BUSINESS

PLANNER

SAMPLE BOOK



BUSINESS

PLANNER
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essentialiving



YO ur Vi S i O n Through may onlive. courses and. classes, [ provide. comprehensive quidance,

The questions below are designed to inspire your entrepreneurial spirit and drive you to

articulate a vision that resonates deeply with your aspirations. Start writing and watch your also on fggfg/my mgm‘a[ andl WO'L‘(;OMCZ[ Wg[[—bgmy [ MW&?& individuals 1o
visionary aspirations come to life!

What is the purpose of your business? What do you aim to achieve beyond financial
success? What do you want your business to be known for? How do you want it to be

perceived by others? How will your personal aspirations align with the vision for your . . . . .

business? How do you see your role evolving within the organisation? Who are your Myu[ﬁmatedrmm%fomzfeasq/eandmchswzwmmmdylpla lorm.......
target customers or clients? What needs or problems do you want to address for them? Wherememba‘sfa[safolpar‘éed,m 77777777 lmdm%pcmd/mwsw”ambm“é 777777777
How do you envision your business standing out from your competitors? What unique

value or proposition will you offer? What does success look like to you? How will you MdWOI’tO/(MdU/LdUdéWhOCOMV(&CtbthOMlM&deOf%M&,Shﬂl’&fh&U” ,,,,,,,,,,,

measure the achievement of Your Vision?

belistic approvch to health wd well=beivg. Together we. can ke a_positive. impact, redefine. fitness stndands, and.
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, create o world. where eeryone feels enpowered. to enmbrace their wigue. ..
| ullenge the_premiling windset that fitvess (s obtained. by estome diets body and lie their best Wfe.



Reflection on the previous quarter
What are your biggest achievements and which activities led to these successes?

- ( lamched, my Tkl chanvel, posted consisfemfly and. got may first 200

followers. Dedicating every day to ceate content for Tiklk he{ped getting womentum.

= [ soltk aut way 30~day Fit with Alex Challenge. Working with influncers autside

my own industry he{ped wie to reach vew custowers.

What didn’t work so well and what lessons did you learn from this?

- My efforts on my M/;pbyers on Linked(n by shanhy wluable contont don't

seem o yiell any result. (ve vot been able to convect and, start a dialogue on fitvess

for mpbye&s with anybody. LinkedIn doesnt seem to be the njoht el for wee
at this Ipo(nt n_time.

Area of Business
Grade each area at the beginning of this quarter:

& %

VAR

Product Marketing Sales

s A /

0 X 0 ‘/j
Based on these grades, your key focus will be the business area of (tick the box):

Results you want to achieve this quarter

v SI[NSIY AJ1911EN



Milestones for this month

Assign a colour

Create wore mluable content that. provokes reactions
Moke designs on [nstagram wore eye~catching w
6&@&0me@ydmmwmﬂmb¢ter o
Learn 1o duet and. stitch
Budld. a sales fuwel for [:] conching O
Work wath influencers to_prowete [ conching m
O
Milestone focus
Monday Tuesday Wednesday Thursday Friday Saturday Sunday
- - - - 1 A
Jc T 2 - AR A B S
_‘ : : ! {
/N T /A - S U A B S S
/2 R R A /) R /B R /A &
[ — ‘ _ | |
. S N/ S R B A/ S A )
IPAs

Show up.on Stories datly with interactive. content andlor_prowte. |

Create daily TikIk

SOUOISIIN K[qluoy\[



Monday /0 ,,,,,,,,,,,,,, Tuesday N ,,,,,,,,,,,,,,, Wednesday Z ,,,,,,,,,,,,,,
Hours available 7 ,,,,,,,,,,,,,,,, Hours available 8 ,,,,,,,,,,,,,,, Hours available Z ,,,,,,,,,,,,,,,
IPAs IPAs IPAs
O Frowote andlor create. O Frowote andlor create. O Frowote andlor create.
_interactive_content on Stories. _interactive_content on Stories._interactive content on Stories.
O Crate TEIGE. . O Crate Tl O Create TEIGE.
actons patons patons
O Research (G contont / taget O Cmafepmwmfm/nftagram O
audience. en ?5011/14051‘ ,,,/chszfs, ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
O Thvk of 10 liting beliefs  © O
myaudcencehas for pasts, ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
0 Comevp with 0 thougt- © O o
me@«g,sfaﬁcmmﬁsﬁnpasﬁs ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
o [ [
vestngs When  Meetmgs When  Meetmgs When
Michelle . BOD-BYS
lea MOD_4Y5
To do To do To do
O Ca//hosfmgwmyabout O Chamgecwdabdctym&lmdl O
Webséfejeed ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
0 Make schedule. for towmorow © Checkonads O
O O Mole sthedde for Wedvesday ©

Thursday B ,,,,,,,,,,,,,,,

Hours available 8 ,,,,,,,,,,,,,,,

IPAs

desi n,,gz&:cazfdmhg ,,,,,,,,,,,,,,,,,,,,,,

O Lok for templates on Can.
&Cmfmm ,,,,,,,,,,,,,,,,,,,,

To do

Friday [(/ ,,,,,,,,,,,,,,

Hours available 7 ,,,,,,,,,,,,,,,,

IPAs

Actions

O Learw how duet and. stitch

To do



What Used Channel What Used Channel

-Bmakﬁzafmmfhewmlsonmgo7msaxss g Il . :,&mﬁud,ﬁzl[au,/afs,,thaé,,]pafe,cfém,,c’s,,mat,,thc,gaa[,hﬁ,,, O]
,,,,,,z‘he,,nagaz‘azz,Lm/,?act,,af,,campm’émg,omesdf,faafhefs,,,,,,,, O o ..ruther._progress.and. /oersanal growth. 2. your. /wmey O
—Eusffhemy%fha‘és&f-carussh7hghl¢7hf K Bb/o ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, (s ahout- Progress, ot /oe/fecfwn o
_its._posttive effects on relutionships and. productividy. . O .. = How 1o keep it up. 2. find.joy andfuﬁmmt it O
:ﬂmd,,u/haé,,u/a/isfén,ym},,nat,,what‘s,,,/?apdaﬁz,,,,,,,, K Newsletter . process. d.s f:w@?muamaai ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, 0
,,,,, encournge. critical thinking when it comes to fitness . O .. = Fitwess is not about._perfection; its abaut progress 2. OO
,,,,,, R L Highlight the impertance. of consistency and. g~ O
- Cha[lmge the uotion that fituess. reguires. ]Dafafmn ,,,,, K G ,,,,,,émn,gmwfh,om,,/?erfecﬁm ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, O
,,,,,anoL,al[:atmfémy,,dedmzfcam,,zmy,sma/l,ste/z ,,,,,,,,,,, S :,,Chal[emye,,z.‘ha,,en/p/ﬂasés,,am,,w@ht,as,,ammswz ,,,,,,,,,,,,,, O

OIS O of,seE:War&,,2,,,ycwf,,Wm.‘h,,L's,,nof,,dzﬁnﬁd,,by,a,,,,,,,,,,, O
- Showsase_stories of . clients who have ackieved, fitvess. 01 wamberonthesale O

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, :,,Ddfchﬂe,g@c/;,ﬁxes,,,2,,,&44&[4@,5%@14@[&,,&2%{)/&,,, O
:,,Cha[[mge,,tha,L’d,ea,,thc,z,t,ya,,c,,hauz:,,zfa,,a(afcc'seﬁn,,,,,,,,,,,,,, O ,,,,,,chamyﬁs,ﬁn,[amgrte/m,hm[éh ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, O

,,,,,mdas,fmes,,,z,,,lmpmmmafm,;,{?//aws ,,,,,,,,,,,,,,,,,,,,,,, 0

hours to. sea,rzsu/fs,,z,dzspd the wiisconception O

,,,,,En e fa[[ou/a‘s o, Immﬁsa sz/f:mra,amd ,,,,,,,,,,,,,,,,, O

,,,,, da/z/p]a,a,,,/?ascéwe,,s fivage > self-love is e~ O O

,,,,, foundation of o healthy lzfgiyla o R
,,,,,,Cha/lmge the belief that. pushing. fhmugh poinls. ... o O

,,,,, necessary. for. progress. 2 ditch te vo. pain,.vo. gaua 0 S
Cowetalidy. O

,,,,,,Challmge the.idea that fituess is ouly for the. yawg O O
,,,,,,Z,fmmm‘ﬁ,ﬁfnass,as,a,lcfdomy,/wmzy,regazﬂlfzs,,oﬁ ,,,,, O o O
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06 06 06 06 06 06 06
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17 17 L 1 17 17 17 L 17 L
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®  Milestone focus hrs
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