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GOALS & OBJECTIVES
Why are you producing this content?

List size

Average monthly
unique visits

Average monthly
page views 

Average Earnings 
per click

List size

Average monthly
unique visits

Average monthly
page views 

Average Earnings
per click

Current Metrics

30-Day Metrics
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TARGET CUSTOMER
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Write a short par agr aph describing your Ideal Customer . The people 
whom you most want to reach and enjoy working with.

Write a short par agr aph describing your Secondary Customer . These 
are the people who could use your products or services,  but may be 
just outside your ideal group. 

What are their biggest challenges?

What are their biggest challenges?

How can you help them?

How can you help them?
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CONTENT AUDIT
What t ype of content have you been creating?

What type of content do you want to try or continue in the Next 30 Days?

Blog posts

Guest posts

Podcast

Podcast guest

Video

Webinars

Reports

Lists

Blog posts

Guest posts

Podcast

Podcast guest

Video

Webinars

Reports

Lists
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HOLIDAY CONTENT JUMPSTART
One of the fastest ways to fill your content calendar is to look at 
your yearly calendar . List any holidays and observances coming up and 
briefly jot down what you can write about rel ated to the occasion and 
your business.

Date Holiday/Observance Content Notes
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CONTENT BRAINSTORM
Thinking back to your audience, what content can you create that 
would solve their problems or point them to your solution?

Problem 1:

Problem 2:

Problem 3:

Problem 4:

Problem 5:

Problem 6:

Problem 7:

Problem 8:
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KEYWORD TRACKER
What keywords are people using to find solutions/products/services in your 
niche? Create content around those keywords and track your progress.

Key word: Key word:

Opt-ins Opt-ins

Pageviews Pageviews

Date Date

Key word: Key word:

Opt-ins Opt-ins

Pageviews Pageviews

Date Date

Key word: Key word:

Opt-ins Opt-ins

Pageviews Pageviews

Date Date

Key word: Key word:

Opt-ins Opt-ins

Pageviews Pageviews

Date Date

Key word: Key word:

Opt-ins Opt-ins

Pageviews Pageviews

Date Date
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QUESTION TRACKER
What questions does your audience have regarding your niche, products 
or services? If you don’t know, ask them. Create content around those 
questions and tr ack your progress here.

Question:

Pageviews

Opt-ins

Date

Question:

Pageviews

Opt-ins

Date

Question:

Pageviews

Opt-ins

Date

Question:

Pageviews

Opt-ins

Date

Question:

Pageviews

Opt-ins

Date

Question:

Pageviews

Opt-ins

Date
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POPULAR CONTENT TRACKER
Use a tool like BuzzSumo to find content that is popul ar or trending. 
Write a simil ar post with your very own t wist on the topic . Record and 
tr ack them here.

Topic/Headline:

Pageviews

Opt-ins

Date

Topic/Headline:

Pageviews

Opt-ins

Date

Topic/Headline:

Pageviews

Opt-ins

Date

Topic/Headline:

Pageviews

Opt-ins

Date

Topic/Headline:

Pageviews

Opt-ins

Date

Topic/Headline:

Pageviews

Opt-ins

Date
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PRE-PUBLISH CHECKLIST
Before you hit publish on your content, go through this checklist.

Headline: Headline:

Date: Date:

Is this your best title?

Add a page title tag.

Add a meta description.

There are appropriate h1, h2, etc tags.

You have keywords in your content.

Optimize your images for faster loading.

Link to outside content.

Link to old content.

Has a call to action.

Spell check.

Grammar check.

Can anything be clearer?

Any points missing?

Is it readable for the general public?

Are your paragraphs too long?

Invite people to engage.

Invite people to share.

Links are working.

Include affiliate links.

Add quotes.

Add statistics.

Tracking pixels in place & working.

Is this your best title?

Add a page title tag.

Add a meta description.

There are appropriate h1, h2, etc tags.

You have keywords in your content.

Optimize your images for faster loading.

Link to outside content.

Link to old content.

Has a call to action.

Spell check.

Grammar check.

Can anything be clearer?

Any points missing?

Is it readable for the general public?

Are your paragraphs too long?

Invite people to engage.

Invite people to share.

Links are working.

Include affiliate links.

Add quotes.

Add statistics.

Tracking pixels in place & working.
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CONTENT PROMOTION CHECKLIST
Don’t just create content and expect tr affic .  Promote each piece of 
content on the pl atform’s you use. Use this checklist to ensure you 
ma ximize your content ’s reach.

Headline: Headline:

Date: Date:

Send to email list

Add to automated email sequence

Link from previously published content

Get quotes from influencers

Tag sources, businesses or people  

you mentioned

Email sources or people you mentioned

Contact people who shared  

similar content

Tell your affiliates about it

Submit to content sites

Reschedule for Social Media

Send to email list

Add to automated email sequence

Link from previously published content

Get quotes from influencers

Tag sources, businesses or people  

you mentioned

Email sources or people you mentioned

Contact people who shared  

similar content

Tell your affiliates about it

Submit to content sites

Reschedule for Social Media

Facebook

Instagr a m

Pinterest

LinkedIn

Facebook

Instagr a m

Pinterest

LinkedIn

Share Share 
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REPURPOSE CONTENT
M ake the most of the content you worked so hard on. Re-work them into  
the different formats that reaches your target audience. Use this check-
list as a guide. 

YouTube Video Tutorial

Facebook Post & Live Commentary

Instagr a m Story

Blog Post

Guest Post

Audio/Podcast

Slidedeck

Report/Ebook

New Pinterest pins

Infogr aphic

Create new, spinoff content

YouTube Video Tutorial

Facebook Post & Live Commentary

Instagr a m Story

Blog Post

Guest Post

Audio/Podcast

Slidedeck

Report/Ebook

New Pinterest pins

Infogr aphic

Create new, spinoff content

Title: Title:
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REVIVE OLD CONTENT
Just because your content is old does not mean it has lost its value. Use 
this to breathe new life on older content.

Look at your stats. List 3 pieces of content with most tr affic .

1.

2.

3.

Checklist Content #1 Content #2 Content #3

Rework the title

Add new statistics

Update recommendations

Add new recommendations

Include content upgr ade

Update images

Tweak image alt-tags

Optimize for search engine if not already

Submit to new content sites

Create new Pinterest pins

Create & schedule 12 new social media posts

Email it to your list

Add quotes

Add statistics

Re-publish to other sites

Rewrite as guest post
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NOTES
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MONTHLY CALENDAR
Sunday Monday Tuesday Wednesday
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MONTH OF:

Thurday Friday Saturday To-Do
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SKETCHES


