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WELCOME

Here’s the truth: the businesses that grow the fastest aren’t
always the ones with the biggest budgets or fanciest logos.
They’re the ones who know exactly who they’re serving.

Running a business is exciting — but let’s be honest, it can
also feel overwhelming. You’ve got a million decisions to
make, and every expert out there seems to be shouting a
different answer.

You stop second-guessing what to post on social
media.

Clarity is power. When you know your dream client,
everything gets easier:

You stop wasting time chasing people who were
never going to buy.

You start attracting clients who feel like a perfect fit.

Psychology Tip 
Our brains filter for relevance. If your words don’t
mirror a reader’s lived experience, they scroll.
Specificity = relevance.

That’s what this Sidekick is for. In just 10 minutes, it will
help you cut through the noise and hand you a Dream
Client Snapshot you can actually use.
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Stage & Context
Where are they right now? Are they starting
out, plateauing, or scaling? What’s
happening in their business or life that
shapes their decisions?

Stage & Context

Most people think a “client avatar” just means age, job title, and
maybe income. That’s surface-level. A real dream client profile
digs deeper.

WHAT A DREAM CLIENT
AVATAR REALLY IS

There are three layers to pay attention to:

Values & Drivers
What matters most to them? Freedom,
security, recognition, balance? Their values
are what make them buy one thing over
another.

Struggles & Aspirations
What’s frustrating them right now? What
do they dream of instead? These are the
pain points and desires that make your
offer feel like the solution they’ve been
waiting for.

Psychology Tip 
When you know these three things, you don’t just
describe your dream client — you understand
them. And when you understand them, your
words, offers, and marketing finally click.

 Struggles & Aspirations
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HOW TO USE THE DREAM
CLIENT SIDEKICK

Step 1: Sign Up or Log In
You can sign up for a free ChatGPT account here: 
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ChatGPT LINK

Step 2: Import Your Sidekick
Once you’ve logged into your ChatGPT account click the
link below to import your sidekick, You only need to do this
once.

Import Sidekick LINK

Watch the Video
Tutorial

HERE

https://chatgpt.com/
https://chatgpt.com/g/g-68c93351343c8191b7b1772e389d2d82-bertie-dream-client-sidekick
https://www.loom.com/share/58f6a6842fcc4ed6823b364168aa22b0?sid=53a05c48-48e0-462c-bae4-524eceea4d70


HOW TO USE THE DREAM
CLIENT SIDEKICK

Step 3: Get Started
Once imported, you’ll see a start button: “Let’s Get Started
on My Dream Client Snapshot.”

Step 4: Answer a Few Quick Questions
The Sidekick will ask you about your business and who you
think your dream client is. Don’t overthink it
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EXAMPLE OF A DREAM
CLIENT SNAPSHOT

REPORT
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EXAMPLE OF A DREAM
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What kind of social
media post would
connect with this

client avatar?

Social Media Spark

Once you’ve got your Snapshot, you can play around a little.
Here are some micro-prompts you can drop into your Sidekick
to spark fresh ideas:

PROMPT PLAYGROUND
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Give me 5 email
subject lines that
would grab their

attention.

Subject Line Sizzle

What would stop this
client from saying yes

to my offer?

Hidden Objections
Write one testimonial-

style sentence this
client wishes they

could say about me.

Testimonial Seed

What’s a common
mistake entrepreneurs
make when talking to

this type of client?

Mistake to Avoid
Suggest 3 content
topics this client
would love me to

create.

Content Compass



PROMPT PLAYGROUND

Rewrite my offer in
one sentence that

would make this client
lean in and say, ‘Tell

me more.

Elevator Pitch
Check

What kind of proof
would make this client

feel confident in
buying from me?

Trust Builder

What daily frustration
pushes this client to
look for solutions like

mine?

Motivation Booster
Write me a quick pep
talk before pitching to

this type of client.

Pep Talk Prompt

Psychology Tip 
People don’t buy the “best” product — they buy
the one that gets them. This Sidekick is your cheat
code to peek under the hood of your dream client
and test ideas before you ever go live.
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For even more prompts — and Sidekicks designed to help with
offers, content, sales, and beyond — explore the Bertie
Membership and the full Bertie Sidekick library inside the
BertieVerse.
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Inside, you’ll find:

You’ve just had a taste of what Bertie can do. But this is
only the beginning.
The BertieVerse is where entrepreneurs, coaches, and
business owners cut through the noise and get the clarity,
tools, and support they need to actually move forward.

Smart AI tools & Sidekicks that do the heavy lifting for
you.

Proven expert-led frameworks that worked before
AI, now amplified by it.

Live masterclasses & events where you learn, apply,
and connect.

No overwhelm. No fluff. Just the right resource at the right
time — so you can stop overthinking and start
overachieving.

Your Next Step
Click below to explore the BertieVerse and see how it
can power your business.

Explore BertieVerse

http://www.bertieverse.com/

