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FREE SMALL BUSINESS
GROWTH CHECKLIST
5 practical ways to attract more potential customers

For small business owners, freelancers and service providers. Use this checklist to turn scattered
marketing activities into a simple, repeatable process.

THE GOAL Focus on one practical improvement at a time. Consistency beats trying to do everything at once.

01 MAKE YOUR OFFER EASY TO UNDERSTAND
People should quickly understand what you do, who it is for, and why it matters.

■ I can explain my offer in one clear sentence.

■ I focus on a specific audience instead of trying to reach everyone.

■ My offer addresses a clear problem or desired result.

■ My website or social profile makes the next step obvious.

02 CREATE CONTENT THAT HELPS
Useful content earns attention before you ask people to buy.

■ I know the top three questions my customers ask.

■ I regularly share tips, examples, answers or useful insights.

■ My content demonstrates expertise—not just promotion.

■ Every post has a clear purpose.

03 GIVE PEOPLE A REASON TO ACT
Offer something valuable that makes it easy for interested people to take a next step.

■ I offer a useful resource, consultation, demo or introductory offer.

■ It solves a small but meaningful problem.

■ My call to action is specific and easy to follow.

■ I clearly explain what people will receive.

04 SEND PEOPLE TO ONE CLEAR DESTINATION
Make it easy for interested people to move from your content to your offer.

■ My campaigns point to a focused landing page or offer.

■ The page explains the value before asking for details.

■ The signup or contact process is short and simple.

■ I test the page on mobile.



05 CAPTURE, FOLLOW UP AND LEARN
Turn interest into an opportunity by following up and improving your process.

■ I collect contact details with permission.

■ I store new leads somewhere easy to access.

■ I have a simple follow-up message or process.

■ I track lead sources and what converts.

YOUR 5-STEP SCORECARD

STEP DONE? ONE THING I’LL IMPROVE

1 ■

2 ■

3 ■

4 ■

5 ■

Review this checklist weekly. Choose the weakest step, improve it, and repeat.

PUT YOUR NEXT CAMPAIGN INTO ACTION





