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Start Here
You do not need every tool, page, or feature before you launch. You need a clear audience, a memorable
online address, a useful website, and one next action for visitors.

Your goal

Complete the decisions in this guide in order. Keep the first version simple enough to publish, measure,
and improve.

1. Clarify the business

[ ] Write one sentence explaining who you help and what result you provide.

[ ] Choose one primary offer or service to feature first.

[ ] List the three questions a new visitor is most likely to ask.

[ ] Choose one main call to action: buy, book, request a quote, join, or contact.

[ ] Write a short proof statement: experience, process, guarantee, testimonial, or result.

One-sentence business statement

[ ] We help __________________________ achieve __________________________ by
__________________________.
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Choose the Right Domain
Your domain should be easy to say, easy to spell, and close to the name customers will remember.

2. Domain checklist

[ ] Keep it short and avoid unnecessary hyphens, numbers, or unusual spellings.

[ ] Say it aloud and confirm someone can type it after hearing it once.

[ ] Check the matching business name and major social handles.

[ ] Prefer a familiar extension when possible; .com remains the easiest to explain.

[ ] Confirm the renewal price, not only the introductory price.

[ ] Use accurate registration information and enable account security.

[ ] Turn on automatic renewal and record the renewal date.

Before purchasing

Confirm what is included with the introductory offer, what renews separately, and whether email or
privacy features are optional add-ons.

Domain candidates

[ ] 1. ______________________________________________

[ ] 2. ______________________________________________

[ ] 3. ______________________________________________
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Domain Decision Worksheet
Do not choose on instinct alone. Compare the three strongest names, then test the winner with another
person before buying.

Candidate Easy to say /5 Easy to spell /5 Brand fit /5 Available /5 Total /20

1.

2.

3.

Quick trademark and identity check

[ ] Search the exact name and close variations online.

[ ] Check your state business-name database if you plan to register a company.

[ ] Search the U.S. trademark database or the equivalent authority in your country.

[ ] Confirm the name is not easily confused with a competitor.

[ ] Check the matching usernames on the social channels you will actually use.

Winner

My selected domain is ______________________________ because
________________________________________________.

Record the details

[ ] Registrar: _________________________ Purchase date: ________________

[ ] Introductory price: _______________ Renewal price: _________________

[ ] Renewal date: _____________________ Auto-renew enabled: Yes / No
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Plan the First Website
A focused five-page website is enough for most first launches. Each page should answer a customer
question and point toward one next step.

3. Essential pages

[ ] Home: clearly state who the business serves, the result offered, and the main action.

[ ] Offer or Services: explain what is included, who it is for, price or next step, and FAQs.

[ ] About: share the reason the business exists and why visitors can trust it.

[ ] Contact: provide a simple form and realistic response-time expectation.

[ ] Privacy and required policies: explain data collection, cookies, terms, refunds, and affiliate relationships
where applicable.

4. Content and brand assets

[ ] Business name, logo or clean text wordmark, and two brand colors.

[ ] One clear headline and supporting sentence for the home page.

[ ] Three benefits written in the customer's language.

[ ] A professional email address using the business domain.

[ ] Original or properly licensed images with descriptive alt text.
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Homepage Copy Planner
Draft the words before choosing colors or images. A visitor should understand the offer and next step within a
few seconds.

Headline formula

Clear result + clear audience

We help [audience] achieve [result] without [common obstacle].

[ ] My headline: ________________________________________________________________

[ ] Supporting sentence: ________________________________________________________

[ ] Primary button text: _________________________________________________________

Three benefit blocks

[ ] Benefit 1: __________________________ Why it matters: __________________________

[ ] Benefit 2: __________________________ Why it matters: __________________________

[ ] Benefit 3: __________________________ Why it matters: __________________________

Trust and proof

[ ] Proof I can show now: experience / process / sample / testimonial / guarantee

[ ] Exact proof statement: _______________________________________________________

[ ] One common objection to answer: ______________________________________________
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Startup Budget + Account Safety
A low introductory price can still have a higher renewal cost. Record both so there are no surprises.

Item Intro cost Renewal / monthly Required now?

Domain Yes / No

Website or hosting Yes / No

Business email Yes / No

Design or images Yes / No

Email marketing Yes / No

Other Yes / No

Account-safety checklist

[ ] Use a unique password and store it in a password manager.

[ ] Turn on two-factor authentication for the registrar, website, and business email.

[ ] Use an email address you will keep long term for account recovery.

[ ] Record where the domain, hosting, DNS, email, and website are managed.

[ ] Add a backup payment method only if needed and review renewal notices.

[ ] Export or back up essential website content and customer data.

Lean-launch rule

Pay only for what supports the first working version. Delay optional add-ons until you understand the
need and renewal cost.
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Prepare to Launch
Test the complete visitor journey before sharing the site. A working, trustworthy experience matters more
than extra decoration.

5. Technical launch checks

[ ] Connect the domain and verify the secure HTTPS version loads.

[ ] Test every form, button, checkout, download, and confirmation message.

[ ] Check the site on both a phone and desktop computer.

[ ] Confirm page titles, descriptions, headings, and social sharing image.

[ ] Add analytics and record the baseline: visits, signups, clicks, and sales.

[ ] Remove placeholder text, broken links, and pages that are not ready.

[ ] Ask one trusted person to complete the main action without instructions.

6. First-week growth plan

[ ] Publish one helpful article, post, or short video answering a customer question.

[ ] Share the website with one relevant audience rather than posting everywhere.

[ ] Invite visitors to join an email list with a useful free resource.

[ ] Review the first seven days of traffic and fix the biggest point of confusion.
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30-Day Launch Roadmap
Use one week to prepare, one week to publish, and two weeks to learn from real visitors.

Week 1 - foundation

[ ] Finalize the audience, offer, business statement, and primary call to action.

[ ] Choose and secure the domain after completing the decision worksheet.

[ ] Set up the professional email address and account security.

Week 2 - build and test

[ ] Publish the essential pages and remove unfinished navigation items.

[ ] Connect forms, checkout or booking, lead-magnet delivery, and analytics.

[ ] Test the complete path on phone and desktop with one outside reviewer.

Week 3 - invite

[ ] Publish three useful pieces of content that answer real customer questions.

[ ] Invite one relevant audience to visit; record traffic, signups, and clicks.

[ ] Personally follow up with early visitors when permission has been given.

Week 4 - improve

[ ] Review where visitors leave and which messages attract the most interest.

[ ] Fix the biggest point of confusion before adding new features.

[ ] Choose one improvement to test during the next 30 days.
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Your One-Page Launch Plan
Complete this page before building. It becomes the brief for your website and marketing.

[ ] Audience: _________________________________________________

[ ] Problem we solve: __________________________________________

[ ] Primary offer: ______________________________________________

[ ] Main call to action: _________________________________________

[ ] Chosen domain: ______________________________________________

[ ] Launch date: _________________________________________________

[ ] Traffic source to test first: _________________________________

[ ] Metric to review after seven days: ___________________________

Recommended next step

When you are ready to secure a domain and begin building, compare the current Domain.com options
linked from the CedarVail resource page. CedarVail may earn a commission if you purchase through an
affiliate link, at no additional cost to you.

You are ready to begin
A successful first website is not the one with the most features. It is the one that makes the right promise,
gives visitors a clear next step, and teaches you what to improve.

(c) 2026 CedarVail Digital. For educational purposes. Product names and trademarks belong to their respective owners.


