Al-POWERED ECOM SPRINT
o DAY CHALLENGE

(No Coding and No Wasting Money on Ads!)




Welcome to Day 2!



5 Day Road Map
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Done pick up.total scan
1034 parcels

Today Yesterday

1,000 parcels ,~

View dashboard

| 50+ orders to fulfill

50+ payments to capture

Thank you sir ingat po kayo 22
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Road map Day 2




By The End of Day 2...

Ready to use Visual Assets

Persuasive Sales Copy

Ready to Launch Site/Page

Saves time, Money, and avoid overwhelm



Mindset

Our Goalis to have a
Minimum Viable Page
MVP




Backstory

READY
FIRE
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VISUALS

Logo 1Product Photo (No BG)
Fonts 1Hero Image
Colors 3 to 5 Pain images

3 to 5 benefit images
3 social proof
1 credibility



Al Sales Page Copy: Framework

“Hot Vloggers Brag
So Customers Pay Happily”



Al Sales Page Copy: Templates

“Hot Vloggers Brag
So Customers Pay Happily”
Headline
Visuals
Benefits
Social Proof
Call To Action
Payment
Handles objections



Sales Page Example



Headline

Tetle A

Naura Hayden
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Headline

Tite A
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L T avrly NEW YORK TIMES
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0106 SATISFY A WOMAN
» 4y EVERY TIME...

m and have her beg for more!

.

The First and Only Book
That Tells You Exactly How




Headline

“by the time you've written your headline, you've spent
80 cents of your dollar” - David Ogilvy



Visuals

sy

i

ki
:
i
i
§




Benefits

Sell the Vacation not the plane Ticket
Results. Results. Results.




Social Proof

“Not gonna lie, akala ko dati lahat ng cleaners
pare-pareho lang... but after Sushi had rashes
sa paws for weeks, | started reading labels
and realized ang daming toxic sht sa
ginagamit ko.”

Switched to Mr. Sachi’s spray kasi pet-safe
daw and bro, legit. No more paw issues,no @
strong chemical smell, and sobrang linis pa
rin ng surfaces. | use it sa kitchen, sa CR,
even sa litter area ni Sushi. And the scent?
Super light and natural.

If you’re the type na OC sa cleanliness pero
ayaw mag-risk sa health ng pusa mo—this is
it. Mr. Sachi nailed it.”

nc el © I Lomingo
Cat Parent »




Call to action






Al Sales Page Copy: Prompt



Sales Page Set up
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Sales Page Set up Map




Speed of Execution

o Clark Evangelista is with Kamille Evangelista

28 February - & AI too I s

Day 2 of Al Mastery Training! @) @

Prompts

Ano pang mas best na way to celebrate my birthday kundi ang matuto ng Al? iof ' Grabe,
Ibang level talaga ang experience—parang regalo sa sarili na lifetime ang ROI!

Sharing my key takeaways from today's training:

L4 Market Research using Al - Mas mabilis, mas malawak, at mas matalino ang pagkuha ng
insights. Hindi na kallangan mag-guesswork!

{4 Proper Prompt Chaining - Isa sa pinaka-game-changer na natutunan ko! Sa tamang
chaining, mas deep at insightful ang Al outputs.

L4 Al to Amplifty My Skills = Hindi para palitan ako, kundi para mas lalo akong gumaling at
mapabilis ang trabaho ko.

Grabe, ang daming possibilities! «¥ Al is not just the future—it's happening NOW. Excited akong
i-apply lahat ng "to sa business at personal growth!

Who else i1s embracing Al this 20257

«" Al Mastery Training powered by Coach Jay Jazmines ¥

How to Prompt

Automation




Challenge:

@ Set up Landing
Page

Recording will be available tonight!


https://www.exponential-university.com/ai-ecom-sprint-recordings

Challenge:

Al ECOM SPRINT 5 DAY CHALLENGE

The Founding Members [Batch 1]
Sprint Day1 Day 2
Name Website Link Product Product Photo  Target Market Parsona Visuals Sales Copy  Setup Site |
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Recording will be available tonight!

https://www.exponential-university.com/ai-ecom-sprint-recordings
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