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Disclaimer

Write a Book with Al

A Step-by-Step Guide to write a book with Al - From Idea to Finish in Record Time

© Copyright 2023. Tina Fletcher. All rights reserved. No part of this book may be
reproduced by any mechanical, photographic, or electronic process or in the form of a
phonographic recording; nor may it be stored in a retrieval system, transmitted, or
otherwise be copied for public or private use—other than for “fair use” as brief quotations

embodied in articles and reviews—without prior written permission of the publisher.

This publication is designed to provide accurate and authoritative information regarding
the subject matter covered. It is sold with the understanding that the publisher is not

engaged

in rendering legal, accounting, or other professional services. If you require legal advice or

other expert assistance, you should seek the services of a competent professional.

Design and cover art by Tina Fletcher

Photo from https:/Mww.pexels.com/ or created by our artist

Disclaimer: The author makes no guarantees about the results you'll achieve by reading this book. All business
requires risk and hard work. The results and client case studies presented in this book represent results
achieved working directly with the author. Your results may vary when undertaking any new business venture

or marketing strategy.
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Introduction

Welcome to "Step by Step Guide to Write a
Book with Al: From Idea to Finish in Record

Time"!

Are you ready to write a book with a little extra
help from your Al friend? Imagine having a
partner that never complains, never takes a
break, and never runs out of ideas! Well, | hope
you love this as much as | did, especially the first
time when | saw the assistance | could get and
the fun it added to writing. So let me welcome

you to the future of writing.

| remember when | first started using Al to write. | was skeptical. | thought it
was going to be a dry lifeless copy, stuff | had seen before, and honestly, a
five year old could write better. | quickly realized that today’s technology

changed that, and my Al co-author was a lifesaver!

Also, | realized it would never judge me for my terrible grammar or ‘all over
the place’ brainstorming, and it always was ready to give me the

information | needed, all | had to do was ask.

Using Al to write isn't new, it has been around for a while, so why the buzz
now? It has become better and more powerful, and this is definitely the

time to harness those capabilities.

Writing with Al is like having your own superpower, it can help take what
knowledge and information you already have and turn your words into

amazing content that people will want to read.
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A little about Me

But before we dive into this book, | want to
tell you a little about myself and why my
book Branding Unplugged and the creation
of this book are so important to me and

hopefully to you as well.

As a designer and marketing specialist with

over 20 years of experience in the industry. I've
worked with businesses of all sizes, from solo entrepreneurs to large
corporations, and I've seen firsthand the struggles that business owners

face when it comes to branding and marketing.

| remmember the joys and frustrations of marketing my own businesses and
the challenges | had when | focused on trying to be everything to everyone

and losing sight of what makes you and my business unique.

I always had a brand, but | didn’t acknowledge and utilize its power and
appreciate that it is the secret sauce that explodes a great business over

a business that just does okay.

You see, as a graphic designer, | created the brand, as a web designer, | took
that brand and made it into an online showcase, and then as a business and
marketing coach, | helped others find their voice, but | didn't consciously
acknowledge that | always looked at a business from the brand up. | didn’t

understand its true power, and | took it for granted.
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And to me, it is everything. It is the most valuable and profitable

foundation for creating growth and longevity in any business.

And now, being able to take the power of a brand and combine it

with a book that showcases what makes your business unique, it

becomes something so powerful you will be amazed at how

quickly it can grow your business.

If you are ready to add that power to your business, then come with me
on this journey to write a book that connects your audience with your

business and shows your authentic message.

Thank you for joining me on this journey!

AV

Now this book is small (in words) over the other books | have written, but |
felt | didn't need to go deeper. | wanted this book to be an easy to move

through actionable book.

B“SI“ESS If you would prefer more assistance, then you may be
\ interested in my course...
j/ Business to Book: Write a Book in 10 days with Al
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Chapter 1. Al Writing Tools and Your Why!

This book will explore the amazing world of Al writing and how it can help
coaches, consultants, and service providers like you write a book faster and

easier than ever before.

But before we dive into the technical
details of Al writing, let's start with the
basics:

Why would you want to write a book, and
why would using Al help you do it easier,

quicker, and with less stress?

There are several reasons why you might

want to write a book.

Share expertise or knowledge: If
someone has a particular area of expertise
or knowledge, writing a book can be a
great way to share that information with a

wider audience.

Share a personal story: A book can be a
powerful way to tell a personal story and

connect with readers on a deeper level.

Leave a legacy: Writing a book can be a way for someone to leave a lasting

legacy and have a positive impact on future generations.
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Explore their creativity: For many people, writing a book is a creative outlet

that allows them to express themselves and explore new ideas.

Make a difference: A book can be a
way for someone to raise awareness
about an issue they are passionate

about and make a difference in the

world.

can help someone build a personal
brand and establish themselves as

an expert in their field.

Achieve a personal goal: For some
people, writing a book is a personal
goal that they have always wanted "

to achieve.

Generate income: If a book is successful, it can generate income for the

author through book sales and other opportunities.

If you are a Business owner, coach, or consultant, you might

choose to write a book and use it for marketing:

Establish yourself as an expert in your field: Writing a book is a great way
to demonstrate your knowledge and expertise on a particular subject. This
can help you establish credibility with potential clients and make you more

attractive as a coach or consultant.
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Attract new clients: A well-written book can serve as a marketing tool to
attract new clients. If people read your book and like your ideas, they may

be more likely to seek out your coaching or consulting services.

Build your brand: A book can help T

you build a personal brand and

establish your unique perspective
and approach. This can help you
stand out in a crowded marketplace
and differentiate yourself from your (

competitors.

Generate passive income: If your 4
book is successful, it can generate

passive income for you through

book sales. This can be a nice /

addition to your income as a coach

or consultant.

Share your message: Finally, .

writing a book can be a great way

to share your message and ideas

with a wider audience. If you have

something valuable to say, a book can be a powerful way to get your

message out there and make a positive impact.

No matter what your reason for writing a book is, it's important to be clear
about your goals and what you hope to achieve with your book, and yes
this is something we are covering in this book.

This can help you stay motivated and focused as you work on your project.
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If you are definitely ready to write a book and you want to use Al tools
to help, let’s dive in. But before we do, let me tell you a little about what Al

writing is and how it works?
What is Al writing?

Al writing refers to the use of artificial intelligence (Al) tools and technology
to assist with the writing process. These tools can range from simple
grammar and spelling checkers to more advanced writing assistants that
can help with everything from brainstorming ideas to generating entire
drafts.

How does Al writing work?

Al writing uses algorithms and machine learning to analyze language
patterns and generate text similar in style and content to human writing.
The more data an Al writing tool has to work with, the better it will become

at generating high-quality text.
The benefits of using Al writing

Now that you have a basic
understanding of what Al writing is
and how it works, let's explore some
of the benefits of using Al writing

tools:

e Al writing can help you write -

faster. By automating some of
the more tedious aspects of
writing, such as grammar and spelling checks, you can focus on the

more creative aspects of your writing.
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e Al writing can help you write more consistently. By providing
suggestions and ideas, Al writing tools can help you overcome writer's

block and keep the words flowing.

e Al writing can help you improve the quality of your writing. By
providing feedback and suggestions for improvement, Al writing tools
can help you fine-tune your writing and produce a higher-quality
book.

In short, Al writing is an incredible tool that can help coaches, consultants,
and service providers like you write a great book and grow your business in
record time. In the rest of this book, we will dive deeper into the various Al
writing tools and techniques you can use to write a book faster and easier

than ever.

Al Writing Resources

Here are a few Al writing tools that you might be interested in:
Sudowrite

Sudowrite is an Al writing assistant specifically designed for novelists

e |t has a user-friendly interface and offers a free trial
e |ts pricing plans are based on a hobby or professional use, ranging
from $10 to $100 per month

Ryter.ai

Ryter.ai is an Al writing software that can help you write novels and other

forms of content

e It has a free version, as well as paid options starting at $9 per month
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e [t offers Al-generated content, plagiarism checks, grammar checks,
and a library of over 2,000 ideas to choose from
e |ts Form Generator feature allows for personalized content with a

professional touch
Jasper

Jasper, formerly known as Jarvis, is a well-regarded Al writing tool. It has
acquired other Al writing software tools such as Headline and Shortly Al,

which will be integrated in the future

e |ts user experience is solid, with templates and a writing workflow to
help turn ideas into fleshed-out pieces

e Its document editor allows for the creation of various types of content,
including novels, and has focus mode, power mode, and SEO mode
options

e |t offers a plagiarism detector, speed writing, and integration with SEO
Surfer for optimizing content for search engines

e Jasper's pricing plans range from $39 to $499 per month.
GPT-3 by OpenAl

GPT-3, or Generative Pre-trained

Transformer 3, is a powerful @ O p e n A I

language processing artificial

intelligence developed by OpenAl.
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e It has the ability to generate human-like text and perform various

language tasks such as translation and summarization

e Itis currently one of the largest language models available, with 175

billion parameters

e GPT-3 has been used for various applications, including chatbots,

content generation, and language translation

e Some limitations of GPT-3 include its reliance on large amounts of

data and the potential for it to generate biased or offensive content.

This is the platform we are currently using, it is free, and it is simple and easy
to use. You can read more here about this platform -

https://openai.com/blog/gpt-3-apps/

Go here to open your owhn account

https://chat.openai.com

How to use ChatGPT

After you have opened your account at ChatGPT, you can simply type your
qguestion or request into the text box, and press send. The assistant will then

respond with an answer or information on the topic you requested.

You can ask the assistant anything you'd like — there's no limit to the types
of questions or topics you can explore. Just keep in mind that the assistant
is not a human and may not be able to understand or respond to every

request.
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How | use Al tools and how this book will help you.

Well | believe they can help . ’
f . fé‘;ﬁ‘\'\\;“ -

you create your book to “first g} =
draft” (the name | give my Al \\

content | generate), of your

book with amazing content,
all while keeping your own

unique voice and style.

You might be wondering, "But won't the Al just produce generic content?"
Not necessarily. The output quality depends on the input data and how you
utilize it. To produce high-quality content, you need to input relevant

information and know how to use it effectively.

| have found a way to do this and will be sharing my insights and tips in this
book. It's important to note that the Al's performance can be impacted by
the lack of knowledge about a subject, because | could produce a whole
book on golfing, but as | know nothing about golfing | may struggle with
ensuring the information is relevant and interesting, or even in the right

order.

But if you ask me to create a book on Branding, Marketing, Technology or
Business in general | am confident | can navigate the Al platform and get

out amazing content.

And | can do it all fast and efficiently as | prompt the Al algorithms, they can
generate large amounts of content in a matter of seconds, saving time and

effort compared to manual writing.
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| can use the Al for
inspiration and ideas and
customize it to my needs by
inputting specific words. And
| can then take that “first
draft” and then add my own
creativity, personality and

Nuances.

Throughout this book, you
will learn how to do just that. You will discover the secrets to using Al
content creation tools to write your book quickly and easily, while still
maintaining your own unique voice. You'll learn how to use the prompts to
take action as you go through the book. You can move from chapter to
chapter and create your content as you go, no need to read the whole book

first, unless you want to.

Imagine this: you could write a 300-page book in just a few days, rather
than the months it might take you to write it all by hand. In a study
conducted by OpenAl, they found that Al content creation tools can
produce written content 5-10 times faster than manual writing (OpenAl,
2020). That's a huge time-saving advantage that could mean the difference

between finishing your book and never getting around to it.

So, if you're ready to take the plunge and start writing your book with the
help of Al, let's dive in! The possibilities are endless, and | can't wait to help
you unleash your creativity and get your book written faster than ever

before!
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ChapGPT interface

+ New chat

Clear conversations

ChatGPT
e % A
Examples Capabilities Limitations

“Explain quantum computing in
simple terms” —

"Got any creative ideas for a 10
year old’s birthday?" —

“How do | make an HTTP request

in Javascript?" —

Remembers what user said
earlier in the conversation

Allows user to provide follow-up
corrections

Trained to decline inappropriate
requests

May occasionally generate
incorrect information

May occasionally produce
harmful instructions or biased
content

Limited knowledge of world and
events after 2021

Dark mode

o 18 -

OpenAl Discord I I

Updates & FAQ I < I

Log out I ChatGPT Jan 30 Version. Free Research Preview. Qur goal is to ma systems more natural afe to interact with, Your feedback usimprove,
----------------------‘

When you login to ChatGPT you will see this (there may be a pop up before

telling you the latest feature etc.) but then you will be at this window.

Where you see the 1. is where you add the prompts( explained on the next

page), with your content from this book.

Where you see the 2. Is where you will see all your chats that you have had.
| tend to use the same chat over and over again for the same thing. For
example | would use the same chat for the Ideas, Title, Outline and
Chapters. | may even continue on the same chat for the chapter content,
but | find it easier to start a new one for each chapter if you want to be able

to go back and get more content later.

Where you see the 3. Is for other aspects of the platform such as Clearing
Conversations, running in dark mode etc. Have a look if you want more
ChatGPT information.
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How we are using ChatGPT

Throughout this book, you will see prompts that you use to get the best
response out of the assistant. | have found that the more details and
specifics | can give, the better answers | can get, and this book works on

that premise.

When you see a box like this, follow along and use your own ideas to start

your own book.

PROMPT FOR Al CHAT

The “prompt for ai chat” box is where the content you will add to the
chat box in ChatGPT. The prompts are designed to give the best

information that | am currently using to create books using Al.

By giving detailed and targeted information, you allow the chat assistant to
help you create books that are focused on your readers and are written with

you and them in mind.

Where you see [details] you will add your own details, when it says
[audience] you will add your audience for example if you are a fitness coach
your audience could be 30-50 year old women who love to workout but get
bored easily or a relationship coach’s audience is couples who are not
finding the time to value each other and need actionable guidelines to

schedule in time and make it a priority.
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Chapter 2: Finding
Your Book Idea

One of the most exciting (and
sometimes intimidating) parts of
writing a book is finding your book

idea. You want to choose a topic

that is both meaningful and

interesting to you, as well as to your audience.
But where do you start?

That's where Al writing tools can come in handy. In this chapter, we will
explore how to use Al to brainstorm and generate ideas for your book, as

well as how to narrow down your ideas and choose the best one.
Brainstorming ideas with Al

One of the easiest ways to get started with Al writing is by using it to
brainstorm ideas for your book. There are a few different tools and

techniques that you can use to do this:

e Idea generators: Some Al writing tools have built-in idea generators
that can help you come up with new and creative ideas for your book.
Simply enter a few keywords or phrases related to your topic, and the

tool will generate a list of ideas for you to choose from.

e Mind mapping: Another effective way to brainstorm ideas is by using
a mind map. This is a visual representation of your ideas and how they
relate to each other. You can use an Al writing tool to create a mind

map and quickly see how different ideas fit together.
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We are going to use ChatGPT to brainstorm and come up with
ideas for our book.

We will be prompting the Al Chat to give us ideas for a book by asking with
parameters such as your niche, what you do, what you would like to talk

about, and the tone you would do it in.

PROMPT FOR Al CHAT

Give me 10-15 ideas or sub-niche topics on which | would write

a book. My main niche is [Niche] to my audience of [Audience]
but DON'T add the audience into the title; just be aware of it.

Use a voice that is [Tone] that gives my audience [Feelings].

Imagine you are writing a book about how to improve your time
management skills as a busy parent. You have a lot of great ideas and tips,
but you're not sure how to organize them into a cohesive structure.

Using an Al writing tool with an outline generator, you enter your main idea,

Give me 10-15 ideas or sub-niche topics on which | would write a book. My
main niche is Improving Time Management Skills to my audience of busy
parents but DON’'T add the audience into the title; just be aware of it. Use a
voice that is happy, confident, and no-nonsense that gives my audience a

feel of relief and inspiration.
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Narrowing down your ideas

Now that you have a list of ideas to choose
from, it's time to narrow it down to the best
one. This is where your knowledge and skills
come into play, the Al has given you ideas,
and you can hit regenerate response and get

more.

Take the time to examine each idea and let
your imagination and passion for the subject

guide you in making the right choice.

Remember, the idea you select will be

transformed into a book that connects with

your audience.
To make the best choice, consider the following:

e Feasibility: Is your idea realistic and achievable? Can you realistically

write a book on this topic within your desired timeframe?

e Relevance: Is your idea relevant and timely? Will your audience be

interested in this topic?

e Passion: Do you have a genuine interest in this topic? Writing a book
is a big undertaking, so choosing an idea you are truly passionate

about is important.

By considering these factors, you'll be able to narrow down your options
and choose the best idea for your goals and needs. Unleash your creativity

and let your passion guide you as you take this exciting next step!
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Now, if you need a little more help, here are some recommendations on
further things to consider when working towards the book you are creating:
e The General theme or
topic of the book

e What is your book about

e Any relevant research or
expertise that you bring
to the topic

e Any potential
competition in the
market and how your

book differs from them

e Who isyour target
audience?

e Go a little deeper - The intended audience for the book (e.g., general
readers, professionals in a particular field, students)

e The reason why this target audience would be interested in the book

e The format of the book (e.g., print, ebook, audiobook) and the
platform(s) on which it will be distributed

e The purpose of the book (e.g., to tell a story, to present information, to
persuade readers to take action)

e Your goals for the book (e.g., to inform, entertain, inspire, etc.)

e \What is the tone or style of my book?

e \What is the main message or takeaway | want readers to get from my
book?

e The length of the book you want to create (e.g., pages or word count)
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e The structure of the book (e.g., chapters, sections, headings, etc.) You
don’t need to create them here, just know the structure you want

e The visual elements of the book (e.g,, illustrations, photographs, charts,
graphs)

e Any potential collaborations or partnerships that could help promote
the book

e The marketing and promotion strategy for the Book funnel (e.g. social
media, advertising, book tours, etc.)

e What are some keywords or phrases that capture the essence of my

book?

Now it's time to refine that list and select
the idea that will be the foundation of
your book. This is a crucial step, as the
idea you choose will determine the

content and overall direction of your book.

| want to stress the importance
of this chapter before you move , a4
on to the next.

Choosing the right book idea can greatly
impact the success of your book. If you
choose a topic that is not relevant or
interesting to your audience, you will
struggle to engage them and keep them

interested in your content.
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On the other hand, a book idea that resonates with your audience can

inspire and motivate them, leading to a successful and impactful book.

For example, let's say an author wants to write a book about their personal
journey through cancer. If they choose to focus on their medical treatments
and the physical symptoms they experienced, they may struggle to connect
with their audience. However, if they choose to focus on their emotional
journey, the struggles they faced, and the lessons they learned, they can
create a powerful and relatable book that resonates with readers who have
gone through similar experiences and help them move through it easier or
at the very least give them someone who understands them, and they

connect with when they need it the most.

In this way, the right book idea can make all the difference between a
book that struggles to find its audience and one that has a lasting
impact. It's crucial to take the time to find an idea that is both relevant and

meaningful to you and your audience.

"A great book starts with a
great idea. It's the foundation
that sets the tone for the entire

work and sets the stage for its

success." - Unknown
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Chapter 3: Crafting a
Compelling Book Title

Your book title is an important aspect
of your creative expression and the
first opportunity to leave a lasting

impression on your potential readers.

It sets the tone for the content of your
book and helps to establish its
identity. The title is not just a random
selection of words but a reflection of
your unigue voice and message to

your readers.

So don't be afraid to get creative and
think outside the box! Your title

should be a reflection of your unique

voice and the message you want to convey to your readers.

Many authors wait until the end of their writing process to decide on a title,
while others start with the title first. There is no right or wrong approach, as
the choice ultimately comes down to personal preference. Some authors,
like myself, choose to start with the title as it helps to give the book a clear
identity and direction. This also helps with visualization, as | can see the

book as a physical entity with a distinct character.

If you don't want to start with the title, simply move on to the next chapter

and return to this one when you are ready.
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When | wrote Branding Unplugged, | wanted something that, in a word or
two, could convey what it was all about hence “Branding,” and the
unplugged was chosen because | felt we are so ‘plugged’ into doing what
everyone thinks is right | want the reader to stop and think genuinely
about their brand, take it back to the beginning and then build it up again
to a Brand That Reflects Your Unapologetic, Authentic Self (Personal or

Business).

Think of your title as a promise to your readers. A promise that your book
will take them on a journey, entertain them, educate them, or inspire them.
So, choose a title that captures that promise and sets the stage for a

memorable reading experience.

Don't be discouraged if it takes time to find the perfect title. Sometimes, the
best titles come to us in the most unexpected ways. So, keep an open mind

and be willing to experiment with different ideas.

As you go through the process, you will find yourself liking some ideas,
discarding others, and maybe even eventually combining a couple to come

up with something that you believe will truly resonate with your audience.

And most importantly, have fun with it! The process of coming up with a
catchy and memorable title can be a lot of fun, and it's a chance to show off
your creativity and combine that with the Al prompts to craft a well written

and information heading that catches your audience attention.

Your book title is your first chance to make an impact, so make it count!
Use your title as a tool to draw readers in, set the tone for your book, and

leave a lasting impression.
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After all, the title is often the first thing a
potential reader will see, and it's your chance
to grab their attention and make them want
to learn more. But with so many books out

there, how do you make yours stand out?

One way to do this is by choosing a title that

is catchy, memorable, and appropriate.

A catchy title is one that is easy to
remember and will stick in the

reader's mind.

A memorable title is one that is unique and

stands out from the competition. And an
appropriate title is one that accurately reflects the content of your book and

appeals to your target audience.

So how do you come up with a catchy, memorable, and appropriate book

title for your book? Here are a few tips:

Brainstorm: Make a list of words and phrases that relate to your book. This
could include keywords from your book's content, themes, or key ideas.

Then, try combining these words in different ways to see what sticks.

Keep it short and sweet: A long, convoluted title is unlikely to be

memorable or catchy. Aim for something that is brief and to the point.

Consider your audience: Who is your book for? Choose a title that will
appeal to your target audience and give them a good idea of what to

expect from your book.
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Let's take a look at some examples of good titles.

e A good title is "The Lean Startup” by Eric Ries.
TH E LEAN This title is catchy, memorable, and appropriate, as
it accurately reflects the content of the book,
which is about using lean methodologies to start

and run a successful business.

Title: The Lean Startup

Subtitle: How Constant Innovation Creates
Radically Successful Businesses Action Statement:
The Million Copy Bestseller Driving Entrepreneurs

to Success

On the other hand, a bad title might be something like "Business
Management for Beginners: A Guide to Starting Your Own Business." This
title is not catchy, memorable, or appropriate, as it does not accurately

reflect the content of the book, and is too long and convoluted.

Remember, your book title is the first thing that readers will see, and it's
your chance to grab their attention and make them want to learn more.
So take the time to choose a catchy and memorable title that truly

represents your book and its message.

And also, keep in mind that part of your title can also include a subtitle and

statement that you find on many book covers these days.

The subheading and statement in your book title are just as important as
the main title itself. They provide additional context and set the tone for

what readers can expect from your book.
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These elements can also help to further differentiate your book from

others in your niche.

The subheading, which is usually found beneath the main title, provides a

brief description of what the book is about.

For example, in the book "Unshakeable" by Tony
TONY ROBBINS

Robbins, the subheading reads "Your Financial
Freedom Playbook." This gives readers an idea of
the book's content, which focuses on building wealth

and achieving financial freedom. MY A FIREE

OF NATURE
JOHN C. BUBLE,

The statement, which is often found beneath the
subheading, is a brief, one-line description of the
book's purpose. In "Unshakeable," the statement INE T FINANEIAL FREED
reads, "Your Guide to Financial Freedom; Creating GREATIG PEAGEOF D A WORLD DFVOLITLTY
Peace of Mind in a World of Volatility ." This

statement conveys the book's main message and

WITH PETER MALLOUK
1w HE US F YEARS BY BARRON'S

Mmotivates readers to take action.

Title: Unshakeable
Subtitle: Your Guide to Financial Freedom

Action Statement: Creating Peace of Mind in a World of Volatility

A bad example of a title for Tony Robbins' book "Unshakeable: Your Guide to
Financial Freedom" might be something like "Comprehensive Guide to
Wealth Management: A Step-by-Step Approach." The proposed title is too
general, lengthy, and does not accurately reflect the focus on financial
freedom and creating peace of mind in a volatile world, which is the main

goal of the book "Unshakeable."
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The words you choose for your subheading and statement can have a

big impact on how your book is perceived.

Consider using action-oriented words and powerful language to create a

sense of urgency and excitement.

In two of my books, | have used this process.

el The book you are currently reading is called “Write

OO Write a Book with Al:

S a Book with Al” The subheading gives the reader a

in Record Time!

= clear understanding of the book's focus. "From Idea
to Finish in Record Time!" concisely explains that

WRITE the book will guide the reader through the entire
A BOOK WITH process of writing a book with the help of Al, from

start to finish, in a timely manner. The action
¢ statement, "Step-by-Step Guide to Write a Book
N with Al emphasizes the practicality of the book

TINA FLETCHER

and the hands-on approach it takes to write a book
with the help of Al. This statement is both motivating and inspiring for
those looking to write a book and utilize the latest technology to make the

process more efficient and streamlined.

Title: Write a Book with Al

Subtitle: Step-by-Step Guide to Write a
Book with Al

Action Statement: From Idea to Finish in

Record Time
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Another example is my book Branding Unplugged,

BUILD A BRAND THAT REFLECTS YOUR
it also follows the same premise with the subheading UNAPOLOGETIC AUTHENTIC SELF.

providing a clear and concise description of the
book's content, emphasizing the idea of building a
brand that reflects one's true, authentic self.

BRANDING

How to Transform Your Business
into a Brandable Powerhouse

The subtitle, "Build a Brand That Reflects Your
Unapologetic Authentic Self," sets the tone for the
reader and hints at the empowering journey they will

Tina Fletcher

embark on as they read through the book.

The statement, "How to Transform Your Business into a Brandable
Powerhouse," concisely conveys the book's purpose and its main message,
motivating readers to take control of their branding and turn it into a

powerful tool for success.

Title: Branding Unplugged
Subtitle: Build a Brand That Reflects Your Unapologetic Authentic Self

Statement; How to Transform Your Business into a Brandable Powerhouse

Understanding the importance and crafting a
compelling book title requires careful
consideration of your target audience, the
content of your book, and what will make it

stand out from the competition.

It is a crucial part of the book publishing
process and should be given the time and effort
it deserves. The subheading and statement

_ should add depth and motivation to the title,

making it more attractive to potential readers.
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With Al tools, we are going to easily generate a variety of options and make
sure that your title is attention-grabbing, memorable, and accurately

reflects the content of your book.

We are going to continue to create our Book title using
ChatGPT.

We will be prompting the Al Chat to give us the following:

PROMPT FOR Al CHAT
Give me 10-15 book title suggestions for a book about ...
[Subject] to my audience of [Audience] but DO NOT add the
audience into the title, just be aware of it. Include Sub Titles
and Action Statements relevant to my audience, subject, and

keywords. Use a voice that is [Tone], taking into account these

keywords that relate to my book and audience [Keywords]
create them in a table with the following Columns: Heading,

Subheading, and Statement for easy reference.

Now, it may feel a little weird to add this much into the prompt to just to get

the title, but because of the importance of your title it is so worth it.

| have tested it, and it definitely works. Let me give you an example of a

book | am considering writing.
Heres an example ...

Give me 10-15 book title suggestions for a book about ... Setting Up Strong
Business Online Foundations to my audience of Coaches, Consultants and
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Service Providers, but DO NOT add the audience into the title, just be

aware of it.

Include Sub Titles (no more that 6 words) and Action Statements (no more

than 10 words) relevant to my audience, subject, and keywords.

Use a voice that is Motivational, Confident and Humorous, taking into
account these keywords that relate to my book and audience, Business,
Tech, Funnels, Marketing create them in a table with the following

Columns: Heading, Subheading, and Statement for easy reference

This is what | got back.

Foundations to my audience of Coaches, Consultants and Service Providers, but DO NOT
add the audience into the title, just be aware of it.

Include Sub Titles (no more that 6 words) and Action Statements (no more than 10
words)relevant to my audience, subject, and keywords.

Use a voice that is Motivational, Confident and Humorous , taking into account these
keywords that relate to my book and audience, Business, Tech, Funnels, Marketing create
them in a table with the following Columns: Heading, Subheading, and Statement for easy
reference

Sure, here are 10-15 book title suggestions with subheadings and action statements for your

bool:

Heading Subheading Statement

“Onling Empire “Mastering the “Build a thriving online business

Builder” Fundamentals® from the ground up.”

“Web Mastery 101° “Sefting Up for Success™  “Become a web master and launch a

sssssss ful anline business.”

“The Tech-Sawy “To Online Business “Maximize online business potential

Guide® Success® with tech-sany strategies.”

“Funnel Genius™ “Creating High- “Boost online business success with
Converting Funnels” expert funnel building.”

“Marketing Marvel” “Unleashing Your Online  “Transfarm online business with
Potential® powerful marketing tactics.”

“Onling Business “From Idea to Reality” “Turnyour onling businss ideas

Mastery” into a reality.”

“The Ultimate Online  “Step-by-Step Success “Take your anline business to new

Blueprint” Guide® heights.”

“Web Business “Armed for Success” “Become a web business warrior and

Warrior® conquer the online world.”

“Building 3 Better “From Start to Finish™ “Build & better online business fram

Web Business” start to finish.”

“Online Business “Transforming Your “Evolve online business success with

Evolution” Success® proven strategies.”

“Marketing “Dominating the Online  “Stand out in the online business

Mavericks™ Space” world.”

| hope these suggestions help! Regenerate response

Try this prompt (In a new chat), and you might be amazed at how similar or

different the information you get is.
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Chapter 4: Outlining and
Structuring Your Book

Now you have your book title (or you have
decided to do it last) it's time to start
outlining and structuring your book for

maximum impact.

A well-crafted outline serves as a
roadmap for your book, helping you
organize your ideas and ensure that your
content flows smoothly. Not only does a
strong outline make the writing process
easier, but it also helps you stay focused

and on track.

The Importance of Outlining Your Book

An outline is a roadmap for your book, helping you to organize your ideas
and ensure that your book has a clear and logical structure. The outline is
different to the chapter heading (even though there may be similarities) as

it is about planning the book rather than the book structure.

A well-crafted outline will make the writing process smoother and more

efficient, as it helps you stay focused and on track.

But creating an outline can be a challenging task, especially if you're not

sure where to start. That's where Al writing tools come in.
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Al Writing Tools for Outlining Your Book

Creating an outline can be a long and frustrating task, especially if you're
not sure where to start. This is where Al writing tools come in handy. There

are a variety of Al tools that can help you outline your book, including:

e Outline generators: These Al tools can help you create a basic outline

based on your main idea and subtopics.

e ldea organizers: Other Al tools have features that can help you
categorize and organize your ideas, making it easier to see how they

fit together and the order they should be presented in.

For this book, we will be using ChatGPT to help us outline and

structure our book.

The outline is a way to organize your thoughts and ideas and to see the big
picture of your book. It helps you determine what to cover in each chapter

and how to structure your book in a logical and cohesive way.

Whereas the book chapters are the actual written content of your book.
They are the sections of your book that are divided into chapters and
subchapters, and they contain detailed information and ideas that you want

to share with your readers.

The chapters are the main building blocks of your book and
should be organized in a way that is clear and easy to follow.

In short, the outline is a high-level plan for your book, while the book
chapters are the actual written content that fills in the details and brings

your book to life.
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Let's start with creating a general outline to ensure that your book flows

smoothly and covers all of the important points that you want to make.

Whether you are creating a small or larger book, the process is the same.
The smaller book may have fewer topics and have content for each one or
only go deep into one topic. While a larger book may have more chapters
and sub-chapters, you may need to include more supporting points and

examples in each chapter.

In general, it's important to be as detailed as you need to be in your outline
to ensure that your book covers all of the key points that you want to make.
But at the same time, you don't want to get too bogged down in the details

at this stage.

In short, we have now created the
outline of the book. This outline is a
high-level plan for your book, and
Nnow we are going to streamline it
into the book chapters, which are the
actual written content that fills in the

details and brings your book to life.

In essence, the outline provides the
big-picture view of the book, while
the chapters provide the detailed

view of the book's content.

Chapters, on the other hand, are the
building blocks of a book.
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They break down the overall
structure and content of the book
into smaller, manageable
sections. Each chapter has a
specific focus and serves to
advance the book's central

argument, narrative, or story. The

chapters are where the author
fleshes out the ideas and themes
introduced in the outline and provides detail, examples, and supporting

evidence to back up their points.

Creating Your Outline

Here are a few steps to follow:

Determine the overall structure of your book

Start by thinking about the overall structure of your book. Do you want to

organize it chronologically? Thematically? By topic?

Decide on a structure that makes the most sense for your book and

audience.

The outline is meant to be a flexible guide that you can refer
to as you write your book, so you can always add or remove

items as needed.

Then give the following prompt to the Al adding in your details from

previous chapters.
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We will be prompting the Al Chat to give us the following:

PROMPT FOR Al CHAT

Write me a book outline for my book called [Book Title] that is
targeted towards an audience of [Audience]. Keep in mind the

target audience while writing and use a tone that is [Tone].
Include the following elements in the outline:

Introduction: Provide a brief overview of the book and the
main topic it will cover.

Chapter 1: Introduce the problem that the book aims to solve
or the topic it will explore.

Chapter 2-X: Develop the main points and arguments related
to the book's theme.

Chapter X+1: Offer practical solutions, actionable insights, or a
roadmap for the reader to follow.

Conclusion: Summarize the key points of the book and
provide a final take away for the reader.

Structure it [structure] and make it flow in an engaging
manner.

Make sure the outline is comprehensive, yet concise and easy

to follow. Provide explanations for each chapter to give more
clarity about the content that will be covered.

Go through this exercise until you have an outline that you feel hit all the

points you need to give the audience value on your topic.
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Chapters and Subchapters

Now we have an outline, we
need to take that information
and transform it into audience
centric chapters. Organizing
your book into chapters and
subchapters is a crucial step in

ensuring a smooth and

engaging reading experience for
your audience. It allows you to present your content in a structured and
easy-to-follow manner, making it easier for your reader to grasp the key

points and insights you want to convey.

Chapter headings: Chapter headings are the first thing your reader sees
when they scan the content page or open a new chapter, so they must be

attention-grabbing and relevant to the content within.

Research has shown that the average reader spends just 8 seconds
deciding whether to continue reading or not, so your chapter headings

must make a powerful impact.

Think about the key points you want to make in each chapter and how they

fit into the overall structure of your book.

Subchapters: Subchapters are the building blocks of your chapters, and
they help to break down complex ideas into smaller, more manageable
parts. This makes your content easier to follow and understand, and it helps

your reader to focus on one aspect of your book at a time.
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It is the smaller unit within a chapter that covers a specific aspect of the
main topic. For example, if your chapter is about the benefits of meditation,
you could have subchapters on the different meditation types and the

science behind meditation.

And along with these heading you need to be aware of the flow of the book.

Creating a Flow: The flow of your book
is critical to its success. A
well-structured book moves smoothly
from one chapter to the next, building
on the previous content to create a

coherent and engaging story.

According to a study published in the
Journal of Educational Psychology,
students who learned with a
structured, step-by-step approach had
a better understanding of the material
¥ compared to those who learned
through unstructured methods.
Reference: Schweder, R. (2016).
Step-by-step reasoning and teaching: A

constructive critique. Journal of Educational Psychology, 108(1), 1-15.
d0i:10.1037/edu0000071)

With these in mind, let's work on creating chapter headings and
subheadings that will not only attract the reader's attention but also lead
them on a journey of discovery, motivation and inspiration as they move

through your book!
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We will be prompting the Al Chat to give us the following:

PROMPT FOR Al CHAT

Using my Outline as a Guide [Insert Outline], write me chapter
headings (3-5 words) plus in-depth explanations for each chapter
and any subchapters that may be needed. My book is called
[Book Title] and is aimed at [Audience], but the audience should
not be included in the title. Instead, it should be taken into
consideration when writing the content to ensure it resonates
with the intended audience. The voice used throughout the book
should be [Tone].

It is important to ensure that the flow of the book is both correct
and engaging. The subject of the book is [Subject], and | want the
reader to feel like they are on a journey, learning and discovering
new information along the way. The structure of the book should
be [Structure] to support this journey and make the content
easily digestible and accessible for the reader.

When writing the explanations for each chapter, consider the
following:

Clearly state the main theme or focus of the chapter

Provide a brief overview of the content that will be covered in the
chapter

Include any key takeaways or insights that the reader can expect
to learn

Highlight any unique or innovative perspectives that will be
covered

Make sure the chapter is well-organized, concise and easy to
understand

It's important to remember that the chapter headings and
explanations are the foundation of the book, so they should be
clear, concise, and engaging.
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Now that you have your book chapters
organized, it's time to focus on the

subchapters.

As | said above, subchapters are
smaller units within a chapter that help
to break down the content and make it

more manageable for the reader.

By adding subchapters to your
book, you can make your
content more organized and

easier to follow.

We will determine the key points you
want to make in each subchapter and

how they fit into the overall structure of

your book. Following a logical and
cohesive structure can ensure that your subchapters support and enhance

your main chapters, resulting in a well-organized and informative book.

Using ChatGPT, you can first try to do all the subheadings directly from the
chapters by prompting the Al chat to give us the following:

PROMPT FOR Al CHAT
Write me 3-5 subheadings under each chapter that will help to
organize and break down the content within the chapter. Write

them as (3-5 words each) plus explanations. Make them

well-organized, concise, and easy to understand and that it

supports the flow of the chapter and the overall book
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If that doesn't give you the results and details you want, do the
following one chapter at a time.

We will be prompting the Al Chat to provide us with the following:

PROMPT FOR Al CHAT
Write me subheadings (3-5 words) plus explanations for the

chapter [Chapter Title] for my audience of [Audience] but DO NOT
add the audience into the subtitle, just be aware of it.

Use a voice that is [Tone] MAKE SURE it gives impact to the
chapter and FLOWS [structure] for the enjoyment of my readers.
Make them well-organized, concise, and easy to understand and

that it supports the flow of the chapter and the overall book

And continue to do this for each individual chapter of your book. Yes, this
way, it is more time consuming but still worth the effort if you do not get

the results you wanted with the ‘all chapter’ prompt.

It's important to remember that subheadings play a crucial role in making
the content accessible and digestible for the reader. They should be clear,
concise, and engaging, making it easy for the reader to understand the

content and follow the flow of the chapter and the book as a whole.
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Chapter 5: Writing Your First Draft

It's time to put pen to paper (or fingers to keyboard!) and start writing your
first draft with the help of Al. You've done the hard work of brainstorming,
outlining, and structuring your book, and now it's time to bring your vision

to life, the first stage is the writing and prompts with Al.

‘ It's time to start thinking about
Learn How In
m structuring each one for

maximum impact.

Book & Marketing Funnel.

ith st 5 t traini Here are a few tips to keep in
with step by step training, mind as you start writing and

workbooks and tutorials. using the Al prompts to create
Find out more at businesstohook.co your content:

Start with a strong introduction: Your introduction is the first impression
your readers will have of your book, so it's important to make it as
compelling and engaging as possible. Use Al writing tools to help you craft

a strong, attention-grabbing introduction.

Break it down with headings and subheadings: Headings and
subheadings help to break up your book into smaller, more manageable
chunks of information. They also make it easier for readers to scan and
understand your content. Use Al writing tools to help you create clear and

concise headings and subheadings.

Finish with a bang: Your conclusion is your last chance to leave a lasting
impression on your readers. Use the Al chat to help you write a powerful
and memorable conclusion that ties everything together and leaves your

readers wanting more.

© Tina Fletcher | tinafletcher.com | All Rights Reserved Page 40


https://www.tinafletcher.com/

Write a Book with Al: A Step-by-Step Guide to Creating a Book in Record Time by Tina Fletcher

Don't worry about perfection: Your first draft can be imperfect; it's likely it
will be. The goal of the first draft is to get your ideas down on paper (or

screen). You can worry about revising and editing later.

Using the Al Chat to write the content is the perfect way to create the first
draft, it aligns with the outline and chapters you have already created and

allows you to get relevant information into a formatted solution quickly.
The Introduction Chapter

The introduction chapter of a book is crucial
because it sets the stage for the rest of the
* book.

It provides the reader with an overview of the
book, introduces the main themes and ideas,
and hooks the reader's interest. In a nonfiction
book, the introduction chapter is especially
important because it helps establish the

author's credibility and expertise.

It also helps to define any technical terms or

concepts that will be used throughout the book.

The introduction chapter is different from the other chapters of a book in
that it serves as a kind of "bridge" between the author and the reader. It
helps to build a connection between the two and to establish a sense of

trust and rapport.

The introduction chapter is also different in that it is typically shorter and
more focused than the other chapters. It serves as a kind of "preview" of the

book, providing the reader with a taste of what is to come.

© Tina Fletcher | tinafletcher.com | All Rights Reserved Page 41


https://www.tinafletcher.com/

Write a Book with Al: A Step-by-Step Guide to Creating a Book in Record Time by Tina Fletcher

Overall, the introduction chapter is vital as it helps to orient
the reader, establish the author's credibility, and build interest
in the book.

By crafting a solid and compelling introduction, you can set the stage for a

successful and engaging reading experience.

Some examples of powerful introductions are:

e "Sapiens: A Brief History of Humankind” by Yuval Noah

® Harari: In the introduction of this book, the author sets the
Sapiens . . .
| stage for a journey through human history, challenging the

Historyof  regder's assumptions and beliefs. He establishes his expertise in

Humankind

"1 the field and provides an overview of the themes and ideas that

he will be exploring in the book.

INTERRATEYNAL BEETRELLING SENTATION

"The Lean Startup" by Eric Ries: In this book, the author
introduces the concept of the Lean Startup, a method for
creating and managing successful startups. The
introduction provides a clear and concise overview of the
main ideas and lays the foundation for the rest of the
book.

"Thinking, Fast and Slow" by Daniel Kahneman: In this

THINKING. | ook, the author presents a groundbreaking and influential

FAST.SLOW oy ploration of the way the human mind works. The

=
DANIEL
KAHNEMAN | Main themes and ideas, and sets the stage for the reader's

introduction provides a clear and concise overview of the

journey into the world of behavioral economics.
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BUILD ABRAND THAT REFLECTS YOUR
UNAPOLOGETIC AUTHENTIC SELF.

T
=)

<
v
BRANDING
UNPLUGGED

How to Transform Your Business
into a Brandable Powerhouse

Tina Fletcher

"Branding Unplugged" by Tina Fletcher: This book
explores the importance of building a strong brand and
provides actionable steps for businesses to achieve this.
The author draws on her expertise in branding and
marketing to offer insights and real-life examples that
illustrate the concepts discussed. Through a combination

of case studies and practical advice, the book provides a

comprehensive guide to creating and managing a successful brand.

We will be prompting the Al Chat to give us the following:

PROMPT FOR Al CHAT
Write an introduction chapter for the book [book title] for my

audience of [Audience] use a voice that is [Tone] use these

[points/subheadings] to give it more depth:

Briefly introduce the book's topic and its purpose

Highlight the unique value that the book offers to the

[Audience]

Establish the author's credibility and expertise on the subject

matter [ add details here]

Preview the main themes and ideas that will be covered in the

book

Provide an overview of the [chapter titles] and how they relate

to the book's overall message

Use anecdotes, statistics, or real-life examples to illustrate the

importance of the book's topic

Create a powerful and engaging first impression that will

HOOK the reader, establish a sense of trust and rapport, and

encourage them to continue reading.
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Now we will move on to creating each chapter using the
format but with the prompts a little differently.

Chapters
When creating each chapter of
your book, there are several key

things to be aware of:

Opening sentences: The
opening sentences of each
chapter are crucial because they
set the stage for the rest of the
chapter. They should be
attention-grabbing and
engaging, and should give the

reader a sense of what the

chapter will be about.

If you are not sure what to start a chapter with, you could consider starting
each chapter with a powerful quote that relates to the content of the
chapter. You could also start with an intriguing question or a
thought-provoking scenario that sets the stage for the rest of the chapter.
The key is to make the opening memorable, relevant and interesting so the

reader is inspired to continue reading.

Content with facts, scenarios, and examples: The content of each chapter
is the heart of your book. You want to make sure it's well-researched,
informative, and provides value to the reader. You can do this by including
relevant facts, statistics, and real-life examples that illustrate and support

the main points of the chapter.
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For example, if you're writing a chapter
about social media marketing, you
might include data from a recent study
that shows the effectiveness of social
media advertising or a case study of a
company that successfully used social

media to increase brand awareness. By

providing real-life examples, the reader

can better understand the concepts and strategies you're discussing.

Linking to the next chapter: Each chapter should be thought of as a piece
of the puzzle that makes up the bigger picture of your book. You want to
Mmake sure that each chapter builds upon the previous chapter, creating a

smooth and cohesive flow.

There are several ways to do this. You could include explicit transitions that
connect each chapter, such as a summary of the previous chapter or a
preview of what's to come in the next chapter. You could also include
implicit connections, such as using themes that carry throughout the book

or linking the content of each chapter to a common goal.

In addition to linking each chapter, it's also important to consider how each
chapter fits into the overall structure of your book. For example, you might
want to organize your chapters chronologically, from beginning to end, or
you might want to group chapters by topic. Whatever structure you choose,

Mmake sure it makes sense and supports the flow of the book.

In conclusion, creating each chapter in your book is a crucial step in the
writing process. By making sure each chapter has a strong opening,
relevant content, and a cohesive flow, you can ensure that your book is

well-written, informative, and engaging.
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Now, we will do the same for each chapter, using these new prompts.

We will be prompting the Al Chat to give us the following:

PROMPT FOR Al CHAT
Write an introduction and chapter content for this chapter of the
book [book title] for my audience of [Audience], using a voice
that is [Tone]. The chapter is called [Chapter title], and use the

following subheadings to give it more depth [subheadings]. Start

with an opening sentence that smoothly transitions from the
previous chapter [last chapter name]. Add examples, facts, and
scenarios to illustrate the main points of the chapter, making it
relatable and engaging for the reader. End with a conclusion that
ties the content of the chapter together and sets the stage for
the next chapter [next chapter title].
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The Conclusion Chapter

As we move to the last chapter in
our book, we are now looking at the
conclusion. The conclusion chapter
of a book is not just a summary of
the content that has come before. It
is an opportunity to bring together
the various threads of your story and
create a sense of resolution and
completeness. A well-written
conclusion can leave a lasting
impact on your readers and inspire
them to take action. Here are a few
tips to help you write a conclusion

that truly shines.

The conclusion chapter is
different from the other

S
w N

chapters of the book in that it serves as a kind of "wrap-up" of

the book.

It should bring together all of the key points and ideas and present them in

a cohesive and meaningful way. The conclusion chapter should also leave

the reader with a sense of what they have learned and how they can apply

it in their own lives or work.

Summarize the main points: The conclusion chapter is the perfect place to

summarize the key takeaways and implications of your book's content.
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Be sure to highlight the most
important ideas and explain how they
relate to each other. Make sure to
connect the dots between the
different elements of your story to

create a sense of coherence.

Add new insights: While the
conclusion should summarize the
main points, it is also a great
opportunity to add new insights and
perspectives. Consider adding your
own reflections on the topic or
presenting new information that you

did not have space for in earlier

chapters.

Use powerful language: The conclusion is your last chance to leave an
impression on your reader. Use powerful and memorable language to
create a sense of finality and closure. Make sure that your conclusion feels

satisfying and complete.

Provide recommendations: If you have written a self-help book, the
conclusion is the perfect place to provide recommendations and action
steps for your readers. Give them concrete steps that they can take to apply

the lessons of your book in their own lives.

End with a call to action: Encourage your readers to take action based on
what they have learned. Inspire them to continue learning and growing,
and to use the information in your book to make a positive impact on the

world.

© Tina Fletcher | tinafletcher.com | All Rights Reserved Page 48


https://www.tinafletcher.com/

Write a Book with Al: A Step-by-Step Guide to Creating a Book in Record Time by Tina Fletcher

Provide real-world
examples: To make your
conclusion more impactful
and memorable, consider
adding real-world examples
and case studies. Show your
readers how the information
in your book has been

applied in real life and how

it has made a difference.

Provide statistics and references: If you want to make your conclusion
even more powerful and credible, consider adding statistics and references
to support your points. Show your readers the evidence behind your

arguments, and demonstrate the validity of your ideas.

In conclusion, the conclusion
chapter of a book is a vital
component that ties together all of
the main points and themes of the
book. By following these tips, you
can create a conclusion that is
engaging, memorable, and
impactful. So, take the time to craft a
conclusion that truly shines and
leaves a lasting impact on your

readers.

© Tina Fletcher | tinafletcher.com | All Rights Reserved Page 49


https://www.tinafletcher.com/

Write a Book with Al: A Step-by-Step Guide to Creating a Book in Record Time by Tina Fletcher

We will be prompting the Al Chat to give us the following:

PROMPT FOR Al CHAT
Write a comprehensive and compelling conclusion chapter for
[book title], aimed at [Audience]. Adopt a [Tone] voice that brings
together all of the key points and themes from each chapter of
the book [Chapter & Sub Chapter Titles] in a meaningful and

cohesive manner.

Highlight the takeaways and implications of the book's content
and leave the reader with a clear understanding of what they

have learned and how they can apply it in their lives or work.

If you have enjoyed this book and want to [problem it addresses]

then | am excited to tell you about [ Your Program/Course] as it

[solution it brings] and help [audience] have [results]

Make a statement that leaves a lasting impression on the
readers, encouraging them to retain and apply the information
they have learned and inspire them to take action towards their
goals. Write it in a conversational format without going through
each chapter instead, more of a summary that inspires the
audience to take action with your program and retain and apply

with information they were given.

So now you have your first draft all written by Al. In the next
chapter, you are going to revise this information, choose to
add your own content, and edit it ready for formatting.
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Chapter 6: Revising and Editing Your Book

It's time to celebrate! You have

completed your first draft and how

you harness the power of Al!

However, before you pop the

champagne, it's time to get to

work on revising and editing your
book. (But definitely celebrate this r
moment and how far you have

come). This next step is an important step, as it will help you make sure your

book is clear, compelling, and the best it can be.
Why is revising and editing so crucial?

Revising and editing are critical elements in the writing process. They help
you refine and polish your book, making it even more impactful and
memorable. When you revise and edit, you're taking the time to make sure
that your message is crystal clear and that your writing is both engaging

and persuasive.

But revising and editing can be time-consuming and tedious. That's where

Al writing tools come in.
Using Al for revision and editing

Al writing tools can be a valuable asset as you revise and edit your book.

Here are a few ways that you can use Al to help you revise and edit:

(Grammarly.com is ideal for this)
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e Grammar and spelling checks: One of the most basic (but important)
ways that Al writing tools can assist with revision, and editing is by
checking for grammar and spelling errors. This can help you catch
mistakes that you might have missed and improve the overall quality

of your book.

e Style and tone checks: Some Al writing tools can also help you
fine-tune your style and tone. They can suggest alternative word
choices or help you make sure that your writing is consistent and

coherent.

e Cohesiveness checks: Another way that Al writing tools can help with
revision and editing is by checking for cohesiveness. They can help
you make sure that your book flows smoothly and that your ideas are

connected and well-organized.
Tips for a successful editing process

Revising and editing your book can
be a challenging but rewarding
process. Here are a few tips to help

you have a successful editing process:

e Take breaks: Editing can be
mentally exhausting, so it's

important to take breaks and give yourself time to rest and recharge.

o Seek feedback: Cetting feedback from others can be a valuable way

to improve your book.
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e Get a fresh perspective: Reading your book from a different
perspective can help you catch mistakes and identify areas for
improvement. Try reading your book out loud or asking someone else

to read it to you.

e Be open to constructive criticism: It's natural to be attached to your
writing, but it's important to be open to constructive criticism. This will
help you identify areas for improvement and make your book the best

it can be.

Like everything else we have talked about, taking the time in
this chapter is so valuable to the enjoyment of your potential

readers.

Some of the things that readers

hate when reading a book include:

Poor grammar and spelling
mistakes: Nothing turns off a reader
faster than a book filled with typos,
grammatical errors, and spelling
mistakes. Make sure to

double-check your writing and use a

grammar checker like Grammarly to

catch any mistakes.

Boring and unorganized content: A book should be well-structured and
engaging, with a clear, concise message. If your book is disorganized or dull,

readers are unlikely to stick around for long.
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Inconsistent writing style: Maintaining a consistent writing style is
important for creating a cohesive and easy-to-follow narrative. If your style
changes abruptly or is inconsistent, readers may become confused or

disengaged.

Inaccurate information: Non-fiction books should be based on accurate,
well-researched information. If your book contains errors or inaccuracies,

readers will lose trust in your credibility as an author.

Some of the things that readers love when reading a book include:

Engaging writing style: Readers
enjoy reading books that are written
in an engaging and lively style. This
can make even complex topics more

accessible and enjoyable to read.

Well-structured content: A
well-structured and organized book
will keep readers engaged and make
it easier for them to understand and

retain the information.

Clear and concise messaging: Your
book should have a clear, concise message that is easy for readers to

understand and remember.

Relevant and up-to-date information: Readers appreciate books that
provide relevant and up-to-date information on the topics they are
interested in. This helps them feel like they are learning something valuable

and new.
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By making sure that these elements are correct in your book, you can
increase the likelihood of creating a positive reading experience for your

audience.
Bringing it all together

Revising and editing your book is a time-consuming but important process.

And if you don't feel it is something you can do yourself then this is the

time to outsource it. ‘
By using Al writing tools and Need HE|D Go Here
following these tips, you can www.TinaFletcher.com/recommend

make the most of your editing For my recommended service providers.
process and take your book to

the next level. Not only will your
book be clear and compelling, but you'll also be leaving a lasting impression

on your readers.

According to a study conducted by the Nielsen Company, the average

person reads approximately 200 books in their lifetime (Nielsen, 2018). That
means that your book has the potential to reach a large audience and have
a real impact. By taking the time to revise and edit your book, you're giving

it the best chance to succeed.

So, go ahead, grab your favorite drink, and get to work on fine-tuning your
masterpiece! Your readers are waiting, and you have the power to make a

difference in their lives.

By using Al writing tools and following these tips, you can effectively revise
and edit your book and take it to the next level. In the next chapter, we will

explore how to format and publish your book.

© Tina Fletcher | tinafletcher.com | All Rights Reserved Page 55


https://www.tinafletcher.com/

Write a Book with Al: A Step-by-Step Guide to Creating a Book in Record Time by Tina Fletcher

Chapter 7: Formatting Your Book

to go. It's time to format the book, to take
¥ ' all these words and transform it into a
visually engaging book that your readers

want to read.

A well-formatted and designed book will
not only look professional but will also
appeal to your audience and make it more

| enjoyable to read.

This chapter will give you an overview of

how to format and design your book

using a variety of tools and techniques,
and one perfect way to start is to use your fonts, colors, and visuals from

your brand to keep it aligned with your marketing.
Designing an impactful front cover

Your book cover is the first thing that your readers will see, and it's essential
to make a good impression. A high-quality, visually
appealing, and simple cover will grab the reader's
attention and stand out from the crowd. Here are

a few tips for designing an impactful front cover:

Use high-quality images: A visually appealing

cover will stand out and grab the reader's
attention. Use high-quality images that are

relevant to your book and eye-catching.
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Keep it simple: A cluttered or busy cover ===

P Cae e =
. = Z'/':",:?%J =
can be overwhelming to the reader. Keep — = e
B = =
your design simple and clean, and focus = G gt
g = == =
. e == T o
on the most important elements. e
A .
Use legible fonts: Choose a font that is = R
easy to read and appropriate for your ‘

book. Avoid using decorative or

hard-to-read fonts for the main title and author name. Try not to use more
than two fonts, instead, use variations of a font, for example, bold, italic, thin,
or condensed. This gives you the ability to highlight and add chapters and
subheadings without getting that feeling of font overload and taking the

enjoyment out of it for the reader.

Also, be aware of where you are publishing it, a lot of publishers have
guidelines they expect you to follow. Make sure to look at them before
going through this chapter. Here are the guidelines for several publishing

platforms.

Amazon KDP -
https://kdp.amazon.com/en_US/help/topic/CU72ME5VRFPH43L6

Ingramsparks
https://www.ingramspark.com/how-to-design-a-book

Kobo writing life
https://download.kobobooks.com/learnmore/writinglife/KWL-User-Guide.pdf

Lulu

https://assets.lulu.com/media/guides/en/lulu-book-creation-guide.pdf

Draft2digtal
https://www.draft2digital.com/blog/the-pocket-guide-to-ebook-layout/
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Smashwords
https://wWww.smashwords.com/extreader/read/52/1/smashwords-style-quide

Blurb
https://www.blurb.com/blog/category/design-tools/#

Babybook
https:/Mwww.bookbaby.com/book-desian/book-formatting

Authorhouse
https://Wwww.authorhouse.com/en/fag/book-formatting

If you are publishing it as a pdf for your own site, then you can do as you

wish and below explains some of the options.
Google Docs: Formatting your book in a Google Doc

If you are using Google Docs to write your book, you

have a few options for formatting your book:

Use templates: Google Docs have a variety of
templates that you can use to format your book. Ggggle Docs
Simply choose a template that meets your needs and

customize it to your liking.

Use the built-in formatting options: Google Docs has a variety of
formatting options, including font, size, color, and alignment. Use these

options to make your book look professional and polished.
Microsoft Word: Formatting your book as a Word Document

If you are using Microsoft Word to write your book, you can

use the built-in formatting options to make your book look

professional and polished. Here are a few tips:
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Using templates: Microsoft Word also has a variety of templates that you
can use to format your book. Simply choose a template that meets your

needs and customize it to your liking.

Using styles: Styles are predefined formatting options that make it easy to
apply consistent formatting to your book. Use styles to format your

headings, subheadings, and body text.

Use page layout options: Microsoft Word also provides page layout options,
such as margins, page size, and page background color. Use these options

to create a polished and professional look for your book.

Use table of contents: If your book has multiple chapters or sections,
consider using a table of contents. This will make it easier for your readers to

navigate your book and find the information they're looking for.
Canva: Formatting your book in Canva

If you are creating a smaller book or want a more
visual approach to formatting, you may want to

consider using Canva.

Canva is a graphic design tool that allows you to
create professional-looking designs without any

prior design experience. Here are a few things to

keep in mind when formatting your book in

Canva:

Using templates: Canva has a variety of templates that you can use to
format your book. Simply choose a template that meets your needs and

customize it to your liking.
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Using design elements: Canva has a variety of design elements that you
can use to make your book look visually appealing. These include images,

icons, shapes, and text.

This is Heading 2 text
DeSig n Ti ps This is more Normal text. This is bold. 5=/

normal. This is in a defined inline sctyle called s
i= red text. Thisgs normal.
A This block is centered

‘ened.

Align it with your brand: Use the fonts, This is s

<t item of bulletedlist.

3 ed list. "
ecolld item Ofb;,]lci?semnd jtem of bulleted s

colors, and the feel of your brand to

second PAETE s
. tem of bu £
allow your readers to feel instantly rd X i gem of
Secon e of
. jpal i€
comfortable, and they will want to pand 2

continue to associate with you. And if it
is their first time connecting with you, they will feel welcome as they move

through your other branded content as they become familiar with it.

Keep it simple: Yes, | am saying it again. As with any design, it's important
to keep your book simple and clean. Avoid using too many design elements

or overwhelming the reader with too much visual information.
Here are a few additional tips to keep in mind as you design your book:

Use consistent formatting: Consistency is key when it comes to design.
Use the same formatting for headings, subheadings, and body text

throughout your book to create a cohesive look.

Use appropriate font sizes: Use larger font sizes for headings and smaller
font sizes for body text. This will help create a hierarchy and make your book

easier to read.

Use appropriate colors: Choose colors that are appropriate for your book
and that complement your cover design. Avoid using too many colors or

using colors that are hard to read.

© Tina Fletcher | tinafletcher.com | All Rights Reserved Page 60


https://www.tinafletcher.com/

Write a Book with Al: A Step-by-Step Guide to Creating a Book in Record Time by Tina Fletcher

Saving as PDF and ePub

Once you have formatted and designed your book, it's time to save it in a

format that is ready for publishing.

Two common formats for publishing books are PDF (Portable Document
Format) and ePub (Electronic Publication). Here are a few tips for saving

your book in these formats:

f—\ PDF: Most publishing platforms accept PDF files, so this is a
good format to use if you are unsure which format to choose.
}Q To save your book as a PDF in Google Docs, go to File >
PDF Download as > PDF.
In Microsoft Word, go to File > Save As > PDF.

ePub: ePub is a popular format for ebooks, particularly for
books that will be read on electronic devices. To save your book
as an ePub in Google Docs, go to File > Download as > ePub. In

ePUB

Microsoft Word, you can use a third-party tool.

By using these formatting tools and techniques, you can create a
well-designed, professional-looking book that will grab the reader's
attention and keep them engaged. Whether you're using Google Docs or

Microsoft Word, the important thing is to take the time to carefully format

your book and make it look its best.
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Chapter 8: Publishing & Marketing Your Book

You've written, revised, and
edited your book. Now it's time
to publish and share it with the
world! In this chapter, we will
explore how to use Al to publish

and market your book effectively.
Choosing a publishing platform

There are many different
publishing platforms to choose
from, each with its own unique
features and benefits. Here are a
few things to consider when
choosing a publishing platform

for your book:

e Ease of use: Look for a

platform that is

user-friendly and easy to navigate.

e Formatting and design options: Consider whether the platform offers

formatting and design options that meet your needs and preferences.

e Distribution and reach: Think about how you want to distribute your

book and how far you want it to reach. Some platforms offer wider

distribution than others.
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When you have written your book, you have several options
you can go down the root of publishing it as a physical or
digital book.

You can look at:

Traditional publishers: These are companies that will handle the
production, distribution, and marketing of your book in exchange for a
percentage of the royalties. One advantage of going with a traditional
publisher is that they have the resources and expertise to get your book into

bookstores and libraries.

Self-publishing platforms: These
are online companies that allow

you to publish your book yourself,
without the need for a traditional

publisher.

Some popular self-publishing
platforms include Amazon's
Kindle Direct Publishing,
IngramSpark, and Kobo Writing
Life.

Self-publishing can be a good

option if you want to have
complete control over the
publishing process and keep a

larger share of the profits.

© Tina Fletcher | tinafletcher.com | All Rights Reserved Page 63


https://www.tinafletcher.com/

Write a Book with Al: A Step-by-Step Guide to Creating a Book in Record Time by Tina Fletcher

Print-on-demand services: These companies will print copies of your book
as they are ordered, rather than printing a large batch upfront. This can be a
good option if you don't want to have to deal with the upfront costs of

printing and storing physical copies of your book.

Academic publishers: If you have written a book that is more academic in
nature, you may want to consider publishing it with an academic publisher.
These publishers typically have a more rigorous review process and are
more selective about the books they accept, but they also have a built-in

audience of researchers and scholars.

Ultimately, the best option for you will depend on your goals
for the book and your resources.

If you have created your book and do want to self publish, some places that
you can do that are listed below, with a lot of these places allowing both

physical and digital print options:

Amazon Kindle Direct Publishing (KDP):
KDP is a self-publishing platform offered by
Amazon that allows you to publish your
book on the Amazon website, as well as on

Kindle devices.

IngramSpark: IngramSpark is a self-publishing platform that allows you to
print and distribute your book through Ingram, one of the largest book

distributors in the world.

Kobo Writing Life: Kobo Writing Life is a self-publishing platform offered by
the e-book retailer Kobo. You can use it to publish your book on the Kobo

website and make it available for purchase on Kobo e-readers.
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Lulu: Lulu is a self-publishing platform that offers a variety of publishing
and distribution services, including print-on-demand, ebook publishing,

and distribution to online retailers.

Draft2Digital: Draft2Digital is a self-publishing platform that allows you to
publish and distribute your book as an ebook. It also offers distribution to a

wide range of online retailers, including Amazon, Apple Books, and Kobo.

Smashwords: Smashwords is a self-publishing platform that allows you to
publish and distribute your book as an ebook. It offers distribution to a wide

range of online retailers, including Apple Books, Barnes & Noble, and Kobo.
CreateSpace: CreateSpace (now called Amazon KDP Print)

Blurb: Blurb is a self-publishing platform that
offers a range of publishing and distribution
services, including print-on-demand, ebook

publishing, and distribution to online retailers.

BookBaby: BookBaby is a self-publishing
company that offers a range of services,
including ebook and print production,

distribution, and marketing.

AuthorHouse: AuthorHouse is a
self-publishing company that offers a range of
services, including editing, design, and

marketing assistance.

Whether you use any of the above ways or simply add a pdf to your website,
it's important to do your research and figure out what's best for you and

your book.
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Chapter 9: Marketing your book with Al

f e !"'..: \"3 Even before your book is published, you
can start marketing, you can start talking
about what will be in it, what's in each
chapter, give snapshots, updates and build

a ready audience before the launch.

With the rise of Al writing tools, you now
have a powerful tool to help you in your

marketing efforts.

Let's dive into how Al can enhance your
marketing strategies and how you can
— effectively market your book using these

tools.

Generating marketing copy: Use Al writing tools to generate marketing
copy that is engaging and persuasive. This includes descriptions of your
book, social media posts, email newsletters, and other marketing materials.
Al writing tools use natural language generation (NLG) to create copy that is
engaging, persuasive, and on-brand. With Al, you no longer have to spend
hours writing and editing marketing materials. Instead, you can generate
high-quality marketing copy in minutes, leaving you more time to focus on

other aspects of your book’s marketing campaign.

Marketing Copy: One example of an Al writing tool that can help with
marketing copy is Articoolo. Articoolo uses NLG to create articles and
marketing copy in real-time. This tool is especially useful for authors who

need to generate a large amount of marketing content quickly.
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Analyzing data: Another way that Al writing tools can help with marketing
your book is by analyzing data. Some Al writing tools have built-in analytics
features that help you track the success of your marketing efforts and
identify areas for improvement. By using data analysis, you can see which
marketing tactics are working best for your book and adjust your strategy

accordingly.

Personalizing marketing campaigns: Personalizing marketing campaigns
is another way that Al writing
tools can help you reach and
engage your target audience.
Al writing tools can generate

LA

targeted messaging and

content for different
segments of your audience, -
helping you to create more
effective marketing
campaigns. By using Al to
personalize your marketing
campaigns, you can make sure that your audience is receiving relevant and

engaging content that resonates with their interests and needs.

One example of an Al writing tool that can help with personalized
marketing campaigns is Phrasee. Phrasee uses Al to generate email subject
lines and marketing copy that are optimized for engagement. This tool uses
data analysis and machine learning algorithms to create personalized

marketing campaigns that are tailored to your audience.

You can use ChatGPT for marketing, and it is ideal to create a
10 day (or more) launch sequence for your new book.
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Pre-Launch Campaigns:

Building Momentum Before Your Book is Released

A pre-launch campaign can be a powerful component of marketing your
book. It gives you an opportunity to build momentum and create

excitement for your book before it is released.

A pre-launch campaign can include social media marketing, email

marketing, influencer marketing, and other tactics.

To maximize the impact of your pre-launch campaign, focus on building

relationships with your audience and establishing a strong online presence.

The benefits of a book pre-launch

marketing sequence are:

Builds excitement: By starting a
pre-launch campaign, you can
generate interest and excitement
about your upcoming book and
start building buzz before its official

release.

Gather feedback: A pre-launch
campaign provides an opportunity
to gather feedback from your target
audience, which can help you

fine-tune your book and ensure it

meets their needs and expectations.
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Increases pre-orders: By starting your marketing efforts early, you can
encourage people to pre-order your book, which can help increase its

visibility and impact on release day.

Develops relationships: A pre-launch marketing sequence gives you an
opportunity to connect with potential readers, build relationships and

establish yourself as an expert in your field.

Validates the book: A successful pre-launch campaign can validate the
demand for your book and help you gauge interest from your target

audience, giving you the confidence to move forward with your project.

Establishes early momentum: A pre-launch campaign can help establish
early momentum for your book, which can carry over into its official release

and beyond.

Creates a sense of urgency: By offering pre-launch specials, such as early
bird discounts, you can create a sense of urgency and motivate people to

take action and pre-order your book.

This may all be too fast for you, and that's okay, a typical launch for a book

marketing campaign can be typically between 4 to 8 weeks.

Some successful book E——
pre-launches have gone for

8-12 weeks, giving the author

enough time to build

momentum, engage with

their audience and gather

feedback.
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Here are a few examples of successful book pre-launches:

"Start with Why" by Simon Sinek: ey B
This book was successfully o, e B R

pre-launched for 8 weeks, with a LA A
i beleve,

strong social media presence,
webinars, speaking engagements, ﬁ§&
I.'

and online ads.
*J wﬂ"l

"The Lean Startup" by Eric Ries: This book was pre-launched for 8 weeks

and included a blog tour, speaking engagements, and targeted online ads.

"The 4-Hour Work Week" by Timothy Ferriss: This book was pre-launched

for 8 weeks and included a targeted email campaign, guest posts, and

interviews on popular podcasts.

"Big Magic" by Elizabeth Gilbert. This
book was pre-launched for 8 weeks
and included a comprehensive social
media strategy, speaking

| engagements, and a targeted email

campaign.

These examples show that a
well-executed pre-launch campaign can be effective in building excitement
and momentum for a book. The length of the campaign can vary
depending on the goals and resources of the author, but a minimum of 10

days is recommended to make an impact.

© Tina Fletcher | tinafletcher.com | All Rights Reserved Page 70


https://www.tinafletcher.com/

Write a Book with Al: A Step-by-Step Guide to Creating a Book in Record Time by Tina Fletcher

Once again, give chatGPT a guided prompt and see what ideas you can
get to use, create a landing page to collect names and emails of your
potential audience prior to your book being launched.

We will be prompting the Al Chat to provide us with the following:

PROMPT FOR Al CHAT
Write me a 10 pre-launch campaign, write copy for Facebook,
Instagram, and Tiktok. Give content suitable for each platform,
for example but NOT limited to these ideas; make it hints, fun
facts, behind the scene ideas, chapter sneak previews, quotes,
testimonials, bonus, etc for the pre-launch.
The book being launched is [Book title and subtitle ] with the

action statement [statement]. This book is for [audience], and the

tone of the book is [tone] | want to get them to sign up for the
pre-launch special and comment about the book. Give me
content ideas that work with this. You can do a table or list for

each platform, making the content platform specific
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Social Media Marketing:

Connecting with Your Audience on Popular Platforms

Social media is a powerful tool for marketing your book. Choose the

platforms that your target audience uses most, and use them to engage
with them and build your brand. For example, if your book is focused on
business, Linkedln or Facebook might be a good platform for you. If your

book is motivational and inspirational, Instagram might be a better fit.

By connecting with your audience on popular platforms, you can build a

loyal following, engage with potential readers, and drive book sales.
Here are some tips for using social media to market your non-fiction book:
Choose the right platforms:

Select the platforms that your
target audience is most active on.
For example, if your book is focused
on business and personal
development, LinkedIn and Twitter

may be more relevant than

platforms like TikTok or
YouTube/YouTube Shorts.
But in saying that, you need to test and assess because platform

audiences continue to grow and change very quickly.

Consistently post high-quality content: Consistently post high-quality
content that provides value to your followers. This can include
behind-the-scenes sneak peeks of the book, quotes from the book, and tips

and insights related to the book's subject matter.
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Engage with your audience: Social media is not just about posting
content, it's also about engaging with your audience. Respond to
comments, ask questions, and start conversations with your followers to

build a community around your book.

Utilize visuals: Visual content, such as graphics and videos, can be more
engaging and help your content stand out on social media. Consider using
graphics to highlight quotes from your book or create eye-catching

graphics to promote your book.

Collaborate with influencers: Consider partnering with influencers and
thought leaders in your industry to promote your book to their audience.
This can include guest posting on their blog, being featured in their social

media posts, and participating in joint webinars or podcasts.

Successful Book Social Media Campaigns:

Brene Brown's "Daring Greatly": Brene Brown's book
DARING \Daring Creatly! iy ot ,
CREATLY aring Greatly" was a successful marketing campaign
e that leveraged social media to connect with her audience.
; , Brown utilized her large following on social media to
BRENE BROWN @ engage with her audience, share quotes and insights

from the book, and host Q&A sessions.

Amy Cuddy's "Presence": Amy Cuddy's book "Presence"
was a bestseller in the personal development category. To
promote the book, Cuddy leveraged her expertise in body
language and nonverbal communication and utilized
social media to share tips and insights related to the

book's subject matter.
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She also participated in social media takeovers and live Q&A sessions to

connect with her audience and build a community around her book.

Social media is a powerful tool for promoting your book. By connecting
with your audience on popular platforms, consistently posting high-quality
content, engaging with your followers, utilizing visuals, and collaborating
with influencers, you can build a loyal following and drive book sales.
Successful book social media campaigns typically leverage the author's
expertise, engage with the audience, and utilize high-quality visual content

to stand out on social media.

Email Marketing:

Building Relationships with Your Subscribers

Email marketing is another powerful
tool for marketing your book. Building a
list of subscribers and engaging with
them regularly can help you build
relationships with your audience and
drive book sales. For example, you can
use email to share exclusive content,

offer pre-launch specials, and provide

updates on the book's progress.

By creating a targeted email list of potential readers, you can connect
with them directly and provide them with valuable information related

to your book.

A successful book email marketing campaign should start with a clear and

compelling subject line that grabs the reader's attention.
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The body of the email should be engaging, provide valuable information,
and include a call-to-action (CTA) that encourages the reader to take action,

such as signing up for your pre-launch list or purchasing your book.

An example of a successfully launched book with
Stop Believing the Lies About Who You Are

an ema” Campaign Starting from Zero So You Can Become Who You Were Meant to Be

subscribers is Rachel Hollis and her book "Girl, .y

BESTSELLER

Wash Your Face."

Rachel used her blog and social media presence
to build her brand and connect with her target
audience, which consisted of busy women

looking for inspiration and practical advice for

: - : . RAGHEL HOLLIS /
their daily lives. Over time, she collected email BN g &

addresses from her followers through opt-ins on

her website.

Before launching the book, Rachel utilized her

email list to create a pre-launch campaign that provided her subscribers
with exclusive content and sneak previews of the book. She also used the
email campaign to build anticipation for the book and encourage her

subscribers to share the book with their network.

Because of Rachel's efforts, the book was a huge success and quickly rose
to the top of the bestseller lists. This demonstrates the power of email

marketing, even for those starting with a small email list.

By providing valuable information and building relationships with your
subscribers, you can effectively promote your book and drive sales, even

with a small email list.
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Email marketing is a powerful tool for promoting a non-fiction book and
building relationships with your subscribers. By creating targeted email
campaigns that provide valuable information, utilize engaging visuals, and

include a clear CTA, you can effectively promote your book and drive sales.

Influencer Marketing: . 0]
Leveraging the Reach of

Industry Experts and Thought ,
Leaders .

Influencer marketing involves
partnering with industry experts
and thought leaders who have a
large following and can help
promote your book to their
audience. For example, if your

book is focused on personal

development, you could partner

—_—
with motivational speakers or life :
coaches who can promote your

book to their followers.

Influencer marketing can be a
highly effective way to reach new
audiences and build excitement
for your book. By partnering with industry experts and thought leaders in
your niche, you can leverage their reach and credibility to promote your

book to a wider audience.
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When it comes to selecting influencers to work with, it's important to look
for those who are a good fit for your book and audience. Consider their

niche, the size and engagement of their following, and the type of content
they typically produce. You want to choose influencers who align with your

brand and values and who will be able to promote your book to their

audience effectively.

! When it comes to creating an influencer

campalgn there are several strategles you

can employ to maximize your results.
Some of the most effective strategies include:

Sponsored posts: Have the influencer share a
post about your book on their social media
channels or blog. This can include a review of
the book, a behind-the-scenes look at the
writing process, or a special offer for their

followers.

Book launch & book promotion collaborations: Partner with influencers to
host a book launch party, webinar, or other event related to your book. This
can give you an opportunity to interact with the influencer's audience and

build excitement for the book.

Giveaways: Host a giveaway on the influencer's social media channels or
blog, where followers can enter to win a copy of your book. This can increase

engagement and help to build buzz for the book.
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Examples of successful influencer marketing campaigns for books include:

"The Four Winds" by Kristin Hannah. The author partnered
with Bookstagram influencers to promote the book, with a
focus on highlighting its themes of perseverance, hope, and
strength. Influencers shared sneak peeks of the book and

organized virtual book clubs, driving excitement and

anticipation for the release.

"The Vanishing Half" by Brit Bennett. The author
partnered with prominent Black writers and bookstagram
influencers to create buzz and anticipation for the book's

release.

They organized virtual book clubs, shared personal

anecdotes about the book, and utilized their large social

media followings to promote the book to their audiences.

These examples showcase the potential for influencer marketing to reach

new audiences and generate excitement for a book release.

It's important to choose
influencers who align
with your book's themes
and target audience to

make the most impact.
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Speaking Engagements:
= Building Your Brand and Connecting with
™ Your Audience in Person

Speaking engagements are another way to
promote your book and build your brand.
This can include book signings, speaking
at conferences, and participating in
podcasts or webinars. Speaking
engagements give you the opportunity to
connect with your audience in person,
share your knowledge and expertise, and
build relationships that can help drive book

sales.

Speaking engagements can be a powerful tool in promoting your book and
building your brand. By connecting with your audience in person, you can

create deeper relationships and make a lasting impression.
Here are some tips for a successful speaking engagement campaign:

Know Your Audience: Identify the key demographics and industries that
would be interested in your book and seek out speaking opportunities that

cater to them.

Create Compelling Content: Your speaking engagement should provide
value to your audience and leave them eager to learn more about your
book. Plan your talk around your book’s key themes and focus on delivering

actionable advice and insights.
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Build Relationships: Take
the time to engage with
attendees before and after
your talk. This could include a
Q&A session, book signing, or

networking opportunities.

Leverage Social Media:
Share snippets of your talk on

social media, live stream your

event, or post photos and
videos to showcase your

speaking skills and engage with your followers.
Example of Successful Speaking Engagement Campaigns:

Brené Brown's "Daring Greatly" Tour: Brené Brown,
DARING

author of the New York Times bestseller "Daring
GREATLY
Creatly," embarked on a national speaking tour to How the Courage

promote her book and connect with her audience. Her

talks were well-received, and her book went on to ead
BRENE BROWN G
become a bestseller.

Mel Robbins' "The 5 AM Club" Tour: Mel Robbins, author of
"The 5 AM Club," used speaking engagements to promote her
book and connect with her audience. Her talks focused on the
book's key themes, such as the power of positive habits, and

were well-received by audiences.

Speaking engagements can be a powerful tool in promoting your book.
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By delivering valuable content and
building relationships with your
audience, you can establish yourself as
an expert in your field and drive book

sales.

Book Signings and Bookstores:

Building Relationships with
Bookstores and Booksellers

Book signings and bookstores can
provide valuable exposure for your
book. By building relationships with
bookstores and booksellers, you can

increase the visibility of your book and

reach new audiences.

For example, you can participate in book signings, in-store events, and

readings and offer special promotions or discounts to booksellers.

Here are a few key strategies for making the most of book signings and

bookstore events:

Reach out to local bookstores: Contact local bookstores and ask about
hosting a book signing event. Be sure to provide information about your

book and your background as an author.

Build relationships with booksellers: Building relationships with
booksellers is important for securing book signings and getting your book
into stores. Attend bookseller events and conferences, and make sure to

introduce yourself and your book.
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Create a memorable event: Make your book signing event memorable by
bringing promotional materials, offering refreshments, or hosting a Q&A
session. You can also collaborate with other local authors or bookstores to

Create a Iarger event.

Utilize social media: Promote your book signings and bookstore events on
social media, and encourage attendees
to share photos and experiences on their

own platforms.

Offer incentives: Consider offering
incentives for attendees, such as
discounts on your book or other

merchandise, to increase attendance

and create a buzz about your book.
Example of Successful Book Signing and Bookstore Campaign:

Brené Brown, held book signings and appearances

TED TALE FRIEROHTNON aAND
NI FREE TIRS BEATIUALTSG AU T iR

at bookstores for her latest book, "Braving the

Wilderness: The Quest for True Belonging and the

BRAVING THE Courage to Stand Alone". The events were well

attended, with long lines of fans waiting to meet
w"-D ERNESS Brené and get their book signed.
The quest for true belonging
and the courage to stand alane

Her tour was heavily promoted on her social media
platforms and through her email list, and she also

offered incentives for attendees, such as special

merchandise and a limited edition book plate. The
events were a huge success and helped to increase the visibility and sales of

"Braving the Wilderness".
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Book signings and bookstore events can be a valuable tool for promoting
your book. Bookstores provide a space for you to connect with your
audience, discuss your book and build relationships with bookstores and

booksellers.

To make the most of book signings and bookstore events, it's important

to be prepared.
Here are some tips to help you make the most of your events:

Research the Bookstore: Before you book an event, research the bookstore.
Look at their events calendar, book clubs, and other events they host. This
will give you an idea of the type of audience they attract, what kind of books

they sell, and what they might be interested in.

Timing is Key: Book signings and bookstore
events are usually most successful on
weekends or in the evenings. Choose a time
that's convenient for your target audience,
and make sure you have enough time to

interact with them.

Be Prepared: Come prepared with plenty of books, business cards, and
promotional materials. Consider bringing some additional items, such as
bookmarks, flyers, or other swag, to give away to people who attend the

event.

Engage with Your Audience: Book signings and bookstore events are a
great opportunity to engage with your audience and answer any questions
they may have about your book. Be approachable, friendly, and open to

conversation.
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Follow Up: After the event, be sure to follow up with the bookstore and
anyone who attended. Thank them for their time, and consider offering a

special discount or other incentives for purchasing your book.
Some examples of successful book signings and bookstore events include:

In 2022, author and motivational speaker Rachel Hollis
hosted book signings across the United States to promote
her latest book, "Girl, Stop Apologizing." The events
attracted hundreds of fans, who lined up for hours to meet

Rachel and have their books signed.

g oK In 2021, author and entrepreneur Tim Ferriss hosted a book
B2 signing for his latest book, "Tools of Titans," at a Barnes &
TITANS Noble bookstore in New York City. The event attracted

TRE TUETICS, wwmu mlnin‘&

e hundreds of fans and received coverage in local media

HIEFERRISS e

These events demonstrate that book signings and bookstore
events can be valuable tools for promoting your non-fiction book, building

relationships with your audience, and growing your brand.

Measuring Success:
Understanding the Impact of Your Marketing Efforts

Measuring the success of your book marketing efforts is crucial to
understanding what's working and what's not. You need to track and
analyze data to see the impact of your marketing strategies, make informed

decisions and improve your results.
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There are several key metrics that you can use to measure your book

marketing success, including:

Sales: This is the most
obvious metric to track
when measuring the
success of your book
marketing efforts. Keep
track of your sales numbers
and compare them to your

marketing goals.

Email List Growth: The
growth of your email list is an important metric because it indicates the
level of interest in your book. If your email list is growing, it means that
people are interested in your book and want to stay updated on your

progress.

Social Media Engagement: Tracking engagement on social media
platforms such as Facebook, Twitter, and Instagram can help you measure

the impact of your social media marketing efforts.

Engagement metrics such as likes, comments, shares, and followers can

help you understand how your content is resonating with your audience.

Website Traffic: Tracking website traffic is important because it shows you
how many people are visiting your website and engaging with your
content. This information can help you understand the impact of your

website and blog content and guide your marketing efforts.
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Book Reviews: Book reviews are an ¥
important indicator of the impact of your
book marketing efforts. Positive reviews can
help you reach new audiences and build

credibility with potential customers.

It's important to keep track of your metrics
over time so you can see trends and make
informed decisions about your marketing
efforts. You can use tools such as Google
Analytics, Hootsuite, and Mailchimp to track

and analyze your metrics.

Measuring the success of your book

marketing efforts is crucial to

understanding what's working and what's not.

By tracking key metrics such as sales, email list growth, social media
engagement, website traffic, and book reviews, you can make informed

decisions and improve your results.

Marketing your book is an essential step in the book publishing process,
and by utilizing the tools and strategies discussed in this chapter, you
can reach and engage your target audience effectively and bring your
book to life.

By creating a comprehensive marketing plan that includes tactics such as
social media marketing, email marketing, influencer marketing, speaking
engagements, book signings, and bookstores, you can create a successful

launch for your book and make it stand out in a crowded market.
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“You can write the
most wonderful
book in the world.
But if people don't
know about your

book they won't

know to buy it.”
~Madi Preda

With the help of Al writing tools,

you can streamline the marketing

process and measure the success
of your efforts in real-time.

Remember, the key to success is to understand your audience, know your

strengths, and take action to promote your book.

Don't be afraid to get creative, take risks, and stand out from
the crowd.
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Conclusion: Embracing
the Power of Al Writing

Congratulations! You have successfully
navigated through this comprehensive
and hopefully actionable guide to writing a
Book using Al writing tools. By now, you
have gained a deep understanding of how
to harness the power of Al writing tools to
create a compelling and engaging book
that will help you establish yourself as an

authority in your field.

From the early stages of idea generation
and crafting a compelling title to revising,
editing, and publishing your book, this
guide has covered everything you need to
know to make the most of Al writing tools

in your writing journey.
Recap of key takeaways

Here are a few key takeaways from the
book:

e Al writing tools can save you time and make the writing process more

efficient.

e Al writing tools can help you generate ideas, organize your thoughts,

and create a clear and cohesive structure for your book.
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e Al writing tools can assist with revision and editing, helping you catch

mistakes and improve the overall quality of your book.

e Al writing tools can be used to publish and market your book, from

formatting and design to generating marketing copy and analyzing

data.
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The future of Al writing

The world of Al writing is
constantly evolving, and the
tools and technology are only
getting better. By embracing Al
writing tools in your writing
journey, you can position
yourself as an authority in your

field and stay ahead of the curve.

Encouragement to embrace Al

writing in your own work

We hope this book has inspired
you to embrace the power of Al
writing in your own work.
Whether you're a coach,
consultant, or service provider,

Al writing tools can help you

write your book faster, more efficiently, and more effectively. You now have

the knowledge and tools you need to take your writing journey to the next

level.
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By bringing all these lessons together, you're well on your way
to becoming an author and establishing yourself as an expert

in your field.

But the journey doesn't end here.

My program, Business to Book: Al Authority Engine for Building a
Business Brand with a Published Book, offers an all-in-one solution for
entrepreneurs like yourself. With a focus on deep-diving into book creation,
design, and marketing, this program will guide you every step of the way,
and even offers options for us to do it all for you... And we do it all in 10

days!

Don't let your book be just a dream
that never becomes a reality.
Embrace the power of Al writing and take your writing journey to the next

level. It's time to bring your book to life and make a lasting impact on your

audience!

To find out more come over to:

BUSINESS 300K

BusinessToBook.co
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