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10 great content ideas already hiding in your business
You probably have more content ideas than you think. They’re just annoyingly good at hiding in plain sight.
When you work in a business every day, it’s easy to assume the things you know are obvious, or not especially interesting. But the questions clients ask, the things you explain over and over, and the lessons you’ve learnt through experience are often exactly the things other people want to hear about.
Use the prompts below to start spotting some of the ideas already sitting inside your business.

1. What do clients ask you all the time?
Think about the questions that come up repeatedly in emails, meetings, phone calls or conversations.
Write down one question you answer again and again:
______________________________________________________________________________________________________________________________________
Possible content idea:
______________________________________________________________________________________________________________________________________

2. What do clients often misunderstand?
Think about something people regularly get wrong about what you do, your industry or the problem you help solve. You’ve probably thought about this more than you realise!
What do you wish more clients understood?
______________________________________________________________________________________________________________________________________
Possible content idea:
______________________________________________________________________________________________________________________________________
3. What have you learnt the hard way?
Experience gives you knowledge that can’t always be found in a textbook or AI search. 
What do you know now that you wish you’d known earlier?
______________________________________________________________________________________________________________________________________

Possible content idea:
______________________________________________________________________________________________________________________________________

4. What decision do your customers struggle with?
Think about the choices people need to make before they ever contact you. For example, do they want to upgrade one part of their house over another?
What decision do they find difficult?
______________________________________________________________________________________________________________________________________
Possible content idea:
______________________________________________________________________________________________________________________________________

5. What advice do you give before someone works with you?
Think about what you regularly tell people to do, consider or prepare before engaging someone like you.
What advice could help someone before they become a client?
______________________________________________________________________________________________________________________________________

Possible content idea:
______________________________________________________________________________________________________________________________________

6. What has changed in your industry?
Think about changes in technology, regulation, customer behaviour or the way your industry operates.
What has changed recently that your audience should understand?
______________________________________________________________________________________________________________________________________


Possible content idea:
______________________________________________________________________________________________________________________________________

7. What conversation made you stop and think?
Think back over recent conversations with clients, suppliers, colleagues or other business owners.
Was there an interesting question, observation or problem?
______________________________________________________________________________________________________________________________________

Possible content idea:
______________________________________________________________________________________________________________________________________

8. What do you do differently?
It might only be small, but there has to be something you do differently to others.
Is there something you approach differently from others in your industry? Why?
______________________________________________________________________________________________________________________________________

Possible content idea:
______________________________________________________________________________________________________________________________________

9. What example from your work could teach someone something?
Think about a problem you’ve solved, an approach that worked well or a situation that illustrates something useful.
You don’t need to reveal confidential information. Focus on the lesson.
What example comes to mind?
______________________________________________________________________________________________________________________________________

Possible content idea:
______________________________________________________________________________________________________________________________________

10. What could you talk about for five minutes without preparing?
Imagine you had to do an impromptu speech right now. Without overthinking it, work out what topic would you cover. 
What subject could you happily explain without notes?


Possible content idea:

Now choose your strongest three
Look back over your answers.
Which ideas are:
· useful to your customers?
· closely connected to your own expertise or experience?
· something you genuinely have something to say about?
Idea 1
______________________________________________________________________________________________________________________________________

Why is it worth creating?
______________________________________________________________________________________________________________________________________

Idea 2
______________________________________________________________________________________________________________________________________

Why is it worth creating?
______________________________________________________________________________________________________________________________________

Idea 3
______________________________________________________________________________________________________________________________________

Why is it worth creating?
______________________________________________________________________________________________________________________________________

One final thought
You don’t have to come up with something nobody has ever said before, just say it in your own way. Your experience, perspective and way of explaining something are part of what makes the content yours.
Want to turn these ideas into a content plan?
Generating ideas is only one part of creating content consistently.
In Content Creation for Your Business, you’ll learn how to understand your audience, develop stronger topics and put them into a calendar, build a realistic content plan, write and structure your content, distribute it and measure what’s working.
You’ll work through the course at your own pace using practical templates and worksheets, then get personalised support through a one-on-one consultation and feedback on your first blog.
Find out more about Content Creation for Your Business
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