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HOW TO PRICE YOUR ARTWORK

Hi, I’m Nina,

For as long as I can remember, I’ve loved anything and everything creative including
art and photography. That lifelong love of creativity led me to a career in design and
marketing as well as teaching art classes. I spent years working in corporate and
came to realize that I really wanted to help women artists build their business by
attracting ideal customers, building strong brands, and increasing their sales through
strategy, not guesswork. so they can keep doing what they love everyday!

I’ve noticed there’s a lot of questions regarding how to price artwork. It’s something
so many creatives struggle with. So, I decided to curate all the best, most commonly
used pricing methods and formulas and put them together into one clear, easy-to-
follow guide. This isn’t about reinventing the wheel, it’s about helping you
understand your options, explore what fits your work, and find the confidence to
price your art accordingly.

While pricing can seem like a numbers game, I truly believe it’s also about connection
and value. When someone deeply connects with your work, when it moves them,
reminds them of something meaningful, or simply brings beauty into their life, price
becomes just one part of the equation. People buy what they value, and that value
can vary depending on their income level, priorities, and emotional connection to
your work.

My hope is that this guide gives you both the practical tools to calculate your prices
and the confidence to stand behind them. Because you deserve to be compensated
for your creativity and the unique energy you bring into the world.

Ready? Let’s dive in.

Wishing you success,

 Brand Strategist | Designer | Marketing Consultant | Artist

www.inspireaconnection.com
Facebook Group: Creative Women Success Club
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Nina Christy
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Factors to Consider

HOW TO PRICE YOUR ARTWORK

There are several factors that should be taken into consideration when pricing
artwork, including the medium, size, materials used, and at times your experience
and the reputation you have built. Now none of these are necessarily set in stone as
we’ve all seen pieces that have sold for millions of dollars. Anyone remember the
duct taped banana “art”? More about that later.

Consider the medium and materials: The medium and materials used is an
essential factor to consider when pricing. The price of an artwork created with oil
or acrylic paints, archival paper, etc. may be higher than a piece made with less
costly mediums or materials such as charcoal or pencil.

Consider the size: The size of an artwork can sometimes impact its price. A
larger piece of artwork can be priced higher, due to the increased amount of time
and materials required to create it.

Consider your experience: The experience and reputation of the artist can
sometimes play a part (but not always). An artist with a well-established
reputation or extensive experience may be able to charge more for their work
than a less experienced or lesser-known artist.

Research the market: Do this to determine what prices similar artwork is selling
for. This can help artists to set a price for their work based on the market around
them.

Don't undervalue your work: Many artists tend to undervalue their work,
especially when starting. It's important to consider the time, effort, and skill that
went into creating the artwork and set a price that reflects its value.

Be consistent: It's important to be consistent with pricing, especially when selling
artwork through different channels. This helps to build trust with buyers and
establish a clear pricing strategy for your work.

www.inspireaconnection.com
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Pricing Methods and Formulas

HOW TO PRICE YOUR ARTWORK

When it comes to pricing your artwork, there’s no single “perfect” formula that works
for everyone. Every artist has different goals, costs, and creative processes and that’s
exactly why understanding multiple pricing methods can be so helpful. The key is to
find an approach (or combination of approaches) that feels fair, sustainable, and
aligned with the value you bring. In this section, we’ll explore several popular pricing
methods that artists use to confidently set prices, from straightforward cost-based
formulas to value-driven strategies. Take your time, experiment with each one, and
remember: your pricing should reflect not just your materials and hours, but also
your talent, experience, and the emotional connection your art creates.

Hourly Rate Method: This method is a pricing strategy used by artists that takes into
account the amount of time spent creating a piece of artwork, along with the cost of
materials used. In this formula, the hourly rate represents the amount of money the
artist charges per hour of work, and the hours spent creating the artwork refers to
the total number of hours the artist spent on the project. The materials cost refers to
the cost of all the materials used in creating the artwork.

Total Price = (Hourly Rate x Hours Spent Creating the Artwork) + Materials Cost

"For me, the hourly rate method works best. I like to keep track of the time I spend on
each piece and use that to determine the price. It allows me to take into account the effort
I put into each piece and to ensure that I'm being fairly compensated for my time." 

- Ai Weiwei, Artist -

Cost Plus Method: With this method you add up the cost of materials, overhead,
and your labor, then include a profit margin to reflect your creativity and expertise.
This method is great for keeping your pricing consistent and sustainable—especially
for commissions or repeatable work like prints.

Total Price = Materials Cost + Overhead Costs + Labor Costs + Desired Profit Margin

www.inspireaconnection.com
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Pricing Methods and Formulas

HOW TO PRICE YOUR ARTWORK

Square Inch Method: This method involves calculating the total square inches of the
artwork by multiplying the height by the width. Once the total square inches have
been determined, the artist assigns a price per square inch based on factors such as
the medium used, their experience, and the local market. They then multiply the
total square inches by the price per square inch to determine the total price of the
artwork.

Total Price = Price Per Square Inch x Total Square Inches of the Artwork

"I like to use the square inch method for my artwork. It helps me to take into account the
time and effort involved in creating a piece, and to ensure that I'm pricing my work fairly."

- Carmen Herrera, Artist - 

Multiplier Method: The multiplier method involves assigning a base price to the
artwork and then multiplying that price by a factor to account for factors such as the
artist's experience, reputation, and the local market. The multiplier can range from
1.5 to 10 or more, depending on the artist's standing in the art world and the
demand for their work. For example, an artist may set a base price of $1,000 for a
painting and use a multiplier of 2.5 to arrive at a final price of $2,500.

Total Price = Multiplier x (Cost of Materials + Hourly Rate x Hours Spent 
Creating the Artwork)

Flat Rate Method: This method involves assigning a flat rate to the artwork
regardless of the size, medium, or other factors. The artist may determine the flat
rate based on their experience, reputation, or other factors. For example, an artist
may charge a flat rate of $5,000 for all their paintings, regardless of size or medium.

"I prefer to use the flat rate method for my artwork. It allows me to focus on the creative
process without worrying too much about the pricing, and ensures that my prices are
consistent across different pieces." 

- Louise Bourgeois, Artist -

www.inspireaconnection.com
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Pricing Methods and Formulas

HOW TO PRICE YOUR ARTWORK

Market Comparison Method: This method involves researching the market to
determine what similar artwork is selling for and setting a price based on that
information. The artist may look at the prices of similar artwork in galleries, art fairs,
and online marketplaces to determine a fair price for their work. This method can be
useful for artists who are just starting and may not have a well-established
reputation or experience.

Total Price = Price of Similar Artwork Sold in the Market + Adjustments 
for Differences in Quality, Size, and Condition

"The market comparison method is an important part of my pricing strategy. It helps me
to stay competitive in the art market and to ensure that I'm pricing my work at a fair
market value." 

- Tracey Emin, Artist - 

Perceived Value Method: This method involves setting a price based on the
perceived value.

So what does that mean? This method takes into account the emotional impact that
the artwork has on the buyer, as well as other factors such as the artist's reputation,
rarity of the piece, and other subjective factors that influence how much the buyer is
willing to pay. Back to that duct taped banana “art” that sold for millions in 2024… 
the buyer felt that owning that piece was valuable to him. Now everyone has a
different idea of what they find valuable. What’s valuable to one person can be
worthless to another.  

To use this method, the artist must first understand the market demand for their
artwork and determine the level of interest that potential buyers have. They can do
this by attending art fairs, exhibitions, and other events, and by engaging with their
audience on social media and other online platforms. Once the artist has a sense of
the demand for their work, they can begin to set a price based on the perceived
value of the artwork to the buyer. For example, if the artwork has a strong emotional
impact on the buyer or is a rare and sought-after piece, the artist could set a higher
price. On the other hand, if the artwork is less in demand or has less emotional
impact, they could set a lower price.

www.inspireaconnection.com
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Pricing Methods and Formulas

HOW TO PRICE YOUR ARTWORK

The perceived value of the artwork can also be influenced by factors such as the
artist's reputation, the uniqueness of the piece, and the buyer's personal connection
to the artwork. For example, if the artist has a strong reputation in the art world, the
perceived value of their work may be higher than if they were not as well known.

Now this can vary from buyer to buyer, and there is no set formula for determining
this value. With this method the artist needs to really understand their target
audience and the market demand for their work, as well as a strong sense of the
emotional impact that their artwork has on potential buyers.

"I use the perceived value method to price my work. I've found that the emotional impact
of my artwork and my reputation in the art world have a significant impact on how much
people are willing to pay for my work." 

- Damien Hirst, Artist - 

www.inspireaconnection.com

How to Choose the Right Method

Choosing the best pricing method is all about finding the balance between covering
your costs, your time, and feeling confident in the value of your work. Start by
considering your creative process, the type of art you make, and where you sell it. 
If you work with expensive materials or spend many hours on each piece, a cost-plus
or hourly rate method might be the right way for you. If your art sells in a very
competitive market, the market comparison or square inch method can help you
stay aligned within the art industry. For artists who have built a strong following or
create pieces with deep emotional or collector value, the perceived value or
multiplier method may work best. The goal is to choose a method that feels
authentic, and supportive of both your art and your business.

"I use a combination of the cost-plus method and the perceived value method to price my
work. It allows me to take into account both the materials and labor involved, as well as
the reputation I have built up over the years." 

- Jenny Holzer, Artist - 
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How to Choose the Right Method

HOW TO PRICE YOUR ARTWORK

Take a few minutes to reflect on how you approach pricing and what feels most
natural for your art business. These questions will help you connect your pricing
strategy with your creative goals, values, and lifestyle.

1. Your Priorities
What matters most to you when pricing your work...covering costs, earning
consistent income, or aligning with market expectations?

How do you want your prices to make you feel...confident, fair, professional,
accessible?

2. Your Process & Time
How much time do you typically spend creating a piece, from start to finish?

Do you track your hours and materials, or would you prefer a simpler, more intuitive
formula?

www.inspireaconnection.com
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How to Choose the Right Method

HOW TO PRICE YOUR ARTWORK

3. Your Market & Audience
Who is your ideal customer, and what type of prices do they expect or feel
comfortable paying?

How do your prices compare with other artists in your niche or at your skill level?

4. Your Growth & Goals
Have your skills, style, or demand increased recently? Could it be time to adjust your
pricing?

What long-term goals do you have for your art business, and which pricing method
supports that growth best?

5. Your Gut Feeling
Which pricing method feels most aligned with your creative values and the type of art
you make?

If you had to choose one method to start with today, which would you feel most
confident using and why?

Remember: There’s no one-size-fits-all formula. You might even combine methods like using cost-plus for
commissions and the square inch method for gallery pieces. What matters most is that your pricing feels right
to you and supports the life and business you want to build as an artist.

www.inspireaconnection.com
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Bonus Tips

HOW TO PRICE YOUR ARTWORK

As mentioned earlier, pricing your artwork isn’t just about numbers. Understanding
how to navigate buyer interactions, knowing when to adjust your prices, and
presenting your work professionally can make a huge difference in how buyers
perceive your art and in your overall sales.

Sometimes a potential buyer will ask if you can lower your price. When this happens
be confident and communicate the value of your work. For example, you can say that
the price reflects the hours of work you put into it, the quality of materials, and the
skill and creativity invested in the piece. If you feel the need to offer something, offer
possibly instead, free shipping or a small unframed print. You’ll still maintain the
value of your work while building trust with buyers.

Knowing when to increase your prices is another important aspect of running a
sustainable art business. Raising your rates can feel intimidating sometimes, but it’s a
reflection of your growing experience, reputation, and demand. Some signs that it
might be time to increase your prices include consistently selling out pieces, building
a waiting list, gaining more visibility in galleries or online, or noticing that your
materials or time investment have increased. 

Finally, packaging and presentation can increase the perceived value of your artwork.
Thoughtful presentation communicates professionalism and care, which reassures
buyers that your art is worth the price. Small details like high-quality packaging,
tissue paper, branded stickers, or a certificate of authenticity can really elevate a
piece and create a memorable customer experience.

Even the way you photograph and display your work online matters. Clear, well-lit
images with home backgrounds help buyers envision the art in their space. Including
a small note about the inspiration behind the piece or a personal message can also
create an emotional connection. 

By combining confident pricing, knowing when to raise your rates, and presenting
your artwork thoughtfully, you position yourself as a professional artist. Buyers
notice and respond to this level of care, and it helps ensure your work is respected,
valued, and sold at a price that reflects both your talent and your time.
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