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It's a great idea to pick multiple content pillars for your social media. This not only helps break down the

actual content creation so it because easier to think of ideas & content to share. It also helps establish

you as an authority on social platforms in these areas.

Use the planner below to choose 5 - 7 content pillars you think would be a great fit for your brand.
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Now that you have your content pillars, it's time to decide when the best time to

post about each one would be during the week.

Sticking to a schedule with your social media helps your audience know when to expect (and return for)

content and can help you build your audience quicker.

As life also gets busy and a lot of us are running a small business, it's also a great idea to prioritize which

pillars are the most important. Then, if you need to scale back the number of posts for certain weeks, you

will have a clear idea of what should stay and what can go.
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LOGO NAME HEX CODE RGB VALUES NOTES
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LAYERS IMAGE/COLOR NAME HEX CODE RGB VALUES NOTES
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Use this area to keep track of your logo and brand specs to maintain consistency throughout your website,

Social Media posts, materials, and merchandise.
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Now that you have everything in order ;) ...

If you received this planner free, it means you purchased DWA from me and
you already know how amazing it is.  (So you’re done.  Get back to work!)

If you purchased this planner from me and want to own the product I used to
create it, use any of the links below.  

DWA is a done-for-you product that grants Master Resell Rights to the
purchaser.  This means you also get the freedom to modify, resell, and FULLY
profit from this product.  You don’t owe anyone (including me!) a portion of
your sales. You’ll also get Private Label Rights to rename, rebrand, and totally
change dozens of guides available within the DWA modules. Make them your
own!

$479

It’s time to invest in yourself!
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