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“Data makes your )Q S

briefcase heavy... /ﬂ\rﬁ

insights make you rich.” e

- \ -
— Niall FitzGerald, Former Chairman of Unilever i@:

Grow with Google



DATA TELLS A STORY

Data is more than how many
visitors you have on your site.

e \Where are they from?
e How did they find you?

e What do they find most
interesting?

e What sparks their curiosity?

Grow with Google



AGENDA

Q@ INTRO TO GOOGLE ANALYTICS

Understand how Google Analytics can help you make better business decisions

Q UNDERSTAND YOUR ACCOUNT

Get to know basic features and reports

Q@ GOOGLE ANALYTICS SEARCH BOX

Use everyday language to get the information you need

QO USE GOOGLE ANALYTICS WITH GOOGLE ADS

Link Google tools for better results

O RECAP & RESOURCES

Grow with Google



Intro to Google Analytics
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Meet Eva

and Ricky
(1



GUT INSTINCT VS DATA-DRIVEN
DECISIONS

Eva and Ricky:

e Knew their face-to-face customers
loved fashion with authentic designs

e Couldn’t understand why popular local
items weren’t selling online

e Started using Google Analytics

11
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SMART GOALS

Source: Black lllustrations
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HAVE BUSINESS GOALS

Eva and Ricky set a goal to increase
visitors by 10% from three target cities in
the next quarter.

e Created city-themed designs

e Focused social media and
advertising on those three cities

e Monitored progress with
Google Analytics

Grow with Google



ldeas:
e Sales
What are P
e Appointments
e Phone calls

your goals? . Foottafic

e Downloads
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WHAT IS GOOGLE ANALYTICS?

Google Analytics is free-of-
charge online tool that you can
use to understand behavior on
your website and mobile app.

© QO

.l Analytics | Reports snapshot X <

All aceounts > Demo Aceount

Al Analyties a4 - Flood-It -

ﬁ Reports snapshot

Realtime

App developer ~

Firebase

&« - C (0 @ httpsy/analytics.google.com/analytics/web/?utm_source=: _medit _ i .. % o# = 0O a
Q, Try searching "users from USA last week" - o : i
@ Ausers | Add comparison + Last28days Jul 21 - Aug 17, 2023 ¥
Reports snapshot [ < ~
Users New users @ -

D)

Games reporting ~
Acquisition
Retention
»  Engagement

Monetization

Life cycle &
»  Acquisition
» Engagement
»  Monetization

Retention

User ~

> User Attributes

o

82K 52K

8K
—_— e Y -
K
2K
0
23 30 06 13
Jul Aug

View acquisition >

USERS IN LAST 30 MINUTES @ - A7 Insights @D
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WHY USE GOOGLE ANALYTICS?

Understand what your
website visitors are like and
how they behave.

Learn which marketing
strategies are really
working...and which are not.

Make better decisions about
your business.

Source: Black lllustrations
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WHY USE GOOGLE ANALYTICS?

Understand what content

your audience is interested in.

4

Create more content
that your audience wants.

O

Evaluate which channels
drive the most conversions.

4

Focus marketing campaigns
on the right channels.

Grow with Google



SET UP GOOGLE ANALYTICS FOR THE FIRST TIME

. Vi S it g ] C O /an al yt I C S Go gle Marketing Platform For Small Busil For Enterpri: Blog Partners Support

Analytics Overview  Benefits  Features

e To create an account, e
click Get started today

Get essential
e Setup aproperty in your customer
Analytics account insights.

Get a complete understanding of your customers across
devices and platforms. Google Analytics gives you the tools,
free of charge, to understand the customer journey and
improve marketing ROI

Get started today

Grow with Google



Understand your account
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YOUR GOOGLE ANALYTICS ACCOUNT

.l Analytics | Home x  +

e Home shows info based

00gl i /2utm_sour t&utm_medi t&utm_ i . & & 3% O §
on your paSt behaVIOr |n ( \ft"f"j Q  Try searching "users from USA last week" e :
. _ Home
your Analytics account ;
M Reports

. Average engagement time Event count @) USERS IN LAST 30 MINUTES Q@ -
e Allows you to navigate @ Explore 6m 29s 1.8M 183
17.2% 16.5%

around Analytics 7777777777777777777777 6K USERS PER MINUTE

Advertisin tasanssisesconenioeni e
@ ° = " C———
COUNTRY ~ USERS ~

e Scroll down to see more % et .

0 India 33
l«lg 2 13 14 15 16 17 Pakistan 18
— Last 7 days = = Preceding period Bangladesh 13
Last7 days v View reports snapshot = View realtime >
Recently accessed
[ Reports snapshot @ Channel performance @ Advertising snapshot @ Explore [
Ee3 Just Now today today today

et ————————————————————
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GOOGLE ANALYTICS REPORTS

e Get to know
different Reports

e Customize so the info
you want to see most
often is highlighted

.l Analytics | Reports snapshot X 4

M Home

@ Explore

@ Advertising

J

» Engagement

Monetization

Life cycle ~
»  Acquisition
» Engagement
»  Monetization

Retention

User A

»  User Attributes

e <

| X (ENUI 3

ogle.com/analytics/web/2utm_ i i oaccount#...
count
It~ Q_ Try searching "users from USA last week" H-E 7 a

@ AlUsers | Add comparison + Lastz8 doys Jul 21 - Aug 17,2023 ~

Reports snapshot E < A~
Users New users @ -
82K 52K

8K
W SK
ax
2K
0
2 30 06 13
Jul Aug
View acquisition >
USERS IN LAST 30 MINUTES @ - A Insights @D

et ——————————————eeme
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Built-In GA4 Al Advisor

Prompts (No Export Needed)

GA4’s built-in Intelligence feature runs directly inside your dashboard.
Because you are querying the platform directly, you do not need to export

data for these.

22



® OOO

ﬁ Steps to use \
J

Steps to Use GA4 Al Advisor

1.Log into Google Analytics 4.

2.Locate the magnifying glass with the Gemini Spark at the top right
corner of your screen. ¢¢

3.Type or paste the queries directly into the Ask Advisor area and press
Enter.

Grow with Google 23



Grow with Google

® OOO

Prompt like a pro

/C Prompt like a pro )
Recommended GA4 Al Advisor Prompts

Traffic & Acquisition: "Compare our organic vs paid traffic conversion rates and
average session duration”

Revenue Optimization: "Show me our top 5 conversion paths by revenue, and
identify which channels are underperforming relative to their traffic volume"

User Behavior & Retention: "What are the top 3 drop-off points in our onboarding
flow, and what percentage of users are we losing at each step?"

Device & Platform: "What's our mobile vs desktop usage split, and how do
conversion rates differ between devices?"

Strategic Anomalies: "ldentify any significant traffic or behavior anomalies in the past
quarter that might indicate new opportunities or threats"

24



STANDARD REPORT OPTIONS

al Analytics | Acquisition overvie: X 4

e Select date range ¢ > ¢ o (@ EEET—————— m— TR . » 5 | 3
JI Analytic( Fllters )vsearching"usersfromUSAInstweek" Date Range

e Customize filters

PY Reports snapshot @ Alusers | Add comparison + Eraiss i 212 g 17,2025
H @ e Acquisiti . & < A
e Add comparison g e - Add comparison
Firebase —_—
. @ Games reporting v Users New users o -
e Customize and save _— - 82K 52K
~  Acquisition o
Overview 6K

User acquisition

aK
Traffic acquisition
» Engagement 2K
» Monetization 0
23 30 06 13
Retention Jul Aug
User ~
> User Attributes
»  Tech E
) USERS IN LAST 30 MINUTES @ - New users by @ -
< P First user default channel aro... ¥

e t——————
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REALTIME: WHAT’S HAPPENING RIGHT NOW?

Al Analytics | Realtime overview X 4

e \Watch results as esco@ .

All accounts > Demo Account

yO u test C h an g eS .'l Analytics GA4 - Flood-It! ~ Q  Try searching "users from USA last week" H- 2 a

2 _medi _campai 6% G M= O§

@ | Reportssnapshot @ Aiusers | Add comparison + |

-
e Monitor immediate (m S Realtime overview © - I verseee 0 @ <
App developer ~ & T Russia
- . (©) ) Noway
eﬁe CtS O n S I te traffl C @ T USERS IN LAST 30 MINUTES 7 Kﬁm‘?‘ Poland
® Gamds reporting v 1 9 4 i o Kozokhstan S

° Determ|ne If a promo“on Life cle A 27 users pER MINUTE . B o m"'. | ”“. R

~ Acquisition I I Mexicc
atsatinnatit . sltlunsutll, -

H H Gverview ) ®
rIVeS tra I C DEVICE CATEGORY IN LAST 30 MINUTES 5 ‘mweh ' 6
ore

ser acquisition

raffic acquisition ~ Bolivi |
Namibia
Madagascar
»  End lagement stralia Chile. 7

SoumAtel +
_ -
( Realtime ) 96.9% 31%

Keyboard shortcuts  Map data ©2023  Terms of

User ~

»  User Attributes

Users by First user source + Users ~ by Audience
» Tech
#1 (direct) #1 All Users [
o < 101 I PR | 192 I [T
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ACQUISITION: WHERE DO CUSTOMERS COME FROM?

Understand how visitors arrive S e CEEE——— , - — Yy

All accounts > Demo Account

O n yo u r We bs i te O r ap p i .ll Analytics GA4 - Flood-It! ~ Q  Try searching "users from USA last week" -

A Reports snapshot o ACqUiSitiOn overview Last28days Jul 21- Aug 17,2023 ~ i < A

@ Realtime
App developer ~ USERS IN LAST 30 MINUTES / \

Firebase 208 Direct 27K

®
&

Q
G rti USERS PER MINUTE
ames reporting v Cross-network 16K

. [T T MO —— .

(" Acquisition ) T e o

Overview — —
India —_— .
User acquisition e Organic Search 2.9K
Pakistan —
Traffic acquisition P
¢ acqulsity Bangladesh Organic Video 64
» Engagement Kenya \ /
» Monetization Vie
Retention
User ~
) User Attributes Sessions ¥ by Session default channel group v @ - Sess!ons ¥ by . @ v
Session Google Ads campaign ¥
»  Tech SESSION DEFAULT CHANNEL G... SESSIONS SESSION GOOGLE ADS C... SESSIONS E
* Direct 89K ACe - Android ... format - zbd@ 15K
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ENGAGEMENT: WHAT DO PEOPLE DO ON THE SITE?

. .1l Analytics | Engagement overvi: X <
e Engaged sessions « s 0o CEEE——— pop — ——yre——

All accounts > Demo Account

"I Analytics GA4 - Flood-It! ~ Q_  Try searching "users from USA last week" H- 2 8

e User stickiness

n Reports snapshot @ Anusers -:';Abrdr Vbrulrv;pra;ri;;:rrl' + Last28 days Jul 21 - Aug 17, 2023 ~
Realtime
H @ Engagement overview E < ~
e Conversions -
Q |
Firebase
@ Games reporting - Average engagement time @ Engaged sessions per user (D Average engagement time per session @
e Pages and screens 7m 555 17 3m 265
Life cycle ~

~ Acquisition om 403

Guerview] W\/-/\sm 00s

User acquisition
3m20s

( Engagement) T

Overview 0m 00s

23 30 06 13
Jul Aug

Events
Conversions
Pages and screens

» Monetization

Patambinm.

o USERS IN LAST 30 MINUTES @ -

< -~
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MONETIZATION: ARE PEOPLE BUYING?

If you have an e-commerce
site, you can learn which of
your marketing activities are
most effective.

N

.l Analytics | Monetizationoverv. X =

€ > C 0 a lytics.googl ics/web/?utm_sour t&utm_medi 1t&utm_
All accounts > Demo Account

Al Analytics  Ga4 - Flood-It! -

Q_  Try searching "users from USA last week"

A Raports snapshot @ Ausers | Add comparison + |

C Monetization )

Last28days Jul 21 - Aug 17,2023 ~

Realtime
A a e o
@ Monetization overview [ < ~
App developer ~
Firebase
@&
Games reporting " gtal revenue @ ;rchase revenue ;tal ad revenue @ -
Life cycle ~
»  Acquisition $60000
» Engagement
$400.00
Overview
$200.00
Ecommerce purchases
In-app purchases $0.00
23 30 06 13
Publisher ads ul Aug
User purchase journey
Retention
User ~
o Total purchasers ® First time purchasers ® o -~
< a9 [a]
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RETENTION: HOW LOYAL ARE YOUR CUSTOMERS?

.l Analytics | Retention overview X =+

e How frequently and for ¢cscola -

All accounts » Dema Account

how long do users engage l Analyics  GAg  Fiood It -

t&utm_s i unt&utm_

Q  Try searching "users from USA last week"

wH..

o

=03

4

With yo u r We bS ite O r ap p 6 ::::ir::napshet @ Aiusers | addcomparison + | a2mds Jul 21- Aug 17,2023 ~
. . . . Ret * E,I/ < 4
after their first visit? @ T
& | carearoporung v New users Returning users © -
e How valuable are users .
- - - - »  Acquisition 5 2 K 4 2 K o
after their first visit? S o
( Retention >—
f
Fo User retention by cohort @ -
Grow with Google



TECH: KEEP UP WITH YOUR AUDIENCE

.l Analytics | Tech overview x 4

e Know what devices and R —

ylics/

_medi _campai o % T x 0§

All accounts > Demo Account

browsers your audience uses al Analvtics | Gad Fiooeine | Q. Tovssreing e romUshlst ek e

A  Reportssnapshot @ Alusers | Add comparison + | Last2s days Jul 21- Aug 17,2023 ~
] Keep Up Wlth the teChnOIOQy @ e Tech overview W < ~
changes to ensure your site f
. ™ Games reporting v Users by Platform @ - USERS IN LAST 30 MINUTES @ -
or app works on all devices . 201
79.9%

»  Acquisition USERS PER MINUTE

wEB
> Engagement Andrord 12.2% I|||||||III|I|||||IllIl.lIIII.
»  Monetization TOP PLATFORMS USERS

108

Retention Android 154
7.9% —_—
ios 4
e ~ web 6
»  User Attributes
fech
) View platforms > View realtime -
Overview
Tech details
o Users v by Operating system Q@ - Users v by Platform / device category @ ~
<
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Google Analytics
Search Box
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HOW THE SEARCH BOX WORKS

Type questions into the search
box in plain language.

The search box is a feature of
Analytics Intelligence. The
features that make up Analytics
Intelligence help you understand
and act on your data.

Source: Black lllustrations
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GET ANSWERS FAST C Analytics Intelligence )

.4l Analytics | Home X +

Type a word, phrase or basic R - S , 4 YT

guestion into the search box. S, memein i

@ advertising

@ top channel by conversion

e Search for instant answers

@ which channels drive the most conversions

e Search for reports, admin
. . [il] Engagement overview
pages, or insights g —

[il] Realtime overview

e Search for account or
property configuration 5 Wt sty

A7 How many users from organic search in last 30 days?

A7 Onwhat days | get the most users?

e Search Help Center

Quick Tip:
Learn more about the SearchDOX o ———

g.co/grow/ai

34 Grow with Google


https://support.google.com/analytics/answer/9357428#config
https://support.google.com/analytics/answer/9357428#help
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CUSTOM INSIGHTS VIA ANALYTICS INTELLIGENCE

e Setup alertsto
notify you when
conditions change

e Create custom alerts

e See alerts in your
account or have them
emailed to you

€

(o)

.l Analytics | Home X o+
CcC O a google. 2utm_: { .google.com&utm_ ¢
..l Analytics  All accounts ~ Q  Try searching "add web stream"”
Home
Insights & recommendations
RECOMMENDATION Ne <+, INSIGHT 4, INSIGHT

Q

Retain users who are 1.2x more
likely to churn than all users
From August 6 to 12,2023

all users

likely

churning u...

If you create a predictive audience, you can
use itin a Google Ads campaign to reduce
overall user churn from your site or app

1 earn mare ahaut nradictive

Create predictive audience —>

Most of your new users convert to
buyers 1 day after their first touch
From August 6 to 12,2023

New users

Buyers by conversion day

Google/cpc drove the most

From July 1 to 31,2023

Conversions by source / medium

google-play
Jorganic
google/org
anic

googleads. }
g.doublecl...
youtube.com
/referral
0 50K 100K 150K 200K

keting.. ¥ 3 =0 8

®
B

View all insights =

Q CUSTOM INSIGHT

Revenue spiked
On August 15,2023

Insight name
Anomaly in daily revenue

We forecasted that revenue would be &
$2,732,829.00 and $152,850,457.00. Y«
actual revenue of $152,660,000.00 was
greater than this range.

Revenue >

Grow with Google
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USE “EXPLORATIONS” FOR IN-DEPTH INSIGHTS

. al Analytics X 4+
Access the segment builder e>co@ S ] -
X GA4 - Flood-t! .
to create subsets of users, « al Asvies | A" Foog | @ Ty ssdnsssren
H d t A (B Variables X €83 Settings X e Funnel explor.. v -+
SessIions, and events.
n EXPLORATION NAME: TECHNIQUE Step 1 Step 2 Step 3
Funnel First open/v... 100% Sessionstart  93.6% Screen/Pag..  99.4%
- Funnel exploration -
Explorations &)
Custom
@ Jul 21 - Aug 17,2023 ¥ VISUALIZATION
Standard funnel v 27K
+
0
i US
MAKE OPEN FUNNEL @) rate rate rate
. Z M 33K 6.4% W 296 0.606% W 49K 100%
& Direct traffic SEGMENT COMPARISON
i1 Paid traffic + Drop or select segment Step Device category Users (% of Step 1) Completion rate
1. First
i Mobile traffic 2 open/visit Total 52,203 (100.0%) 93.6%
i Tablet traffic § Firstopan/isit o 47,347 (100.0%) 95.7%
i Session start
DIMENSIONS -+ tablet 2,498 (100.0%) 85.8%
| i Event name Screen/Page view
desktop 2,134(100.0%) 59.5%
| i Gender i Purchase

BREAKDOWN

| # Country

o

e =08
S e & Q-
Step4
Purchase 0%
Abandonment
3,338
2014
355
864

Grow with Google
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Back to Eva

and Ricky !!



WHAT DID THEY LEARN?

Eva and Ricky:

e Learned that they did achieve
their SMART goal with their
three target cities.

e Discovered the three cities didn’t
all perform the same way.

e Decided to keep their marketing
focus on the two more profitable
cities.

P &
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Using Analytics
with Google Ads
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WHY LINK TO GOOGLE ANALYTICS?

e Learn what happens after users
click on your ad.

e Advertise to specific user groups
based on their previous behavior.

e Use advanced machine learning.

e Understand Google Ads traffic
and if keywords convert (or not).

Source: Black lllustrations

40
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GOOGLE ANALYTICS PRODUCT LINKING

e You need accounts for Google g —
Analytics and Google Ads. €l Avdytcs Gag~Flood-i -
n ADMIN USER
e Click the Admin tab in Google m
. Q
Analytics. o

e From the property column, T
scroll to Product Links.

1t&utm_medi

Q Try searching "add user"

_ ( Property )

Setup Assistant

f PRODUCT LINKS

"\ Google Ads Links

/1.} Ad Manager Links
e Choose Google Ads Links (Google Ads Links >/ —

and follow the prompts.

> Display & Video 360 Links

\_

J

‘2. Attribution Settings

hrtine hama | Tarme ~f €

Brlims | M Cand fandant

Grow with Google
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Recap & resources
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WHERE TO GO FROM HERE?

43

o
o

Set up Google Analytics

Set goals and test
marketing strategies

=
O

Learn what’s most valuable
to your business

Measure results, set new
goals, and take new actions

Grow with Google



GOOGLE CAREER CERTIFICATES

Entry level

< > + o

ta! + — - .
~[+]- = «
‘7
( g =
Al Professional Cybersecurity Data Digital Marketing IT Support Project UX Design

Analytics & E-commerce Management

Advanced
Business Intelligence ‘ Advanced Data Analytics ‘ IT Automation with Python

grow.google/certificates

Google



FOR SMALL BUSINESSES

Google

No-cost access to the

Al Professional Certificate

plus three months of Google
Workspace Business Standard

grow.google/business

ool

Fundamentals

y

Brainstorming and Planning

“
i,
4

Writing and Communication

Content Creation

Data Analysis )

App Building
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Del Mar College SBDC - Corpus Christi TX
SCORE Austin

Greater Killeen Chamber of Commerce
BakerRipley - Houston TX

SCORE Houston

lllinois SBDC Bradley University — Peoria IL
SCORE Corpus Christi

Texas A & M Victoria SBDC

Community Action Agency of Oklahoma

Colorado SBDC - Larimer CO

LiftFund

SCORE Rio Grande Valley - Harlingen TX

SCORE San Antonio

UT Rio Grande Valley SBDC - Edinburg and
Brownsville TX

Choctaw Small Business Development - Durant OK
El Paso Community College SBDC

Sul Ross State University SBDC - Alpine TX

Texas State SBDC - Austin TX



Small Group Deep Dive:
4 Available Spots

Grow with Google (
47

smartbrandkit.com/coach
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Maria Elena Duron

maria@smartbrandsystem.com

® CEO, Smart Brand System™

@ Grow with Google Coach, U.S. Southwest, Google
International Marketing keynote speaker
International Speaker Google, Search, and Al

370+ % %%k * Google reviews

ReviewMaria.com

\
smﬂﬁl,fﬁéyf,ﬁlﬂ‘""" @ @mariaduron
SmartBrandSystem.com @marketingcoachmaria
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Google Career Certificates

Entry level

Al Professional

T~ + + N g + +
m —a v
[+ = ; -
e
{0
Cybersecurity Data Digital Marketing IT Support Project UX Design
Analytics & E-commerce Management
Business Intelligence ‘ Advanced Data Analytics ‘ IT Automation with Python

Google

grow.google/certificates




For small businesses

No-cost access to the

Al Professional Certificate

plus three months of Google
Workspace Business Standard

grow.google/business

Google

ool

Fundamentals

y

Brainstorming and Planning

“
i,
4

Writing and Communication

Content Creation

Data Analysis )

App Building ‘



Thank you!
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Loved these slides?
Get my weekly insights
and free templates at

https://www.smartbusinessstudio.com/tip-of-the-week
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