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SOCIAL MEDIA AUDIT

CURRENT PLATFORM USED :

RESULT FROM THE CURRENT PLATFORM :
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CHOOSING YOUR CONTENT
PILLARS

It’s a great idea to pick multiple content pillars for your social media. This not only helps break down the
actual content creation so it because easier to think of ideas & content to share. It also helps establish
you as an authority on social platforms in these areas.

Use the planner below to choose 5 - 7 content pillars you think would be a great fit for your brand.

PILLAR PILLAR PILLAR

O1. O 2. O >.

PILLAR PILLAR

O 4. 05 .

PILLAR
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PILLAR +1

CONTENT PILLAR NAME

PURPOSE

[JEDUCATIONAL [JENGAGING [ JINSPIRING

TITLE IDEAS HASHTAGS

POST IDEAS

SHARE A

PHOTO OF
YOU AT
W O RK

SHARE ANSWER FEATURE
SOMETHING A A
INSPIRING QUESTION PRODUCT




PILLAR 2

CONTENT PILLAR NAME

PURPOSE

[JEDUCATIONAL [JENGAGING [ JINSPIRING

TITLE IDEAS HASHTAGS

POST IDEAS

SHARE A

PHOTO OF
YOU AT
W O RK

SHARE ANSWER FEATURE
SOMETHING A A
INSPIRING QUESTION PRODUCT




PILLAR #5

CONTENT PILLAR NAME

PURPOSE

[JEDUCATIONAL [JENGAGING [ JINSPIRING

TITLE IDEAS HASHTAGS

POST IDEAS

SHARE A

PHOTO OF
YOU AT
W O RK

SHARE ANSWER FEATURE
SOMETHING A A
INSPIRING QUESTION PRODUCT




PILLAR +#4

CONTENT PILLAR NAME

PURPOSE

[JEDUCATIONAL [JENGAGING [ JINSPIRING

TITLE IDEAS HASHTAGS

POST IDEAS

SHARE A

PHOTO OF
YOU AT
W O RK

SHARE ANSWER FEATURE
SOMETHING A A
INSPIRING QUESTION PRODUCT




PILLAR #5

CONTENT PILLAR NAME

PURPOSE

[JEDUCATIONAL [JENGAGING [ JINSPIRING

TITLE IDEAS HASHTAGS

POST IDEAS

SHARE A

PHOTO OF
YOU AT
W O RK

SHARE ANSWER FEATURE
SOMETHING A A
INSPIRING QUESTION PRODUCT




PILLAR #6

CONTENT PILLAR NAME

PURPOSE

[JEDUCATIONAL [JENGAGING [ JINSPIRING

TITLE IDEAS HASHTAGS

POST IDEAS

SHARE A

PHOTO OF
YOU AT
W O RK

SHARE ANSWER FEATURE
SOMETHING A A
INSPIRING QUESTION PRODUCT




PILLAR =7

CONTENT PILLAR NAME

PURPOSE

[JEDUCATIONAL [JENGAGING [ JINSPIRING

TITLE IDEAS HASHTAGS

POST IDEAS

SHARE A

PHOTO OF
YOU AT
W O RK

SHARE ANSWER FEATURE
SOMETHING A A
INSPIRING QUESTION PRODUCT
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WHEN TO POST

Now that you have your content pillars, it’s time to decide when the best time to
post about each one would be during the week.

Sticking to a schedule with your social media helps your audience know when to expect (and return for)

content and can help you build your audience quicker.

As life also gets busy and a lot of us are running a small business, it’s also a great idea to prioritize which
pillars are the most important. Then, if you need to scale back the number of posts for certain weeks, you
will have a clear idea of what should stay and what can go.

PILLAR () 1 ) PRIORITY
INSTAGRAM

FACEBOOK

YOUTUBE

PINTEREST

TIKTOK

LINKEDIN

PILLAR () 2 . PRIORITY
INSTAGRAM

FACEBOOK

YOUTUBE

PINTEREST

TIKTOK

LINKEDIN




WHEN TO POST

PRIORITY

PiLLar ) 3 .

INSTAGRAM

FACEBOOK

YOUTUBE

PINTEREST

TIKTOK

LINKEDIN

PRIORITY

piLLar O 4 |

INSTAGRAM

FACEBOOK

YOUTUBE

PINTEREST

TIKTOK

LINKEDIN

PRIORITY

INSTAGRAM

FACEBOOK

YOUTUBE

PINTEREST

TIKTOK

LINKEDIN




WHEN TO POST

PILLAR () 6 )

PRIORITY

INSTAGRAM

FACEBOOK

YOUTUBE

PINTEREST

TIKTOK

LINKEDIN

PiLLArR QO 7 .

PRIORITY

INSTAGRAM

FACEBOOK

YOUTUBE

PINTEREST

TIKTOK

LINKEDIN
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GIVEAWAY TRACKER

PRODUCT :

START DATE :

END DATE :

SPONSOR :

PLATFORM :

ENTRIES :

FOLLOWER GAINED :

PROMOTION SUCCESS RATE

I T e I e T I B e

ANNOUNCEMENT DATE :

WINNER : CONTACT :

ADDRESS :

WINNER NOTIFIED ITEM SENT ITEM RECEIVED
L] L] L]




weekly post planner

MONDAY

POST TITLE

PUBLISH DATE:

SPONSORED BY:

LINK TO:

CAPTION /
DESCRIPTION

TO DO LIST

[ ] TAasK [] TAasKk [ ] TAsK
[[] TAsK [[] TAsK [ ] TAsk
[[] TAsK [] TAsK [ ] TAsK

REPURPOSE
CONTENT ON
OTHER
PLATFORMS

INSTAGRAM

FACEBOOK

YOUTUBE

PINTEREST

TIKTOK

LINKEDIN




weekly post planner

TUESDAY

POST TITLE

PUBLISH DATE:

SPONSORED BY:

LINK TO:

CAPTION /
DESCRIPTION

TO DO LIST

[ ] TAsK [] TAasKk [ ] TAsK
[[] TAsK [[] TAsK [ ] TAsk
[[] TAsK [] TAsK [ ] TAsK

REPURPOSE
CONTENT ON
OTHER
PLATFORMS

INSTAGRAM

FACEBOOK

YOUTUBE

PINTEREST

TIKTOK

LINKEDIN




weekly post planner

WEDNESDAY

POST TITLE

PUBLISH DATE:

SPONSORED BY:

LINK TO:

CAPTION /
DESCRIPTION

TO DO LIST

[ ] TAasK [] TAasKk [ ] TAsK
[[] TAsK [[] TAsK [ ] TAsk
[[] TAsK [] TAsK [ ] TAsK

REPURPOSE
CONTENT ON
OTHER
PLATFORMS

INSTAGRAM

FACEBOOK

YOUTUBE

PINTEREST

TIKTOK

LINKEDIN




weekly post planner

ITHURSDAY

POST TITLE

PUBLISH DATE:

SPONSORED BY:

LINK TO:

CAPTION /
DESCRIPTION

TO DO LIST

[ ] TAasK [] TAasKk [ ] TAsK
[[] TAsK [[] TAsK [ ] TAsk
[[] TAsK [] TAsK [ ] TAsK

REPURPOSE
CONTENT ON
OTHER
PLATFORMS

INSTAGRAM

FACEBOOK

YOUTUBE

PINTEREST

TIKTOK

LINKEDIN




weekly post planner

FRIDAY

POST TITLE

PUBLISH DATE:

SPONSORED BY:

LINK TO:

CAPTION /
DESCRIPTION

TO DO LIST

[ ] TAasK [] TAasKk [ ] TAsK
[[] TAsK [[] TAsK [ ] TAsk
[[] TAsK [] TAsK [ ] TAsK

REPURPOSE
CONTENT ON
OTHER
PLATFORMS

INSTAGRAM

FACEBOOK

YOUTUBE

PINTEREST

TIKTOK

LINKEDIN




weekly post planner

SATURDAY

POST TITLE

PUBLISH DATE:

SPONSORED BY:

LINK TO:

CAPTION /
DESCRIPTION

TO DO LIST

[ ] TAasK [] TAasKk [ ] TAsK
[[] TAsK [[] TAsK [ ] TAsk
[[] TAsK [] TAsK [ ] TAsK

REPURPOSE
CONTENT ON
OTHER
PLATFORMS

INSTAGRAM

FACEBOOK

YOUTUBE

PINTEREST

TIKTOK

LINKEDIN




weekly post planner

SUNDAY

POST TITLE

PUBLISH DATE:

SPONSORED BY:

LINK TO:

CAPTION /
DESCRIPTION

TO DO LIST

[ ] TAsK [] TAasKk [ ] TAsK
[[] TAsK [[] TAsK [ ] TAsk
[[] TAsK [] TAsK [ ] TAsK

REPURPOSE
CONTENT ON
OTHER
PLATFORMS

INSTAGRAM

FACEBOOK

YOUTUBE

PINTEREST

TIKTOK

LINKEDIN




monthly

POST CALENDAR
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HASHTAG MANAGLER




BOARDS PLANNER

BOARD NAME

DESCRIPTION

TARGET
AUDIENCE




PINTEREST TRACKER

PAGE VIEWS

FOLLOWING

FOLLOWERS

JANUARY

FEBRUARY

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER




YOUTUBE
ANALYTICS

FOLLOWERS

ENGAGEMENT




FAVORITE ARTISTS & SONGS

PLATFORM

ARTIST USED ON




PASSWORD TRACKER

USERNAME: Vi

PASSWORD:

USERNAME:

PASSWORD:

USERNAME:

PASSWORD:

USERNAME:

PASSWORD:

USERNAME:

PASSWORD:

USERNAME:

PASSWORD:

USERNAME:

PASSWORD:

USERNAME:

PASSWORD:

USERNAME:

PASSWORD:




LOGO/BRAND
SPECIFICATIONS

Use this area to keep track of your logo and brand specs to maintain consistency throughout your website,

Social Media posts, materials, and merchandise.

LOGO HEX CODE RGB VALUES

LAYERS IMAGE/COLOR NAME HEX CODE RGB VALUES

BACKGROUND
1

BACKGROUND
2

BACKGROUND
3

ADDITIONAL NOTES:




Now that you have everything in order ;) ...
[t’s time to invest in yourself!

™ THE ULTIMATE
W  GUIDE
- -

RACHELL'S
FAVORITES T |
PACK

If you received this planner free, it means you purchased DWA from me and
you already know how amazing it is. (So you’re done. Get back to work!)

If you purchased this planner from me and want to own the product I used to

create it, use any of the links below.

DWA is a done-for-you product that grants Master Resell Rights to the
purchaser. This means you also get the freedom to modify, resell, and FULLY
profit from this product. You don’t owe anyone (including me!) a portion of
your sales. You'll also get Private Label Rights to rename, rebrand, and totally
change dozens of guides available within the DWA modules. Make them your
own!

l WWW.ECLARECREATES.COM
r
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