Al-POWERED ECOM SPRINT
o DAY CHALLENGE

(No Coding and No Wasting Money on Ads!)




It’s Time to Generate Sales Online!



Al-POWERED ECOM SPRINT
o DAY CHALLENGE

(No Coding and No Wasting Money on Ads!)




No Background in Ecommerce

They started Earning 6 to 7 Figures per month using The 4 Profit Pillars
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In This Challenge, You'll Discover...

e How to find profitable products with Al— even if you have zero idea what
to sell

e How to build your store fast with Al— even if you hate tech
e How to create converting ads — even if you suck at writing or designing
e How to launch and get sales — even if you've failed before

e How to Maximize Sales - Even if you don’t know how

You don’t need to hire an expensive team.
You don’t need to code.
And you don’t need to get overwhelmed again.



Important Mindset



Container vs Content



Container vs Content
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Container vs Content
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Container vs Content
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| am Exponential

e limprove 1% everyday

e | think beyond limitations

e | turn challenges into opportunities
e luse the power of Leverage

e | collaborate Not Compete



House Rules

Rule #1: Be on time.
Rule #2: Raise Hand to Talk
Rule #3: Use Q&A portion to ask questions
Rule #4: Participate 100%.
Rule #5: No solicitation

Rule #6: Have fun!



Performance Tracker
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Al ECOM SPRINIT 5 DAY CHALLENGE

Batch 3 members

Sprint

Name Buddy Name Facebook Page
John Dela Cruz Casey Reyes w.Chi St hippy Store PH
Casey reyes John Dela Cruz LDeluxTc Deluxe Tools

Legend

Done
Incomplete
None

Did not report




Prompts & Tools Links
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% HOW TO USE THIS PLUG-AND-PLAY TOOLKIT FOR YOUR ECOMMERCE SUCCESS
Welcome to your Plug and Play Proven Prompts & Templates
—your shortcut to building, launching, and scaling a winning eCommerce brand using Al

Each item in this sheet is a battle-tested asset designed to save you months of trial-and-error
and instantly help you grow your brand faster

—with less stress and more profit.

IMPORTANT: Make a Copy on your own!
You won't be able to edit this file.
Go to File, Then Select "Make a Copy"

PLUG AND PLAY PROVEN PROMPTS & TEMPLATES

Product Ideation (Physical)

Product Ideation (Digital)

Product Mock up (Al prompt)

Market Research (Al prompt)

Persona Research

Sales Page Prompt (Sales)

Lead Generation Page Prompt (Leads)
Script (Template & Prompts)

Record (tools)

Image ads (Al prompt)

Ad copy (Template)

Facebook Page Set up Prompt (CLEAR)
Facebook Page Wall Photo Templates
Upsell (Template: Sms, call)

Resell (Template: sms, call)
Retargeting Ads (Prompt)

Jay's Billionaire Al Ads Mentor

Winning Product Formula Validator Prompt

Al Prompt
Al Prompt
Al Prompt
Al Prompt
Al Prompt
Al Prompt
Al Prompt
Prompt & Templates

Al prompt
Bot

Product Development

Product Development
Product Development
Product Development
Market Research
Market Research
Copywriting
Copywriting
Copywriting

Video

Advertising & Creatives
Copywriting

Set up

Marketing

Sales

Sales

Advertising & Creatives
Processes




Al Ecom Sprint Bonuses

AI Ecom sprint Bonuses . BONUS: Facebook Page Plug &

Play Templates (VALUE: P7,990)

BONUS: Video ad scripts & Ad

BONUS: 500+ Trending Winning BONUS: 100+ Viral Transition copy plug-and-play Templates
Product Ideas Guide 2025 (VALUE: | | Hooks (VALUE: P9,990) (VALUE: P14,990)
P10,990)

Pgrsona Ressarch Prompt

VIDEO AD SCRIP
TEMPLATES

GET ITNOW!

GET IT NOW!
GET IT NOW!

BONUS: 1000+ Winning Ad
BONUS: 7-Figure Ecom Sales Page | | Creatives (VALUE: P19,990)
Templates & Ad copy Templates
Al TOOLS I
FOR SCALING

BONUS:Pre-Sell Method Training with Scripts & Road Map (VALUE:
P20,990)

tHe PRE-SELL
PLAYBOOK

HOW TO GET PAID BEFORE YOU EVEN BUILD THE Fnoi "

(VALUE: P15,990)

Have Yo

Experient

GET IT NOW!

COACH JAY JAZMINES




Recordings & Tutorials

ORIENTATION

Al ecom sprint orientation - Batch 2
nrocket 2@ tO See the Zoom Link

A 'I'G

NAVIGATE THE EXPONENTIAL
1kl

> ) £ 5] Eg I vimeo

DAY 1
Al ecom sprint - Batch 2 - Day 1 ]
N Rocket 4

Al-POWERED ECOM SPRINT

5 DAY CHALLENGE
(No coding and No Wasting Money on Ads!)



[LINKS MASTERSHEET]
Hi Everyone!!

Here are the Links that you will need later:

@ IMPORTANT: If you want access to the
Recordings of all of the days, please make
sure to answer this Learning Needs
Assessment

htt

NOTE: You will receive the recordings link at
the end /! We suggest you do this as early
as possible :

Recordings are here

+
@ 5-Day Al Ecom Challenge

Feedback Form

Welcome to Your Learning Needs

Assessment

Your Response Has Been Recorded. Here is the Link for Your Recordings of All the Days.

IMPORTANT: Please Make sure to Bookmark this Link &

Submit another response




Viber Group Chat

BATCH 3: ALECOM SPRINT 2 &%




Day 5 Road Map

AlI-POWERED

ECOM SPRINT ROADMAP

\ 4

PHASE 5: Sales
Maximizer

\.\\\N@ )*w“sl'” g

PHASE 4: Launch Ad

X ” " PHASE 3: Viral
e Creatives

PHASE 2: High-
Converting Sales Page

you‘q/?g ]
_ PHASE I:
Winning Product Formula




The Vietham Ecom Sellers...




Day 1 Flow Chart PHASE 1

THE WINNING PRODUCT
FORMULA FLOW CHART
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NO 4
W YES
Product )
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\ 4
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Product First Approach
vs Market First Approach
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ECOM SPRINT

INITIAL TOOLS TO PREPARE

PMeyGen O

CHATGPT HEYGEN CANVA

https://chatgpt.com/ https://www.heygen.com/ https://www.canva.com/

N

CAPCUT NAMECHEAP WEBCAKE HUEMINT
https://www.capcut. https://www.namecheap https://webcake.io/v3/ https://huemint.com/

S,

com .com/ landing-pages



https://chatgpt.com/
https://www.heygen.com/
https://www.canva.com/
https://www.capcut.com/
https://www.capcut.com/
https://www.namecheap.com/
https://www.namecheap.com/
https://webcake.io/v3/landing-pages
https://webcake.io/v3/landing-pages
https://huemint.com/

By The End of Day 1...

e Clarity on your product

e \Where to source your products
e Who your target market is
 Product mock ups



Day 1 Flow Chart PHASE 1

THE WINNING PRODUCT
FORMULA FLOW CHART
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Winning Product Formula Checklist

® Demand

@ Profitability
® Unique
@ Viral




Checklist: Demand




Checklist: Profitable

Physical Products




Checklist: Profitable

Services Digital Products



Checklist: Unique
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Why is this important?



20%



Day 1 Flow Chart
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Prompt Execution



JAl| MASTERY ChatGPT.com

Images  Videos  Shortvideos  Shopping Forums  More -

OpenAl

https://openai.com » index » chatgpt

Introducing ChatGPT

MNov 30, 2022 — ChatGPT is a sibling model to InstructGPT, which is trained to follow

an instruction in a prompt and provide a detailed response.

ChatGPT for business just got better—with connectors to internal tools, MCP support, record mode &

SS0 to Team, and flexible pricing for Enterprise. See plans.

.. chatgpt.com

@&

= hitt atgpt.ce

ChatGPT

ChatGPT helps you get answers, find inspiration and be more productive. Itis free to use and easy

to try. Just ask and ChatGPT can help with writing, ...

Powered by:

puqnentig! IN

4 b JAZMINES



Day 1 Flow Chart OHASE 1

THE WINNING PRODUCT
FORMULA FLOW CHART
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Al Product Research

Winning Product Validator -
Ultimate Prompt

Instructions:

How to Use:




Day 1 Flow Chart OHASE 1
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GENERAL
MERCHANDISE

Capital: 1
Long-Term: 2
Speed to Market: 5
Risk: 2

Reward: 2
Competition: 5

For Beginner

Physical Product Supplier Matrix

RESELLING OTHER
BRANDS

Capital: 2
Long-Term: 3
Speed to Market: 4
Risk: 2

Reward: 3
Competition: 4

For Beginner

IMPORTING/
PRIVATE LABEL

Capital: 4
Long-Term: 4
Speed to Market: 3
Risk: 4

Reward: 4
Competition: 3

For Intermediate

MANUFACTURER

Capital: 5
Long-Term: 5
Speed to Market: 2
Risk: 5

Reward: 5
Competition: 2

For Advanced




Day 1 Flow Chart
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MANDUS

HAIR VOLUME
FDOWREE

GNAMOBLADY
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Al Product Mock Up Photos

s, apparel me

s & Sachets & Bags
0 cons & Jars
T Tubes
= Containers & & Bowls

U7 Apparel
SOFTWARE . e ]
o, SQUARE - PACKAGING

MOCKUP BOX MOCKUP ﬂ?"up

w

T-SHIRT &
MOCKUP (]

Waiting for pacdora-814427510613238369-b4d6d81a4873...
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Why is Target Market
Important?
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Al Market Research

Market Research Prompt
- Finding Profitable
Target Markets
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Day 1 Flow Chart
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THE WINNING PRODUCT
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= § Fossbytes & - Follow
) 20h-Q@

A new study from UC San Diego found that
advanced Al models like GPT-4.5 are now so
convincing in conversation that they can pass
as human, 73% of the time.

In modern Turing Tests, people often choose
the Al over real humans in five-minute chats,
primarily when the Al uses a "PERSONA"
prompt to sound more lifelike.

Experts say these bots could soon handle roles
In customer service, online companionship, and
beyond, raising questions about how we
connect in a world of human-like machines.

Al Persond Research

Experts say these bots could soon handle roles
In customer service, online companionship, and
beyond, raising questions about how we
connect in a world of human-like machines.

. —

GPT-4.5 Is So Realistic, Most
People Couldn’t Tell It’s Al!
Passes Turing Test With 73%



Al Personda Resedrch

Persona Research Prompt

Instructions
after you've done basic market research o
y hyper-specific, emotionally charged buyer persona
Fap

like your customer, : ke your customer, ; feel ke your
customer

Prompt




Clark Evangelista is with Kamille Evangelista

Day 2 of Al Mastery Training! @ ¢

Ano pang mas best na way to celebrate my birthday kundi ang matuto ng Al? io¢ ' Grabe
Ibang level talaga ang experience—parang regalo sa sarili na lifetime ang ROI!

L

Sharing my key takeaways from today's training:

L4 Market Research using Al - Mas mabilis, mas malawak, at mas matalino ang pagkuha ng
insights. Hindi na kallangan mag-guesswork!

{4 Proper Prompt Chaining - Isa sa pinaka-game-changer na natutunan ko! Sa tamang
chaining, mas deep at insightful ang Al outputs.

L4 Al to Amplifty My Skills = Hindi para palitan ako, kundi para mas lalo akong gumaling at
mapabilis ang trabaho ko.

Grabe, ang daming possibilities! «¥ Al is not just the future—it's happening NOW. Excited akong
I-apply lahat ng 'to sa business at personal growth!

Who else i1s embracing Al this 20257

« Al Mastery Training powered by Coach Jay Jazmines ¥

How to Prompt

Automation




Start Tracking Your Sales!
Top 1 will Get a Prize to our Premium Event!

Al ECOM SPRINT 5 DAY CHALLENGE

Batch 3 members
Sprint
Name Buddy Name  Total Sales Website Link Facebook Page i Product Photo Target Market Persona Write Post

John Dela Cruz Casey Reyes 343,332 www.ChippyStorecom Chippy Store PH Ol D
Casey reyes John Dela Cruz 252,000 www.DeluxTools.com  Deluxe Tools | 5~ 1

-

-
-
-
-
-

Legend

Done L5~/

Incomplete 3w
None 1+

Did not report [ 0~

R What Counts as a Win?

¥ New orders

¥ Repeat buyers

M Higher sales than usual

¥ Extra income from applying lessons
™ Even inquiries that might lead to sales



Challenge:

@ 1Product Idea
@' 1 Product Photo
@ Target Market

@ Customer Persona

Fill out this form



[LINKS MASTERSHEET]
Hi Everyone!!

Here are the Links that you will need later:

@ IMPORTANT: If you want access to the
Recordings of all of the days, please make
sure to answer this Learning Needs
Assessment

htt

NOTE: You will receive the recordings link at
the end /! We suggest you do this as early
as possible :

Recordings are here

+
@ 5-Day Al Ecom Challenge

Feedback Form

Welcome to Your Learning Needs

Assessment

Your Response Has Been Recorded. Here is the Link for Your Recordings of All the Days.

IMPORTANT: Please Make sure to Bookmark this Link &

Submit another response




Share Your Biggest Key Takeaway
for Day 1?

DAY 1

What Is Your Biggest =
Key Takeway?










