
AI-POWERED ECOM SPRINT
5 DAY CHALLENGE

(No Coding and No Wasting Money on Ads!)



Welcome to Day 4!



5 Day Road Map



Backstory



Backstory



By The End of Day 4

✅ Your Facebook Page, Live and Ready

 🚀 Your 1-1-3 Sales Campaign, Launched

 🤖 AI Mentor Activated to Guide You 24/7



Day 4 - The Launch Pad Framework
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F - Fund it
(Payment Method)

UnionBank Debit Card (Visa/Mastercard)1.
BPI eCredit / BPI Credit Card (Visa/Mastercard)2.
GCash AMEX Virtual Card3.
PayMaya (Maya) Virtual/Physical Card4.
RCBC Bankard Credit Card5.
Security Bank Credit Card6.
EastWest Bank Credit Card7.
Metrobank Credit Card8.
CIMB Virtual Debit Card9.
Tonik Bank Virtual Debit Card10.



I - Install the Pixel
TRACKING



I - Install the Pixel

→ Login to
adsmanager.facebook.
com

→ Click the menu (≡) >
Events Manager

→ Connect Data Source
> Web > Facebook Pixel
→ Name it and click
Create

→ Enter your WebCake
site URL
→ Click Continue

→ Choose Install code
manually
→ Copy the base code

→ Open WebCake
Admin Panel
→ Go to Settings >
Header Code / Custom
Code

→ Paste code in the
Header section
→ Click Save

→ Back in Events
Manager
→ Use the Event Setup
Tool
→ Tag buttons (Add to
Cart, Checkout, etc.)

→ Go to Test Events tab
in Events Manager
→ Enter your site
→ Click around and see
if events are firing

→ Go to Checkout
Settings
→ Add this script in the
tracking field:
→ Replace 990 with your
product price
→ “Save"

STEP 1:
Go to Ads Manager

STEP 2:
Open Events Manager

STEP 3:
Create Your Pixel

STEP 4:
Add Website URL

STEP 5:
Install Code Manually

STEP 6:
Go to WebCake Settings

STEP 7:
Paste Pixel Code

STEP 8:
Set Up Events (Optional)

STEP 9:
Test Events

STEP 10:
Track Purchases in

WebCake Checkout



I - Install the Pixel



R - Ready the Creative
Image/Video Thumbnail Ad copy & Headline



Campaign
-Objective: Sales
-Manual Sales Campaign
-Turn Off all settings

Ad set
-Conversion: Website
-Performance Goal: Maximize Conversions
-Pixel: The installed pixel
-Event: Purchase
-Daily Budget: P500
-Date: 12AM next day (Don’t set end date)
-Audience: Target Location, Gender, Age
-Interest/Behavior: LEAVE BLANK
-Placements: Feeds only, Stories, Reels Only

E- Execute the Campaign
Ad level
Page: Choose Page
Upload Video or Image
Choose Thumbnail (If video)
Paste Ad copy
Add Headline
Input website & Display site

The 1-1-3 Testing Method
-Duplicate Ad x2
-Change Thumbnail, Video, or Copy
🚨 Rule: Only test one thing at a time!!
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Jay’s Billion Peso Ad Remote
On/Off

Increase/Decrease Volume

Change Channel





AI Ad Analyst





Facebook Page

Launched your ads
 
Tested the AI Mentor Bot

Challenge:

Recording will be available tonight!

https://www.exponential-university.com/ai-ecom-sprint-recordings

https://www.exponential-university.com/ai-ecom-sprint-recordings

