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Let’'s warm up

What happens after
someone sees your ad?

SEEIT - LOOKIT UP - TAKE ACTION

1 2 3
Discover you in a Check your Call, visit, book, or
physical place. business on get directions.

Google.
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Intro to Google
Gemini




4 Gemini

a Gemini

@& Newchat

4 Upgrade 4

Q search chats
Images
32 Library
Notebooks

+ New notebook

Harmonious Hues Demo

Your move, Anastasia!

+ Ask Gemini ® Flash v @

. Anastasia Kudrez

gemini.google.com
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* Gemini Built for multimodality

O Upload files

m dolor sit amet, consectetur adi & Add from Drive

minim veniam, quis nostrud exercitation ull

reprehenderit in voluptate velit esse cillum

++  More uploads
qui officia deserunt mollit anim id est laboru

laudantium, totam rem aperiam, eaque ipsa

enim ipsam voluptatem quia voluptas sit as|

©

Create image

)

Create music New

Canvas

8 @

Deep research

=+ More tools
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Prompting Framework:

Giving specific
Instructions to an
Al tool so it can
achieve what you
want it to do.

You're a [persona].

Help me with [task].

The output should be [format].
You should know that [context].

Grow with Google



Don’t forget >

e Be the humanin the loop

e [Evaluate your output

e |[terate for better results

e The 3C’s: concise, clear, consistent

Grow with Google



Introducing
Canyon Sunrise Cafe

Canyon Sunrise Café |
Albuquerque, New Mexico

One small business.
One advertising opportunity.

GOAL: Bring in more breakfast customers.
POTENTIAL PLACEMENT: Digital screen in a downtown hotel lobby.
AUDIENCE: Visitors deciding where to eat.

DESIRED ACTION: Find the café and get directions.

Fictional business and hypothetical placement.

Grow with Google 2




Before you spend, ask better questions.

: WHAT might WHAT needs to
,YXHO T SEe they need at that be verified
2 SASIE moment? before buying?

LIVE DEMO 1| GEMINI
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' Gemini Live

A conversational experience B
available in the Gemini app on

e in & * emin
Android and iOS that lets you
have & natural, free_ﬂOW”']g’ Go Live to talk things out with Gemini
back-and-forth conversation
with Gemini using your voice

Grow with Google



One screen.

One clear message.

A short headline.

One reason to care.

One next step.
Example: “Start Your Morning Local.”

LIVE DEMO 2 | GEMINI
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They saw the ad.

Can they find you?

. Accurate business information

Useful photos

ﬂ Helpful reviews
mj An easy next step

LIVE DEMO 3 | GOOGLE SEARCH + MAPS + BUSINESS PROFILE
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Anatomy of a Google Business Profile

Name e Detroit Voltage :

4.7 45) W,
Electrician in Detroit, . )
Michigan - Open

Reviews Photos E

» Quick links

[QOW

ALL DIRECTIO SHARE WEBSITE J

B Onsite services
" v R
LOCatI On ——9 400 Monroe St #261, Ome”cépa’k

Detroit, MI 48226 3
Detroit
@ Open v

o Hours

Phone number.—\. (800) 268-1352 v

g Detroit Voltage

https://detroitvoltage.com

« Photos and videos
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| Google Business Profile is a Trust Signal

No longer “just a listing.”

Google uses your profile to verify your business identity and
reliability in real-time.

« Accurate hours and contact details
« High-quality, recent photos

 Freshactivity signals (Updates)




Post

examples o

Update

Detroit Voltage .
@ Dec 23, 2023 rl] ®.

& Exciting News: Power Up Your Vehicle
with a Residential EV Charging Station!

Elevate your home to the next level of
sustainability and convenience! We install
residential EV charging stations. Say
goodbye to range anxiety and hello to
hassle-free charging at the comfort of
your own home. Contact us today to
power up your home for a greener
tomorrow! #EVcharging
#SustainableLiving #GreenTech &

Offer

Moda Domani C... .
@ Feb 8, 2024 U

15% Off New Shirtings

As warm weather begins to roll into
Kansas City, treat yourself to luxurious
new shirts crafted from our latest fabric
arrivals. Enjoy 15% off when you purchase
3 or more - the perfect opportunity to
stock up on unique, bespoke pieces.
Choose from our new line of linen shirting
fabrics in addition to vibrant new cotton

Event

_\ CitySwing .
o Mar 7, 2024 rl] .

Swing it

Swing it 'n Wing it
Mar 28, 6:00PM - 9:00 PM

Join us every month for unlimited wings,
swings, raffle prize giveaways & some
liquid courage. Purchase tickets via the
link or at the door. See you there!

Cauliflower wings also available :)
E] Signup
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| Posts Matter More Than You Think

Updates & Offers Events FAQ Answers

Keep your customers informed Highlight workshops, grand Answer common questions
about current sales or seasonal openings, or local community directly in your weekly posts to
reminders. events. reduce friction.

One simple post each week is better than long stretches Ma}uas
11



Use Al to create a menu

e

€ Menu

Full menu Photos of menu
Upload photos of your menu

Photos you upload here will be shown publicly on the
Menu tab of your Business Profile

(5 Select photos

Latest uploads

\

Generate a menu from your
uploaded photo

-9

Use Al to generate a detailed menu from your
photo

Q4 Generate a menu

Skip

This feature is experimental and you can review your
menu before publishing
Learn more

ﬂu 'A\

ﬁu

'A)

Scanning...

Reading the menu to find sections, items,
descriptions and prices.

fi1s van)

Review your menu X

@ After you publish this menu, you can make
changes or add photos of dishes

Generative Al is experimental Learn more

Appetizers

Mozzarella Sticks
Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed.

$4.75

Jalapefio Poppers

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed

$5.45

Buffalo Wings
Lorem ipsum dolor sit amet, consectetur

adipiscing elit, sed.

$5.95

Entrees

Mo's Classic Burger
Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed

L Discard Publish and edit
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Tips for managing reviews

Once your Business Profile is verified ]
. - X Reply
you can respond to customer reviews. x @ @

Detroit Voltage is amazing! We are
extremely happy with the service we Detroit Voltage is amazing! We are

received. This company went above extremely happy with the service we
received. This company went above

1 1 and beyond to troubleshoot all
* Be p rOfeSS I 0 n al a n d pOI Ite " electrical issues and resolved them. 00 by SRR

. . More
Our experience was very professional =

from start to end, and we highly

. Respond prom ptly_ recommend this company to anyone in @
need of electrical repair or installation
of any kind. Thank you, Detroit taking the time to leave
Voltage for your exceptional service such a thoughtful review! It

e Don'’t use responses to advertise. s el by oot ot was s pleasure working with

working with you on future
7 Helpful ~ GB projects!

e Thank happy customers.

Thank you so much for

e Address issues constructively and

resolve issues privately, if possible.

Grow with Google



Decide what success looks like.

Calls, directions, and
website activity

Campaign-specific QR Actual visits, bookings,
or purchases

code or tagged link

Look for evidence. Don't assume one number proves the campaign worked.

Grow with Google



22

Performance reports show
interactions

e See how people
interact with your
Business Profile.

e See reports for
bookings, directions,
and website clicks.

Grow with Google
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122

Business Profile interactions (O
A +16.2% (vs Jun 2023)

J

Only managers of this profile can see this

) Send to your phone Send




| Stop Guessing. Watch Actions.

Calls 8

Website Clicks

Direction Requesis

Messages

I

Do not just manage the profile. Learn from it.

Learn what customers do.

Performance data tells you where people are taking action.

Ask yourself:
® What are they responding to?

‘& What are they ignoring?

* Where is the real conversion?




Your first small test

(O One audience

O One placement to investigate
O One clear message

(O One customer action

O One way to measure

Grow with Google

DISCUSSION: Where do your

customers spend time offline?




Recap & resources




(ACT responsibly:>
Ask

if Al is appropriate for this task, if the data is safe to use, and if
you’re following the rules.

Check

before you use the Al output for accuracy, bias,
appropriateness, originality, and potential harm.

Tell

clients and coworkers about your use of Al tools.

Grow with Google



Grow with Google

grow.google/SMB

Build essential skills with Al training

Flexible, online training programs designed to help you supercharge your work or business with Al.

-
+ Make Al Work for You
COURSE + 1 HOUR
Tired of your endless to-do list? Unlock fresh ideas
N—

and eliminate repetitive work with Al. Our YouTube
course, Make Al Work for You, brings you helpful
tutorials from Google experts and business owners -
with new videos arriving weekly.

Watch on YouTube

Google Al Professional eSS
Certificate

COURSE  7-10 HOURS

Build your Al fluency and get more done.
With 20+ hands-on activities, you'll master
the skills to use Al as a partner in your daily
work. You'll learn to delegate routine tasks
and build real, job-ready solutions you can
put to use right away.

U.S. businesses can access the Google Al Professional
Certificate at no cost. Terms apply - visit

grow.google/smb




Start a new habit!

Think about what you're already
doing and how Al could help.

Commit to trying twice per day.

Grow with Google



Maria Elena Duron

@ maria@smartbrandsystem.com

CEO, Smart Brand System™

Grow with Google Coach, U.S. Southwest, Google

International Marketing keynote speaker

International Speaker Google, Search, and Al

370+ %%k Kk * Google reviews

To stay connected with me
A J

AN
\/

SMART BRAND SYSTEM™ ® @mariaduron

~—— BUILDING BRANDS —

SmartBrandSystem.com @marketingcoachmaria




Thank youl!

To share your story on social, use #MakeAlWorkForYou
and tag @GrowWithGoogle

Grow with Google
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