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I’'m Tereza, and | started my journey the hard way.

I quit my job with almost zero savings, No experience, and a mountain of
determination. Without a safety net or a steady income, failure simply
wasnt an option. | had a dream of building a digital product empire, and |

Nhad to make it work.

spent days and nigh

s dissecting Etsy—analyzing every pixel, every

Keyword, and every lis
eventually turned into

The result? Today, my

oroven system.

ldid it. And | am here

VE terezamedina.com

ting. My path was paved with trial and error, which

data-driven strategy.

orimary shop ranks among the top sellers on Etsy.

'm telling you this because | want you to know that the freedom | found isnt
reserved for a lucky few. It's for anyone willing to put in the work and follow d

to help youdoit too.
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Ol | The Foundation: Choosing Your Shop Name

The 3 Golden Rules of Naming:

Avoid "Niche-Locking": Dont name your shop
TheDailyPlannerShop if you might want to sell e-1books or
templates later. Choose a name that can grow with you.

The "Phone Test™: If you can't say it clearly over the phone
without spelling it out, it's too complicated.

Skip the Clichés: Avoid words like Printables, Digital, Designs.
Use high-value words like Systems, Assets, Studio, Lab,
Frameworks.

Quick Brainstorming Matrix:

Combine one word from Column A with one from Column B to
find your unigue edge:

Column A (The Vibe) Column B (The Structure)
Flite / High-End Lab [ Hub

Strategic / Data Systems / Logic

Aesthetic / Minimal Studio |/ Collective

Scale | Growth Assets /| Framework

My Advice: Your shop is a professional infrastructure. Choose @
name that sounds like a business, Nnot a hobby.

VE terezamedina.com
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02 | Visual Authority: Building an "Elite" Brand

IN a sea of thousands of shops, your visual identity Is your first
and only handshake. In 2026, customers are tired of generic,
overused templates. They are looking for 'The Expert.” If your
shop looks professional, they will trust your data.

The High-Conversion Aesthetic:

The "Luxury Minimalist” Rule: Stick to a 3-color palette. Use
white, beige, or charcoal as your base and one ‘signature’ color
for your brand. Avoid rainbows; stick to sophistication.

Typography Matters: Skip the overused handwritten” script
fonts. Use clean, bold sans-serif fonts (like Montserrat or League
Spartan) to signal authority and clarity.

The Power of Mockups: Never show a raw screenshot. Use
orofessional mockups that place your product in a real-world
context (a laptop on a clean desk, a hand holding a phone).

Hint: Take a look at these banner templates to get inspired, make a copy |f
you like them

T terezamedina.com ° 6 o
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O3 | The Profitable Asset: Solving Problems,
Not Just Selling Files

The biggest mistake new sellers make Is creating products they like, instead of
oroducts the market needs. To builld a high-converting shop, you need to stop

thinking about "digital files” and start thinking about "solutions’

The "Market-First' Framework:

Identify the Friction: \What is your customer struggling with
ight now? (e.g, They aren't just looking for a spreadsheet;
they are looking for a way to save 5 hours a week on
nookkeeping).

The "Gap™ Analysis: ook at your competitors I-star and 3-
star reviews. What is missing? Is their design clunky? Are the
INstructions confusing? That gap Is your opportunity.

High-Value Positioning: Don't just sell a template. Sell o
system. Use words that imply transformation: Automaitic,
Scalable, Professional Instant

VE terezamedina.com
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The following

chapters are
Important

Your shop needs to be complete

You simply have to fill out every part of your shop. | know, it is a lot of work, energy
and thought that goes into all these parts.

The next chapters are an important part of SEO. The algorithm loves to see
active shops and sellers. Recency is a big part of what drives traffic to your shop.

ve prepared text templates you can copy & paste, tweak to your unique shop
to get you started quickly.

Let's dive in.

T terezamedina.com
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04 | Shop Announcement:
The Heartbeat of Your Shop

shop manager > settings > info & appearence > shop announcement

Think of your Shop Announcement as your store's digital bulletin board. It's not @
static "About’ page—it's where you share what's happening now. [t signals to
buyers (and Etsy) that you are present, active, and constantly improving your
inventory.

The "Freshness' Framework:

The Hook: A I-sentence welcome that includes your main keywords.

The News: \What's new? A recent launch, a seasonal update, or a milestone.,
The Promo: Any current sales or discount codes.

The "Check Back™ CTA: Encouraging them to favorite the shop for updates.

Use & tweak this template:

Welcome to [Your Shop Name]l '+ We are so glad you're here.

& LATEST UPDATE: We just launched our ‘New Product Name, e.g, 2026 Ultimate
Spreadsheet Suite]! It's designed specifically for [Specific Need|, and we couldn't
be more excited to share it with you.

$ SHOP NEWS: We are currently updating our |[Category| section with new high-
end assets every Tuesday. If you're looking for |Specific Niche), keep an eye on
this space!

 CURRENT PROMO: Use code [Code| for |Percentage|% off as part of our [Event

Name, e.g, Spring Launch].

¥ Favorite our shop to get notified every time we drop a new elite asset. Thank
you for supporting my journey! — Your Name|

VE terezamedina.com



https://www.terezamedina.com/
https://www.instagram.com/the.terezamedina/
https://www.tiktok.com/@the.terezamedina
https://www.youtube.com/@the.terezamedina

05 | Message to Buyers:
The "Post-Purchase" Experience

shop manager > settings > info & appearence > message to buyers of
digital items

The sale doesnt end when the customer clicks ‘Buy. In the digital world, the
moments immediately following a purchase are when ‘Buyers Remorse’ or
‘Download Confusion’ can set in. Your Message to Buyers is an automated
emall that goes out instantly—use it to provide clarity and builld an elite
reputation.

The "No-Stress” Strategy:

Instant Gratification: Reassure them that their files are ready.

Technical Guidance: Most I-star reviews come from people who cant find their
files or don't know how to open them. Provide a mini-tutorial.
The "Human” Touch: Remind them that a real person is behind the shop.

Use & tweak this template:

"Thank you so much for choosing [Your Shop Name|!

| am thrilled to help you [Goal of your product, e.g, organize your business|
Your files are now available for instant download.

How to access your purchase:

Log in to your Etsy account via a web browser (the Etsy App does not always
support downloads).

Go to Purchases and Reviews.
Click Download Files next to your order.

Important Note: | |

f your product is a [Template | Google Sheet|, you will find a PDF with a direct
access link. Please make sure to [spécific instruction, e.g, Make a copy / Follow
the instructions on page 1].

'm here for you!

f you have any technical issues or questions, please dont hesitate to message
me here on Etsy. | usually respond within |Timeframe, e.g, 24 hours|.

HQE?py Planning/Creating]!
— |Your Name]|'

T terezamedina.com
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06 | The Owner Bio:
The 250-Character Power Pitch

shop manager > settings > about your shop > members

The Etsy Bio is tiny, so every word must work for its living. You don't have room for
fluff. You need to state who you are, what you do, and why it matters in d
neartbeat.

Use & tweak these templates:

Option 1: The "Organized Bestie” |
Perfect for lifestyle planners, budget trackers, or home organizers.

"Hi, 'm [Name]! -+ I'm here to help you turn your 'to-do' list into a 'done' list. | build
Nigh-end tools that combine logic with beautiful design so you can stop
stressing and start living. Let's make your everyday life elite. &

Option 2: The "Strategic Pro” o
Perfect for business templates, spreadsheets, or productivity assets.

"Hi, 'm [Name|l = I'm obsessed with pitfalling every pixel so you don't have to. |
create professional oh?ml assets that streamline your workflow and help you
show up like a pro. Systems for your success, designed with heart.

VE terezamedina.com
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07 | The Shop Story: Our Vision for Your Success

shop manager > settings > about your shop > story

Your Shop Story is not just a biography; it's a mission statement. While you should
mMention your journey, the main character of this story must be the customer. You
are the guide, and your products are the tools they use to win.

The "Customer-Centric’ Framework:

The Mission: Lead with how you want them to feel (organized, free, successful).
The Origin (The "Why"): Briefly mention that you built these because you needed
them too.

The Commitment: Your promise of quality and support.

The Invitation: A call to join the community of ‘thrivers.

Use & tweak this template:

Headline: We exist to help you thrive.

'At [Your Shop Name|, our mission is simple: we want tqgive you back your time.
We pbelieve that everyone deserves the freedom to build their dream life or
business without being held back by messy systems or uninspired tools.

Why we started:

This shop was born out of a real-world need for professional-grade
INnfrastructure. | know what it's like to work around the clock, trying to piece
together systems that just dont click. | spent years dissecting ddta ano
oerfecting every pixel so that you dont have to. | did the trial and error so you
can go straight to the result

Our Promise:

We don't just sell files; we provide the foundation for your growth. Whether you
are organizing your home or scaling your business, we want you to show up
with confidence. Every asset here is engineered to be intuitive, aesthetic, and—
mMost iImportantly—effective.

YOUr SUCCESS IS Our success.

We are more than a shop; we are your partner in productivity. Thank you for
letting us e a small part of your journey toward a more organized and
successful future.

Let's make it happen together.

VE terezamedina.com
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08 | Bulletproof Policies: Global & Safe

shop manager > settings > policy settings > privacy

INn the world of digital assets, your policies are your armor. They
orotect you from unauthorized refund requests and signal to high-
end buyers that you are a legitimate, law-abiding business.
Especially when selling to the EU or UK, having a clear Privacy Policy
'S not just 'good practice —it's a legal requirement.

The "Digital Seller” Standard

GDPR Compliance: Even if you aren't in Europe, your customers
mMight be. A transparent Privacy Policy bullds massive trust.

The "Help First” Approach: A

ways pair a

‘Customer Support” promise. It softens the

No Refund’ policy with @

DIOW.

|, DISCLAIMER: The following templates are for informational
purposes only and do not constitute legal advice.
Requirements vary significantly by country and business type.
Always review your final policies with a legal professional to
ensure they comply with your local laws and the specific

nature of your business.
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09 | The FAQ: Your 24/7 Sales Assistant

shop manager > edit shop > scroll all the way down

FAQS are not just for answering questions; they are for removing friction. Every
question a customer has is a tiny barrier to the sale. By answering them upfront,
you are essentially ‘clearing the path’ to the checkout button.

The "Self-Prompt” Exercise:
f you are a new seller, you might not have questions from real customers yet.
That's fine. Put yourself in the shoes of a skeptical buyer and ask:

"What is the biggest technical fear 1 have?” (c.g, 'Will this work on my Mac?")
"What is the biggest value concern l have?" (c.g, 'Is this just a basic PDF or
real system?")

"What happens after | pay?” (c.g, "Where is my link?")

T terezamedina.com
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10 | The Golden Rule:
Speed is Your Competltlve Advantage

shop manager > edit shop > scroll all the way down

IN the world of digital products, a customer's question is often the last thing
standing between them and the ‘Buy' button. If they have to wait 48 hours for
an answer, they've already moved on to your competitor. Speed isnt just
courtesy; It's a conversion strategy.

The 24-Hour Rule:

The Etsy Algorithm: Etsy tracks how fast you respond. Sellers who consistently
‘eply within 24 hours are rewarded with petter search visibility and are eligible
for the Star Seller badge.

The Trust Factor: \\V\hen you answer quickly, you signal that your shop Is active,
orofessional, and that you "have their back’ if something goes wrong with the
download.

Elite Communication Tips:

Download the Etsy Seller App: Enable notifications so you can reply on the go.
You don't need a laptop to answer a quick 'Is this compatible with iPad?’
question.

Use "Quick Replies”: Dont type the same thing over and over. Create
templates for common questions (how to download, software requirements,
etc.) so you can hit send in seconds.

The "Human" Signature: Even if it's a quick reply, always end with your name. It
reminds the buyer they are supporting a real person.

Pro Tip: If you receive a message on a Saturday night and can't solve the
problem until Mondawy, still reply immediately. Simply say: "Hi [Name]! Thanks for
reaching out. I've received your message and will get this sorted for you first
thing Monday morning. Have a great weekend!” >

Acknowledgment is 90% of good customer service.

VE terezamedina.com
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11 Momentum: The Power of an Active Inventory

Ftsy is not a ‘set it and forget it’ platform. The algorithm is designed to
orioritize shops that are alive, growing, and consistently providing fresh
value. To reach the top of the search results, you need to signal to Etsy
that you are an active player.

The "Freshness” Signal:

Fvery time you add a new listing or renew an existing one, Etsy’s search
engine gives that item a small boost’ to see how shoppers react. By
showing up In your shop daily or weekly, you keep this momentum alive.

Strategies for Digital Sellers:

Don't Drop Everything at Once: If you have 10 new products, don't list
them all in 5 minutes. List one per day. This gives you 10 days of freshness
boosts instead of just one.

The "Variation" Trick: Can you turn one spreadsheet into three? (e.g, A
"Minimalist Budget," a "Pink Aesthetic Budget," and a "Dark Mode Budget").
More listings = more 'hooks' in the water to catch different customers.

The Stock "Top-Up™: Even though digital items have "unlimited” stock,
Ftsy rewards the act of renewing. Keep your shop looking full” and
vibrant.

The Daily Routine (The 15-Minute Rule):

You dont need to spend 8 hours a day on Etsy. To keep the algorithm
happy, do these daily: respond to messages, top up your stock, set up
ads and every couple of days (at least once a week): update your shop
announcement
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12 | The SEO Enigma: Cracking the Al Code

Let's be honest: SEO drives traffic to your shop. If you don't master it, you
simply don't get found. You can have the most beautiful designs in the world,
but without the right SEO strategy, your shop is just a ghost town.

The Pain: Why You Are Invisible

The old way of 'keyword stuffing’ is dead. In 2026, Etsy uses advanced Al to
rank shops. If your titles, tags, and descriptions don't perfectly align, Etsy’s Al
gets confused and hides your listings.

Confusion = Zero Traffic = Zero Sales.

The Solution: The Semantic Lock

To win, you need a ‘Semantic Lock.” This is the secret to making Etsy's Al
understand exactly what you sell and who needs to see it It's the difference
between peing on page 50 or page 1.

Master the Future with ETSEON
Cracking the Al code manually is a waste of your time. To thrive in the Al erq,
you need to work with the machine, not against it.

N My Etsy SEO course, | give you the exact blueprint to master the
algorithm. Plus, you get my Custom Al Assistant—\your secret weapon to
automate your SEO and drive massive traffic while you sleep.

Stop being invisible. Start being found.

CLICK HERE

master the 2026 Etsy SEO

GET AHEAD OF 99% OF SELLERS,\/

%
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join the 0.1% club

Congratulations! You've just mastered the foundations that 99% of Etsy
sellers completely ignore. But your journey to total market dominance is

just getting started.

Don’t build your empire alone.

Want to stay miles ahead of the competition?

Join my inner circle and get the strategies that never make it to
YouTube. By joining the newsletter, you get:

Al Insider Insights: Real-time updates on how the algorithm is shifting.

Strategy Sprints: Quick, actionable tips to boost your traffic and

CONnversions.

First Dibs: Exclusive early access to new high-end PLR assets and toaols.

Follow my website and socials

‘0 stay updated on everything new in the

world of digital entrepreneurshi

Stay elite. Stay ahead.

JOI
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N THE 0.1% CLUB
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