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Asset Type Purpose Objectives

Poster Conversion Increase Sales of Specific Product(s),
Promote a Special Offer or Discount

Media Sub Type Target Audience Caption

Shoppers, Locals, Tourists

Main Headline
SALDI ESTIVI

Image Headline
SCONTI FINO AL 50%!

Supporting Headline
OFFERTA SPECIALE!, ULTIMI PEZZI!
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Shoppers, Locals, Tourists
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Implement multilingual messaging or clear translations for key promotional messages, particularly for the main

sale and discount information.

Analysis

The promotional signs are exclusively in Italian. This
creates a language barrier for non-Italian speaking
tourists and some locals, preventing them from fully
understanding the offers and reducing potential
engagement.

Reasoning

Ensures a wider audience understands the sales
immediately, increasing the poster's reach and the
likelihood of attracting a more diverse customer base
into the store.

Strategically re-position signs to be clearly visible at eye level or above, without obscuring the merchandise or

overall window presentation.

Analysis

Rectangular signs cover the mannequin heads,
obstructing the visual display. Circular signs are placed
very low to the ground, potentially missed by
passersby. This diminishes visual appeal and message
impact.

Reasoning

Improves the overall aesthetic and ensures that vital
sales information is easily seen and legible from a
distance, drawing more attention and encouraging
shoppers to stop and look.

Consolidate and prioritize the most impactful discount message, ensuring a clear and concise main offer that

immediately captures attention.

Analysis

The poster presents multiple discount messages such
as "SALDI ESTIVI," "SCONTI FINO AL 50%," "OFFERTA
SPECIALE," and "ULTIMI PEZZI." This can be
overwhelming or unclear for a quick glance, diluting
the primary call to action.

Reasoning

Reduces cognitive load for potential customers making
the most attractive aspect of the sale instantly
recognizable. This clarity can drive quicker decision-
making to engage with the store.

Add a clear, concise, and inviting call to action to prompt passersby to take the next step and enter the

store.

Analysis

The current signs effectively announce offers but lack
an explicit instruction or invitation for shoppers to enter
the store and explore further. This misses an
opportunity to directly guide customer behavior.

Reasoning

Directly encourages potential customers to convert
from window gazers to in-store visitors by providing a
clear prompt for action thereby increasing foot traffic
and sales opportunities.

Visually connect specific offer signs to the particular products or product categories they refer to within the

window display.

Analysis

The "OFFERTA SPECIALE" and "ULTIMI PEZZI" signs
are generic without specific visual cues linking them to
the actual products being offered. Shoppers must enter
the store to discover what these special offers entail.
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Reasoning

Makes the special offers tangible and immediately
relevant for shoppers, allowing them to instantly
identify value and increasing interest in specific
discounted items, aligning with the objective of
increasing sales for particular products.

The primary sales messages, "SALDI ESTIVI" (Summer Sales) and "SCONTI FINO AL 50%!" (Discounts up to
50%), are displayed prominently in large, white, bold text on vibrant red rectangular signs. These signs are
strategically placed at the top of the display, ensuring they are easily seen from a distance by passersby.

Analysis

The main sales messages are presented in large, high-
contrast text on bright red signs. These are positioned
at eye level and stand out against the store interior and
window reflections.

Reasoning

This high visibility immediately captures the attention
of shoppers, locals, and tourists, making the core offer
undeniable and quickly conveying the purpose of the
display. It effectively acts as a beacon for those
actively seeking sales, fulfilling the objective to
promote a special offer and increase sales.

The sign "SCONTI FINO AL 50%!" (Discounts up to 50%!) clearly communicates the potential value proposition to
the customer. This specifies the level of discount available, setting clear expectations and encouraging potential

customers to investigate further.

Analysis

The poster clearly states the maximum discount
available, providing a strong incentive.

Reasoning

Explicitly stating "up to 50%!" creates a strong
financial incentive, directly appealing to the audience's
desire for value and savings. This clarity helps convert
interest into action by highlighting a significant benefit,
aligning with the objective of promoting a special offer
and increasing sales.

Phrases like "OFFERTA SPECIALE!" (Special Offer!) and "ULTIMI PEZZI!" (Last Pieces!) are used on smaller,
circular signs placed near the displayed items. "Ultimi Pezzi" directly communicates limited stock, while "Offerta

Speciale" implies a unique, potentially time-bound deal.

Analysis

The poster uses phrases that imply limited time or
stock, motivating quick decisions.

Reasoning

These elements create a sense of urgency and
scarcity, prompting shoppers to act quickly to avoid
missing out on desirable items or offers. This
psychological trigger is highly effective in driving
immediate purchases and increasing conversion rates,
directly supporting the objective of increasing sales.

The window features three mannequins dressed in complete summer outfits, which are presumably part of the
"Saldi Estivi" or "Offerta Speciale". This allows shoppers to see the type of products available and how they look

when worn.

Analysis

The use of mannequins displaying specific outfits
directly links the sale to tangible products.

Reasoning

By presenting specific, attractive products within the
sale context, the display helps shoppers visualize
themselves using or wearing the items. This makes the
offer more tangible and desirable, removing ambiguity
about what is on sale and directly contributing to
increasing sales of specific products.

All text on the signs ("SALDI ESTIVI", "SCONTI FINO AL 50%!", "OFFERTA SPECIALE!", "ULTIMI PEZZI!") is
presented entirely in Italian. This directly caters to a primary audience segment (locals, Italian-speaking tourists).

Analysis

The entire message is conveyed in Italian, which is
appropriate for a local or tourist audience in an Italian-
speaking region.

Reasoning

Using the local language ensures immediate
comprehension and a strong connection with the target
audience. It removes language barriers for a significant
portion of potential customers, making the message
more impactful and effective in driving conversion and
sales among shoppers in an ltalian-speaking context.
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Reposition the headline signs to a location that doesn't obscure the

clothing.

Analysis

The current placement obscures the mannequin and
clothing. This impacts the ability to showcase the
products on sale.

Increase the size and visibility of the promotional offers
displayed.

Analysis

The lower "OFFERTA SPECIALE!" signs at the base of
the mannequins are small and difficult to read.

Reasoning

Allows customers to clearly see the clothes being
advertised, increasing the likelihood of them entering
the store.

Reasoning

Making the special offers more visible will attract
more attention and drive sales.

Create a clearer visual hierarchy with a main headline and supporting

details.

Analysis

The overall layout lacks a clear visual hierarchy. It's
difficult to quickly grasp what's on sale and the key
offers.

Simplify the message and reduce the amount of
text.

Analysis

The Cognitive Demand score is getting busy which
could be improved.

Add a call to action to encourage shoppers to enter the
store.

Analysis

There is no clear call to action to encourage
shoppers to enter the store or take a specific action.

Reasoning

A clear visual hierarchy helps shoppers quickly
understand the key message and encourages them
to learn more.

Reasoning

Reducing the cognitive load makes it easier for
shoppers to process the information and reduces
chances of them being overwhelmed.

Reasoning

A strong call to action will prompt shoppers to take
the desired action, such as entering the store or
making a purchase.



Behavioural Science

Behavioural Science Principles Applied to Marketing Content

Principle

Anchoring

Authority

Availability
Heuristic

Bandwagon

Effect

Coghnitive

Dissonance

Commitment
and
Consistency

Decoy Effect

Default Effect

Emotional
Appeal

Endowment
Effect

Framing

Frequency
lllusion

Hyperbolic
Discounting

In-group
Favoritism

Loss Aversion

Paradox of
Choice

Priming

Reciprocity

Scarcity

Social Proof

Applied

None

None

None

None

None

None

None

None

None

None

None

None

None

None

Evaluation

The sign "SCONTI FINO AL 50%!" provides a
potential anchor. Customers might focus on the 50%
discount and perceive any discount, even a smaller
one, as a good deal.

There is no visible endorsement or indication of
authority.

There is nothing to suggest the popularity of items or
services to create a perception of common positive
outcomes.

There is nothing explicitly showcasing popularity. The
"Ultimi Pezzil" ("Last Pieces!") sign could imply
popularity if interpreted correctly, but is not overt.

This is more applicable after a purchase. The window
display itself doesn't directly address this.

The display doesn't try to obtain a small commitment
from customers.

There are three options presented, but they don't
seem structured to intentionally make one more
attractive than the others. The store would need to
subtly (or explicitly) portray one option as "less
desirable" to make another seem like a better value.

No default is presented. It's just a display of different
clothing options.

The display likely evokes some emotional response
related to "Summer Sales", since the signs read
"SALDI ESTIVI" and "SCONTI FINO AL 50%!"
translated into English is "Summer Sales" and
"Discounts up to 50%". The styling of the clothes and
plants adds to the summer aesthetic, but the
mannequin and barebones look, it lacks personality.

The store front provides no opportunities for people
to feel ownership before purchasing.

The use of bright red signs with words like "SALDI"
and "SCONTI" frames the clothing as being on sale
and a good deal.

This is about repeated exposure. A single window
display doesn't achieve this.

The "SCONTI FINO AL 50%!" implies an immediate
discount. Offering a discount is a way to encourage
immediate purchase.

The display is fairly generic, and doesn't explicitly
target any particular demographic or community.

The current display focuses on potential gains
(discounts) rather than potential losses.

While the store likely has more options inside, the
window displays a relatively small and curated set of
outfits, which mitigates the paradox of choice.

The visual display is fairly neutral.

The display doesn't offer any freebies or gifts.

The sign "ULTIMI PEZZI!" suggests that quantities are
limited.

There's no element of social proof presented in the
image. No reviews, testimonials, or indications of
popularity.
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How it could be

Showing both the original price
and the discounted price clearly
would strengthen the anchoring
effect and emphasize the savings.

Feature a quote from a fashion
blogger or influencer, or mention
awards the brand has received.

Add a sign highlighting customer
favorites or showcasing recent
customer purchases to make
positive outcomes more easily
recallable.

Add a sign stating "Most Popular
ltems" or "Trending Now" to
explicitly showcase popularity.

Not applicable to a storefront
window.

Include a QR code to sign up for a
mailing list in exchange for a small,
immediate discount.

Introduce a higher-priced
"premium" outfit to make the
existing options appear more
reasonably priced. Or, slightly
downgrade one ouftfit (e.g., less
trendy styling) to enhance the
others.

Place one outfit more prominently,
light it better, or give it a special
"featured" tag to make it the
default option.

Add elements to the display that
amplify the "Summer" emotion,
such as bright lighting, summery
music, or props that evoke a
specific summer activity.

Promote a generous return policy
to remove risk and make people
feel more confident in purchasing.

Use more descriptive and benefit-
oriented language. Instead of just
"Offerta Speciale!," say "Look
stylish and save money on our
special summer collection!"

Use coordinated advertising
across multiple channels (social
media, print ads, other store
displays) to increase exposure and
recognition.

Emphasize the immediacy of the
discount. For example, "50% Off
Today Only!" or "Limited Time
Offer".

Tailor the outfits and styling to
resonate with a specific target
demographic, such as students,
professionals, or tourists.

Frame the messaging to
emphasize what customers might
miss out on if they don't take
advantage of the sale. E.g., "Don't
miss out on the summer's hottest
styles!"

No changes are needed, since the
window display already avoids
presenting too many options.

Use seasonal imagery or colors to
prime customers for summer
shopping.

Offer a small discount or gift with
the first purchase.

Explicitly state the number of items
left in stock (e.g., "Only 3 left!").

Add a sign mentioning "Most
popular item this week" or display
customer testimonials.



NLP

Neuro-Linguistic Processing, Behavioural Science, Emotions

Principle

Anchoring

Belief Change
Techniques

Calibration

Chunking

Logical Levels

Meta Programs

Meta-Modeling

Milton Model

Pacing and
Leading

Pattern Interrupts

Perceptual
Positions

Rapport Building

Reframing

Representational
Systems

Sensory Acuity

Strategy

Elicitation

Submodalities

Swish Pattern

Timeline Therapy

Well-Formed
Outcomes

Applied

None

None

None

None

None

None

None

None

None

None

None

None

None

None

Evaluation

The red color is consistently used in
all the banners.

The marketing content lacks any
belief change techniques.

There is no evidence of monitoring
engagement metrics in the static
display.

The content gives high-level
benefits such as "Summer Sales"
and discounts "Up to 5S0% off".

The content only focuses on the
environment ("Summer Sales").

The marketing content does not
tailor to different motivational
patterns

The ad states "Up to 50% off."
There is not enough information to
verify the offer.

There are no embedded
suggestions in the given content.

The "Summer Sales" pacing can be
relatable.

The window display lacks any
unexpected elements.

The current content lacks any focus
on different perspectives.

The content does not resonate with
the audience's values or
experiences.

The content doesn't reframe any
negative situations into positive
ones.

The window display uses appealing
clothing and a clean layout, which is
visually driven, but there's room for
improvement with more vibrant
visuals.

The marketing content does not
appeal to the senses.

The marketing content does not
show the consumer any steps.

Red is used in signs and is a color
that evokes excitement and
urgency.

There is no visible pattern in the
content.

There is no reference to timeline
therapy in the content.

The phrase "summer sales" and "up
to 50% off" implies an outcome of
saving money.
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How it could be

Ensure the consistent use of fonts and styles in
all marketing materials, both in-store and online,
to strengthen brand recognition.

Include a testimonial or case study that
challenges a common limiting belief about
fashion or style, e.g., "l used to think | couldn't
pull off bold colors, but this outfit completely
changed my mind!"

Implement A/B testing on different window
display elements and track foot traffic and sales
data to determine which configurations are most
effective.

Include specific details about the materials, fit,
or care instructions of the clothing to appeal to
customers who value detailed information.

"Dress for success, be the confident
professional you aspire to be, and conquer any
environment with our versatile clothing."

Design two versions of the window display, one
focused on achieving a desired look ("Achieve
your dream summer style") and the other on
avoiding a common problem ("Avoid fashion
faux pas this summer").

Instead of "Up to 50% off," specify the exact
discounts on featured items or include details on
how the discount is calculated. Also stating for
example "Sales on selected items" will add more
clarity.

Incorporate phrases such as "Imagine the
compliments you'll receive" or "You might
discover a new favorite outfit" to subtly
influence the customer's perception of the
clothing.

A better pacing and leading could be 'Feeling
the heat of summer? Cool down with our
Summer Sales with Up to 50% off"

Incorporate a surprising statistic about summer
fashion trends or a bold, unexpected image to
disrupt the viewer's usual thought patterns.

Include testimonials or customer quotes that
highlight the benefits of the clothing from
various perspectives: "l feel so confident in this
dress," "My friends loved my new outfit," "I
noticed people admiring my style."

Tailor the language to match the audience's
values, e.g., "Discover sustainable and stylish
fashion that reflects your commitment to the
environment."

"Beat the summer heat in style with our
lightweight and breathable fabrics."

Enhance the window display with more dynamic
lighting and perhaps a background that
complements the clothing's colors and style,
creating a more immersive visual experience.

"Feel the soft cotton, see the vibrant colors, and
experience the luxurious comfort of our summer
collection."

Show the step by step process through a video
or a set of images "Dress well in 3 steps" or
"Find your style now".

The marketing could further emphasize the
colors by making the discounts bigger.

Before and after imagery or videos showcasing
the transformation someone experiences after
using the product, e.g., going from feeling
uncomfortable to confident in their new outfit.

"Join thousands of satisfied customers who
have found their perfect style with us,
experience the joy of wearing our high-quality
clothing today, and envision a future of
effortless elegance."

Include a clear and measurable outcome: "Look
your best this summer for less with up to 50%
off on our collection and save on your budget."



