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WHY NETWORK MARKETING IS A GREAT
OPPORTUNITY FOR MUMS
WHAT WILL YOU LEARN IN THIS BOOK?

NETWORK MARKETING ALLOWS MUMS TO WORK

AROUND THEIR FAMILY'S SCHEDULE, MAKING IT

EASIER TO BALANCE BOTH FAMILY AND WORK
COMMITMENTS.

MANY NETWORK MARKETING OPPORTUNITIES HAVE
LOW START UP COSTS AND CAN BE MANAGED FROM
HOME, REDUCING THE NEED FOR CHILDCARE AND
COMMUTING.

MUMS OFTEN HAVE EXTENSIVE SOCIAL NETWORKS
WHICH CAN BE LEVERAGED FOR BUILDING
CUSTOMER BASE AND RECRUITING TEAM MEMBERS -
REMEMBER, IT'S CALLED “NETWORK"” MARKETING
FOR A REASON - MORE ON THAT LATER!

IN THIS EBOOK, WE'LL COVER ALL THE BASICS OF
WHAT YOU NEED TO KNOW ABOUT NETWORK
MARKETING AND HOW TO RUN A SUCCESSFUL

BUSINESS!



WHAT IS NETWORK MARKETING?
HOW IS IT DIFFERENT FROM OTHER BUSINESS
MODELS?
DEBUNKING COMMON MYTHS ABOUT NETWORK
MARKETING

NETWORK MARKETING, ALSO KNOWN AS MULTI-LEVEL
MARKETING (MLM), IS A BUSINESS MODEL IN WHICH
A COMPANY DISTRIBUTES ITS PRODUCTS OR
SERVICES THROUGH A NETWORK OF INDEPENDENT
DISTRIBUTORS OR REPRESENTATIVES. THESE
DISTRIBUTORS EARN INCOME THROUGH DIRECT
SALES OF THE COMPANY'S PRODUCTS AND BY
RECRUITING NEW DISTRIBUTORS INTO THEIR
NETWORK.

IT'S IMPORTANT TO NOTE THAT SUCCESS IN
NETWORK MARKETING REQUIRES EFFECTIVE SALES
AND RECRUITING SKILLS, AS WELL AS A STRONG
UNDERSTANDING OF THE PRODUCTS OR SERVICES
BEING OFFERED.

COMMON MYTHS AND MISCONCEPTIONS...
NETWORK MARKETING IS NOT A GET RICH QUICK
SCHEME. SUCCESS IN THIS FIELD TAKES TIME,
EFFORT AND CONSISTENCY.

MLM'S ARE NOT PYRAMID SCHEMES - PYRAMID
SCHEMES ARE ILLEGAL AND UNSUSTAINABLE,
WHEREAS MLMS INVOLVE THE SALE OF ACTUAL
PRODUCTS OR SERVICES, MAKING THEM LEGAL
BUSINESS MODELS.

SATURATED MARKET - PEOPLE OFTEN ASSUME THAT
THE MARKET IS OVERSATURATED, MAKING IT
IMPOSSIBLE TO SUCCEED, HOWEVER, NEW
OPPORTUNITIES AND NICHES CAN STILL EMERGE.

NO SALES SKILLS NEEDED - THIS IS A COMMON ONE
WE SEE IN NETWORK MARKETING, YOU WILL NEED
SOME SALES SKILLS BUT DON'T WORRY - I'VE GOT
YOU COVERED!!



WHAT PRODUCTS SHOULD YOU SELL?
TARGETING YOUR IDEAL CUSTOMER
NARROWING YOUR FOCUS

SO, WHAT PRODUCTS SHOULD YOU SELL?

THE CHANCES ARE, IF YOU'VE PURCHASED THIS
BOOK, THAT YOU'RE ALREADY IN AN MLM OR ARE
CONSIDERING JOINING ONE.

ONCE YOU'VE FOUND YOUR PRODUCT, YOU WILL
NEED TO IDENTIFY YOUR TARGET CUSTOMERS.

HOW WILL YOU ADVERTISE? WHERE WILL YOU FIND
YOUR CUSTOMERS? WILL YOU BE AN ONLINE OR
FACE TO FACE BUSINESS?

THESE ARE ALL THINGS THAT YOU SHOULD
CONSIDER BEFORE GETTING STARTED.



MAPPING OUT YOUR BUSINESS STRATEGY
SETTING SMART GOALS
IDENTIFYING YOUR RESOURCES

SET SMART GOALS:
SPECIFIC
MEASURABLE
ACHIEVABLE
RELEVANT

TIME BOUND

DO YOUR MARKET RESEARCH - UNDERSTAND
YOUR INDUSTRY, TARGET AUDIENCE AND
COMPETITORS. IDENTIFY MARKET TRENDS AND
OPPORTUNITIES.

DETERMINE WHAT SETS YOUR BUSINESS APART
AND HOW IT FULFILLS CUSTOMER NEEDS. USE
THIS WHEN PROMOTING YOUR BUSINESS.

CREATE A MARKETING PLAN THAT INCLUDES
BOTH ONLINE AND OFFLINE STRATEGIES.

UTILISE SOCIAL MEDIA MARKETING (CONTENT
CREATION), EMAIL MARKETING AND ATTEND IN-
PERSON NETWORKING EVENTS.

PROVIDE VALUE TO POTENTIAL CUSTOMERS
AND TEAM MEMBERS WHEN CREATING YOUR
CONTENT. SHOW THEM HOW YOUR PRODUCT OR
BUSINESS CAN IMPROVE THEIR LIVES.

INVEST IN PERSONAL DEVELOPMENT TO
IMPROVE YOUR SKILLSET ON AREAS WHERE YOU
STRUGGLE, WHETHER THAT BE A TRAINING
COURSE, A WEBINAR OR - AN EBOOK!



CREATING A STRONG BRAND IDENTITY
ESTABLISHING YOUR ONLINE PRESENCE
NETWORKING FOR SUCCESS

CREATING A STRONG BRAND IDENTITY IS
CRUCIAL IN NETWORK MARKETING, AS IT HELPS
YOUR BUSINESS TO STAND OUT.

A CONSISTENT BRAND IDENTITY, INCLUDING A
DISTINCTIVE LOGO, COLOURS AND FONTS,
HELPS CONSUMERS TO RECOGNISE AND
REMEMBER YOUR BRAND. THIS FAMILIARITY CAN
LEAD TO TRUST AND LOYALTY.

THIS ALSO AIDS WITH DECISION MAKING - WHEN
PEOPLE ARE FACED WITH CHOICES, THEY OFTEN
OPT FOR A BRAND THEY RECOGNISE AND TRUST
- EVEN IF IT COSTS A BIT MORE!

A WELL ESTABLISHED BRAND IDENTITY CAN MAKE
MARKETING MORE EFFICIENT. IT REDUCES THE
NEED TO EXPLAIN WHO YOU ARE AND WHAT YOU
DO, BECAUSE YOUR BRAND IDENTITY CONVEYS
THIS INFORMATION.

BUILDING A STRONG BRAND IDENTITY IS A LONG
TERM INVESTMENT. OVER TIME, IT CAN BECOME
A SIGNIFICANT ASSET FOR YOUR BUSINESS.

AND LASTLY - WORD OF MOUTH! THIS IS SUCH
AN IMPORTANT ONE! PEOPLE ARE MORE LIKELY
TO RECOMMEND A BRAND WITH A STRONG
IDENTITY TO OTHERS. POSITIVE WORD-OF-
MOUTH MARKETING CAN SIGNIFICANTLY
BENEFIT YOUR BUSINESS.



| TOTALLY GET IT - IT'S SCARY PUTTING
YOURSELF OUT THERE BUT ESTABLISHING AN
ONLINE PRESENCE IS CRUCIAL IF YOU WANT TO
SELL PRODUCTS ONLINE. SOCIAL MEDIA IS A
FANTASTIC AND FREE TOOL THAT YOU CAN
UTILISE FOR YOUR BUSINESS. I'M NOT SAYING
THAT YOU NEED TO BECOME AN INFLUENCER
(GREAT IF YOU DO!), BUT YOU WILL NEED TO
GET COMFORTABLE WITH BEING
UNCOMFORTABLE! - READ THAT AGAIN!!

NOTHING IN THIS LIFE WORTH HAVING IS EVER
EASY. IT'S GOING TO TAKE EFFORT. BUT IF
YOU BRING THAT EFFORT, | PROMISE, IT WILL
BE WORTH IT!

SELLING ON STORIES IS ONE OF THE BEST WAYS
TO MARKET YOUR PRODUCT ONLINE. SHARE YOUR
DAY-TO-DAY LIFE (PEOPLE ARE NOSY-YOU MAY
NOT THINK THEY CARE WHAT YOU'RE UP TO, BUT
THEY DO!) USE THIS TO YOUR ADVANTAGE.
SELLING MAKE-UP? THROW IN A BIT ON YOUR
STORY ABOUT HOW AMAZING YOUR EYELASHES
ARE SINCE YOU SWITCHED TO “XYZ" MASCARA.
SELLING WEIGHT LOSS SUPPLEMENTS? POP A
PHOTO ON OF YOU IN AN OUTFIT THAT WAS TOO
TIGHT AND THEN SHARE YOUR RESULTS AFTER
USING THE PRODUCTS - PEOPLE LOVE THIS!!
THEY WANT TO SEE THAT THE PRODUCTS WORK
BEFORE SPENDING THEIR HARD-EARNED CASH -
AND WHY WOULDN'T THEY? - YOU'D BE THE
SAME!

AND LASTLY, NETWORK, NETWORK, NETWORK!

IF YOU'RE A NEW MUM, GET TO BABY GROUPS,
CHAT TO OTHER MUMS AT THE SCHOOL, MENTION
YOUR NEW VENTURE TO YOUR HAIRDRESSER, THE
POSTMAN, THE TILL CLERK - ANYONE WHO WILL
LISTEN!!



UNDERSTANDING THE SALES PROCESS
DEVELOPING YOUR SALES SKILLS
OVERCOMING OBJECTIONS

NOW, YOU MIGHT THINK I'M GOING TO TELL YOU
THAT YOU NEED TO IDENTIFY POTENTIAL
CUSTOMERS AND RECRUITS FROM YOUR
PERSONAL NETWORK OR VARIOUS MARKETING
CHANNELS & THEN INITIATE CONTACT - DON'T
DO THIS!!

DO THIS...

WE WANT YOUR CUSTOMERS AND POTENTIAL
TEAM MEMBERS TO APPROACH YOU!

WE DO THIS BY ATTRACTION MARKETING

START BY CREATING DETAILED CLIENT PERSONAS
- UNDERSTAND THE PROBLEMS, WANTS AND
NEEDS OF YOUR IDEAL CUSTOMERS.

DEVELOP HIGH QUALITY, RELEVANT CONTENT
THAT ADDRESSES THE PAIN POINTS AND
QUESTIONS OF YOUR TARGET AUDIENCE (THINK
REELS, GRID POSTS, CAROUSELS, PODCASTS,
INFOGRAPHICS ETC)

SEO (SEARCH ENGINE OPTIMISATION) OPTIMISE
YOUR CONTENT FOR SEARCH ENGINES TO
IMPROVE IT'S VISIBILITY IN SEARCH RESULTS.
USE RELEVANT KEY WORDS AND HASHTAGS TO
ATTRACT ORGANIC TRAFFIC TO YOUR PAGE.
SOCIAL MEDIA ENGAGEMENT - USE SOCIAL
MEDIA PLATFORMS TO SHARE YOUR CONTENT
AND ENGAGE WITH YOUR AUDIENCE. CREATE AND
MAINTAIN AN ACTIVE PRESENCE ON PLATFORMS
WHERE YOUR TARGET AUDIENCE IS MOST ACTIVE
(THERE IS SO MUCH MORE | COULD GO INTO ON
THIS BUT I'M GOING TO NEED TO SAVE IT FOR
ANOTHER BOOK! - PLEASE FEEL FREE TO DM ME
WITH ANY QUESTIONS)



EMAIL MARKETING: BUILD AN EMAIL LIST OF
INTERESTED PROSPECTS.

SEND REGULAR EMAILS THAT PROVIDE VALUE,
(NEWSLETTERS, PRODUCT UPDATES, AND
EXCLUSIVE CONTENT)

LEAD MAGNETS: OFFER VALUABLE RESOURCES,
LIKE EBOOKS, WEBINARS, OR TEMPLATES, IN
EXCHANGE FOR YOUR AUDIENCE'S CONTACT
INFORMATION.

USE THESE LEAD MAGNETS TO GROW YOUR
EMAIL LIST.

ENGAGE IN CONVERSATIONS: ACTIVELY
ENGAGE WITH YOUR AUDIENCE BY RESPONDING
TO COMMENTS, MESSAGES, AND SOCIAL MEDIA
INTERACTIONS.

CREATE A SENSE OF COMMUNITY AROUND YOUR
BRAND.

PROVIDE SOLUTIONS: POSITION YOUR
PRODUCTS OR SERVICES AS SOLUTIONS TO THE
PROBLEMS YOUR TARGET AUDIENCE FACES.
SHOWCASE HOW THEY CAN BENEFIT FROM WHAT
YOU OFFER.

CONTINUOUS IMPROVEMENT: CONTINUOUSLY
UPDATE AND REFRESH YOUR CONTENT TO KEEP IT
RELEVANT.

STAY UPDATED ON INDUSTRY TRENDS AND
ADJUST YOUR STRATEGY ACCORDINGLY.

BUILD TRUST AND CREDIBILITY: FOCUS ON
BUILDING TRUST WITH YOUR AUDIENCE BY
CONSISTENTLY DELIVERING VALUE AND BEING
TRANSPARENT.

HIGHLIGHT CUSTOMER TESTIMONIALS AND
SUCCESS STORIES.

CONVERSION OPTIMISATION: OPTIMISE YOUR
WEBSITE AND LANDING PAGES FOR
CONVERSIONS.

IMPLEMENT CLEAR CALLS TO ACTION (CTAS) TO
IMPROVE CONVERSION RATES.(MORE ON THIS IN
MY NEW EBOOK COMING SOON)



OVERCOMING OBJECTIONS IN SALES IS A
CRUCIAL SKILL TO CLOSE DEALS AND ADDRESS
POTENTIAL CONCERNS OR HESITATIONS THAT
YOUR CUSTOMERS MAY HAVE. HERE'S A
PROCESS TO HELP YOU EFFECTIVELY HANDLE
OBJECTIONS:

LISTEN ACTIVELY: WHEN A CUSTOMER RAISES
AN OBJECTION, LISTEN CAREFULLY WITHOUT
INTERRUPTING. LET THEM EXPRESS THEIR
CONCERNS FULLY.

EMPATHISE: SHOW EMPATHY AND
UNDERSTANDING. ACKNOWLEDGE THE
CUSTOMER'S FEELINGS AND CONCERNS. THIS
HELPS BUILD RAPPORT.

CLARIFY THE OBJECTION: ASK QUESTIONS TO
GAIN A DEEPER UNDERSTANDING OF THE
OBJECTION. WHAT SPECIFICALLY IS THE
CONCERN? WHAT WOULD RESOLVE IT FOR THEM?

AGREE ON POINTS OF AGREEMENT: FIND

COMMON GROUND OR AGREEMENT POINTS WITH
THE CUSTOMER. ACKNOWLEDGE WHAT YOU BOTH
AGREE ON BEFORE ADDRESSING THE OBJECTION.

RESPOND CALMLY AND POSITIVELY: STAY CALM
AND MAINTAIN A POSITIVE TONE. AVOID
BECOMING DEFENSIVE OR ARGUMENTATIVE.
ADDRESS THE OBJECTION WITH CONFIDENCE,
SHOWING THAT YOU BELIEVE IN YOUR PRODUCT
OR SERVICE.

PROVIDE INFORMATION & SOLUTIONS: OFFER
RELEVANT INFORMATION OR SOLUTIONS THAT
DIRECTLY ADDRESS THE OBJECTION. EXPLAIN
HOW YOUR PRODUCT OR SERVICE CAN MEET THE
CUSTOMER'S NEEDS OR RESOLVE THEIR
CONCERNS.



WHY BUILDING A TEAM IS KEY TO SUCCESS
ATTRACTING THE RIGHT PEOPLE
TRAINING & SUPPORTING YOUR TEAM

LEVERAGE: AS YOU RECRUIT TEAM MEMBERS,
YOU CAN LEVERAGE THEIR EFFORTS AND SALES
TO GENERATE INCOME. YOUR TEAM MEMBERS
EARN COMMISSIONS, AND YOU OFTEN RECEIVE
BONUSES OR OVERRIDES BASED ON THEIR SALES
AND RECRUITMENT EFFORTS.

RESIDUAL INCOME: NETWORK MARKETING OFTEN
OFFERS THE POTENTIAL FOR RESIDUAL INCOME.
AS YOUR TEAM GROWS AND CONTINUES TO SELL
PRODUCTS OR RECRUIT NEW MEMBERS, YOU CAN
EARN ONGOING COMMISSIONS WITHOUT
CONSTANTLY HAVING TO FIND NEW CUSTOMERS
OR MAKE SALES YOURSELF.

EXPONENTIAL GROWTH: A STRONG TEAM CAN
LEAD TO EXPONENTIAL GROWTH. EACH TEAM
MEMBER CAN RECRUIT AND BUILD THEIR OWN
TEAMS, CREATING A PYRAMID STRUCTURE THAT
CAN RAPIDLY EXPAND YOUR NETWORK.



DIVERSITY OF SKILLS: YOUR TEAM MEMBERS MAY
HAVE DIFFERENT SKILLS AND STRENGTHS. SOME
MAY EXCEL AT SALES, WHILE OTHERS ARE
EFFECTIVE RECRUITERS OR TRAINERS.

COLLABORATIVE SUPPORT: TEAM MEMBERS CAN
PROVIDE SUPPORT AND MOTIVATION TO EACH
OTHER. COLLABORATION AND A SENSE OF
COMMUNITY CAN KEEP TEAM MEMBERS ENGAGED
AND COMMITTED TO THE BUSINESS.

ACCESS TO A WIDER NETWORK: YOUR TEAM
MEMBERS BRING THEIR OWN NETWORKS AND
CONTACTS TO THE BUSINESS, WHICH CAN OPEN UP
NEW OPPORTUNITIES FOR SALES AND
RECRUITMENT.

LEADERSHIP DEVELOPMENT: BUILDING A TEAM
ALLOWS YOU TO IDENTIFY AND DEVELOP LEADERS
WITHIN YOUR ORGANISATION. THESE LEADERS CAN
HELP TRAIN AND MENTOR OTHERS, DRIVING
GROWTH AND STABILITY.

BRAND CREDIBILITY: A LARGER TEAM CAN MAKE
YOUR BUSINESS APPEAR MORE ESTABLISHED AND
CREDIBLE, WHICH CAN BE APPEALING TO
POTENTIAL RECRUITS AND CUSTOMERS.

TIME FREEDOM: WITH A SUCCESSFUL TEAM, YOU
CAN GRADUALLY DELEGATE TASKS, FREEING UP
MORE OF YOUR TIME FOR HIGHER-LEVEL
ACTIVITIES, SUCH AS STRATEGY, TRAINING, AND
PERSONAL DEVELOPMENT.

ECONOMIES OF SCALE: LARGER ORGANISATIONS
CAN OFTEN NEGOTIATE BETTER DEALS WITH
SUPPLIERS OR ACCESS SPECIAL INCENTIVES FROM
THE PARENT NETWORK MARKETING COMPANY,
WHICH CAN BENEFIT EVERYONE IN THE TEAM.



CHAPTER 6: RECRUITING & BUILDING A TEAM

MULTIPLE INCOME STREAMS: AS YOUR TEAM
GROWS, YOU CAN EARN FROM MULTIPLE
SOURCES, INCLUDING PERSONAL SALES, TEAM
SALES, AND BONUSES, DIVERSIFYING YOUR
INCOME STREAMS.

IT'S IMPORTANT TO NOTE THAT BUILDING A
TEAM IN NETWORK MARKETING REQUIRES
EFFECTIVE LEADERSHIP, TRAINING, AND

SUPPORT. YOUR SUCCESS IS CLOSELY TIED

TO THE SUCCESS OF YOUR TEAM MEMBERS,
SO PROVIDING THEM WITH THE TOOLS,

GUIDANCE, AND MOTIVATION TO THRIVE IS

CRUCIAL. ADDITIONALLY, ETHICAL

PRACTICES, TRANSPARENCY, AND A FOCUS

ON LONG-TERM RELATIONSHIPS ARE VITAL
FOR SUSTAINABLE SUCCESS IN NETWORK

MARKETING.



SIMILAR TO ATTRACTING YOUR IDEAL CLIENTS IN
BUSINESS, ATTRACTING THE RIGHT PEOPLE TO
JOIN YOUR TEAM IS CRUCIAL FOR BUILDING A
SUCCESSFUL AND SUSTAINABLE NETWORK. HERE
ARE STRATEGIES TO HELP YOU ATTRACT THE
RIGHT PEOPLE:

DEFINE YOUR IDEAL RECRUIT: CLEARLY IDENTIFY
THE CHARACTERISTICS, SKILLS, AND VALUES YOU
WANT IN A TEAM MEMBER. KNOW WHAT MAKES
SOMEONE THE "RIGHT FIT" FOR YOUR TEAM.

LEAD BY EXAMPLE: BE A ROLE MODEL WITHIN
YOUR MLM ORGANIZATION. DEMONSTRATE
SUCCESS, PROFESSIONALISM, AND A STRONG
WORK ETHIC. THE RIGHT RECRUITS OFTEN WANT
TO ALIGN THEMSELVES WITH PROVEN LEADERS.

BUILD YOUR PERSONAL BRAND: CREATE A
STRONG PERSONAL BRAND AS A TRUSTED AND
KNOWLEDGEABLE LEADER IN THE MLM INDUSTRY.
SHOWCASE YOUR EXPERTISE AND SHARE YOUR
JOURNEY.

PROVIDE VALUE FIRST: OFFER VALUABLE
CONTENT AND RESOURCES RELATED TO YOUR
MLM PRODUCTS OR BUSINESS OPPORTUNITY.
THIS POSITIONS YOU AS A HELPFUL RESOURCE
AND ATTRACTS LIKE-MINDED INDIVIDUALS.

LEVERAGE SOCIAL MEDIA: USE SOCIAL MEDIA
PLATFORMS TO CONNECT WITH POTENTIAL
RECRUITS. SHARE YOUR EXPERIENCES AND
SUCCESS STORIES WITHIN YOUR MLM AND
ENGAGE WITH THOSE WHO SHOW INTEREST.



NETWORK ACTIVELY: ATTEND MLM-RELATED
EVENTS, CONFERENCES, AND MEETUPS TO MEET
PEOPLE WHO SHARE YOUR INTERESTS.

ASK FOR REFERRALS: ENCOURAGE YOUR
CURRENT TEAM MEMBERS AND SATISFIED
CUSTOMERS TO REFER POTENTIAL RECRUITS
WHO THEY THINK WOULD BE A GOOD FIT.

BE SELECTIVE: DON'T RUSH TO RECRUIT JUST
ANYONE. TAKE THE TIME TO GET TO KNOW
POTENTIAL RECRUITS, UNDERSTAND THEIR
GOALS, AND ENSURE THEY ALIGN WITH YOUR
TEAM'S VALUES.

SHARE YOUR VISION: CLEARLY COMMUNICATE
YOUR VISION AND THE MISSION OF YOUR TEAM.
WHEN PEOPLE SHARE YOUR VISION, THEY'RE
MORE LIKELY TO BE MOTIVATED AND
COMMITTED.

PROVIDE TRAINING AND SUPPORT: SHOW
POTENTIAL RECRUITS THAT YOU'RE INVESTED IN
THEIR SUCCESS BY OFFERING TRAINING AND
SUPPORT. DEMONSTRATING YOUR COMMITMENT
CAN ATTRACT DEDICATED INDIVIDUALS.

DEMONSTRATE SUCCESS: SHARE YOUR OWN
SUCCESS STORIES AND THE ACHIEVEMENTS OF
YOUR TEAM MEMBERS. SUCCESS BEGETS
SUCCESS, AND PEOPLE ARE DRAWN TO THOSE
WHO HAVE ACHIEVED WHAT THEY DESIRE.

ETHICAL PRACTICES: EMPHASISE ETHICAL
PRACTICES AND COMPLIANCE WITH MLM
REGULATIONS. THIS WILL ATTRACT INDIVIDUALS
WHO VALUE INTEGRITY AND HONESTY IN
BUSINESS.



CHAPTER 6: RECRUITING & BUILDING A TEAM

TRANSPARENCY: BE TRANSPARENT ABOUT THE
CHALLENGES AND REALITIES OF MLM. THIS CAN
HELP FILTER OUT THOSE WHO ARE NOT
PREPARED FOR THE COMMITMENT.

FOLLOW-UP: DON'T GIVE UP ON POTENTIAL
RECRUITS AFTER THE INITIAL CONTACT. FOLLOW
UP, ANSWER QUESTIONS, AND ADDRESS
CONCERNS TO BUILD TRUST.

OFFER AN OPPORTUNITY, NOT JUST A
PRODUCT:

HIGHLIGHT THE POTENTIAL FOR PERSONAL
GROWTH, FINANCIAL SUCCESS, AND
ENTREPRENEURSHIP THAT MLM OFFERS, IN
ADDITION TO THE PRODUCTS OR SERVICES.

REMEMBER THAT ATTRACTING THE RIGHT
PEOPLE IS A GRADUAL PROCESS. QUALITY
ALWAYS TRUMPS QUANTITY IN MLM.
BUILDING A STRONG, MOTIVATED TEAM
REQUIRES PATIENCE, CONSISTENT EFFORT,
AND A FOCUS ON LONG-TERM
RELATIONSHIPS. IT'S ABOUT FINDING
INDIVIDUALS WHO SHARE YOUR VISION AND
ARE COMMITTED TO THEIR OWN SUCCESS
AND THE SUCCESS OF THE TEAM.

REMEMBER - TRAINING AND SUPPORTING
YOUR TEAM IS IMPORTANT FOR THE
FOLLOWING REASONS:

e SKILL DEVELOPMENT/TEAM WORK

e CONFIDENCE BUILDING/QUALITY CONTROL

e RETENTION/LONG TERM SUCCESS

e INCREASED PRODUCTIVITY/MOTIVATION

e DUPLICATION (YOU WANT THEM TO
DUPLICATE YOUR SUCCESS!)



TIPS FOR TIME MANAGEMENT
STRATEGIES FOR STAYING FOCUSED
NAVIGATING THE CHALLENGES OF PARENTHOOD
& ENTREPRENEURSHIP

SET CLEAR PRIORITIES: DETERMINE YOUR TOP
PRIORITIES BOTH IN YOUR BUSINESS AND AS A
MOTHER. FOCUS ON WHAT TRULY MATTERS.

CREATE A SCHEDULE: ESTABLISH A DAILY OR
WEEKLY SCHEDULE THAT INCLUDES DESIGNATED
TIME FOR WORK, FAMILY, AND SELF-CARE. STICK
TO IT AS MUCH AS POSSIBLE.

TIME BLOCKING: USE TIME-BLOCKING
TECHNIQUES TO ALLOCATE SPECIFIC TIME SLOTS
FOR DIFFERENT TASKS. THIS HELPS PREVENT
OVERLAP AND ENSURES YOU'RE FULLY PRESENT
IN THE MOMENT.

DELEGATE AND OUTSOURCE: DON'T BE AFRAID
TO DELEGATE TASKS AT HOME OR IN YOUR
BUSINESS. CONSIDER HIRING HELP OR SEEKING
ASSISTANCE FROM FAMILY AND FRIENDS.

SET REALISTIC GOALS: BE REALISTIC ABOUT
WHAT YOU CAN ACCOMPLISH EACH DAY. AVOID
OVERLOADING YOUR SCHEDULE, WHICH CAN
LEAD TO STRESS AND BURNOUT.

BATCH TASKS: GROUP SIMILAR TASKS
TOGETHER. FOR EXAMPLE, DEDICATE ONE BLOCK
OF TIME FOR CLIENT CALLS, ANOTHER FOR
ADMINISTRATIVE WORK, AND SO ON.



UTILISE TECHNOLOGY: USE PRODUCTIVITY APPS
AND TOOLS TO STREAMLINE TASKS AND MANAGE
YOUR TIME EFFICIENTLY. CALENDAR APPS,
PROJECT MANAGEMENT SOFTWARE, AND
AUTOMATION TOOLS CAN BE INVALUABLE.

PRIORITIZE SELF-CARE: TAKING CARE OF
YOURSELF IS ESSENTIAL. SCHEDULE TIME FOR
EXERCISE, RELAXATION, AND HOBBIES TO
RECHARGE YOUR ENERGY.

COMMUNICATE WITH YOUR FAMILY: ENSURE
THAT YOUR FAMILY UNDERSTANDS YOUR WORK
SCHEDULE AND THE IMPORTANCE OF
UNDISTURBED WORK TIME. COMMUNICATE YOUR
NEEDS AND BOUNDARIES CLEARLY.

PLAN MEALS AND CHORES: PLAN MEALS AND
HOUSEHOLD CHORES IN ADVANCE. CONSIDER
MEAL PREPPING, CREATING SHOPPING LISTS, OR
ASSIGNING FAMILY MEMBERS SPECIFIC
RESPONSIBILITIES.

FLEXIBILITY AND ADAPTABILITY: BE FLEXIBLE IN
YOUR APPROACH AND BE READY TO ADAPT TO
UNEXPECTED SITUATIONS. LIFE AS A MUM AND
BUSINESS OWNER CAN BE UNPREDICTABLE AND
CHALLENGING.

TIME FOR FAMILY: MAKE QUALITY TIME WITH
YOUR FAMILY A PRIORITY. WHEN YOU'RE WITH
THEM, BE FULLY PRESENT AND ENGAGED. PUT
YOUR PHONE AWAY!



LIMIT DISTRACTIONS: MINIMISE DISTRACTIONS
DURING WORK HOURS. TURN OFF SOCIAL MEDIA
NOTIFICATIONS, CREATE A QUIET WORKSPACE,
AND USE TECHNIQUES LIKE THE POMODORO
METHOD* TO STAY FOCUSED.

NETWORKING AND SUPPORT: JOIN OR CREATE
NETWORKS OF OTHER MOMPRENEURS OR
BUSINESS OWNERS. SHARE EXPERIENCES,
ADVICE, AND SUPPORT.

REGULAR REVIEWS: PERIODICALLY REVIEW YOUR
SCHEDULE AND TIME MANAGEMENT STRATEGIES
TO IDENTIFY AREAS FOR IMPROVEMENT.

SEEK HELP WHEN NEEDED: DON'T HESITATE TO
SEEK HELP FROM PROFESSIONALS OR SUPPORT
GROUPS IF YOU'RE FEELING OVERWHELMED,
STRESSED, OR STRUGGLING TO BALANCE YOUR
ROLES.

*THE POMODORO METHOD IS A TIME
MANAGEMENT TECHNIQUE DEVELOPED BY
FRANCESCO CIRILLO IN THE LATE 1980S. IT'S
DESIGNED TO IMPROVE PRODUCTIVITY AND
FOCUS BY BREAKING WORK INTO SHORT,
FOCUSED INTERVALS CALLED "POMODOROS."



CHOOSE A TASK: SELECT A TASK YOU WANT TO
WORK ON.

SET A TIMER: SET A TIMER FOR 25 MINUTES
(THIS IS ONE POMODORO).

WORK INTENSELY: DURING THE 25-MINUTE
INTERVAL, WORK ON THE CHOSEN TASK WITH FULL
FOCUS. AVOID DISTRACTIONS AND
INTERRUPTIONS.

TAKE A SHORT BREAK: WHEN THE TIMER RINGS,
TAKE A 5-MINUTE BREAK. USE THIS TIME TO
RELAX, STRETCH, OR DO SOMETHING UNRELATED
TO WORK.

REPEAT: AFTER THE BREAK, START ANOTHER
POMODORO BY SETTING THE TIMER FOR 25
MINUTES AND CONTINUE WORKING ON THE TASK.

LONG BREAK: AFTER COMPLETING FOUR
POMODOROS (TOTALING 100 MINUTES OF WORK),
TAKE A LONGER BREAK OF 15-30 MINUTES TO
RECHARGE.

RECORD PROGRESS: KEEP A RECORD OF HOW
MANY POMODOROS YOU COMPLETE. THIS CAN
HELP YOU TRACK YOUR PRODUCTIVITY AND
IDENTIFY PATTERNS IN YOUR WORK HABITS.



YOU CAN ADAPT THE POMODORO TECHNIQUE TO
YOUR NEEDS, ALTERING THE WORK AND BREAK
TIMES TO SUIT YOUR WORK STYLE. IT'S
PARTICULARLY USEFUL FOR TASKS THAT MAY BE
CHALLENGING TO START OR REQUIRE SUSTAINED
FOCUS. ADDITIONALLY, THERE ARE MANY
POMODORO TIMER APPS AND TOOLS AVAILABLE
TO HELP YOU IMPLEMENT THIS TECHNIQUE
EFFECTIVELY.



RECAP OF WHAT YOU'VE LEARNED
NEXT STEPS FOR YOUR NETWORK MARKETING
BUSINESS

SO THIS BRINGS ME TO THE END OF MY NETWORK
MARKETING MAGIC FOR BUSY MUMS.

* NETWORK MARKETING IS VERY MUCH A
MARATHON AND NOT A SPRINT.

e YOU WILL GET OUT WHAT YOU PUT IN

* INCORPORATE MULTIPLE STRATEGIES INTO
YOUR MARKETING FOR OPTIMISED GROWTH.

* INVEST IN PERSONAL DEVELOPMENT AND
TRAINING.

e ATTEND ANY TRAINING OR DEVELPOMENTAL
COURSES THAT ARE OFFERED TO YOU BY
YOUR UPLINE.

AND LASTLY...
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