Make Your Offer
14
Quick Advice
19
Offer a Freebie
24
Brand Story
29

Story Behind Brand

05
Fun Facts

10
Educational Post

15
Affirmation Video

20

Personal Story

25
Top Niche Tricks

30
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POSTS PLANNER
October

Post Information

Post Title:
Topic: Purpose:
Caption: Hashtags:

Call to Action:

Checklist

Design Caption Scheduled Posted
[] [] [] []

Social Media Goal:
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CONTENT CALENDAR

November

Business Introduction

01

Customer Testimonials

06

Strategies for audience

11
Behind the Scenes
16
Make Your Offer
21
Business Tips
26
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Personal Story

02
You vs Client Scenario

07
How to (Tutorial)

12

Best Apps for niche

17
Brand Throwback
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Make Your Offer

27

Make Your Offer

03
Motivational Post
08
Make Your Offer
13
Quick Advice
18
Offer a Freebie
23
Brand Story
28

Story Behind Brand

04
Fun Facts

09
Educational Post

14
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19

Personal Story

24
Top Niche Tricks
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Quick Tip

05
Question & Answer
10
Helpful Tip

15
Share a Tutorial

20
Pray for audience
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[30]
30

PAGE 26 |



5365 V2 0.1 T RS Lm
SOCIAL MEDIA e

POSTS PLANNER

November

Post Information

Post Title:
Topic: Purpose:
Caption: Hashtags:

Call to Action:

Checklist

Design Caption Scheduled Posted
[] [] [] []

Social Media Goal:
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CONTENT CALENDAR

December

Business Introduction

01
Quick Tip
06
Question & Answer
11
Helpful Tip
16
Share a Tutorial
21
Pray for audience
26
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Strategies for audience
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Behind the Scenes
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Make Your Offer
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Business Tips

27

Personal Story

03
You vs Client Scenario

08
How to (Tutorial)
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Best Apps for niche
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Brand Throwback
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Make Your Offer

28

Make Your Offer

04
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Make Your Offer
14
Quick Advice
19
Offer a Freebie
24
Brand Story
29

Story Behind Brand
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Fun Facts

10
Educational Post

15
Affirmation Video

20

Personal Story

25
Top Niche Tricks
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POSTS PLANNER

December

Post Information

Post Title:
Topic: Purpose:
Caption: Hashtags:

Call to Action:

Checklist

Design Caption Scheduled Posted
[] [] [] []

Social Media Goal:
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