Learn my proven Workbook System and Create your
first successful Online Course
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BEFORE WE START.. READ
THIS FIRST!

Let me tell you something | wish someone had told
me when | launched my first offer:

Your launch isn’t just a promo. It's a shift.

It's the moment you stop posting “just to show up”
and start selling with purpose.

The moment you realize you don’t need a huge
audience, you just need the right people and a
solid plan.

This planner was built for the version of
IF YOU GO ALL H\I you who's tired of winging it.
WITH THIS .

Who knows they have something valuable
PL AI\H\ H IT to offer and is ready to show up like it.
COULD CHA GE Inside, you'll map out your launch with

= clarity, confidence, and actual strategy.

YOUR BUSI %SS Not fluff. Not random Instagram posts.

Areal plan designed to get you to that

first (or next) 10K.

So, promise yourself this:
No half-effort. No skipping ahead.
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THE 5 PILLARS OF A
PROFITABLE LAUNCH

01 - OFFER CLARITY

Before you create any content or write your first post, your
offer needs to be crystal clear. What exactly are you selling?
Who is it for? A vague or overcomplicated offer will confuse
people — and confused people don't buy. Focus on one
clear problem, one specific solution, and one ideal customer.

AUDIENCE READINESS fekry

Many launches flop not because the offer is bad, but because
the audience wasn't ready. You can't just show up one day

and say “"Hey, buy my course” — you need to lead your ~ \ -
audience toward the sale over time. That means sharing

. ‘ \ )
helpful, valuable content in advance, building trust, and | e T
planting seeds about the upcoming offer. " I,

4

CONTENT STRATEGY

Great content isn't just nice graphics or catchy captions. It's a
strategic mix of education, storytelling, social proof, and clear
calls-to-action — all designed to move people from curious to
committed. Your content needs to guide your audience
through the launch journey.
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LAUNCH EMAIL IDEA 01

GIVE A BEHIND-
THE-SCENES PEEK
Al THE NEW
COURSE MODULES
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GET CLEAR ON YOUR LAUNCH

WHAT AM I LAUNCHING? WHO IS MY AUDIENCE?
WHAT MAKES MY OFFER UNIQUE? WHAT’'S THE MAIN GOAL?
HOW DO | WANT PEOPLE TO FEEL? MY GOAL BEYOND NUMBERS:
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CHECKLIST

PREP YOUR LAUNCH

Tick every

C{ item
| have defined a clear offer and transformation.

‘'ve set my launch goals (revenue, enrollments, > O

)

visibility, personal).

(2

I've mapped out my pre-launch content.

‘ve created a conversion-optimized landing or sales
page.

)

()

| have setup a conversion-optimized landing page.

I've decided how I'll track my results.

I've prepped bonus offers, deadlines, or urgency > O

triggers.

‘ve created space in my schedule to actually launch
and be present.
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LET'S DO YOUR LAUNCH
TOGETHER!
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| offer a limited number of free 30-minute
consulting calls for business owners who are
ready to get serious about their next launch.
We'll talk about your current strategy, uncover
what'’s holding you back, and look at real next steps
you can take.

CLICKHERE TO APPLY




