Al-POWERED ECOM SPRINT
o DAY CHALLENGE

(No Coding and No Wasting Money on Ads!)
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Welcome to Day 5!
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It's Kinda Like Dating...







By The End of Day 5...

e Choose a Catch Basin
e Follow up Scripts
e Upsell Script

e Resell Script



Sales Maxmizers

CASH Framework



Sales Maximizer

C.A.S.H. Framework

C - Catch Basin (Multi-Channel)
A - Add more Value (Upsell & Bundles)
S - Sell Again (Repeat Purchase)

H - Hunt Down (Follow up & Remarketing)



Pillar 4: Sales Maximizer

Checklist

C - Catch Basin
(Multi-Channel)

A - Add more Value
(Upsell & Bundles)

S - Sell Again
(Repeat Purchase)

MarketPlace

H- Hunt Down
(Follow up & Remarketing



Catch Basin

il Globe LTE ® 4:23 FM (o RO &

word to login without an OTP and get greater
security.

Set Later Set Now

My Purchases w Purchase History

®

To Rate

[]v Digital Purchase

My Wallet




Pillar 4: Sales Maximizer
Checklist ! ‘!_gﬂ

f Would you want

fries and drinks
A - Add more Value

(Upsell & Bundles)

358

<

\Wals

L

Tr=—il

\ -
) -
|\t \ e W\
\ \\ e\

LI
ST T L,

I
1




Pillar 4: Sales Maximizer

Checklist

A - Add more Value
(Upsell & Bundles)

Follow up System
Prompt & Templates
(SMS and Call)

PROMPT TO GENERATE AN EFFECTIVE ECOMMERCE UPSELL
SYSTEM

Prompt:
a simple, eff ve Upsell System for an eCommerce business that
fter a customer places an order online sh an Delivery or Paid).
The systermn must include:

A sequence of 3 SMS messages (max aracters, no links)
2 short call scripts (Call #1 = Main Pitch, Call #2 = Follow-up)

Call #1 must be under 5 minutes, ant Ilimrmediately to 1 hour from ordering. |
, Ask first about the confirma
uld follow these pers

Ontoloegical Coaching (empathetic listening, awareness-based
questions)

Straight Line Persuasion (build certain ontrol the frame,
idently)

Scarcity, Social Proof, and Curiosity tri



Pillar 4: Sales Maximizer

Checklist

A - Add more Value
(Upsell & Bundles)

m infotxt jsj@n-rocket.com (Admin)

Mobile numbers (ex. 09178943492)

SMS message

0 character 1 SMS page

Priority Send via

High ALL SIMs

Send ~

Inbox @9+ ~ Contacts Reports More ~

W

Schedule later

Send now

Please fill out this field.




Pillar 4: Sales Maximizer

Checklist

S - Sell Again
(Repeat Purchase)




Pillar 4: Sales Maximizer

C h ec kl is t Post Purchase Resell System

PART 1: RESALE STRATEGY (EXPERT SALESMAN
VERSION)

chased from you.
nding on product).
ame product, bundle, or upgraded version.

SYSTEM FLOW:

Timing After First Channel Action
Purchase

Reminder with soft ~
ion

Personalized
check-in + offer

S - Sell Again
( R e p e q t P u r c h a s e) SMS #1: Soft Reminder (Repeat Buy)

"Hi [FirstNarme], | 1 1G9 gamit mo sa [ProductName] from [StoreName]?
Maramiang u o bang i-r t 'to para sa

%, CALL SCRIPT: Day 15-20

“Hi [FirstMame], si urMame] ‘to from [StoreMame] — kamusta po yung
[ProductMarme] ninyo?"




Pillar 4: Sales Maximizer

Checklist

S - Sell Again

(Repeat Purchase)

m infotxt jsj@n-rocket.com (Admin)

Mobile numbers (ex. 09178943492)

SMS message

0 character 1 SMS page

Priority Send via

High ALL SIMs

Send ~

Inbox @9+ ~ Contacts Reports More ~

W

Schedule later

Send now

Please fill out this field.




Pillar 4: Sales Maximizer

Checklist

C - Catch Basin ¥ Al VO
°® | ,
(Multi-Channel) T O TheseroR ok et
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A - Add more Value
(Upsell & Bundles)

S - Sell Again
(Repeat Purchase)

H - Hunt Down
(Follow up & Remarketing)



RETARGETING ADS (HUNT DOWN)

Steps



RETARGETING ADS (HUNT DOWN)

Steps

Create Audience: 14 days website visitor
Create 2" audience: 45 days purchased

Create Campaign at 60 pesos budget

Create custom audience: Include 1%, Exclude 2" audience
Placements: Choose automatic

Input the Creatives

Launch the Ad



REPEAT PURCHASE ADS (SELL AGAIN)

Steps

Create Audience: 60 days purchased
Create 2" audience: 30 days purchased

Create Campaign at 60 pesos budget

Create custom audience: Include 1%, Exclude 2"° audience
Placements: Choose automatic

Input the Creatives

Launch the Ad



Pillar 4: Sales Maximizer

Checklist

C - Catch Basin
(Multi-Channel)

A - Add more Value
(Upsell & Bundles)

S - Sell Again
(Repeat Purchase)

H - Hunt Down
(Follow up & Remarketing)



Pillar 4: Sales Maximizer

Checklist

H - Hunt Down
(Follow up & Remarketing)

m infotxt jsj@n-rocket.com (Admin)

Mobile numbers (ex. 09178943492)

SMS message

0 character 1 SMS page

Priority Send via

High ALL SIMs

Send ~

Inbox @9+ ~ Contacts Reports More ~

W

Schedule later

Send now

Please fill out this field.




4 Types of Couriers

2. Same-Day 3. Fulfillment
Delivery (Automated

Shll [ ]
(Lalamove, PPIng)
Grab) (LOCAD)

1. Standard 4. Aggregators
COD Couriers & Marketplace
Logistics
(Shopee Xpress,
Shipmates)

J&T
Ninja
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Challenge:

@ Create 3 tiered products in website

@ Create Retargeting ads (Follow up)

@ Create Retargeting ads
(To Sell again)



WINNER GETS

Al ECOM SPRINT
CHALLENGE

1MONTH CHATGPT PLUS




CURRENT STATUS

The Founding Memb
Sprint

Clanda Tugade
Ehy Martin
Rodel Cellona

Ms Manih

1MONTH CHATGPT PLUS




What Are Your Biggest Key Takeaway

for Day 5

DAY 5

Whatls Your Biggest —
Breakthrough After This
5 days?




