
FOR YOUR HOTEL MARKET
THE PRIVACY BOX

How to capture and activate your guest
data to make sales without all the data
protection confusion

By Allan Simpson



Your mission for the coming year is for your hotel to compete in the modern
data economy. To make effective, safe and efficient use of personal data to
find new guests and keep them coming back for more.  Yet many hotel
managers and marketers aren't ready to face the challenges involved.
Are you?

Trust Matters

If you are going to make use of guest data.  If they don't trust you, they won't
share it with you. And you need it!
There are data protection compliance and legislation challenges underway which
will impact your marketing and sales in 2023.
Yet most hotels are facing the coming year armed only with the data protection
and privacy resources they had in place five years ago.  Much has changed since
GDPR and the new Data Protection Act in 2018, which means your use of guest
data is old, tired and obsolete. This places your business and guests at risk and
killing sales.  Now is the  time to update your data protection and privacy
management skills for your marketing.

GETS YOUR MARKETING AND SALES READY FOR 2023

THE SIMPLICITY OF A BOX

The Privacy Box for Your Hotel Market gives you
the skills to add the power of privacy and trust to
your campaigns.
Use our simple six-sided box structure to set your
context and purpose.
With four sides dedicated to your direct
marketing strategies supported top and bottom
by data protection principles and privacy rights. 



THE ANSWER TO YOUR PROBLEMS

Collect and store the data you need in a
privacy respectful way;

Overcome the challenges of rapidly
evolving technology and regulation;

1.

2.
3. Find new ways to track customers and

prospects once the cookies have gone;

IF YOUR OBJECTIVE IS FOR PERSONAL,

TAILORED GUEST EXPERIENCES USING DIGITAL TECHNOLOGY -

YOU NEED TO EMBRACE EFFECTIVE, MANAGED DATA

PROTECTION AND PRIVACY.

NOT BECAUSE A REGULATION SAYS SO BUT BECAUSE THIS IS

WHAT YOUR GUEST NOW EXPECTS OF YOU.

4. Put privacy and data protection at the
heart of your marketing and sales;

5. Earn and keep customer trust to
increasecustomer lifetime value.

Privacy Box for Your Hotel Market is the answer

to your problems.  We can help you:



 Open your website on a desktop, laptop or mobile device;
 Look for your "privacy policy";
 If it exists, is it close to the bottom of your website home page?
 If so, then this test is giving you a red "danger" signal.

It is really simple.  You can go and do it now:

1.
2.
3.
4.

Red means you are sending your sales and marketing towards 2023 armed only with the
data privacy equivalent of a rubber band and a loincloth. The position of your privacy
information is an indicator of your approach to customer data.  It appears to be a low
priority for you.
You need to value people's data and privacy properly - and be seen to do so -  if you
want to be trusted and successful in 2023.

If you tested "red" you need this training to fix this and other issues.

DO YOU REALLY NEED THIS?

A SIMPLE "LITMUS TEST"

You might be sceptical about whether or not you
really need to invest in training like this. There
was a lot of confusion with data protection and
privacy training back when GDPR was
introduced in 2018. 

Try this simple test.

THE GUEST DATA PRIVACY LITMUS TEST



THE OUTCOMES YOU CAN EXPECT FROM

THE PRIVACY BOX FOR YOUR HOTEL MARKET

1.

2.

3.

BUILD TRUSTING RELATIONSHIPS
Course delegates will learn about the specific
type of trust you can use and take advantage of
to earn confidence from your prospects and
guests.

MAKE MORE OF EVERY INTERACTION
Delegates will understand how to make safe and
effective use of personal data to improve the life
time value (LTV) of your guests to your hotel. All
placed firmly in the context of your hotel.

KEEP GUESTS COMING BACK
A key outcome of the course is knowing how to
enable your databases. Proving why your hotel
should be trusted with the data you need to
provide tailored experiences relevant to each
guest.  To support your marketing and keep your
guests coming back.



PRIVACY AND DATA PROTECTION

MEETS MARKETING AND SALES

This is about more than your hotel guests.

It's also about your sales and marketing team.

Which means this kind of training must be

relevant to their needs.  They will complete the

experience with a sense of achievement. Armed

with the confidence to commit their new

knowledge and understanding to their role.  This

is perhaps the most critical of all the outcomes

this course delivers. The real benefits will happen

back in the workplace.

THISIS A COURSE FOCUSED ON YOUR HOTEL MARKET.

 THOSE PEOPLE WHO MAKE UP THE MARKET FOR YOUR HOTEL.

THIS IS AND WILL ALWAYS BE ABOUT THE INDIVIDUAL, WHAT

THEY WANT, WHY THEY SHOULD TRUST YOU WITH THEIR DATA

AND WHAT THEY EXPECT TO GET IN RETURN.



Don't rely on outdated systems!  Don't try to make them do a job they were
never designed for and are not capable of.  Now you can upgrade your
marketing and sales systems to properly enable the collection and use of
personal data which belongs to your guests.  Reactivate the data records you
already hold, legally and safely, and awaken those guests you want to make a
repeat purchase.

You need refreshed systems and skills to make sure your business is ready to
compete in the data economy.

ONLINE AND IN-PERSON

TRAINING OPTIONS

The Privacy Box for Your Hotel Market
training is available as an intensive,
interactive in-person event or online phased
event and self-paced learning experiences.

So there is an option to suit you.

THIS IS YOUR OPPORTUNITY TO EMBRACE UP TO DATE
PRIVACY AND DATA PROTECTION AND ENABLE YOUR
SALES AND MARKETING STRATEGIES



Introduction and Overview 
Understanding The Fundamentals 

Data protection, privacy and the individual 
The changes in the past 5 years and why they matter to you 
Trust – Different types, the type we need and how to win it 

Course Objectives 
Outcomes planned as part of the course 
Setting your own objectives and personal outcomes 

The Privacy Box 
The Base - The data protection principles and what they mean for
marketing
The Lid - Individuals' privacy rights and what they mean for marketing
Side 1 - Converting current enquiries and how this relates to the other
activities
Side 2 - Getting more from existing customers 
Side 3 - Bring old business back 
Side 4 - Find and make new customers 

Practice & Practical 
Getting used to the systems and putting all this in the context of your
hotel sales and marketing activities
Connect, Measure and Maintain 
Next Steps – Your back to workplace plan

Objectives & Outcomes Review 
Wrap Up – How to keep your knowledge and practice current. 

SYLLABUS - WHAT YOU WILL EXPERIENCE



WHY YOU SHOULD WORK WITH US

We have hotel industry and direct marketing backgrounds combined with
seasoned experience in data protection and privacy. We know how to
blend the needs of a hotel's, marketing, data protection and privacy

1.

2.
3.

hotelDPO is an Institute of Hospitality business partner and a
corporate member of the Data and Marketing Association

I want you to be confident that

when you choose to work with us at hotelDPO

you are making the right decision.

Which is why I personally guarantee this will work for you or your

money back.

All of our training courses come with a money back guarantee.  In
the unlikely event that the training doesn't work for you, we will
either work alongside you until it does or offer you a full refund

Allan Simpson - hotelDPO

4. This training is designed and delivered to encourage positive and
realistic outcomes for your hotel. It includes practical application to
your organisation to introduce and develop the skills to be used on
returning to your workplace.  

5.All students will receive a certificate of achievement!



Know and understand your data: What you collect, how it is used, what happens
in your personal data lifecycle and how this is critical for guest relationships
Know how to hold your technology vendors to account in supporting your privacy
and data protection responsibilities
Confidently place data protection and privacy firmly in the context of the sales
and marketing activities for your hotel 
Understand how to earn, keep and take advantage of customer trust 
Understand how to plan and implement data protection and privacy to support
your sales objectives 
Know how to respond positively when a customer invokes their privacy rights
with you
Know how to promote the business advantages of data protection and
privacy.  With careful handling and smart use of personal information.

On completing the Privacy Box for Your Hotel Market experience you will: 

1.

2.

3.

4.
5.

6.

7.

GET THE RESULTS YOU WANT

The Privacy Box for Your Hotel Market is
about your learning experience.  Taking your
new skills and knowledge and applying them
to the sales and marketing activities at your
hotel.  This is why outcomes matter: Both the
outcomes we plan to deliver and your own
personal goals.

PLANNED OUTCOMES



Thanks!

NEXT STEPS

Visit www.hoteldpo.com/box to discover more about what's in it for

you, the training options, dates, prices and booking options.

Places on the in-person training events are limited to 12 at each one

because the experience works best in small groups.

There are more places available through the online sessions. Our

training is about quality not quantity so all sessions are kept

relatively small.

We are happy to discuss your specific situation.  You can book an

online call on the hotelDPO website or simply call us on the number

shown below. 

You want to know more:

If you want to make better use of guest

personal data to make more sales in

2023, you need to prove why you

should be trusted with it.

You can start by calling us today.

www.hoteldpo.com/box
allan@hoteldpo.com

01786 439 566Allan
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