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RESCRIPTION

TURN ONE READY-TO-SELL PDF INTO
CONSISTENT DAILY INCOME ONLINE




WELGOME!

You've just taken an incredible step toward building daily
income and freedom online, and I'm so excited for you!

On the next pages you will be taken through step by step how
to rebrand this PDF, set up a store to sell it in, create an
Instagram page to promote it on, create your first reel, and
then finally - turning that reel into an ad so you can start
making that money!

This process can be used either to resell this PDF, or for any
digital product you have or plan to create!

Now that you have purchased this PDF - it belongs completely
to you and you can make any changes to it that you like
before reselling it! The only things you MUST change are the
name and the cover photo.

THE LINK TO EDIT THIS PDF IS ON THE NEXT PAGES -

BUT FIRST - GRAB YOUR BONUSES!




BONUS

Click the image below to access your bonus - 2,000
Luxury Stock Videos
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WHAT T0 DO NEXT

Rebrand this PDF by changing its cover page to
create your own unique version to sell.

Set up an online store for customers to buy your
version of this document.

Create an Instagram account dedicated to your
product.

Create a reel to promote your digital product.

Set up your autoDM to send your sales page link
to interested people 24/7.

Create an ad to drive traffic to your online store.

Learn about the foundations of a successful ad
campaign.
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PHASE 01

REBRAND THIS PDF

By the end of this phase you will have rebranded this guide
to create your own unique version to sell!




tep One

Before you begin, you need to come up with a unique name for your version
of this guide.

The name should be short (3-4 words MAX) and it needs to clearly convey
what this product DOES.

Keep it simple and focus on your target audience and the main result that the
guide helps them achieve. If you get stuck, you can use ChatGPT to quickly
brainstorm name ideas.

You can call it a Method, a Blueprint, a Playbook, a Guide, etc.

The more unique you are with your name, branding and messaging, the more
you’ll stand out online and attract your own audience!

Step Two

Click on the link below to open an editable version of this PDF in Canva.

This new version that you open will become YOUR version that you will sell.
As you move through the guide, it will show you the exact steps that you need
to take to rename, rebrand and resell it.

CLICK HERE FOR THE EDITRBLE VERSION




step Three

Once you open the link, click the ‘View Template’ button.

If you don’t have a Canva account or aren’t logged in, you’ll be prompted to
sign up or log in. Follow the on-screen instructions if needed.

Then select ‘Open in Editor’. This will open an editable version of the PDF so
you can start customising it.

A template created by 2855% was shared with
you, start designing now

Step Four

Firstly, rename your Canva file to the name of your guide.

To do this, click on the Name of the guide in the top blue header bar. It will
be “Copy of (the name of the guide that you bought)”.

Update this to the name of your guide.

‘ Copy of Test Template Nan.e A+ 4 ©  ” Preview




Next, we need to change the link in the button in Step Two to the template
link to YOUR version - so YOUR customers receive YOUR version. A
Template Link is a link that means that anyone can view and use your
document as a template, but they cannot edit your original version.

To do this, go to the top right corner of your Canva document and click

‘Share’.

step Six

Next, Select the ‘Template link’ option.

(If you don’t see this option, select ‘See
all’ first)

*We are NOT copying the link in the
blue box!

Note: This option is only available in
Canva Pro. You can always sign up for a
Pro account and then cancel it after
you have created your Template link
and your link will remain active for your
customers.

B s o e

People with access

0 B 1
L B
|
Acocess level
ﬁ Only you can access >
& C.oy link
A S ) @)
Download Public view Print with Instagram
tnk Canva

tB e ( B
Brand Present o all
Template

Step Seven

Next, click ‘Create Template Link'.

Create template link

This link can be deleted at any time



step Eight

Next, select ‘Copy’ to copy the link.

The green ‘Live’ icon shows that your template link is live and working.

{ Template link e

The design 15 shared publicly, Anyone with the link can
use this design as a template. Lea

L.
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Template link

https:/fwww.canva,c u:n.-1‘-s'c:|c~5ign.f[‘r-i59n-,-[:-

Return to Step Two on Page 4 above T{where the button is) and click on
the button.

When you click on it, it may come up with the text “Ungroup”. This means
that the text and the rectangle have been “grouped” together in Canva to

form a single element.

If this happens, to separate them, click ‘Ungroup’.
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step Ten

Double click the text in the button, then select the ‘Link’ icon. (or the pencil
icon to edit the link)

Then come back to thir milda va rand sh maindar ab+ha instructions.
{® Ask Canva ’“% @I e

Link

CLICK HERE FOR THE .....TABLE VERSION

Step Eleven

Paste your Template Link into the link box. Then click ‘Done’.

Enter a link or search

m_source=publishsharelink&mode=preview '
Display mode

Done

The link has been inserted correctly when you can see the text highlighted and
the name of your Canva document in blue.

-
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CLICK HERE FOR THE EDITABLE VERSION

FE . HF # b = i.h-..r\-‘lrn-l_ﬂt.lnn

D -

You have now renamed your Canva file and have inserted the link into the
button so your customers will be able to create a template of your version of
the document.



step Twelve

Next, you will create a unique cover for your version of the guide. You can
begin by either editing the cover page that’s already there, or deleting it and
adding a new page.

Click on the ‘Design’ Tab and type “Ebook covers” in the search bar (or
anything relevant to your brand). Pick one you like and drag it onto the
page. You can also use a stock photo from any content bank you have!

Step Thirteen

Click on the title and change the name to your guide’s name. Change the
font, the color - anything to make it unique to YOU and YOUR BRAND.

Foowrei o




IMPORTANT

Continue working through the rest of the guide and make any
changes you want! Make instructions more clear, move things

around, change out the links, etc. You have complete control
over how this guide looks and what it says - so make it YOURS!

Once you’re happy with everything, come back to these next
steps to download your FINAL version - ready to sell!

For now - Skip to Phase 2



step Fourteen

e, - ; :
Test Template Name A+ dil O 7 Preview [FUIEELTLE ’ Once you are satisfied
—_ with your version of the
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PDF document.

To do this, click on the

- NGB ® B ‘Share’ button in the top
fmplate link Pulblb wigw Link Print with right CG rnE r. Then C“Ck
Lanva

on the ‘Download’ icon.
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Step Fifteen

For “File type” select ‘PDF Standard’.

Fils
Then Click the ‘Download’ Button. x

Compress POF (D e

L Download

Flatten PDF
Include notes (&

Password protection

The final version of your guide is now

Selact 5
complete and ready to sell! ==
) barg Pages 1-87 ”
—
P
é B Limited media playback. Pages with videos, audia, and

snimatiens won't piay whan exported as this file type, Try
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Preferences

Save download settings
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NEW TO GANVA OR NEED SUPPORT?

You can find a free beginner-friendly course on how to use Canva here.

You can find their help center here.

L_'{{J[.L"ﬂ Design  Product Plans  Business Educabion  Help @

Canva Support

Common Issues

Find a missing design Get help with a falled payment

Still Need Help?

Chat wwith Help Assistant ko
covact Support

Manago :'::_" meocomink, team, @ |
e 3
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PHASE 02

SET UP YOUR ONLINE STORE

By the end of this phase you will have set up your online
store to sell your version of this guide.

This guide includes instructions for using Stan Store and
Beacons. Please do your own research to choose the option
that best suits you.

If you want to use Stan Store, scroll down.

If you want to use Beacons, skip to page 36.

*¥You do not need both*



OTAN STORE
© Stan




step One

You can now create a Stan store for customers to buy your digital product.
(If you’d rather use Beacons, skip to page 23)

For demonstration purposes, | will show you how to create a store and what
description to use for your Stan Store to make sales. All other creative
choices are your choice.

Click the link to below to signup for Stan Store and get 14 days free.

CLICK HERE TO GET 14 DAYS OF STAN STORE FOR FREE

Meet Your

All-in-One Creator
Store

Step Two

Click the ‘Sign Up’ button in the top right-hand corner.




Step Three

Stan will now prompt you to set up your account.

Enter your personal details and then click ‘Next’.

Hey @Username
Let's monetize your following!

@ stan.storefusername

Step Four

Stan will now prompt you to enter your social
media accounts.

If you have an existing account, enter the
relevant information.

If you will be setting up a new Instagram
account, click ‘Skip’ (you will come back and add
this after creating your Instagram account in the
next section).

Connect your social
accounts to your store

r@) ) Your Lsarmama

d" @ | Your Usarname

@ [ ML ERc s hmvhoedin, camy

View maore

Skip



Select the payment plan that you would like to start with, then click ‘Next’.

Pick your plan, start
earning today <

" Gawe §1008 by choosing S51an

B -In-Oen Store, sasy iosatup

® Monthiy
20 tor 14 days, then $27mo

L sovzo% J
Yearly

S0 for 14 days, thaen $3005 560,y

Dwen today $0

Step Six

Enter your credit card details to set up

your subscription. You won’t be charged Your store runs free till January 23
I 1 Cancel an a'y

until the trial ends (or you choose to b

- pg e E} | Payment Method

Then click ‘Start Your 14 Day Free Trial’

Card number =

PRO TIP: At the end of your 14 day free
trial, if you act like you are going to cancel o Sociyoie: B
- Stan MAY offer you an entire month of

their PRO version - FOR FREE!

Ihave read and understand the
Termx of Sendce and Privacy Policy

Start Your 14 Day Free Trial



Step Seven

First, we will set up your product within your online store.

To get started, click on ‘My Store’ from the left-hand column.

© Stan

() Home

= My Store

) Income

Click ‘Add Product’.

4+ AddProduct

Add Sectlon

Select ‘Digital Product’ as your product type.

Digital Product
PDFs, Guides, Templates, Exclusive Content, eBooks, etc.



step Ten

Select the ‘Callout’ option. This is how your product listing will be displayed
on your Stan Store homepage.

This option means that you can include a short description about your
product plus a button for people to access it.

Note: We won't be sending people to your Stan Store homepage, however it
Is still important that it is set up professionally, should someone visit it.

1  Pick astyle
cm) = ]
Button Callout Preview

tep Eleven

Now we will upload an image for the thumbnail that will be next to your
product’s homepage listing.

You can download a PNG or JPG of the COVER of your guide (follow the
earlier download instructions, but select PNG or JPG as the file type and
only select Page 1), or you can create a new 400x400 square image in Canva,

Click ‘Choose Image’ and upload your thumbnail image, resize and click ‘Use
This Photo’.

2 Select image

@

Thumbnall
l'— Choose Image



Step Twelve

Under Add Text, customize this text to suit your brand and messaging.

Title: Enter your product name
Subtitle: A brief description about your product i.e. The simple system to

get paid daily with one digital product.
Button: Get Access Now!

3 Addtext

Then click ‘Next’.

Tiike

Your product name Jois hane

Subtitle

The simple system to get paid dally with one digital product.

Bufion®

Get Access Mow!

step Thirteen

Next, you will upload an image that will go at the top of your sales page. This
can be your cover page or you can create a custom image for it in Canva

using these templates.

Click “Choose Image” upload your chosen image, resize and then click ‘Use
This Photo’.

1 Selectimage

* Orag Your Image Hare
e
\\ Choosa Imaga



Step Fourteen

Add your “Description Body” by copying and pasting the copy on the
following two pages into the “Description Body” field.

VERY IMPORTANT NOTE: Your sales page is arguably THE MOST important
piece of the puzzle if you want to be successful with this method. The goal is
to get people to see your ad, click the link, be WOWed by your sales page -
and then BUY. Add a little of your story, your results, etc to gain your
customer’s trust.

| also highly recommend creating a mockup of the product using the
mockup templates included in your bonuses to add to your sales page, as
well as a little preview of some of the pages of the guide. Adding images
helps break up some of the text and makes your sales page easier to digest.



PRODUCT DESCRIPTION:

Turn ONE ready-to-sell PDF into daily income (even if you've never sold anything online), in just 6 steps!
Mo daily posting. No algorithm hacks. No need to go viral.

Just one digital product and one proven system that works.

X No followers required
» No complicated tech
X No "posting every day” hustle

Just follow the guide and launch this system for yourself in an evening.

This isn't just a PDF ... It's a whole system. Here's what's inside:

« [YOUR PRODUCT NAME] fully done-for-you and ready to sell

« Editable Canva template so you can rebrand it in minutes

* Plug-and-play copy templates for your sales page, product title, pricing, and launch messaging
= Stan Store setup instructions for instant checkout and auto-delivery

« Beginner-friendly Meta Ads walkthrough with screenshots + budget, targeting etc

= Master Resell Rights so you keep 100% of every sale you make
» Transfer Rights so your buyers can resell it too!

. How It Works:
Step 1: Get access to [YOUR PRODUCT NAME] (everything is done for you) with Resell Rights
» Step 2: Rebrand the cover & download your rebranded digital product as a PDF.
« Step 3: Follow the instructions to set up your Stan Store to sell your product and to collect payments.
* Step 4: Create a 7-second video about the product.
= Step 5: Post your video on Instagram.
« Step7: Run a %20/day Instagram ad to the video to start making sales.

* Step 8: Set up a AutoDM to automatically send the link to your PDF to your audience when the enquire
about it.

That's it! One product + one ad + daily sales on autopilot.

Image that you sold just 1 a day...that'd still be an extra $820 per month.
..what about 5 per day...that's an extra $135/day or $4k per month!
...and what if you sold 10 per day...that'd be an extra $270/day or a whopping $8k per month!!!

And all of this made passively from one ad while you go about living your life.
What would an extra $8K a month do for you?

#" This Is For You If:

* You don't want to waste months posting, chasing followers, or trying to go viral for sales
* You're after a simple system that earns in the background while you live your life

= You want a low-stress way to earn online without needing a big audience

* You're ready to create consistent daily cash with just one product and one ad

CONTINUED ON NEXT PAGE



Why This Offer Works So Well
This isn’t some generic, fluffy PDF...it's a plug-and-play system designed to make selling simple and
profitable from day one.
It's an easy product to promote, because it solves a real problem
It's quick and easy to digest. No need to watch a bunch of videos of people rambling
It shows you step-by-step how to make money so anyone can follow along and get results
You can immediately resell it and your buyers can too

This is the shortcut that beginners have been waiting for. Which makes it a win-win solution... your buyers
win + you win!

FAQs

Q: Are you just gonna tell me to boost a post?

Absolutely not. Boosting is not a strategy, it's a money drain. I'll show you exactly how to run targeted ads the
right way through Meta Ads Manager.

Q: How many videos should | post before running ads?
At least 6 short reels. Post them first to build some traction. You can film them all in one day, s0 no excuses,
just get it done.,

Q: How much should | spend on ads?
| started with $20/day. Once you see positive results, scaling up makes sense. Starting lower is possible,
though results may vary.

Q: Do you offer refunds?
No refunds due to the digital nature of this product. Please make sure you're ready before you purchase.

Q: Do | keep 100% of the money?
Yes. You own the product, and you get paid directly.

Q: Is this beginner-friendly?
Yes. The blueprint walks you through every step with pictures.

Q: How soon can | make a sale?
Many students make their first sale within 24-72 hours of launching. Set up to sell the same day and with the
right ad, daily cash could begin as soon as tomorrow.

Q: What makes this different from other digital product courses?

This isn't a course or some vague “framework."This is a done-for-you business in a box:
The product is ready

The ad is written

You learn step-by-step how to set it all up

You own the rights to it and keep 100% of the profit when you sell it

If you're ready to stop overthinking and start getting paid from a digital product you didn’t have to create...
This is where it starts.

This is plug-and-play. Everything is already built for you; the product, the sales page copy, the ad, and the
assets so you can launch once, profit forever.

Instant access. Lifetime resale rights. No monthly fees.

The only thing missing? Your action.



step Fifteen

It is VERY IMPORTANT that you format and proofread your sales page.

Firstly, go through the copy and change [YOUR PRODUCT NAME] to the
name you’ve chosen for your guide.

Secondly, ensure that you format it so it is clear and easy to read. Break up
the text with white space, insert images, use headings, bold important parts

of the text etc.

You can format your text and upload images from the toolbar.

Description Body *

B B & I :

]!

Ei EI iy 'f" Generate with Al

Thirdly, read through your sales page. Is it visually clear and easy to read?
Does it clearly convey what your product is and it’s benefits? Would it make
you “stop the scroll” and pay attention to it? Is it unique to your brand and
message?

step Sixteen

Under Bottom Title write “Get Started Today”.

Bottom Title ®

Get Started Today



Slep seventeen

Under Call-to-Action Button, write “Buy Now” or “Purchase”.

Call-to-Action Button * 8130

PURCHASE

Step Eighteen

Under Set Price, enter the price you want to charge for your guide.
You can choose any price, but the recommended range is either $27 or $37.

You might think pricing it lower will make it easier to sell, but it won’t leave
enough margin to run ads and stay profitable.

3 Setprice

Prica(s) * Discount Price($)

27 0

Step Nineteen

Under Upload your Digital Product, select ‘Upload File’. This is where you
will upload your final product after you have finished making all of your

edits.

5 Upload your Digital Product

Digital Product *

Stan will send these files automatically to your customer upon purchase! Upload Filae Hedirect o URL

Upload



step Twenty

Scroll back to the top of the screen and click ‘Options’.

& Thumbnail & CheckoutPage Cﬂ. Dptimns)

Step Twenty-One

Under Confirmation Email, you can customise the email that your
customers will receive from you when they purchase your guide.

Change the subject to something that they can search for easily in their
emails i.e. Welcome to [YOUR PRODUCT NAME] &

You can customise this email as much as you want. However, do not remove
the Product File(s) link as this is the link to your product.

If you would like to include free bonuses with your product, you can include
them in this email by inserting a link to the relevant files. To do this highlight
the test that you would like them to click, then use the Link button is the
toolbar to insert a link to your bonuses.

&3 Confirmation Email v
Subject

Yaur order from & My Usermame is harg!

Boddy

[EI B "E‘ I 'E EJ :_‘5" +  PereonaliIe

Hi Customer Mame |
Thank you for ordering Product Nams ! Hara is your arder:
Product Fila{s)

- (@ My Usarnama

Restore Defaul



step Twenty-Two

Click ‘Save As Draft’ until you have uploaded your product file.

After you have finished editing your version of this guide and have
downloaded it from Canva following the steps in Phase One, you will upload
it, and then you can publish it. Your product will then be live.

L By Save AsDraft } Publish

step Twenty-Three

Now we will customise your Stan Store.

Firstly, go to My Store, then click the pencil icon next to your name.

My Store
© Stan
(A) Home

C% Stnre> 7 Landing Pages
= My Store
) Income Test /'

@examplestanstore

il Analytics

C? Customers



step Twenty-Four

Again, click on the pencil icon and upload a profile image of your choice.

This can be a photo of you, a logo, or a faceless stock image (Canva has a lot
of free ones that you can use).

Step Twenty-Five

Resize your profile photo until it fits. When you are happy with it, click ‘Use
this photo’.

Crop, Zoom, or Move

YOUR
PROFILE
IMAGE 4



Step Twenty-Six

If you want to include a short bio, you can include this here.
If you already have social media accounts set up for your business, you can
enter them here. If not, leave this blank, and you can return to add this in

after setting up your Instagram in the next section.

Click ‘Save’ when you are happy with this section.

Display MName

Test

Bio 20/80

Test bio to go here,

Social Links (URL)

®) @ Your Username
r]' @ Your Usérmame

MORE SOCIALS °



dtep Twenty-seven

Now, click on the ‘Edit Design’ tab, scroll through the different styles until
you find one that you like.

= Store 7 LandingPages | ¢ EditDesign |

Ry e Boprarg e D LD
H Ty .
il

{ Minima >

Calarg Faei

Step Twenty-Eight

Now, change your colors to suit your brand and select a font that is clear
and easy to read on mobile (as the majority of your customers will be

viewing your sales page on their phone.

When you are happy with it, click ‘Save’.

Cokors Fant

. Intar -
[: e I “



step Twenty-Nine

Now it’s time to set up how you’ll get paid.

Click ‘Settings’, then ‘Payments’ and select ‘Register’ to connect a Stripe
account. This part is all personal information, so just follow the on-screen
steps to complete it..

My Account Settings

& Profie & Integrations @ Biling | = Payments | CJ Email Notifications (i} Security
T

Payment Methods

Floase connect youlr bank account using 8 Paymant Providar 1o start salling

Enable Marketing Consent (GDPR)

Zelling 1o EU of UK customers? This hixlps Keop things GDPR-Triendly. Wien analded, only customears wiho chack
e Do can get marketing emails. Optional, but recommanded if you've got a ghobal audionce

Enable Terms & Conditions

vhan enabled, customears ara requred (o agrea [o 1he terms Gnd conditions befora 1he sale can be co TIpETE0

Thé& agradmant checkbox will appaar on aich EReckou!l page

Change Store Checkout Language

5 | INGUIGED C INRCHTIET yoill BEE ON 1NE ChEOUT Do S YUl G500t ront

English 4

Here is a link for more information on connecting Stripe (and PayPal) to
your store.

Click here to find out the countries where Stripe is available. If your country
is not included, then you will need to use PayPal.



step Thirty

To find the link for your product, go to My Store, then click the 3-dot menu
next to your product, and select ‘Copy URL’.

This will be the URL that you will use in your ads - so that when people click,
they are taken DIRECTLY to your sales page!

My Store
| = Swre | M LandingPages & EditDesign

YOUR Test »
FIHEIIEE @examplastansiore

o m Your product name goes here -
pi 52700 _ l

=+ Add Product # [Edit Product '

A Sastinn o Unpublish
- L=

i Duplicate Praduoct
¥ Maka Landing Page

H  Dalets Produdt

step Thirty-One

If you would like to be an affiliate for Stan Store (earn a percentage from
every person who signs up using your link), you can find out more about
their Referral Program here.

If you choose to do this, ensure that you update the link on Page 17 to your
personal referral link.



NEED SUPPORT WITH STAN STORE?

You can find the support resources for Stan Store here.

The email to contact their support team is friends@stanwith.me

@ Stan

How can we help you?

Getting Started

Setup Your Stan Store - Sotting Up Payments 4






Step One

You can create a Beacons.ai store for customers to buy your digital product (if
you set up a Stan Store, you don’t need Beacons too. Skip these pages).

For demonstration purposes, | will show you how to create a store and what
description to use for your Beacons Store to make sales. All other creative

choices are your choice.

Click the link below to sign up for Beacons and get $20 of Beacons credit free.

CLICK HERE TO GET $20 BERCONS GREDIT

Beacons credit oo
for FREE!

o bancony

i1 Wi ey
B [T

Step Two

Let's claim your username

=) Fgn up (0 Beooons, e Irea!

Choose a username, click ‘Next’, and sign up
using whichever method you prefer - then click
‘Create Account’.

5 5i5n up watth G-npﬂll;l
€3 signup with Facebook
ﬂ Sign up with Apple

On the next pages, input your social media

account information so Beacons can link with

your Instagram. It will give you a prompt to

create your Link in Bio. Click ‘Next’ and choose

the option you like best. Password

Create Account



Step Three

Copy the link it creates for you - this it what will go in your bio on your
Instagram page.
.ﬁ-u

Congrats — your ink in bio & ready!

ey kP Enk ool shvane witih your fons

& beaconsaiftheir =

Step Four

On the next screen it will prompt you to upgrade to the Creator Plus plan
($30 a month) You can upgrade or keep the basic version by clicking “Skip”

Rocommendod fof you

Earn 30% more with Beacons Creator Plus

Designed lor creators ke you—unlimited Al 0% seller fees, get o lreg custom

glomicar,and rmore!

Dby &l Credits # 30 Unlimited
Connect custom domain &
0% Seller Fees on all sales ]
el with Buy Now Pay Later options &
¥ o MW i rurmembopt e -
ey D) Monthly £30,.

Skip for now



Step Five

Once your account is created, your dashboard should look like this. Make
sure to verify your email so your account will be complete.

. " Verity your smal
£é Beacons (‘ Withoat vestiying, vou) oge will 1o hicdien afier 48 hourt. Piess verily your small Dy cheking the ik seet to._ e
& o
B Unk inBo & Wetsite Link in Bio # Design with Beam
Link Iy Blo

RAARIAS FASES Harme

{ink im B0 Dasign

Wensins W
& B Dok % & bepconnol/theimdsl . 1 [ m

= Aoz Products > - Haodar o Chodrm thoimisiboroutaloom
O Dégial Products 3
@ Links i
# Palerol
@ sottings @ Comtoct formn | aogesed oo
(@ otheirnistiocuns! T Digitol products | wggeed oo D
= 30 creciti

Step Six

From the menu on the left hand side, select Digital Products, then click Get
Started. On the next screen, under Create a Product, click Digital Product.

#4 Beacons

Gy e

B Link i Bl Vet i '-._'
T Brond Dools

T ANEs Pochett 3

Make your link in bio shoppable

Link Toms directly o your digital preducts and sall right rom your Beocans page
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step seven

Beacons will walk you through a little tutorial to show you the editing
features. Click the blue Next button until it finishes and pay attention
because we need all of the features it points out!

Product poge

€ Desgn

Untitled Awesome
Product

§5

Gt vy [ temgilote] produsct fobool | tedary!
| Procioes! Adrrd || L iR i Drociu! 1o R

| PR P -1 B HOL TROCh PO

nafE
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frofecern hn prechact s the by o sesocirs] prear Ml

Follow the menu on the right hand side and add the following to complete
your page:

Product Title: The name of your guide Ssctions i
Price: Anywhere from $17-$47 - Your

" Product title
choice!
Description: [Copy the script from s @
the next page below]
Media: Click add image to add a cover Description
photo (you can make one in Canva)
Product Files: Upload your Media
downloaded PDF here

Product files

Order Bump: This is where you can
add an additional, cheaper product
your customers can add to their order
- HIGHLY RECOMMEND having one! orcerbump (D)



Add your “Description Body” by copying and pasting the copy on the
following two pages into the “Description Body” field.

VERY IMPORTANT NOTE: Your sales page is arguably THE MOST important
piece of the puzzle if you want to be successful with this method. The goal is
to get people to see your ad, click the link, be WOWed by your sales page -
and then BUY. Add a little of your story, your results, etc to gain your
customer’s trust.

| also highly recommend creating a mockup of the product using the
mockup templates included in your bonuses to add to your sales page, as
well as a little preview of some of the pages of the guide. Adding images
helps break up some of the text and makes your sales page easier to digest.



PRODUCT DESCRIPTION:

Turn ONE ready-to-sell PDF into daily income (even if you've never sold anything online), in just 6 steps!
No daily posting. No algorithm hacks. No need to go viral.

Just one digital product and one proven system that works.

> No followers required
2 No complicated tech
X Mo “posting every day” hustle

Just follow the guide and launch this system for yourself in an evening.

"/ This isn't just a PDF ... It's a whole system. Here’s what’s inside:

* [YOUR PRODUCT NAME] fully done-for-you and ready to sell

* Editable Canva template so you can rebrand it in minutes

* Plug-and-play copy templates for your sales page, product title, pricing, and launch messaging
= Stan Store setup instructions for instant checkout and auto-delivery

* Beginner-friendly Meta Ads walkthrough with screenshots + budget, targeting etc

* Master Resell Rights so you keep 100% of every sale you make

= Transfer Rights so your buyers can resell it too!

. How It Works:

* Step 1: Get access to [YOUR PRODUCT NAME] (everything is done for you) with Resell Rights

» 5Step 2: Rebrand the cover & download your rebranded digital product as a PDF.

= Step 3: Follow the instructions to set up your Stan Store to sell your product and to collect payments.
* Step 4: Create a 7-second video about the product.

* Step 5: Post your video on Instagram.

= Step 7: Run a $20/day Instagram ad to the video to start making sales.
* Step 8: Set up a AutoDM to automatically send the link to your PDF to your audience when the enquire
about it.

That's it! One product + one ad -+ daily sales on autopilot.

Image that you sold just 1 a day...that'd still be an extra $820 per month.
..what about 5 per day...that's an extra $135/day or $4k per month!
...and what if you sold 10 per day...that'd be an extra $270/day or a whopping $8k per month!!!

And all of this made passively from one ad while you go about living your life.

What would an extra $8K a month do for you?

#" This Is For You If:

* You don’t want to waste months posting, chasing followers, or trying to go viral for sales
* You're after a simple system that earns in the background while you live your life

* You want a low-stress way to earn online without needing a big audience
* You're ready to create consistent daily cash with just one product and one ad

CONTINUED ON NEXT PAGE



Why This Offer Works So Well
This isn’t some generic, fluffy PDF...it's a plug-and-play system designed to make selling simple and
profitable from day one.
It's an easy product to promote, because it solves a real problem
It's quick and easy to digest. No need to watch a bunch of videos of people rambling
It shows you step-by-step how to make money so anyone can follow along and get results
You can immediately resell it and your buyers can too

This is the shortcut that beginners have been waiting for. Which makes it a win-win solution... your buyers
win + you win!

FAQs

Q: Are you just gonna tell me to boost a post?

Absolutely not. Boosting is not a strategy, it's a money drain. I'll show you exactly how to run targeted ads the
right way through Meta Ads Manager.

Q: How many videos should | post before running ads?
At least 6 short reels. Post them first to build some traction. You can film them all in one day, s0 no excuses,
just get it done.,

Q: How much should | spend on ads?
| started with $20/day. Once you see positive results, scaling up makes sense. Starting lower is possible,
though results may vary.

Q: Do you offer refunds?
No refunds due to the digital nature of this product. Please make sure you're ready before you purchase.

Q: Do | keep 100% of the money?
Yes. You own the product, and you get paid directly.

Q: Is this beginner-friendly?
Yes. The blueprint walks you through every step with pictures.

Q: How soon can | make a sale?
Many students make their first sale within 24-72 hours of launching. Set up to sell the same day and with the
right ad, daily cash could begin as soon as tomorrow.

Q: What makes this different from other digital product courses?

This isn't a course or some vague “framework."This is a done-for-you business in a box:
The product is ready

The ad is written

You learn step-by-step how to set it all up

You own the rights to it and keep 100% of the profit when you sell it

If you're ready to stop overthinking and start getting paid from a digital product you didn’t have to create...
This is where it starts.

This is plug-and-play. Everything is already built for you; the product, the sales page copy, the ad, and the
assets so you can launch once, profit forever.

Instant access. Lifetime resale rights. No monthly fees.

The only thing missing? Your action.



step Ten

Make sure to go through the copy and change [YOUR PRODUCT NAME] to
the name you’ve chosen for your guide. AND ADD FORMATTING! Make the
headers of each section BOLD. Make sure spacing looks correct, etc.

4 Product poge Checkaul SCCEEE SoTas
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step Eleven

You can toggle through the it
Checkout Page, Success

Page, etc at the top - but g o
nothing needs to be
changed here unless you
want to. Once you have
everything how you want
it, click the blue Next
button in the top right Price
corner.

Sections

Product titla

Description

Mechio

Product files

S
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X Mo complicated tech - ‘
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Step Twelve

Check the box next to Digital Products to list your PDF in your storefront!

List your product

MDD ywOUIr procust onaoRoDie o pRrchoss o your Link in Bio and websile

Inwisibhe Income Mathod

LINE IN BIO

niorme

Skip for now

step Thirteen

You can preview how your PDF will look in your store - but now we need to set
up your payment processors so you can collect payments! Click Set Up
Payments in the blue box.

& beoconsalltheinvisi. ~ [ [ m
© Digital products Z 0 @
;

| suggested ootion .
5ot up paymients
CErwoct PP O SEps (CCoumnis B instorty _ ° Subscribe to theinvisibleroutel

CcolgcE parymonts. 1 Bhgn up to get sscusive emol updoies

i) —
BET L PAYMENTE

Producis Tyl i POy - pai 3

[PrepTTarE Mt St U
Imvisible Income Method




slep Fourteen

Follow the steps for Paypal and Stripe to either create new accounts or
connect existing ones. This is all your personal financial info, so we won’t go

into this section.
Congratulations on creating your product! X

Connect PayPal or Stripe accounts to instantly accept payments fram your audience

PayPal
View processing fees

View processing fees

— .
|Ii13'.13.r| Hiama., oee=d i

step Fifteen

Your Beacons account is complete! Paste your link in your bio to start
making sales!!

¢ beacons.aiftheinvisi.. 3 | 4 m

Step Sixteen

If you would like to be an affiliate for Beacons (earn a percentage from
every person who signs up using your link), you can find out more about
their Referral Program here.

If you choose to do this, ensure that you update the link on Page 37 to your
personal referral link.
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NEED SUPPORT WITH BEAGONS?

You can find the support resources for Beacons here.

The email to contact their support team is support@beacons.ai

Beacons Help Center

Ea i
FAG & Custom Domains
&n s}
Beacons Link-in-Bio and Wabsita [MEWI] Brand Commission Affiliate =



PHASE 03

SET UP A NEW INSTRAGRAM
AGCGOUNT

By the end of this phase you will have set up a new Instagram
account to promote your version of this guide.

If you already have an Instagram account that you want to use,
simply read through and then move on to the next section.

(Not sure whether you should create a new account or not?
If your current audience would be interested in your guide, use
your exisiting account, if not - start a new one.)



Create a new Instagram page dedicated to your digital product. Set it up as
a professional account. If you need help doing this click HERE.

Select a username and profile picture. This can be a photo of you, a faceless
stock photo or a photo of your digital product. Put your name or a short

descriptor telling people what you do, ex: Faceless Marketing, Digital
Products, etc.

Note: | highly recommend NOT making your username be the same as your
PDF name. You want to choose a username that represents YOU and YOUR

BRAND - which could one day extend beyond this PDF. So don’t limit
yourslef!

digitalassetdad

Adam | Digital Products

4 posts 162 followers 19 following

iIT3
L P iLe

‘ . Ed O]
DIGITAL ASSET @ | help Creators earn FU Money selling PDFs
DAD & 1ad + 1 PDF = $300+ days
Steal the exact system

(Note: If you already have an existing Instagram account, feel free to change the image above. If you don’t
have one yet, leave it as is, and you can update this at a later stage if you choose to)

step Two

Write a Bio that explains clearly what you do, but keep it short and concise. Add
you Stan or Beacons link as your website link.

Example bio (remember to edit this to make it your own!):
= Make $$% online (without showing your face)

™ Turn ONE PDF + ONE ad - Daily Income
Copy my method



Step Three

Enter your Instagram handle into your Stan Store or Beacons:

Stan Store - Click on My Store and click the pencil icon next to your store

name.

Beacons - Click on Settings, then Socials, then click +Add Social Account

dtep Four

Before you start running ads, make sure your Instagram profile is fully set up.

|deally, you want at least six reels on your page so it doesn’t look empty when
people click through (we’ll create these in the next section).

Sharing Stories that show your journey and what problems this digital product
solved for you is also a great way to build connection and trust with your

audience.

Once sales start coming in,
take screenshots and share
them in your Stories. Then
save them to a Highlight so
new visitors can easily see
your results.

The more your profile
reflects that you’re actively
working on and backing
your digital product, the
easier it becomes for people
to trust you and feel
confident buying from you.

PO You cheatod an
tii;{'ll:ﬂ markeiing and
now Vou've made
55,200 89 i 45 days

confession:
onis digital marketing

AMD MADE w00

You don'l havein
hurn yourse ot Lo
make money unline

To the mom who told me
to stop posting and start
running mids_.

your pholics
looking like this &




NEED SUPPORT WITH INSTAGRAM?

You can find the support resources for Instagram here.

F {:}1' Halp Cantro

@ Instagram features
'.'T_?J Legin, recovery and securnity
E‘-\. Kanage your acooung
Staying safe

Privacy and réporting

Torms and polickes
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How can we help you?

i
=

Featured topics

Looking for something else?

o
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HMA,I | Instagram for Business

¥
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PHASE 04

CREATE YOUR FIRST REEL

By the end of this phase you will have created your first reel on
Instagram to promote your version of this guide.




Creating Instagram Reels That Convert

The system in this guide works by running ads to your Instagram reels. This
allows us to leverage Meta’s database of users to identify potential buyers,
rather than relying on going viral or posting a large volume of content just to
get seen.

A successful ad doesn’t depend on fancy editing, trending audios, or showing
your face on camera (unless you want to). Its purpose is simple: to capture
your audience’s attention and encourage them to read the caption and take
action.

When your reel creates curiosity, the caption can then do the heavier lifting
by explaining the product, building trust, and guiding the viewer toward a
purchase.

This is why effective reels follow a clear structure.

Once you understand that structure, creating content becomes much easier.
You’re no longer guessing what to post or overthinking every reel. Instead,
you’re using a repeatable framework that works especially well for paid ads.

Below are the four elements every converting reel needs:

1.Video: A short, eye-catching 5-7 second clip that visually stops the scroll.

2.Hook: A single sentence (or two) on screen that grabs attention and makes
the viewer curious to know more.

3.Caption: This is where you explain the digital product, build trust, and
guide the reader toward buying.

4.Call to Action (CTA): A clear prompt telling the viewer what to do next.

Once you understand this structure, creating reels becomes much simpler.

You’re no longer guessing what to post. You're following a proven formula
that works especially well for ads.



Step One

Create your reel video. For this you have 3 options:

1.Record a short clip of yourself or your daily life.

2.Print off a paper version of your the cover page of you digital product
and record a 7 second video of you holding it.

3.Use stock video. You can use one of the 5,000 faceless reels included
with your purchase, or sign up for a paid content bank.

For this example | will use #3 - a stock video from the 5,000 faceless reels
bank. Choose one you like, then download it as an MP4 video.

15,000 LUXURY REELS

Get 15,000 jaw-dropping luxury video clips
that’ll make your followers swear you hired a
Hollywood crew without the crushing invoice

LUXURY e
— __-_-,.?

e 15 000 5]

VIDEDS

This is an optional affiliate opportunity to increase your sales.

Either purchase and update the affiliate link above with your own link, or delete this
section if you do not want to offer it to your customers and make additional income.




step Two

In Instagram, push the little +
sign on the top left corner of
your screen.

Then select Reel.

Step Three

Choose which video you would
like to use, then click the blue
Next button.

» New reel O

Eah W W

Digital Asset...

w e

< NG 0:07
o O

{+) Story

(@) Highlights
{t3) Live

Al | HEW

O
oo
@ Fundraiser

BONUS TIP:

Think about your branding.
What colors, styles, fonts,
videos do you want to be

recognized for? Are you
appealing to mothers, teachers,
entrepreneurs, men, single
women, etc. Choose videos
that will resonate with that
particular audience.



Step Four

On the next pages, you can edit your video - add a filter, adjust the
prightness, etc. But don’t go too crazy! Basic is better. You can also click
Edit Video in the bottom left hand corner to edit further. Click the Aa to add

text, or click the music symbol to add audio.

1PDF.
$100 a day.
Built after bedtime . dl

-""l

1 for you. (spring in new york) [

1 PDF.

Aa [ fH B B =N —
Tap on a track to trim. Pinch to zoom.
Bl & B & &

Sticker Auclio Add clipe  Owverlay Edit Captig

Edit video




step Five

Add the text you want for your reel, making sure it’s nice and big and bold
and centered in your screen. You can hold down on the words to make sure
they are centered on the screen. Go easy here! Don’t overload the screen
with too many words, and don’t make them flash by too quickly.

1PDF.

$100 a day.
Built after bedtime

=

fha @ &

Edit video




Step Six

Add audio to your reel. NOTE: Some stock videos may already have audio
attached to it. If it does, you don’t need to add more audio in Instagram (or if
you prefer, you can mute the music on the original video and use audio from
Instagram).

If you plan on using your reel for an ad, MAKE SURE TO SELECT AN ORIGINAL
AUDIO OR A ROYALTY-FREE AUDIO. Otherwise, Meta will not let you use it for
an ad as it is copyrighted music.

Once you've chosen your audio, click the white arrow at the bottom of the
screen to select it, then click the blue arrow in the top right corner.

1PDF, T
5100 aday. |
Bullt after bedtime |

I- ‘ Mirirmimal siirdin
@™ Gifts to your future self O Search.. 13 import

. saram.dodson

b 100 aWeel |SNort Lover)
: themacaronsoroiect - 1M raals + 0:29 For you Trending S red Rao

I Know What vou Want = iadison Cal...

m Gifts to your future self

e A adam.dodson - 200 reéels - 0:40

Original audio
B
A firstmotors - 1.6M

Soulmate x Amélie x Interstellar x Pa...

'-n"q A apndresvanro compossr - 1AM roesls

m D.J SUAVE x DifferentAttention.
thed|suave. 53K reals - 1:00

m Original audio -
i‘ i. 1 for you. (spring in new york)... ' e
* i_ ErErl VAT
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step seven

On the next screen, add your caption. You can use the DFY caption below,

or come up with your own!

REEL AD CAPTION:

| used to think the only way to make money online
was to:

X Post every day
X Grow a huge following
> Chase the algorithm

Turns out | was wrong.

What | actually needed was a simple system:
& One ready-to-sell product

. A checkout that delivers it instantly

@l One ad running behind the scenes

That's it. No daily posting. No stressing about likes.
Just a setup that works even when I'm offline.

And the best part? You don’t need followers, tech
skills, or a ton of time to get started.

Comment “KEYWORD” and I'll send you the details
s0 you can set this up for yourself.

11:01

Enter caption here

# Hashiags

Tag people
@ Add location

Las Vegas, Nevada

Save draft

***IMPORTANT***

Make sure to enter a specific keyword that you want people to comment
when they are interested in your guide (we will set up an automation for
this in the next step). This call to action (“comment: [keyword]”) should be
included ON YOUR REEL if possible, and in your caption at least once or

twice.

MNew reel

Preview

Edit cover

(=) Link a reel = poll

Spring Valkey, Mevada

With the type of ad we will be running, the goal will be to get people to
comment your keyword - so don’t skip this!



Step Eight

Once you’ve added your caption and hashtags, you can preview your reel to
see how it will look whﬂ]{ﬂenple scroll to it. Once yng;’:m?__ggt it how you
want it - hit SHARE! T

{ New reel

Preview

1PDF.
$100 a day.
Built after bedtime

Edit cover

Enter caption here

# Hashtags () Link a reel = Poll
@ Tag people .
@ Add location >

Las Vegas, Nevada Spring Valley, Nevada La

People you share this content with can see the location you tag

and view your content on the map

Save draft
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NEED SUPPORT WITH GREATING A REEL?

You can find the support resources creating Reels here.
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+ fgcord a reel on instagram and add photos snd clips from your camera roll to your
roal,

= Add music, effects and volceowers 1o the clips that you record

= Marhge prrvacy for your reeds, including who can see your réels or uso your awdio and
who can downlosd your redls.

= Share your Instagram rects 1o Facebook.
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PHASE 00

SET UP YOUR AUTO DM

By the end of this phase, you will have set up your autoDM. This is
an automatic response that is sent when someone comments your

chosen keyword on your reel.

If you use StanStore, scroll down
If you use Beacons, skip to page 68

*You do not need both*



ST0RE



Go back to your Stan Store and click on ‘Auto DM’ in the left sidebar. If you

don't see it there, you may need to access the feature by clicking on + More
and then toggling on AutoDM from the menu.

BST-II'I By AutoDM i k=L i
{n) Heme

£ vyson Create an

3 icome IG Auto-Reply

T Cantgenans

@

step Two

Next, click ‘Connect Instagram’ and enter your login credentials. You will
then get a pop up to conneBe sure to hit ‘Allow’ to grant permissions.

EIEI:-B-I'I My RutaDh
0 e Create an Instagnam
L1 wies IG AUtn'REPIY stan-auta-reply-i0 is reguosting aceeas to:

R r— RO SOTH SIHG SRR H you setoct Allow, stan-autorepiy-
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T Cunildswmeiy

Wisrdy profie and oCESs i | recuisind )
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" i
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© Stan

il Analytics

{7 Customers
2 Community
¥ Funnels

& Affiliate

(V) Appointments
2} Referrals

= Email Flows

My AutoDM

New Auto-Reply

2 When thiy DM or Commsnl

Step Three

Now it's time to set up your automation by clicking Let's Go!

i Stan

You're All Set!

i

dtep Four

Choose your unigue Keyword (i.e. PDF) that will trigger the auto-reply.

e 14

)

an Al Posts



Step Five

Under Send a DM enter the below message for your customer to receive
when they DM or comment that Keyword. Include your Stan Store link at
the end of the message. You can personalise this to make it unique, which
will help you to connect with your audience.

Message reply:

“Hi, here’s the link to the $27 PDF | mentioned. It shows you how to make
money with one PDF and includes resell + transfer rights, so you can sell it
too ¢* Let me know if you have questions, I’'m happy to help! [ENTER YOUR
STAN STORE LINK HERE]”

1 Ermadl Flows
< AutoD
. Dy Niod COamUMang

& Creatw

+ Motw =¥  sendasDM il i e W

E- As Stanley ﬁ Hi, thariics for reaching oer!
Hare's the link bo acceas my tone

@ Sottings hitps i filan storefcraaborsuccess

Step Six

Now set the Auto DM to run on All posts by clicking on ‘On All Posts’ and
‘Enable for All Posts’.

On All Posis

%



step seven

If you would like Stan Store to automatically reply to the comments your
audience leaves on your Instagram, you can turn on ‘Comment Back’ and
then you can edit the comments.

IMPORTANT

If you do choose to turn Comment Replies on, you may be at a higher risk of
being flagged as a bot by Meta. You can help to mitigate this risk by
including different reply options.

/ H ©On Al Poais
L]

By b Cowris Fam e p—-aldy §af

B Comment back

Bloitage pont!

Chsch your Diltel o

Just pend oo g DM Talos a fook whsen you can!

Click ‘Publish’ and your AutoDM is set up.

Once published, you should see this screen below.

= +  Crmsho Aeply
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NEED SUPPORT WITH YOUR STAN AUTODM?

If you’re seeing an error with your Stan AutoDM workflow, you can view the
most common issues and how to troubleshoot them by clicking here.

) Stan

CATIOORE

Stan AutoDi

Common Stan AutoDM Workflow Errors &
Troubleshooting

fund you Sheing an armar with your Stan AuoD workfiow? Check out this articlo to sso tha

mast COMMmEn srors Slens o trouhieshood tham

Maost Common Workflow Errors for Stan AutoDM
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step One

In Beacons, autoDM’s are called Smart Replies. The first thing that you need
to do is connect your Instagram account to Beacons.

Go to the Marketing section in the left hand sidebar.

.l
I.. Beacons

A Home

fap

.: Lirnk i Bio & Website = ’

=
._..' I.‘ el -I... Hl‘
— TR AL LS w ﬁ--‘;?.llll
] your link in bio

kA Marketing

=] Analytics &ms = ‘Qfﬂ
otep Two

Next, click on ‘Smart Reply’.

5 Email Automations l Smart Reply ] Link Shortener

— Explor



step Three

Click on ‘Connect Instagram’.

% Gy

Send automatic messages on Instagram

onnect vour Instagram | end aut iatic messageas whi

Step Four

Login with your Instagram credentials.

Tip: If you don’t see the correct Instagram account, you must use an
Incognito or private browser window to log in.

9 n&tugrmm.

You previoushy connecisd Baacons i your
InS1agram account

Wiould you Bos to contings sharing information
abhal T

Cancal Altow

By sflownng. Baacong will reCsie Ongoireg BOCESS 10 iU
infoermaiion snd nstegermm will necond whan Bsaoons.
BoCEIREE . Loamn moes it Ry sharing and ths sottings
o Ml

Baarons Privacy Pokoy and Tarmi




Step Five

Click on ‘Allow’.

Instagram

You previcusly connocted Beacons (o your
fﬂﬂliﬂ'u’ﬁ BCOUYL

Would you like to continue Sharing nf comation
7

about

ABow

By nllowing, Bescons will recei Ongoing BOoeas 10 your
infermation a5d Iniagras will record whan Baacons
acomses A, Lewn more abau [his shating and the ssltings
Foi Pl

Babiirm Priviecy Foboy mnd Fanms

Step SiX

You will be automatically redirected back to Beacons and are now ready to
set up your Smart Reply.

dtep seven

#é Beacons

In the left-hand sidebar, click on ‘Marketing’ £ Home
and then select ‘Smart Replies’. % ke B 3
= Brand Deals ¥
& Affiiate Products >
T Digital Products >
& Marketing w
Overview
Email Broodcasts

Ermail Automations
smart Reply

Lirk Shiortener



Step Eight

For this tutorial | will walk you through how to set up a Smart Reply for when

someone comments on your Instagram Post. To set up a Smart Reply for
when someone comments your keyword from your Stories or via DM. Please

repeat these steps but select ‘Stories & DMs'.

Click on ‘+ New Smart Reply’.

-+ New Smart Reply

Select Any post or reel. This means that you can use the same Keyword on
all of your posts and reels.

Select Instagram content
Select the type of Instagram content to use for this automation

Specific post or reel
Ik  send an automated DM when someone comments a trigger word on @
specific post or reel.

Any post or reel

X send an automated DM when someone comments a trigger word on any of
your posts or reeis.

Stories & DMs

@ sendanautomated DM when someone replies to your story or messages
you directly.



step Ten

Enter your chosen keyword.

Choose trigger word

set a specific keyword to automatically send a direct message when someone

COMmMMmMeants.

Exact match only

[ DAILY] }

step Twelve

Under Message Text, enter the below message for your customer to receive.
You can personalise this to make it unique which will help you to connect
with your audience.

Message Text:
Hi, here’s the link to the $27 PDF | mentioned. It shows you how to make

money with one PDF and includes resell + transfer rights, so you can sell it
too ¢ Let me know if you have questions, I'm happy to help!

Step Thirteen

Choose your product from the link destination dropdown.



slep Fourteen

Update the Button Text to “Tell me more!”

Send a DM
Message bext
(X - .
& . Beacons with one PDF and includes resell +
L transfer rights, so you can sell it too &

Let me know if you have questions —

I'm happy to help!
Hey! /. Here's the 527 PDF I

mentioned — it shows you

how to make money withone  Choase a link destination
POF ond includes resell +

transfer rights, so you can sell E Baagcons £20 Cradit
it too - Let me know if you

hanee queshons — Im hoppy

to help! Button text

Tell me more! ﬂ

Tedl ma moral

step Fifteen

Select whether you would like automatic comments to be posted after

someone comments your keyword.

IMPORTANT

Please note that there is a warning that if you do choose to use the
comment feature that Beacons warns that your account may be flagged as
spam and therefore | do NOT recommend turning on this feature.

[\ Caution:

Instagram may flag your account for spam by replying with comments. This is a

known issue from Instagram. We offer this feature at your own risk.



step Sixteen

Your Smart Reply is now set up.

To set up a Smart Reply for Stories & DMs, please repeat this process and
select the relevant option.

Note: Smart Replies can NOT be triggered by the same Instagram account
that created it. Therefore, if you want to test your Smart Reply, you will
need a second Instagram account, or you will need to ask a friend to test it

for you.



- >
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NEED SUPPORT WITH YOUR BEACONS SMART REPLY?

If you’re seeing an error with your Beacons Smart Reply, you can view their
help resources by clicking here.

n!i Bapoons Help Center

Smart Reply &

B Srmart Beply FAQ

H Hew o Create & Smart Reply for DM s ond Starkos an lvstageram
O Hew to use Extarna links for Smart Reply

l How o -;.nunr;.m Ingtagram sccount to Smart Reply

B How to Create s Smart Roply for posis



PHASE 06

CREATE YOUR ADS

By the end of this phase, you will have set up your Meta Ads
Manager account (where you will run your ads from) and have your
first ad live!!

This phase has been broken down into sections to make it easier to
follow.



RUNNING ADS FOR THE FIRST TIME

This section runs you through how to run ads on Instagram and Facebook. These are run
on Meta Ads Manager.

Use your personal Facebook account
| highly recommend just using your personal Facebook account to create your Meta
Business Suite. Your name won’t show up on any of your ads, so don’t worry about that.

Meta only allows you to have ONE personal Facebook page so if you must create a brand
new Facebook account in order to create your Meta Business account, take it slow!
Perform some activity with your new Facebook account so Meta can see you're not a
bot. This will hopefully prevent Meta from restricting or shutting down your new
account.

Use a desktop/laptop if possible
Ads Manager works best on a computer.

If needed, a mobile web browser can be used, however the platform will appear very
small and can be harder to navigate.

Expect visual differences

Meta always has multiple variations of all of its platforms live at any one time therefore
it is completely normal for your ad account to look different to the screenshots in this
guide. However, these are the MAIN controls that you need to be aware of to set up your
Ads Manager and run ads.

This means:
e Buttons may appear in different places
« Wording may vary
e Some options may look slightly different

The overall steps and structure remain the same.
If something looks different:

e Use the information (®) icons inside Ads Manager
 Search the button name on YouTube or Google



SIEP 01

SET UP METR RADS MANAGER



step One

Click on the link below and login or create an ads manager account.

CLICK HERE TO ACGESS ADS MANAGER

step Two

Click on the dropdown in the top left, called Account Overview. And select
Create a business portfolio. Complete the requested information. Click Create.

W Account Overview T B: The lisibEe F-:':I'.!l':
- ! I t

. -~

! Business portfolios © The Invisible Route

'_'"J 1 ad accoun t

= o o " g i R
=

T

FFFFFFFFF

nnnnnnn
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step Three

If your Instagram account is listed below, select it. Otherwise, click Next.

What do you want to add into this business portfolia? x

Ao your Facebook Pages and Instagam scoounis a3 assets you can manage in thls business portfolio. H a Fage is ;||.'|;'.3|:-','
connecied o an Instagram accournt, thyll be added into this business portfolio together

Dumimy Portlolo
Busingis portfclo

' Mothing is available to be claimed

You don have pooess bo any Fatebook Pages or Instogram aocounis 1hal shen in o business porifolio. To add o
Page, pou need o be nasigned full conifol sccess of I Vou can add assets inbe (his business potifolio later 0
Business selings

Step Four

Click Skip or Next again when it requests that you add another person by
email (unless you have a trusted person you would like to add as a backup
to your account).

Then click Confirm.

step Five

Pop into your email account and confirm the email that Business Manager
has sent you.



Step Six

Log back into Business Manager.

Before you move forward ensure you are working in the correct Ad Account
by clicking on the drop down menu in the top left and checking that the
name is the name of your business that you just set up. Click the tiny
settings button there in the top right to finish getting set up.

0O AccountOverview [l o Theinvisible Route-AdA.. w

- I |
m Tl - 528
d
Dummy Portfolio ;
e Business partioks (
B K
& dade,
— : Mo ad accounts available
bt Optim g »
'.-_-; Sags tii Vesit the Settings page to add an ad pccount (o thes
perfarr business partholio. Then, assign yourselt access to

e
A

page for your business.

Create a business portfolio

manage that ad account

dtep seven

Under the Setup Guide tab, click Add Page to add or create a Facebook

G'EI ! Dy Poetiplio *
E'E“Ing'i . Breneyy pecticka 2
. Satup Guide
E} Get the most out of your business portialio
Busewesn portiokos bring together things W Facebook Fages. Instagram scoount gndg the oo wha woek pn Errm w0 you O manags
@ e il 5 ore plat o Dt 41500 by Eodirpliting the et ommeseied aelben belom. L paits o
‘Iﬁ Pols
A 3 Pﬂl
P nis i o Py e B o
|F| Aahl o Ol bk e I g wrleS Do ey aratl g SOt e, oF S5 of i @Riets Bl U b ta Pusgl dl ¢ P Add I-?‘."‘r
Sybamm Lasm P
H Acooonts i Add an Instegram profile
@ r-|_"‘..|'h'l_"."l'i ke B s obot {'Hiﬂg. o] IniEagram scooondi, ofF a5G of how agpets hip e Mets Poe and ﬁ.l.l-d'.l-t'!aglj‘ﬁ
Fagr CALEOT
A g cunle
Erenei, 4100 gr
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airnat il of youe gl e svheen yed create e claim an ec sccoud

Litatn ol sSoomnt



step Eight

If you have an existing Facebook page already for your business, select the
first option. Otherwise, click Create a new Facebook Page.

What do you want to do? b4

Add an existing Facebook Page
3 Best for: When you need to manage a Page in the same business portfolio as other Facebook
Pages, Instagram accounts or other business assets.

Request shared access to a Facebook Page
& Access is shared with this business portfolio without connecting the Page. Best for: Agencies
who need access to their chent's Page.

Create a new Facebook Page
Connect and share with new and existing customers on Facebook.

Step Nine

Add the details for the page you want to create, then click Next.

Create Facebook Page

(O Details

(O Confirm

O Done

How do you want to describe the Page? X
Connect and share with new and existing customers on Facebook.

Fage nane &
Use the name of your business, brand or organization, or a name that explains what
the Page is about, Leam More

DummyFBPage
Category

Choose a category that describes what type of business, organization or topic the
Page represents, You can add upto 3.

Q) Digital creator X
Bio - Optional
write about what your business does, the services you provide, or the purpose of

the Page.

| help people sell low-ticket digital products using low- 71100
cast Meta ads,

& -




tep Ten

Insure that the details here look correct, and that you are adding this new

Facebook page under to Business Portfolio that you just created. Check the
box to agree to the Terms and Conditions, then click Create Page.

Create Facebook Page  Are you sure you want to continue? X

o Details The Pailge will be created and added to the Dummy Portfolio business
portfolio.

(O Confirm

O Dote Your request

Dummy Portfolio
HUSInESS porttoho

m LummyFBPage
€ Facebook Page

Page access

Once created, people with full control of this business portfolio will also
be able to manage the Page.

I agree to Meta Commercial Terms and Pages, groups and events policies on
alf of Dummy Portfolio business portfolio. | understand that these terms

and poficies apply to activity related to all Pages m this business portfodie.

Bac

step Eleven

If you get an error message saying the name you have chosen is invalid, just go

back and choose a different name. When it creates your page successfully,
click Done.

Create Facobook F‘IgE' Fﬂgl‘.' créeated Eu::e:’d.fulhr w

@ Details The Dummyibpage Psge has been created and sdded to the Durmmy
Podtlcho Business gt falis.

& Confirm

i) Done



Step Twelve

Back on the main Setup page, click Add Instagram to add the Instagram
account that we created in Phase 3.

th.urm-mﬂd.n
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step Thirteen

This box will pop up, so take this time to double check that the Instagram page
you created is a PROFESSIONAL account, and not a personal one.

Add an Instagram account X

&\ Only Instagram professional accounts can be added to a business portfalio. If you
add a personal account, it will be switched to professional.

You'll be asked to log into the Instagram account you want to add. Once you log in, it will
be moved into this business portfolio.

You can assign more people to help manage the Instagram account, including content,

ads, insights, messages, comments, settings and permissions.

By adding the Instagram account, you agree to the Instagram Terms, and acknowledge the Privacy
policy and Cookies policy on behalf of Dummy Portfolio business portfolio.

Cancel Add Instagram account



Step Fourteen

It should pop up a new window and prompt you to log in to the Instagram
account. Log in to the new account we created (or your existing one if you
plan to use it.)

T 109 inatagram - Google Chvorme - (a] »
%2 instagram com/oauth/oide/Tapp_id= 1795113292608 T090& red ivect_un » MipsSIAN2FSIFbutiness L:

ik,

Authonzation Request

Instagram

Log into Meta Business Suite using
your Instagram account

Boost post for growing your audrences

o R
og n s (0 s

Cancel

fat ™ M Swatch accounts

Step Fifteen

Log in to your Instagram account. Your Instagram account is now added to
your Business Portfolio

New campaigns and ad sets will automatically include Instagram as a placement and you
can link new ads to this account.Only penplﬁ\-rlh access to this Instagram account's ad
accounts can use it for advertising




Step Sixteen

Back on the main settings page for your Business Portfolio, select the
People tab from the menu on the left. Make sure you see yourself listed
there, and that you have Full Control of everything. If it does not say this,
click either Details or the 3 dot menu on the right to edit your permissions.

Dummy Portfolio *
Eetth‘lgi Busieess poetfolio -
= Businessinfo
People & O 5earch by name, 10 % Fienn | L Expont w m
{7} Setup guide

Business portholo sotess 0 Last sctive

Jan 30 20368
( Rl (

Bl Accounts ~

Pages

A BCCOUTLE
Ehesiness paset gr
Apgd

Iritagram actoints

WhatsRann s o

. ®
step Seventeen

Under the Setup Guide tab, click Create Ad Account to create the Ad
Account for your business portfolio. This will be where we go to run ads.

: Durmery Pertiolin *
Settings Bl ner oo ]
Sotup Guide
 AddaPage
I:l Add pred de B Faeoboos Dages ssd inrtsgl am soctnrby 61 S8 oty dnted s Bur the Mets Prel ond 2 salss Aok Puspi
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Step Eighteen

Select Create a new ad account.

Add an ad account
Ad accounts can't be remaoved from a business portfolio once they're added.

Create a new ad account
Mansge 4% el youd Dusindss, Brand

Best for When you dioh't have acce vy eaksting ad accounts and nesd & way to fun ads

Add an existing ad account
ol an ad aecadnt inbo this bueeiness porttolia, You need goeass to thie a0 gccount to sod i

Heat for When you want 1o manage the ad pocount m a portfalo with Pages, Inatagram

grol s arc athed DUt mess A5SELE SOU Wik o

(Note: You can also get to this screen by clicking on the Ad Account tab from
the menu on the left, and then clicking Add in the middle of the screen.)

= Business info Ad accounts o Ol Sooich by nammo of 1D

(1} Setup guide

i

[ Users i

Peaple
Pastness

SYRLO USidE } 'y

o
Mo ad accounts sdded
Add Ad Acconmts to this business portfolio 5o youcan manage all your
DS ASEEERA TR [,

Instagram accounts

WhatsApp accou..,
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Enter the below information then click Next.

Ad Account name - use your Instagram Handle/business name - Ad
Account. i.e. “XXXXXXXX - Ad Account”

Time Zone - Enter your time zone that you work in.

Currency - Enter the currency that you want to pay for your ads in.

NOTE: It is very important that you enter the correct Time Zone and
Currency as you cannot change these in the future. If you do, Ads Manager

will close your ad account and create a new one, loosing any ads that you
have created and any data that you have gathered!!!

Create a new ad account for this portfolio
Manage ads for your business, brand or organization,

Ad account name

Timie 2one

(GMT-07:00) America/Los Angeles

Currency

UsD — Us Dollars

Cancel




step Twenty

Under Select who will use this ad account, select My Business. Click Next.

Select whoe will uze this ad account | =

unt will by used for
B My buspiess
Arather businoss of clignt

Seletmg Another business of chent will ensure that the other busingss
namie iS5 deipdayed poross Facebook when vou create an ad on thair behall.
1t willl alse bpgaier G e Wiy | e seeing thes ad” dialog, You may also
gam kccess 1o the other butiness” Audierce Manager features, such o
thisr custoem audience sitet and the audignce overlap tool. Lesarn mae

step Twenty-One

Read and agree to the Terms and Conditions then click Create Ad Account.

Step Twenty-Two

Add your payment information. You can also do this from the Setup Guide
tab. It’s the last option on that page.

(1) Would you like to add payment info for your account?

Add paymentinfo



step Twenty-Three

Under the People tab, ensure once more that you are listed as being
assigned to the account. If not, click on Details and select your name and
select Mange Ad Account then Assign.

step Twenty-Four

Log back in to Ads Manager, select your business portfolio from the
dropdown next to Account Overview and click on your Ad Account.

Step Twenty-Five

Check that the information is correct and add anything that is required and
missing i.e. your phone number.

You are now ready to set up your first ad. To get started click Continue.

Get set up to run ads

Confirm the details below and you'll be ready to publish your first ad,

ﬁ' Add payment method
Your payment method has been saved

e Confirm Facebook Page
Your Page access has been confirmed.

Q Verify email address

Your email has been verified.

Q Verify phone number

Your phone number has been verified



SIEP 02

CREATE YOUR FIRST
CAMPAIGN

VERY IMPORTANT!!

In this guide - | will show you TWO different types of ad
campaigns you can run to make sales - an “engagement”
campaign and a “sales” campaign.

For the purpose of this method, we will START with an
Engagement Campaign, and then TRANSITION to a Sales
Campaign once you are ready.

Engagement Campaigns help you build early momentum,
social proof, and confidence. Sales Campaigns turn that
momentum/proof into a repeatable, scalable system



WHAT IS A “PINEL?”

Before we can run ads, you need to understand
what a pixel is and how it works.

A pixel (also called a dataset) is a small piece of tracking code
installed on your website. It allows Meta to track actions people
take after clicking your ad, such as viewing a page or making a
purchase.

This data helps Meta optimize your ads over time by learning which
types of users are more likely to complete those actions. For this
reason, setting up a pixel FIRST is strongly recommended - no
matter what type of campaign you run.

HOWEVER:

To install your Meta Pixel, you will need either Stan Store Pro,
which is $99/month or Beacons Creator Plus, which is $30/month.

If this is not within your budget right now - that’s okay! We're
starting with an Engagement Campaign, which we can run
successfully without a pixel.

Before you run a Sales Campaign, though, you MUST have a pixel
installed.



OET UP YOUR PIXEL

If the pro version of your storefront is within your budget -
go ahead and follow these steps to get your pixel installed.

If the pro plan is not within your budget yet, skip these steps
and go straight to Creating Your Engagement Campaign.



Step One

Inside Ads Manager, click on the left-hand column and then select Events
Manager.

(X Meta

Ads Manager

Account Overview

B Campaigns

E}] Ads Reporting

222 Audiences

EEQ Advertising settings
=3 Billing & payments
.’. Events Manager

— All tools

Step TWo

Under Events Manager Overview, click the green + Connect Data.

Events Manager Overview

@ Connect Data



Step Three

Select Web and then click Next.

NOTE: If the page doesn’t load, try using a different browser type. If this still
doesn’t work, you may need to go back and make sure that you have given
yourself complete control over your ad accounts and social media profiles.

Connect a new data source ;4

Share data on héw customers fnteract with your business. This can help optimize ad
delivery and performance.

- Web
|\-' | Cannect your wobite B0 shase activity that occurs onling, inclhuding visw content, add
tocart and purchases

App

E LOreCt WoUr anP 1D AN e BCCWLY TR ECOUrS (R YOur 3pp, IRCILENCR) IRSTD
Offilne
E Conmptt activity that gl
< CRM
|fé Corimspt 1 f
MesLmaing
'E:I Ciormbeh vahig | Tt b I |

Select Create New Dataset, then enter a clear name so you can easily
recognise it later, such as “[Your Name] Sales Funnel Pixel”. Then click
Create.

Create a new dataset

This halps you keep track of activity your business cares about, 5o you can better target
audiences and help improve performance.

Mama

e.q. Jaspers Market data

Select an existing dataset

i ind hElp praotoct Worur USErS . BIVECY, don § Share s
o avents Visit the Help Center 1o leim more ahoul sensiiise data

ipred Lo the Meta Businoss Toods Terms

Cancel



Step Five

Under Recommended setup, click See other ways to setup.

Recommended setup X

Based on your business details, we recommend the following setup method for your
Conversions API. You can review your information and update if needed.

( Set up with Google Tag Manager GIEEREIEL

" Basedon your business, Google Tag Manager is likely the best setup option.

Connecting Meta Pixel and Conversions API can provide seamless tracking,
improved ad performance and easier setup.

13% lower cost per result ©

seg other ways to setup +

Give feedback Back

step Six

Select Set up manually.

Then click Next.

¢f> Setup manually ®
Set up the Conversions AP| and Meta Pixel by direct integration. Some
coding is required.




step seven

Select Meta Pixel only.

Then click Next.

Meta Pixel only

Add a small piece of code to your website to send web activity. Loading
errors, connectivity issues and ad blockers in browsers may sometimes
prevent a pixel from sharing data effectively.

Click Copy code.

Install Meta Pixel on your website

The Meta Pixel is a piece of code that you add to your website by copying the base code
below and pasting it into the header section of your website.

@ Copy base code
Copy the Meta Pixel base code below.

Matas Bivae

=

Copy code



Paste your code into a Text or Word document.

Then locate your unique 15-16 digital Pixel Code (the highlighted text
below).

<l|-- Meta Pixel Code -->»

<script>

lfunction(f,b,e,v,n,t,s)
{if(f.fbg)return;n=Ff.fbg=function(}{n.caliMethod?
n.callMethod.apply(n,arguments):n.queue.push(arguments)};
if(!f._fbg)f._fba=n;n.push=n;n.loaded=!0;n.version="'2.0",
n.queue=[];t=b.createElement(e);t.async=10;
t.src=v;s=b.getElementsByTagName(e)[0];
s.parentNode.insertBefore(t,s)}(window, document,'script’,
'https://connect.facebook.net/en_US/fbevents.js');

fbg('init’, KXXKOOKXAXXXXK');

fbg('track’, 'PageView');

</script>

<noscript><img height="1" width="1" style="display:none"
src="https://www.facebook.com/tr?id =X} OO0 XXX & ev=PageView&noscript
=1"

[></noscript>

<|-- End Meta Pixel Code -->

step Ten

If you are using Stan Store, follow these instructions. If you are using
Beacons skip to Step Twelve.

Go back to Stan Store and click on Settings in the left-hand column.

I:: @ Settings f




tep Eleven

Under Profile, scroll down until you find Analytics.
Paste your 15-16 digital Pixel Unique Identifier under Facebook Pixel ID.
Then click Update. Then skip ahead to Step Fourteen.

Note: Remember this feature is only available on the Stan Store Pro plan.

Analytics

Faceboc Pl Id Google Analytics ki

L M K

Tiktok Pixel id Pinterest Clalm Tag id

step Twelve

If you are using Beacons, follow these steps.

Go back to Beacons and click on Settings in the left-hand column.

&5 Referrals

8 Settings



step Thirteen

Click Tracking Pixels in the left-hand column.

Paste your 15-16 digital Pixel Unique Identifier under Meta Pixel in both the
Link in bio tracking pixels AND Store tracking pixels sections.

Note: Remember this feature is only available on the Beacons Creator Plus or
Max plans.

SEO
Tracking Pixels

Email Marketing

Step Fourteen

The following steps are for both Stan Store and Beacons.

Go back to Ads Manager and click on Continue.

step Fifteen

Under Automatic advanced matching, keep it toggled off, then click Done.

Automatic advanced matching

Use information that your customers have atready provided to your business, such as their
email addresses or phone numbers, to match your website's visitors to people who are on
Facebook, This can help you attribute more conversions to your ads on Facebook and reach
more people through remarketing campaignsg. Learn more

@  Turnon automatic advanced matching

Cancel Give feedback Back m



step Sixteen

Next, you need to verify that your Pixel is working (this is very important!).

Download the Meta Pixel Helper (free Chrome extension)

Ul Meta Pixel Helper

B Fesmared LN [ S rniwgal 0 < 5

step Seventeen

Open your sales page in Chrome.

Then click on the Extension icon at the top right-hand corner of your browser.

3 = Q@



Step Eighteen

You will see the Meta Pixel Helper in the dropdown. If your Pixel is working
correctly, you will see a green 1.

L N

E"‘. Meta Pixel Helper Il

You can click on the Meta Pixel Helper and it will provide you with more
details.

% 5y O O

Meta Pixel Helper E
Laam More

Oine pixel found on stan.slore

@ Meta Pixel Troubleshoot Pixe
Pical 1D: SR SIMNISEN cick o copy  Sat up events
7

v & FageView

EVENT INFO

Setup Method: Manual
URL called: Show
Load Time: 33.70 ms

Pixal Location: Show
Event ID; ob3_plugin-

It can take anywhere from a few minutes to a few hours for Meta to start tracking.

If your Pixel still isn’t firing after 24 hours, go back through the previous steps and
if needed, contact friends@stanwith.me or support@beacons.ai for help.




SIEP 03

CREATE AN ENGAGEMENT AD

If you’re new to ads, start here regardless of whether
your Meta pixel is set up or not.

You DO NOT need a pixel to run an engagement campaign -
but it’s a good idea to install pixel if you’re able.



ENGAGEMENT CAMPAIGN

WHAT IT IS: An Engagement Campaign is a type of ad where you tell Meta:
“My goal is to get interaction: likes, comments, saves, DMs.”

WHAT IT DOES: You'll be setting up an ad that encourages people to
comment your keyword. Once they do, your AutoDM will automatically
send them the link to your product in a direct message, where they will
hopefully check it out and BUY!

Engagement ads are designed to show your content to people who are more
likely to interact with it. This helps you build social proof, warm up your
audience, and create trust before selling.

PLEASE NOTE: While this approach isn’t as powerful for sales as a Sales
campaign, it’s a great way to start running ads and generate sales without
needing a pixel. Think of the engagement campaign as the training wheels
that you will eventually remove to run a successful sales campaign.

WHY WE START HERE:
Sales campaigns are powerful — but they work best once you’ve built a little
momentum.

If you're brand new, have no data, and feel overwhelmed, jJumping straight into
Sales campaigns can feel frustrating.

That’s why this method starts with Engagement ads:
* |ower pressure

* Fewer technical steps
e Faster confidence

Follow the steps on the next pages to create your first Engagement Campaign.



step One

Ensure you have a reel that meets the following criteria:

* Grabs your target audience's attention and positions your offer as the

solution to their problem
e Asks them to comment your Keyword

e Complies with Meta’s advertising policies

step Two

Within Ads Manager, click on Campaigns in the left column.

X Meta

Ads Manager
C:- Motifications 25 ]

Account Overviee

zzz Campaigns

Eﬂ Ads Reporting

22 Audiences

e Advertising settings
B Billing & payments
.n'-?u Events Manager

— Al tools

step Three

Click on the green Create button.

n Campaigns

Off {

T Campaign T4
On M



Step Four

Click the Engagement button and then click the Continue button.

Lol mars 1 FTTREGE Py el a0 o sl

Ehurime i by Lyt 0

Bz ivon

Chooss 3 Campaingn pteective

L =} LT S %

&
-8
) §
&

Click the Manual engagement campaign button and then click Continue.

If your account only has one campaign type in here, select the one that’s
available for you.

Chocse a campalign setup | 3 |
Creabe your engagemend campalgn asing a telored and stresmiired sebup, of

manially bl your campaign. Sugpeations oy vary bssad on your recent ad
FCQunt MRy

0 Wathiy am | saeing thia suggaanean? =

Thet Sarbuf o8 sugpestod based on your sl stooun nlermstion and s£Thily,

Tadorod mas e Campagn
1 Dl bl dFoati o Carmamgn one® rids e 1 Pl g rroees Froiiagees all e el eaten
L Frewet nathirgp e kel Acearhsges placs et e, Peghamt vofurres b ababegy s

- 1 o mare

Serpamiieed  Telored Deid practices

» _n Miarus engageIrant caEmpaign

LCraala Sk sngds ermmrl st froerr wtradad e Nirsee orrd ol v 6l awdingd



Step Six

Name your campaign with your product name and include that it’s an
engagement campaign to help you to identify it.

(~) Campaign name

XXX Engagement Campaign Create tempilate

Step Seven

Under Budget, select Ad Set Budget.

() Budget

Budget strategy @ A

Campaign budget
Automatically distribute your budget to the best opportunities across your campaign. Also
known as Advantage+ campaign budget. About campalgn budget

@® Adsetbudget

Set different bid strategies or budget schedules for each ad set,

Step Eight

Make sure that the option to share your budget with other ad sets is NOT
selected. Then click Next.

| Share some of your budget with other ad sets ©@
We'll share up to 20% of your ad set budget with other ad sets within this campaign when it's
likely to improve perforrmance. About ad set budget sharing



When naming your ad set, use your product name, the audience you're
targeting, and the start date.

(You may want to come back to edit the audience details later, after
completing the next few steps).

() Ad set name

XXX Engagement Ad Set - Interests 20.01.25 Create template

step Ten

Under Conversion location, select On your ad.

() Conversion

Conversion location

On your ad e

Message destinations
Get people to engage with your brand on Messenger, WhatsApp or Instagram.

On your ad
Got people to watch a video of interact with your post or event

step Eleven

Under Engagement type, select Post engagement.

Engagement type

Post engagement -

Video views

@ Post engagement




step Twelve

Under Performance Goal, leave it as Maximise engagement with a post.

Performance goal

Heoar i reasune success for your ads, Aboul performance goals

| Maximize engagement with a post -

Engagement goals

Maximize engagement with a post
W'l try to show your ads to the people mast Bkely to interact with your past,

Step Thirteen

Set your Daily budget. | recommend starting with USD $5 - $20 a day.

As you begin to get results, you can choose to increase your budget.

Budget & schedule

Budget @

Daily budget * $£20.00 NZD

You'll spend an average of 520,00 per day. Your masimum daily spand is $35.00 and your maximum
weekly spend is $140.00.

about dally budgoet

step Fourteen

Change the start date to be the next following day at 12 am YOUR time. This
means that you will get a complete day of numbers to analyse.

You do not need to set an end date unless you only want the campaign to
run for a certain time period.

Schedule
Start date

[ Jan 24,2026 (D 12:00AM NZOT

End date

Set an end date



Step Fifteen

Choose the audience that you would like to show your ad to.

You can choose any audience that fits your brand and product. If you are new
to running ads and you are reselling this guide then | suggest that, if it fits
your brand, you use the suggested targeting in the image below.

To edit any of the sections, hover over them then click the pencil (or edit)
icon.

[-_*-’::' Audience + Advantage+ on

Set up your audience using controls and suggestions. About audiences

Lse a saved audience w

Controls @
We won't reach people beyond these settings, even with Advantage+ on.

Mo advertising settings set

Locations
Inclusion: Australia, Canada, United Kingdom, Mew Zealand, United States

(i) Thereis1additional task to review.

Review requirements

Hide controls «

Minimum age @
24

Exclude these custom audiences @
Mofme

Languages ©
« English (All)

Locations

Included locations:

« Australia

= Canada ’
+ United Kingdom

« New Zealand

# United States



Step Sixteen

Under Suggest an audience you can make further recommendations to Meta
about who you would like to target. When you’re just starting out - it’s best to
go BROAD (no interests defined) and let Meta find your people.

If you must add Detailed Targeting, | suggest only selecting 1-5 different
interests at a time.

Suggest an audience @
We'll also reach people beyond any custom audience, age, gender and detailed targeting
settings you apply when it's likely to improve performance.

Hide settings =

Include these custom audiences @
Mane

Age @ Yoursuggestion
24 -55

Gender Yoursuggestion
Women

Detailed targeting
Inclusion: Interests: Digital marketing, Affiliate marketing, Home business,
Entrepreneurship or Passive income

Step Seventeen

Under Placements, click the Edit button next to Advantage+ placements.

) Placements

Choose where your ad appears across Meta technologies. Learn more
Account controls ©
Excluded placements: Facebook right column, Facebook Marketplace

Advantage+ placements + 7 Edit

Your budget will be allocated by Meta's delivery system across multiple placements based
on where it's likely to perform best,

Show more options =



Step Eighteen

Select Manual Placements.

Account controls @
Excluded placements: Facebook right column, Facebook Marketplace

Advantage+ placements (recommended) +

Use Advantage+ placements to maximize your budget and help show your ads to more people.
Facebook's delivery system will allocate yvour ad set's budget across multiple placements based
aon where they're likely to perform best.

@® Manual placements
Manually choose the places to show your ad, The more placements you select, the more
opportunities you'll have to reach your target audience and achieve your business goals.

Step Nineteen

Uncheck Facebook (so your ad will only show on Instagram). This is because
the Auto DM functions from your storefront ONLY work on Instagram.

Then click Next.

Platforms
Facebook / Instagram Audience Networ

Ir'l":_' 5 ._..-JIII .Il.r:.. _E"-\,-":._"I:i I hreads

Step Twenty

Enter a name for your ad. This can be anything that you want however |
suggested using something that helps you to identify it and the date.

©) Ad name

Reel XYZ - 20.01.26 Create template



step Twenty-One

Under Identity, you should see your Business Facebook Page.

Check that the correct Instagram account has been selected.

Step Twenty-Two

Under Ad Setup, select Use existing post.

() Ad setup

Use existing post

Create ad

@® Use existing post

Use Creative Hub mockup

step Twenty-Three

If you have the option for Multi-advertiser ads, choose whether you would
like your ad to be shown with other advertisers’ ads or not (click the About
multi-advertiser ads link to find out more about this).

v/ Multi-advertiser ads
Your ad can appear with others in the same ad unit to help
promote discoverability. Your ad creative may be resized or
cropped. About multi-advertiser ads



Step Twenty-Four

Under Ad creative, click Select Post.

(P Ad creative

Select and optimize your ad text, media and enhancements.

] Select post + Create post

l;j A post is required. Select or create a post to publish.

Enter post ID

Step Twenty-Five

Under Select Post, select Instagram.

Then choose the Instagram Reel that you would like to run as an ad. Then click
Continue.

Select post

€) Facebook Instagram & Partner Content




step Twenty-Six

Under Call To Action, leave it with no button selected, or if you have a
dropdown, select No Button.

Call to action ©

Add button

step Twenty-Seven

Under Advantage+ creative enhancements, select Edit.

Advantage+ creative enhancements (2/3) @
Turned off: Add video effects

Edit
Turned on: Video touch-ups, Text improvements

step Twenty-Eight

Toggle off any of the creative enhancements that are on, then click Save.

Advanced preview
You can review how your od will show up on different placements as well a5 how it might be sdapted with Advantages creative, Wie w

L Placements + Advantage+* creative

@ Alloptimizations

By using Al creative enhancements, you agree to the Ad Creative Genarative Al Terms,
@ Addvideo effects @ @ Video touch-ups & @ | Textimprovements @
& Al = Al

Tnsingnom



Step Twenty-Nine

Preview how your ad will appear by clicking on Advanced Preview.

. Ad preview «" Advanced preview L .

e 0O 0O @

step Thirty

If you don’t like how it looks on any of the placements, exit out of that screen
and then select a Placement to edit.

Make any changes that you want to your ad until you are happy with it.

Edit placement

Select a placement to edit v

Placements

i1 Facebook video feeds

If you would like to delete a particular | _
The Facebook video feeds placement is n

placement from your campaign, return Facebook Reels placement instead.
to the ad set level and under

Placements, untick the Placement that v  Feeds =
you want to remove. T

Facebook Feed
Facebook profile feed
Instagram feed e

Instagram profile feed -



step Thirty-One

When you are happy with your ad, click Publish.

Discard draft Publish

Step Thirty-Two

Move to Phase 07 to learn how to assess your ad campaign’s performance
and understand the next steps to take.

Step Thirty-Three

Once your Engagement Campaign has hopefully brought in some sales, and
you're ready for more consistency and more control, you’ll switch to a Sales
campaign.

Use the ‘When to Switch’ checklist below to know exactly when that moment is.

WHEN T0 SWITGH GHEGKLIST




SIEP 04

CREATE A SALES AD

Before switching to a Sales Campaign, make sure to look over the
checklist below to see if you are ready.

WHEN T0 SWITGH GREGKLIST

By this point, you should have already run a successful engagement
campaign - with or without a pixel installed.

If you HAVE installed pixel already - GREAT!
Continue to the next steps.

If you HAVE NOT installed pixel yet, return to Page 94 to do that
before running your Sales Campaign.



SALES GAMPAIGN

WHAT IT IS: A Sales Campaign (sometimes called a Conversion or Purchase
campaign) is a type of ad where you tell Meta:

“My goal is to get customers, not just attention.”

WHAT IT DOES: Instead of guessing by showing your ad to people based on
likes or comments, Meta is actively trying to find people who are most likely to
BUY.

You’ll be setting up an ad that sends traffic straight to your sales page - no
keyword comments needed.

This allows Meta to learn what a buyer looks like based on your purchase data,
so that it can go find more people like them and improve performance over
time. This is why you MUST have pixel installed before running a Sales
Campaign.

WHY WE DON’T START HERE:

Sales campaigns are powerful — but they work best once you’ve built a little
momentum.

If you’re brand new, have no data, and feel overwhelmed, jumping straight into
Sales campaigns can feel frustrating.

That’s why this method starts with Engagement ads:
* |ower pressure
« Fewer technical steps
« Faster confidence

Once you're ready, Sales campaigns are where everything comes together.



step One

Ensure you have a reel that meets the following criteria:

* Grabs your target audience's attention and positions your offer as the

solution to their problem
e Asks them to comment your Keyword

e Complies with Meta’s advertising policies

step Two

Within Ads Manager, click on Campaigns in the left column.

X Meta

Ads Manager
C:- Motifications 25 ]

Account Overviee

zzz Campaigns

Eﬂ Ads Reporting

22 Audiences

e Advertising settings
B Billing & payments
.n'-?u Events Manager

— Al tools

step Three

Click on the green Create button.

n Campaigns

Off {

T Campaign T4
On M



Step Four

Click the Sales button and then click the Continue button.

Sales

B Appgromoton docd for:

B 3 1 [aEe LT
(|« B =
| | Catalzg nidei

Pl imnegass, Lratsprem and WhatsApp

Cals

|

Step Five

Name your campaign with your product name and include that it’s an sales
campaign to help you to identify it.

() Campaign name

XXX Sales Campaign Create template



Step Six
Under Budget, select Ad Set Budget.

(+) Budget

Budget strategy @ A

Campaign budget
Automatically distribute your budget to the best opportunities across your campaign. Also
known as Advantage+ campaign budget. About campaign budget

@® Adsetbudget

Set different bid strategies or budget schedules for each ad set.

step seven

Make sure that the option to share your budget with other ad sets is NOT
selected. Then click Next.

Share some of your budget with other ad sets @
We’ll share up to 20% of your ad set budget with other ad sets within this campaign whenit's
likely to improve performance. About ad set budget sharing

Step Eight

When naming your ad set, use your product name, the audience you’re
targeting, and the start date.

(You may want to come back to edit the audience details later, after
completing the next few steps).

) Ad set name

XXX Sales Ad Set - Interests 20.01.25 Create template



Under Conversion location, select Website (located under Single).

(<} Conversion
Conversion location ©

Website -

step Ten

Under Performance Goal, select Maximum number of conversions.

Performance goal

1 e YOU MBASUTE SUCCISS far yaur ads. About I erformance '_||.l.|i-.

Maximize number of conversions -

dtep Eleven

Under Dataset, ensure that your correct Pixel is selected.

step Twelve

Under Conversion Event, select Purchase.

Conversion event

The action you want people to take when they see your ads. About conversion events

Purchase -



Step Thirteen

Set your Daily budget. | recommend starting with USD $20 a day if you can
afford it.

As you begin to make sales, you can choose to increase your budget.

Budget & schedule

Budget ©
Daily budget » $2000 NZD
You'll spend an average of $20.00 per day. Your maximum daily spend is $35.00 and your maximum

weekly spend is $140.00,

sAbout daily budget

Step Fourteen

Change the start date to be the next following day at 12 am YOUR time. This
means that you will get a complete day of humbers to analyse.

You do not need to set an end date unless you only want the campaign to
run for a certain time period.

Schedule
Start date

B Jan 24,2026 (D) 12:00AM NZDT

End date
Set an end date



Step Fifteen

Choose the audience that you would like to show your ad to.

You can choose any audience that fits your brand and product. If you are new
to running ads and you are reselling this guide then | suggest that, if it fits
your brand, you use the suggested targeting in the image below.

To edit any of the sections, hover over them then click the pencil (or edit)
icon.

[-_*-’::' Audience + Advantage+ on

Set up your audience using controls and suggestions. About audiences

Lse a saved audience w

Controls @
We won't reach people beyond these settings, even with Advantage+ on.

Mo advertising settings set

Locations
Inclusion: Australia, Canada, United Kingdom, Mew Zealand, United States

(i) Thereis1additional task to review.

Review requirements

Hide controls «

Minimum age @
24

Exclude these custom audiences @
Mofme

Languages ©
« English (All)

Locations

Included locations:

« Australia

= Canada ’
+ United Kingdom

« New Zealand

# United States



Step Sixteen

Under Suggest an audience you can make further recommendations to Meta
about who you would like to target. When you’re just starting out - it’s best to
go BROAD (no interests defined) and let Meta find your people.

If you must add Detailed Targeting, | suggest only selecting 1-5 different
interests at a time.

Suggest an audience @
We'll also reach people beyond any custom audience, age, gender and detailed targeting
settings you apply when it's likely to improve performance.

Hide settings =

Include these custom audiences @
Mone

Age © Yoursuggestion
24 -55

Gender Yoursuggestion
Women

Detailed targeting
Inclusion: Interests: Digital marketing, Affiliate marketing, Home business,
Entrepreneurship or Passive income

Step Seventeen

Enter a name for your ad. This can be anything that you want however |
suggested using something that helps you to identify it and the date.

) Ad name

Reel XYZ - 20.01.26 Create template



Step Eighteen

Under Identity, check that the correct Facebook Page, Instagram Account
and Threads Account (if using) are selected.

Under Ad Setup, select Create Ad.

) Ad setup

Create ad -

Step Twenty

Under Creative Source, select Manual Upload. If you don’t see this option,
just keep going.

Then choose Single image or video.

Creative source
@® Manual upload
Advantage+ catalog ads +

. About Advantage+ catalog
ads

Format ©

Choose an ad creative layout.
@ Single image or video

Carousel

More options *



step Twenty-One

If you have the option for Multi-advertiser ads, choose whether you would
like your ad to be shown with other advertisers’ ads or not (click the About
multi-advertiser ads link to find out more about this).

v Multi-advertiser ads
Your ad can appear with others in the same ad unit to help
promote discoverability. Your ad creative may be resized or
cropped. About multi-advertiser ads

Step Twenty-Two

Under Destination, ensure that Website is selected.

Under Website URL, paste the URL to your product SALES PAGE (not your
store home page)

(D Destination

Where you send people after they click your ad. About
destinations

Main destination

Website v

*Website URL @

Enter the URL people visit after your ad

step Twenty-Three

Check that the URL is working and directs straight to your
PRODUCT sales page by clicking this button next to your 2

Website URL;



step Twenty-Four

Under Ad Creative, click on Set up creative and select Video ad.

() Ad creative

Select and optimize your ad text, media and enhancements.

Set up creative *

[& Image ad
ideo ad - e
B Videoa int versions of your creative in a test
ok halme amnciies Salivime s e maser bk sale Alsiob ~esasbloes

step Twenty-Five

Read through the contents of the Creative Setup page and ensure that Site
Links are turned off. If you also have Promotions and Website Highlights

options on your version of Ads Manager, you can turn these off too.

Then click Next.

step Twenty-Six

Under Media, select Instagram.

Then choose the Instagram Reel that you would like to run as an ad. Then click
Next.

Set up your creative Media
Select or upload the media your want to use for your ad. You can select one image or video.

€ Creative setup

(P Media

[ Al = Account Business [ VideoURL (T Instagram [ Page

Search media



dtep Twenty-seven

Under Text, add your “caption” to the Primary Text box. This text will appear
above your ad on Facebook and below your ad on Instagram.

Under Headline, enter a short attention-grabbing heading for your ad (e.g.
The simple system for daily sales).

Under Description, leave this section blank.
Under Call to action, select Learn More.

NOTE: Meta Al may offer you suggestions for alternative captions and
headlines - it is totally up to you if you want to use them. But make sure to
look over them first as sometimes they don’t make sense or don’t sound like

you.

Set up your creative Taxt
Autld muliple bt oplicns amid we'll shosy thae arw we prodict will perform best when L1=it ad s debvered

Creative setu
E P Primary text

& Media
Headiine @
i Text
r::l |.:I'|'.| (e
Description

Call to sction @

LEArT Fragd -

Cantal Meat



Step Twenty-Eight

Under Enhancements, Meta may give you options for Al creative
enhancements.

Click on all of the headings in this section and turn off any that you don’t
want (ensure you turn off Text Enhancements if you don’t want Meta Al

creating its own headlines for you).

Then click Done.

Set up your creative Advantage+ creative enhancements
e Creative setup By using Al creative enhancements, you agree to the Ad Creative Generative Al Terms.
G Media @ For review (1) (F1 Media (2) Aa Text (1)

Step Twenty-Nine

If you want to add more than one ad creative to your ad campaign, click the 3
little dots next to your ad’s name in the left-hand column and click “Quick
duplicate”, then switch out the video for another one.

I [0 XXX Sales Cam

Learn more
B ReelXYZ-20.01.26 .o

Actions for this ad

Duplicate

Quick duplicate Ctri+D 4
Copy i
Paste

Delete

Create rule i



step Thirty

When you’re happy with your ad, click Publish.

If you’ve created more than one ad, make sure you click into each one and

publish them individually.

step Thirty-One

Move to Phase 07 to learn how to assess your ad campaign’s performance
and understand the next steps to take.

step Thirty-Two

CONGRATS on getting your first Sales Campaign started! At this point, you
may no longer need your Engagement Campaign and can likely turn it off - OR,
If it’s still making sales - leave it running to supplement your Sales Campaign.



PHASE 0/

THE FOUNDATIONS OF A
SUGGESSFUL AD GAMPRIGN

By the end of this phase, you will have a clear understanding of
what to look for once your ad is live.




WHAT HAPPENS AFTER YOU PUBLISH YOUR AD?

Once you publish your ad, you’ll start seeing different statuses under the
Delivery column inside Ads Manager. This is completely normal and part of
Meta’'s process.

Here’s what each one means:

In Review
This means Meta is checking your ad to make sure it follows their advertising
policies. This can take anywhere from a few minutes to a few hours.

Rejected

If your ad is rejected, it means something in the ad didn’t meet Meta’s
advertising policies. When this happens, review the reason given, check the
Advertising Policies, and make the required changes before resubmitting.
Rejections are common, especially in the make money online space.

Processing
Once approved, your ad will briefly move into Processing. This means Meta is
preparing it to be delivered.

Active
Your ad is now live and being shown to people.

Learning

Learning is the period where Meta is testing your ad across different people
to understand who is most likely to take action. This phase lasts up to 7 days
or until your campaign receives around 50 conversions. During learning,
performance can be inconsistent. This is normal.

Learning Limited

Learning Limited means your ad has passed the initial learning period but
hasn’t reached enough conversions for Meta to fully optimise delivery. This is
not a problem and does not mean your ad has failed. Many profitable ads sit
in learning limited and still generate consistent sales.



WHAT SHOULD YOU DO ONGE YOUR AD IS ACTIVE?

When you start a new ad campaign, Meta will go through a 7-day learning
phase.

This is when Meta tests your ad to see:
e Who is most likely to buy
« What type of people respond best
* Which placements perform best
« How your creative resonates

Think of it as Meta collecting data before it can optimise properly. During this
time, the performance of your ads is quite unstable.

On the next couple of pages, you will learn what actions you should take in
the days following your ad being published. Then you will learn about the
individual metrics and the benchmarks that you should be looking for.

0-3 DAYS (0-72 HOURS)

During the first 3 days, it is impossible to see how successful a campaign is
going to be because Meta is in its most chaotic stage of learning during this
time,

What action to take:
Do nothing and just let your ads run.

As hard as this can be, it's important that you don’t make any changes during
this stage. Editing your ad, budget, or audience will reset the learning phase
and push Meta back to the beginning.

The data you see in these first few days is not reliable enough to base
decisions on, so avoid judging performance or jumping to conclusions too
early.



3-9 DAYS (72 HOURS OF YOUR ADS BEING AGTIVE)

After 72 hours of your ad being active, Meta will start collecting enough data
for you to review performance. This is when you can begin making decisions
about your ads.

What action to take:
« [fyour adis NOT meeting the metrics benchmarks (and you have had no

results), turn the ad off.
o Use this as feedback to improve your next campaign, such as:
= Tweaking your hook or message
= |mproving your ad creative
= Reviewing your sales page to make it clearer or stronger

* [fyour ad IS meeting the metrics benchmarks (but you have had no

results), leave the ad running for a few more days.
o This usually means people are interested, but Meta just needs more

time to find buyers. Do not rush to turn it off too early.

* [f you ARE getting results/making sales:
o Leave your ad running and don’t touch it.

9-7 DAY

* If your ads ARE meeting the metric benchmarks (but you still have no
results)
o Turn them off
= For asales campaign, this usually indicates that your sales page is
not effective, or there is a disconnect between your ad and your
sales page.
e If you have multiple ads in your campaign and some of them are getting
results but others are NOT:
o Turn the underperforming ads off (as long as they have had a decent
about of budget spent on them).
o |f you have some that have no-to-little budget spent on them, leave
them on.



7+ DAYS

Your learning phase is now over so it is now time to keep optimising your ads.

What action to take:
» Keep assessing your ad metrics:
o |f they start to slip below the benchmarks, turn them off.
o |f they continue to perform well, choose whether you would like to

increase your budget
* |eave ads on that have had low budget spend.

IMPORTANT!

Never make any changes to your ad, ad set or campaign; if you do, you will
reset the learning phase of your campaign.

What changes can you make that DO NOT reset learning:
« Changing your budget within 10-20% every 2-3 days
o Large or more frequent changes to budget CAN reset learning
« Turning off ads
* Turning off ads for less than 7 days, then turning them back on
« Renaming ads, ad sets or campaigns
 Adding another ad set to campaigns
o If you add a new ad to an ad set this DOES reset the entire ad set
learning phase.



THE NEXT STEP IS YOURS

You've just learned how to take one digital product and sell it via simple ads
without being glued to your phone, The steps are simple, and now it's up to
you to put them into action.

Remember, success doesn't come from overthinking or waiting for the perfect

moment. It comes from starting, testing, and staying consistent. Every ad you

run gives you data. Every adjustment helps you understand what works. And
every sale is confirmation that this approach works when you stick with it.

You don't need to be an expert, you don't need a large audience, and you
don't need to show your face online. What matters most is your willingness to
follow the process, stay patient during the learning phase, and keep moving
forward even when progress feels slower than you expected.

This method isn't about doing more or being online all day. It's about focusing
on one product, one system, and improving it step by step. When you simplify
your approach, everything becomes easier to manage and far more
sustainable long term.

You now have everything you need to get started. The next step is simply to
begin.
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MASTER RESELL RIGHTS AGREEMENT

Please read the following terms and conditions carefully before accessing or using the Master Resell Rights
digital product. By accessing or using the product, you agree to be bound by these terms and conditions. If
you do not agree with any part of these terms and conditions, you may not access or use the product.

All rights are reserved. You are granted a non-exclusive license to use and resell the product as specified in
these terms and conditions.

Reselling

You must delete and change the original cover page to reflect your brand. You may use our product for
personal or commercial purposes. You may also sell the product to others as a standalone product or as part
of a bundle or package.

The sale of the digital product is for personal and commercial purposes only. You may not distribute or resell
the product for free or as part of a membership or subscription service, You may not resell or distribute our
product in any form that competes with our business.

Distribution and Delivery

You may distribute the digital product through various channels, including but not limited to websites, online
marketplaces, or email.

You are responsible for the delivery and technical support of the digital product to your customers. We are
not responsible for providing support to end-users or customers.

Limitation of Liability

Our product is provided “as is” without warranty of any kind, either express or implied, including but not
limited to the implied warranties of merchantability and fitness for a particular purpose. We will not be liable
for any damages arising out of the use or inability to use our product, including but not limited to direct,
indirect, incidental, special, or consequential damages.

Termination

We reserve the right to terminate your license or suspend your license to use our product at any time if you
violate any of these terms and conditions.

Upon termination, you must cease all distribution and reselling activities related to the digital product and
remove all instances of the product from your platforms and channels.

Governing Law
These terms and conditions shall be governed by and construed in accordance with the law.

Any disputes arising from the use of the digital product shall be subject to the exclusive jurisdiction of the
courts.

By accessing or using the Master Resell Rights digital product, you acknowledge that you have read,
understood, and agreed to these terms and conditions.



