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Your shoppers aren’t just browsing — they’re asking, searching,
scrolling, and speaking directly to voice assistants and Al search
engines.

In this hybrid module, you’ll meet today’s multigenerational smart
shoppers — and learn how to position your brand to connect,
captivate, and convert across platforms like Google, ChatGPT, Siri,
and Alexa.

Chapters 1 and 5 are your foundation.

You'll define who you’re talking to, explore what each generation
values, and start tailoring your content for Generative Engine
Optimization (GEO) — so your product is discovered not just by
keywords, but by intent, tone, and trust.

« Inside This Section You’ll Find:

e Fill-in-the-blank worksheets to map your ideal customer by
generation

e Generation-based SEO keyword lists & voice search prompts
e Content examples to compare & copy across platforms

e CTA language, design tone, and content formats that match
how each generation shops



L4 Chapter 1:
WORKSHEET




Use this worksheet to gain a clear understanding of how to tailor
your product content for Baby Boomers, Gen X, Millennials, and
Gen Z across Al platforms, including ChatGPT, Google, Siri, and
Google Merchant Center.

+4 Step 1:
Define Your Target Audience by Generation

Which generation(s) are you most trying to reach with your
product? (Check all that apply)

[0 Baby Boomers (1946-1964)

[0 Generation X (1965-1980)

O Millennials (1981-1996)

[0 Generation Z (1997-2012)

@,  Step 2:

What Drives This Generation’s Shopping Style?
@ Baby Boomers:

@ They value:

(e.g., trust, longevity, ease of use)

By They search using words like:

& Sample product title or headline:

A\Y n

(e.g., "Trusted Comfort Shoes for Everyday Wear — Easy to Slip On
and Built to Last”)



& & Gen X:

@ They value:

(e.g., comparisons, quality guarantees)

% They search using words like:

& Sample product title or headline:

A\Y 144

(e.g., "Top-Rated Laptop Backpack with Built-In USB Charger -
Compare the Best”)

& 1 Millennials:

@ They value:

(e.q., lifestyle fit, brand mission, convenience)

% They search using words like:

g Sample product title or headline:

A\Y 144

(e.g., “Eco-Friendly Coffee Mug That Fits Your Hustle - Designed
for Busy Mornings”)



Gen Z:

@ They value:

(e.qg., speed, aesthetics, social proof)

% They search using words like:

B Sample product title or headline:

A\Y 144

(e.g., “Viral Skincare Kit That’s All Over TikTok — Real Reviews,
Fast Shipping”)

X Step 3:
Al-Ready Product Keywords & Questions

Write 3 natural-language search questions your customer might
ask ChatGPT, Siri, or Google to find your product:

A\Y

A\Y

A\Y
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@ Step 4:

Optimization Notes for Google Merchant Center

My product title includes relevant keywords ¥

My product description is written in natural language ¥

I've added structured data (like schema.org) to my product page
v

I've included high-quality product images and accurate pricing ¥
My product can be easily read and recommended by Al ¥

2 Final Thought:

If your product content speaks your customer’s language—and it’s
structured well—AI platforms will pick it up and push it forward.
The secret? Start with real people, real search behavior, and clear
messaging.



B Chapter 1:
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These prompts are designed to help you create SEO-optimized,
generation-aware content across platforms like Instagram,
Facebook, LinkedIn, TikTok, Pinterest, and YouTube—using
ChatGPT or your favorite Al tool to generate the content fast.

Theme:

Connect with Smart Shoppers Across Generations Using Al +
Google Merchant Center

Goal:

Create scroll-stopping posts that help you Connect, Captivate, and
Convert Baby Boomers, Gen X, Millennials, and Gen Z using SEO-
rich content that ranks on Google, Siri, ChatGPT, and beyond.

@ PROMPTS FOR BABY BOOMERS (1946-1964)
Focus: Trust, value, ease of use, helpfulness

Great platforms: Facebook, Pinterest, YouTube

Prompt 1:

®_“What's one product feature that makes life easier for
Boomers?”

> Use ChatGPT to generate a how-to post, then add a friendly
customer review with a testimonial.

Prompt 2:

B “Explain your product like you're talking to your parents.
Clear, simple, and benefit-first.”

> Use this for an image carousel or explainer video with captions.



Prompt 3:

B “What questions would a Boomer ask before buying your
product?”

> Use ChatGPT to create a quick Q&A post: “Is this easy to use?”
“Can I call someone for help?”

& = PROMPTS FOR GEN X (1965-1980)
Focus:

Comparisons, reliability, thoughtful buying

Great platforms:

LinkedIn, Facebook, YouTube

Prompt 1:

M “Use ChatGPT to write a side-by-side product comparison for
Gen X buyers.”

> Turn it into a chart graphic or short-form video.
Prompt 2:

e

& “Create a checklist post: ‘5 Things Gen X Wants Before They
Click Buy.”

> Think: reviews, return policy, price match, etc.
Prompt 3:

B “Ask ChatGPT to list 3 common product complaints—and how
your brand solves them.”

> Post it as ‘Common Questions, Honest Answers’ carousel.



& PROMPTS FOR MILLENNIALS (1981-1996)
Focus:

Lifestyle fit, sustainability, brand personality

Great platforms:

Instagram, YouTube, Email, TikTok

Prompt 1:

O “What would a Millennial put in their Instagram story if they
loved your product?”

> Use that vibe to create a story-style post or Reel with UGC
vibes.

Prompt 2:

“Ask ChatGPT to describe how your product supports a
Millennial lifestyle or value.”

> Ex: ‘Made for morning multitaskers,’ ‘Eco-friendly + stylish.’
Prompt 3:

< “Write a ‘Day in the Life’ caption from the product’s point of
view.”

> Make it fun, relatable, and shareable.



3 PROMPTS FOR GEN Z (1997-2012)
Focus:
Fast visuals, trending language, authentic vibes
Great platforms:
TikTok, Instagram Reels, YouTube Shorts
Prompt 1:

& "What would Gen Z ask ChatGPT or Siri when shopping for
your product?”

> Example: ‘What’s the skincare brand Gen Z is obsessed with?’
> Use ChatGPT to write a bold hook + visual product demo.
Prompt 2:

@ “Write a viral-style caption using these words: aesthetic, legit,
trending, lowkey, or obsessed.”

> Use AI to write multiple variations and test engagement.
Prompt 3:

A8 “Ask ChatGPT for Gen Z slang that fits your brand—and use it
in @ meme or reaction post.”

> Bonus: pair it with real customer comments or funny reviews.



& CROSS-GENERATIONAL SEO PROMPTS
Focus: Voice search, natural language, multi-platform SEO

Great for: Blog posts, YouTube descriptions, product pages,
LinkedIn articles

Prompt 1:

@ “Use ChatGPT to generate 5 long-tail voice search queries
your customers might ask.”

> Turn each one into its own carousel, TikTok, or microblog.
Prompt 2:

€ “Write a Google Merchant Center product title optimized for Al
+ SEO + human clarity.”

> Use it in your ad copy, social headlines, and YouTube tags.
Prompt 3:

@ “Ask ChatGPT: ‘What kind of structured data should I add to
my product listing to be Al-friendly?"

> Turn the answers into a behind-the-scenes tech tip post.



¥l Ready-to-Post CTA Examples

(Customize for Any Generation):

& “Found this through AI? That’s no coincidence @ Click to shop
smarter.”

B “Trust us—this one’s made for you (and your favorite Al
assistant).”

A8 “Ask Google. Ask Siri. Ask ChatGPT. We'll still be the top
answer.”

¢ “Your next favorite [product] is just a search away. Or a swipe

*"



B Chapter 1:
SEO

CHECKLIST




Designhed to help you optimize your product content for ChatGPT’s
shopping features, Google Merchant Center, and AI-powered
search platforms like Google, Siri, Alexa, and more.

Goal:

Help your product listings show up where smart shoppers are
already searching—from ChatGPT to Google SERPs, voice
assistants, and Google Merchant Center.

@& Step 1:
Know Your Audience by Generation
O I've clearly identified which generation(s) my product targets

O I've written down their key buying motivations (value, speed,
sustainability, etc.)

O I'm using language and visuals that match their style and
search behavior

B Step 2:
SEO-Friendly Product Titles

O Product title includes relevant, natural keywords (no keyword
stuffing!)

[ Title answers real search questions like:
- “Best [product] for [age group / need]”
- “Top-rated [type of product] under $__“
O Title fits within Google Merchant Center’s 150-character limit

[ Title includes core value (e.g., eco-friendly, lightweight,
waterproof)



B Step 3:
Product Descriptions That Rank + Convert
[0 Descriptions are written in natural, conversational tone
O Includes voice-search-friendly phrases like:
- “Show me..."
- “What'’s the best...”
O Clearly highlights product benefits and features

O Includes generational keywords like “easy to use,” “for busy
parents,” or “TikTok favorite”

[0 Matches tone for your audience (calm for Boomers, hype for Gen
Z, balanced for Gen X and Millennials)

BN Step 4:

Visual Optimization

0 High-quality product images (at least 800x800px)

0 Multiple views (front, side, lifestyle, in-use)

O Product image alt-text includes keywords and descriptive labels

[0 Visuals appeal to target generation (simple and clean for
Boomers, bold and colorful for Gen Z)



& Step 5:

Link Readiness & Shopping Flow

[ Direct links to product page from content and listings
[0 Product pages are mobile-friendly

[0 Pages load fast (under 3 seconds ideally!)

0 Checkout process is clear and simple—especially for voice or in-
chat referrals

O Optional: Add link tracking for Al search engine referrals
M Step 6:
Structured Data & Schema
0 Added [Product] schema using schema.org/Product
O Includes:
- Product name
— Description
- Price
— Availability
— AggregateRating (if available)

0 Google Merchant Center is properly connected to your product
feed

[0 Data is up to date and matches your site listings



@ Step 7:

Use ChatGPT to Enhance SEO

[0 Used ChatGPT to brainstorm long-tail keywords

[0 Asked ChatGPT to simulate customer voice searches

[0 Generated alternate product headlines or FAQs with ChatGPT

0 Verified that my product content can answer *What'’s the
best...” and "Where can I find...” questions

@ Bonus:
Generational Connection Check

OO0 Baby Boomers: Trust-building language, easy-to-use
messaging

[0 Gen X: Comparisons, feature-rich details, product guarantees
0 Millennials: Lifestyle appeal, mobile UX, social proof

0 Gen Z: Quick visuals, bold headlines, trendy or viral language
# Final Touch:

AI-Optimized Call to Action (CTA)

O “Found through ChatGPT? You're in the right place.”

[0 “Search smart. Shop smarter. Tap to buy.”

0 “Hey Siri/Google, where’s the best deal on ?" « make your
product the answer.



%5 Chapter 5:
WORKSHEET




This worksheet will guide you through crafting titles, descriptions,
captions, and keywords for your products—customized for each
generation, whether you're posting on Instagram, optimizing
Google Merchant Center, or responding to voice and Al-based
searches.

Create connection-first product content that works for Boomers,
Gen X, Millennials, and Gen Z—on Google, ChatGPT, TikTok,
Pinterest, YouTube, and beyond.

(Use this worksheet to plan, write, and refine.)
X Step 1:
Start with a Product

Product Name or Type:

Main Benefit or Use:

Price Point or Selling Feature:

@ Baby Boomers (1946-1964)
What do they care about most?
O Comfort

0 Ease of use

O Customer service

[0 Product longevity

O Brand trust



Sample Search Prompt:

“"What's the best for older adults /
seniors?”

B Write your version of the product title for Boomers:

A\Y

144

(e.g., “"Comfort-Fit Walking Shoes for Seniors — Easy On, All-Day
Support”)

< Product Description — Write a short paragraph just for
Boomers:

B Social Post Caption (Facebook or Email):

A\Y

n

& " Generation X (1965-1980)
What do they value?

0 Product comparisons

O Quality + durability

[0 Honest reviews

O Smart pricing

O Loyalty perks



Sample Search Prompt:

“Compare the best under $___ "

B Product Title for Gen X:

/4

(e.g., “Top-Rated Laptop Backpack with USB Charging - Compare
Our Best Picks”)

< Product Description:

B Social Post Caption (LinkedIn or Google Post):

A\Y

n




& 1 Millennials (1981-1996)
What matters to them?

O Lifestyle fit

O Convenience

O Social and environmental values

[0 Time-saving features

0 Design + brand personality

Sample Search Prompt:

“Best eco-friendly for busy professionals”

B Product Title for Millennials:

A\Y

144

(e.g., "Minimalist Reusable Lunch Tote - Stylish, Sustainable &
Perfect for Work")

< Product Description:

B Social Caption (Instagram, Pinterest, YouTube):

A\Y

n




¥ Generation Z (1997-2012)

What do they respond to?

O Fast visuals

O Trending language

[0 Realness + social proof

0 Humor or bold opinions

0 Speed + mobile-first experience

Sample Search Prompt:

“What skincare kit is trending on TikTok right now?”

B Product Title for Gen Z:

A\Y

144

(e.g., "Glow-Up Skincare Set - TikTok Viral + Teen-Approved”)
< Product Description (short + bold):

B Social Caption (TikTok, Instagram Reels):

A\Y

n

(Add emojis, slang, or short video hook ideas!)



¥ Final Step:
Compare + Copy Across Channels

Use this table to plan where you’ll share each content version
based on the generation you're targeting.

@ Boomers

Platforms: Facebook, Google Shopping

Content Style: Long-form, clear & reassuring

® "= Gen X

Platforms: Google, LinkedIn, Email

Content Style: Feature-heavy + comparison-friendly
& [ Millennials

Platforms: Instagram, YouTube, Pinterest

Content Style: Lifestyle, storytelling, eco-conscious
& ” GenZ

Platforms: TikTok, Instagram Reels, ChatGPT

Content Style: Bold, short, visual + trending

?® Pro Tip:

This quick-reference format makes it easy to copy/paste into your
content calendar, social media planner, or campaign checklist.



4 Extra Prompt Ideas to Use with ChatGPT:

“Rewrite this product listing to appeal to Baby Boomers shopping
for comfort and ease.”

“Give me Instagram captions for this eco-friendly planner targeting
Millennial women.”

“"What slang would Gen Z use to describe this LED vanity mirror?”

“Write a comparison chart for Gen X looking at top tech gadgets
under $100.”
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Connect with every generation in their search style and content
comfort zone.

Voice-ready, and generationally tuned content toolkit to help you
connect with every age group on their platform, in their language,
and with messaging that sticks.

This pack is designed for SEO and real engagement. It includes:
¥| Fill-in-the-blank social prompts

B Generational tone tips

?® Real-world examples

®_ Search-friendly phrasing

@ Use cases across platforms



@ Prompt 1:
BOOMER-Ready Breakdown
Template:

Looking for [product] that's easy to use, dependable, and doesn’t
require an app to set up?

Boomers, we made this with you in mind. @
v| [Feature 1]

v| [Feature 2]

¥| [Simplicity promise]

Example Answer:

Looking for a smart thermostat that’s easy to use, dependable, and
doesn’t require an app to set up?

Boomers, we made this with you in mind.
¥| Big, easy-to-read screen

¥ Simple 3-step install

¥, No smartphone required

SEO Tip:

(4

Include keywords like “simple,” "no app required,” “easy to use/
and “for older adults” in your captions and product titles.

"7 \



@ - Prompt 2:
Gen X - Time-Saving & Functional
Template:
Hey Gen X & We know you're juggling a million things.
That's why [product] is:
Built to last
Doesn’t waste your time
Actually delivers what it promises
Example Answer:
Hey Gen X & We know you're juggling a million things.
That's why our food prep containers are:
Built to last
Stackable and dishwasher safe
Actually keep your leftovers fresh

SEO Tip:

Use search phrases like “durable [product],” “time-saving,” “no
fuss,” “built to last.”



Prompt 3:
Millennials — Reviews, Aesthetics & Sustainability
Template:
Millennials want beauty and brains.
4 [Product] is:
Review-backed
Aesthetically on point
Eco-conscious & plastic-free
Example Answer:
Millennials want beauty and brains.
*4 Our ceramic water filter is:
4.9-star rated
A minimalist dream
Made without plastic or microbeads
SEO Tip:

7”7 \

Phrases like “best reviewed,” "modern design,” “eco-conscious,”
and “minimalist aesthetic” appeal to this generation’s search
behavior.



Gen Z - Fast, Fun, and Ethical

Template:

Gen Z? You're already shopping smart.
Here’s why [product] belongs in your cart:
() TikTok-viral energy

4 Ships fast, works instantly

T Ethically made

Example Answer:

Gen Z? You're already shopping smart.
Here’s why our ring light is your next checkout click:
() Seen on 3M+ TikToks

4 USB-powered, ready in 5 seconds

T Plastic-free packaging

SEO Tip:

7 \\

Use keywords like “TikTok finds,” “ethical,” “fast shipping,” “plug-
and-play,” and “under $[price]” to get traction in Al search and
voice results.



M Prompt 5:
Generational Carousel
Use on Instagram, LinkedIn, Pinterest, or TikTok slides
Slide Titles:
@ Boomers » Want it simple
@ - Gen X - Want it practical
Millennials » Want it beautiful + backed by reviews

Gen Z - Want it instant + ethical

A

You? You're smart for knowing your audience i
Example Caption:
No matter who you’re marketing to, how you say it matters.

@ Create once - Speak in 4 languages -» Convert across
generations.

SEO Tip:

Use this to reinforce “generational marketing,” “Al shopping by
generation,” and “personalized shopping content.”



@ Prompt 6:
How to Talk to [Generation] Post
Template:

Want to connect with [generation] shoppers?
Talk like this 1

«0 Say: “[phrase they’d use or trust]”

© Don't say: “[phrase they ignore or dislike]”
Example (for Boomers):

Want to connect with Boomer shoppers?

«0 Say: “Easy to use with no setup stress”

© Don't say: “Just scan the QR and you’'ll get it”
Real-World Tip:

Create a Reels or TikTok using this format with you acting out
both sides—it’s educational and entertaining.



= Prompt 7:
Generational CTA Mashup
Template:

<0 CTA Challenge: Match your call-to-action to the person, not just
the product.

B Boomers: “Call or message if you have questions.”
B Gen X: “See how it works in under 1 minute.”

& Millennials: “Join 3,000+ customers who trust it.”
B Gen Z: “Snap it before it sells out 4 ”

Use it to:

¥ Tailor your CTA buttons

v A/B test email subject lines

¥ Build stronger landing pages

@ How to Use This Prompt Pack:

Choose 1-2 generational prompts weekly for platform-specific
content

Repurpose for product pages, email campaigns, and FAQs
Layer with keywords like:

“Smart shopper by generation”

“Content marketing for Boomers to Gen Z”

“How Gen Z shops with AI”
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Your go-to guide for crafting voice-search-ready, generation-smart
content that ranks AND resonates.

Written to help you create content that’s not just generationally
relevant, but also Al-searchable and voice-friendly across Google,
ChatGPT, Siri, Alexa, and more.

We’'ll break it down by key areas so you can check off each element
with confidence—whether you're optimizing a product page, social
post, blog, or ad.

@ 1. Did you define your generational target clearly?
Checklist Prompt:

B Have you identified whether this content is for Boomers, Gen X,
Millennials, or Gen Z?

Example Answer:

This Instagram reel is targeted at Millennials who want eco-
friendly home gadgets.

SEO Tip:

Use generation-specific phrases in your H1, H2, meta descriptions,
and alt tags, e.g., "Best smart products for Gen X families.”



& 2. Does your content match how that generation speaks
and searches?

Checklist Prompt:

B Have you used language and keywords your audience actually
uses in voice search or ChatGPT?

Boomer Example (voice style):

“Easy-to-use slow cooker with simple buttons”

Gen Z Example (Al-ready style):

“Best trending air fryer under $100 that’s fast and aesthetic”
SEO Tip:

Run your phrasing through ChatGPT or Google Assistant to see
how it’s understood and suggested back.

3. Are your keywords tailored to each generation’s
search habits?

v Checklist Prompt

B Are you using keywords each generation is most likely to type
or speak?

This quick guide helps you match voice-search-friendly phrases to
your audience.



@ Boomers

Sample Keyword Phrase:
“Simple [product] for seniors”
@ &P GenX

Sample Keyword Phrase:
“Reliable [product] for family use”
& = Millennials

Sample Keyword Phrase:
“Top-rated [product] under $[price]”
® » Gen Z

Sample Keyword Phrase:
“Viral [product] on TikTok 2025”
® Try This:

Plug these phrases into your product titles, descriptions, and
ChatGPT prompts to make your content more searchable —
especially for voice assistants and Al-powered engines.

SEO Tip:

Use Google Trends or ChatGPT to refine voice-ready long-tail
keywords by generation.



X 4. Are you using personalized CTAs that resonate with
each age group?

v Checklist Prompt

B Does your call-to-action match the tone your target
generation prefers?

Use this quick-reference to align your CTAs with what feels
natural and persuasive for each audience.

@ Boomers

CTA Example:

“Call us today to learn more”
&® = Gen X

CTA Example:

“See how it works in 60 seconds”
& 1 Millennials

CTA Example:

“Join 5,000+ happy customers”
® » Gen Z

CTA Example:

“Snap it up before it's gone 4"
& Tip:

Pair each CTA with the platform your generation prefers (e.qg.,
email for Boomers, Reels for Gen Z), and watch your engagement
go next level.



SEO Tip:

Include these CTAs in your structured data (offers, description,
review) to show up in rich results and voice summaries.

B 5. Have you selected visuals that match each
generation’s preferences?

v Checklist Prompt

B Are your images, carousels, and video styles aligned with
what your audience likes to see and share?

Use this visual guide to tailor your content to each generation’s
scroll style.

@ Boomers

Visual Tips:

®" Clear product shots

B Instructional captions with large, easy-to-read text
® = Gen X

Visual Tips:

=1 Minimalist explainer videos

¥ Straightforward, no-frills style

& [ Millennials

Visual Tips:

T Aesthetic, lifestyle-focused photos

B Reviews shown in motion (e.g., product demos with overlays)



& ” GenZ

Visual Tips:

@ Meme-style graphics

X Fast-cut videos

® TikTok/Reels with dynamic text overlays
?® Tip:

Your visuals don’t just need to look good — they need to feel right
to your viewer. Match the format and the vibe.

SEO Tip:

Use descriptive ALT tags with generational keywords to improve
image SEO:

“modern standing desk for Millennials working from home”

«0 6. Are your headlines and social captions tailored by
generation?

Checklist Prompt:

B Have you tested generation-tuned headlines and hooks?
Example for LinkedIn (Gen X):

“Smart tech that works just as hard as you do.”

Example for Instagram (Millennials):

“Vibes, value, and verified reviews? Say less.”

Example for TikTok (Gen Z):

n

“Hot take: this $29 gadget does more than your $200 one &



SEO Tip:

Repurpose one piece of content with multiple hooks/headlines for
each generation to test which one performs best in SERP and on-
platform search.

= 7. Is your product or service positioned as relevant to
that generation’s lifestyle?

Checklist Prompt:

B Have you made it clear why this offering matters to that
specific generation?

Boomer Example:

“This cordless vacuum is lightweight and perfect for cleaning
without back strain.”

Millennial Example:

“This plant-based protein is made for clean eating without
compromising taste.”

SEO Tip:

Use “best for [generation]” in meta tags and captions to get
picked up by AI tools parsing age-specific buying behavior.



@ 8. Did you test it in ChatGPT or voice assistants?
Checklist Prompt:
B Have you tried prompting:

“"What’s a good [product/service] for [generation] that’s [feature]
and under $[price]?”

Example Prompt:

“"What's the best skincare routine for Gen Z with acne-prone skin
under $50?”

v If your product doesn’t appear, tweak your keywords, titles,
and descriptions.

¥ Final Voice-Search Test:

If your ideal customer said:

“Hey Siri, what’s the best [product] for someone my age?”
Would your product or content show up?

If not—use this checklist to tune it in and turn it into a click!



4% YOU MADE IT -
NOW LET'S PUT IT
INTO ACTION!

-ﬁ_ _/—-
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;i Keep Learning: Subscribe to the Podcast
Ready for more voice-friendly strategy, Al commerce

trends, and real talk about marketing to Boomers

through Gen Z7?

@ Continue listening to the Smart
Shopping Conversions Podcast

SMART SHOPPING

CONVERSIONS
Podcast



https://www.youtube.com/playlist?list=PL-lwDOIcVZWNuSuxynU_c5G-vBVQN14dO
https://www.youtube.com/playlist?list=PL-lwDOIcVZWNuSuxynU_c5G-vBVQN14dO
https://www.youtube.com/playlist?list=PL-lwDOIcVZWNuSuxynU_c5G-vBVQN14dO

