MASTER
YOUR
LinkedIn
SITRATEGY

Build Authority, Generate Leads,
and Expand Your Reach

° OTK-AGENCY
IN oLcAJonEs


https://www.linkedin.com/in/olg4jon3s/

Hi, I'm Olga,
founder of OTK
agency.

We're on a mission to help businesses and individuals achieve greater
success in their professional and personal lives by tapping into the
greatest force for growth and transformation:

Human connection.

Business growth and personal development goals might look different
from person to person.

For you, it might mean being your own boss, having time, location, and
money freedom, or spending more time with your friends and family.

Whatever your biggest dream, we believe it all comes down to your
ability to bond and build trust with the right people, in the right way.

That's why we offer proven personal branding strategies that go
beyond merely transforming your digital presence—helping you define
your true self first, so you can attract those who resonate with you
most.



O1.

OPTIMIZE
YOUR PROFILE
FOR IMPACT.



Profile Optimization Checklist

Profile Essentials:

Olga Jones - 3rd ' Brand Accelerator Program

Personal Branding Strategist for Founders & CEOs | Building a Ecol & d
Powerful Personal Brands that Establishes Industry Leadership and = cz:n;ﬂzer;u;zn:“ JES...
Maximizes Financial Returns

Dubai, Dubai, United Arab Emirates - Contact info
Book a Strategic Call Today »

836 followers - 500+ connections

-
+ Follow :/1 Message) ( View my services ) I(’More
b L%
Connect if you know each other

L Profile enhanced with Premium -

1. Profile Picture: 4. About Section:
o High-quality, professional o Share your story, not a sales
photo. pitch.
o 25% zoomed-in with a solid o Blend personality with
background. expertise.
2. Banner: 5. Featured Section:
o Use brand colors. o Highlight services, products,
o Add a clear Call-to-Action and achievements.
(CTA). 6. Endorsements &
3. Headline: .‘
o Combine keywords with b
personality. Recommendations: /
o Answer these questions: Social proof is powerful—
= Whatis your core collect testimonials.
service?

= Who is your target
audience?



Do you have
a banner?

Optimized banner and CTA

“You don't have to be great
to start, but you have to
start to be great."

ceoe | Morgan Maxwell

Businessman

' A Liceria & Co. 389
> Rosa Maria Aguado

Marketing Consultant

Coll Find Us
0 +123-456-7890

Wisit Our Welsite Now =
www.reallygreatsite.com

Our Emall
e hello@reallygreatsite.com

DANIEL GALLEGO

DIGITAL MARKETING

®) +123-456-7890

@& www.reallygreatsite.com

Use of brand colours



Is your featured section optimised?

Featured

Link Link

8ESPOKE COURSE _W, RESOURCES —7/

R ioost Your
S Content Strategy

12-week transformation to discover
and establish your brand voice with smart Content Pillars Planner

Learn more!
Download Now!

Discover Personal Brand Accelerator Program
Calendly Expert Branding Guides
Book a Call to Elevate your brand. Gumroad
Break free from the overwhelm and uncertainty, and Download Expert Branding Guides on Brand Building,
create a personal brand that perfectly aligns with Content Creation, Linkedin optimization and much
your essence. more.

Do you have recommendationsand endorsements?

Recommendations

Received Given

Dan Drummond - 3rd

) Your Personal Performance Coach | Empowering Ambitious Professionals | Achieve fat loss & renewed
confidence in 3 months | Crush limiting beliefs with my 3-pillar approach: Mindset, Nutrition & Movement |
Book a Call
July 15, 2024, Dan was Olga's client

| couldn't recommend Olga enough, her approach is very specific and to the the point which is exactly what
you need to accelerate your brand.

I'm not very tech savvy and struggled to create the foundations of what | was trying to achieve. Olga made
all of this very clear and concise. | now feel a lot more confident!

The programme was tough to break down at first (like most things) but very manageable on the Notion app
which gave me clear guidelines for homework that | needed to complete. There were many differ _..see more

£2  Miroslav Damyanov, MSc - 3rd
‘ Mixed-methods UX Researcher | Feeling Lost in Product Development? | Picture Your Startup or Mid-sized
Team Thriving with Behavioural Science and Data Insights | Let's team up!
June 26, 2024, Miroslav was Olga's client

As a freelancer who is mostly embedded in various product teams, | found it hard to express my strengths,
vission and mission. Thanks to Olga and her Accelerator Program, | managed to craft a personal story, boost
my online presence and utilize social media tools. Olga has the right formulas and tailored approach to help
you stand out in the crowd.

Show all 8 received =

The best part about Linkedin is that it has a dedicated section for your
testimonials. Your followers count matter little, if your social proof is
strong. So try to add as many recommendations as possible.



02.

CRAFTING A
WINNING
CONTENT PLAN



Creating valuable content positions you
as a thought leader. Follow these steps:

Content Themes

Choose topics for your content, such as
e Industry insights

Personal stories

How-to guides

Social proof

Motivation and inspiration

Consistent Posting:

Post 3-5 times a week consistently.

Example:

« Monday: Educate (e.g., “5 ways to streamline
processes”).

Wednesday: Inspire (e.g., “How | overcame XYZ
challenge”).

« Friday: Entertain (e.g., relatable industry anecdotes).

Formats:

« Carousels

« Step-by-step guides
» Visual storytelling

» Relatable stories

Engagement Practices:

» Engage with your feed 15 minutes before and after
posting.

o Respond to comments promptly.

o Share value in others’ posts.

4y 3§ 3 3




03.

BUILDING
GENUINE
CONNECTIONS



Networking is as important as
creating content. Here's how:

Daily Interaction Plan:
1. Before Posting:

o Spend 15 minutes engaging
with peers, clients, and
industry leaders.

2. After Posting:

o Spend another 15 minutes

replying to comments.
3. DM Outreach:

o Network genuinely and
follow up with meaningful
conversations.

Strategic Engagement:
Focus on:
 |deal Clients: Engage with
their posts meaningfully.
e Industry Leaders: Build
rapport through
comments and shares.
e Peers & Competitors:
Collaborate and learn.

Commenting Like a Pro:
e Avoid generic comments
like “Great post!”
e Share insights, personal
experiences, or ask
questions to add value.




04.
WRITING
POSTS THAT
ATTRACT



IFramework for Impactful Posts:

1. Hook: Capture attention in the first line.

HAKING THE

Can You Hack LinkedIn's Content
Success Code?

Olga Jones
Person: nding Strategist for Founders & CEOs | Building
a Powe rsonal Brands that Establishes Indust

e

2. Structure: Use short paragraphs and bullet points.

In this quick guide, I'll break down the essentials, helping you understand:
1. What a content strategy is?
2, Why do you need it?
3. How to create a 30-day plan that avoids overwhelm?

4. What are the tools that help you to atomize the process?

Here are 4 key steps to go through to stop being overwhelmed when crafting
your content strateqy:

I. Understanding Content Strategy: The Basics
What it is:

+ A clear plan with outlined business goals using strategic content.

+ Regular-based posting, addressing your target audience, using the posting
methods that work the best for your goals.

3. Call-to-Action (CTA): End with a question or invite engagement.

You've Got This!

Feel free to reach out for support or a content strategy session!

Good luck and happy content creation!

Content Types: Copy Tips:
e How-to's e Provide actionable value.
e Before & After stories e Format for readability.
e Motivational insights e Add visuals for impact.
e |ndustry updates



05.
MEASURING &
IMPROVING



Consistency without tracking is like shooting in
the dark. Use these tools to optimize:

Tools:
e Shield: Analyze post performance.
e Grammarly: Ensure clarity and professionalism.
e Taplio: Schedule and track posts.

Responsible Al that
ensures your writing
and reputation shine

ith an AT writing partner that helps you find the words you Can you review the plan?.
need—towrite that tricky email, to get your point across, to keep your

Linkedin analytics made easy
with Shield

Ditch the s
and per.

lic posts
dashboard.

Track and r
ofiles in one simple

@ Toplio  Froduct- Fricing  MiniTools - Blog

Write the postsiyouneec
to grow on Linkedin

Key Metrics:
e Engagement rate
e Profile visits
e Connections and leads
e Post performance



https://www.shieldapp.ai/
https://www.grammarly.com/?transaction_id=1025af805977462d432501834784b3&affiliateNetwork=ho&affiliateID=162474
https://www.grammarly.com/?transaction_id=1025af805977462d432501834784b3&affiliateNetwork=ho&affiliateID=162474
https://www.grammarly.com/?transaction_id=1025af805977462d432501834784b3&affiliateNetwork=ho&affiliateID=162474
https://taplio.com/

06.
ADVANCED
GROWTH
STRATEGIES



IFramework for Impactful Posts:

Expand Your Network:
1.Follow 15 thought leaders.
2.Connect with 15 ideal clients.
3.Engage with these groups daily.

Collaborate:
e Tag industry peers in posts.
e Co-create content or host webinars.

Repurpose for Maximum Reach:
e |dentify high-performing posts and adapt them
for other formats or platforms.



Closing Thoughts:

LinkedIn is a long game, but
the rewards are worth it. Stay
consistent, provide value, and
engage authentically.

Implement these strategies for
30 days, and you'll see
significant growth. Let’'s make
your LinkedIn presence a
magnet for opportunities.

Start now. Your future self will
thank you.



Let’s work together:



https://calendar.app.google/S5QVaDu4ssmdQh8h7
https://www.linkedin.com/in/olg4jon3s/
https://wa.me/351912315726
https://wa.me/351912315726

