Module 1 + J5¥) ¢ 32l

Defining Your Purpose | il yaas

A strong digital presence begins with clarity of intention. Answer the questions below to define the real
purpose behind your platform.

licaie (e adall Gl aaad) 3000 AW e Caal Caagll 8 7 g g Faali dpad ) diaia gl fas

Section 1 — Your Motivation ciagl) - S5 anddl)

Why do you want to create this platform? | fiaiall oda L & i )il

What personal experience or interest brought you to this topic? / ‘sl 13g alaiadd élads (1) La

Why does this topic matter to you? / flige gl Luaid g gagall 13 clagy 13l

Section 2 — Your Perspective gall) & jglata — BN acdl)

What perspective do you bring that others might not? / fuilida Jd dai dlisa; 3] ) glaiall ) 43903 La

What experiences shape how you see this topic? / ¢l .sii 48, b s i) 45 jpal) o ol L

What conversations do you want to contribute to? / ¢l daalual) b5 Al @) gad) £ 5 e

Section 3 — The Value You Create gt (A1) dagil) — G acadl)




What do you want your audience to gain from following you? / ¢clizilia (pa &) ggan i () 25 13la

What change do you hope to see in your audience? / < e Lle Juany o Jali A1) 52541 gf paa) Le

Final Exercise — Your Mission Statement dagal) Alay — (Algdl) o pal)

Complete the sentence below. There is no single correct format — what matters is clarity.
LY 5_Sal (St G agall — Aagaia Baa) 5 drpa a8 Y, A Aleadl JaSI

This platform exists to so that

d;i C}ASA};}Aw‘b;\A
_ o

Examples / 4

Ay (g ylie ol (e mpadl gl 8 Clasd) (S s Jlee Y1 30l e e (5 sine anl Jal e B35 se daidll s @
 This platform exists to simplify personal finance so that young professionals can make smarter money
decisions.

@ Your statement does not need to be perfect. This is your starting point — you will refine it as you
go through the course.
oo sSH 8 el e a3t — Aol Akai o2, V) A sladl) (e Al Alaadl oS5 o iy Y



Module 2 « AUl ¢ sl

Understanding Your Audience | €, agd

The clearer you are about your audience, the easier every decision becomes. Try to imagine ONE
person who represents your audience and answer the following.

A A e s o) seen Jiay Taal s Lasid Jia, Jgusl )8 US zaal ceal U5 Taae 1) sgan S LS

Section 1 — Basic Demographics L) pailadd) — J oY1 andl)

Age range | 4l 438

Gender (if relevant) / )isgs oAS o) osindl

Location / region / 4akiall i ali)

Profession or field / Je) Jlas gl Aigal)

Stage of life (student / working / parent / entrepreneur...) / 4sibal) dla jal)

Income level (optional — helpful for product/service businesses) / ) L) Jadl s siwa

Section 2 — Their Daily Reality Liagdl) agibia — ALY acdl)

Complete the sentences: / &l Jaall Jasi:

A typical day in their life looks like... / A gau dlizall agas. ..

Most of their time is spent on... | & a8 aliea (a2l |

When they have free time, they usually... / 5is §18 g agaal 068 Lasie



They often think about... | s Si Jady L s,

Section 3 — Their Challenges Glaail) — Gl acdl)

What problems are they currently trying to solve? / ¥ lis Jglay Al Jstial) La

What frustrates them most in this area? / sl 13 3 Ualia) 4l o La i) L

What questions do they search for online? / ‘i i) o e &y A1) ALu) La

What mistakes do they often make? / g g A daildd) ¢lbdl) L

Section 4 — Their Aspirations s galal) — 2l 1) acidl)

What do they want to achieve in the next few years? / lgiiail s A iy L

Complete: They would feel successful if... /| s pladll jpdow, |

Section 5 — Their Behavior Online AN e agS gl — (ualdld) anadl)

Which platforms do they use most? / Sl L sesdivg il Claid);



Instagram
YouTube
TikTok
LinkedIn
Podcasts

O
O
O
O
O
O Other: | Al

What type of content do they enjoy? / 4iskad; il s siaall ¢ 5

Short videos / 3_ual Sla b
Long-form videos / ilsh cila g
Educational posts / (lxl (s sisa
Personal stories / 4saii jaxi
Expert advice / tawaiic mila

Oo0oogad

Product reviews / &laiic Gileal e

Section 6 — Values & Mindset (Psychographics) S A8y 5k g il — (padbead) anadl]

What do they care deeply about? / 5 L sl A1) jsad) L

What beliefs influence their decisions? / 41,8 & Jisi ) addll L

What motivates them to take action? / i s 5 shi JA3Y asbyy (1) L

Final Exercise — Audience Snapshot 288l padde — Al o pall)

Summarize your audience in one paragraph using this structure:
3.1_.3.‘4!\ XYY e\dﬁu@ﬁh\jzﬁ‘;kﬂ)%udg

This platform is designed for who are trying to and want

O sbag o A 50 ucaial) o4
092 Ry




@ Quick test: if your audience description could apply to almost anyone, it needs to be more
specific. ) )
2ol (e je ) Zling ged ol j8 gadd o) e Gadaty o) ggan Coa g sl ao pu L]



Module 3 « &l ¢ sl
Key Messages, Content Pillars & Tone of Voice

G geall 5y s ginall glaa g dsbudly) Jilua )

In this module you will define three connected things: 1. Key Messages — what you want people to
remember about you 2. Content Pillars — the main themes your platform talks about 3. Tone of
Voice — how your brand sounds and feels
gl sall — (5 ginall o, ¥ el Gulill oS3 G 2y 5 le — Al Jila 1), ) ; Adal e oLull A5 s o Jal) 12
Ol il Dgea say aS — Gigeall B, ¥ oeliaie Ll Ui ) A )l

Section 1 — Key Messages D) Jila ) — J5Y) amdl)

Key messages are the main ideas you want people to associate with you or your platform. Most brands
have 3—4.

il £ Y e Ll il ) alaes, elicaiay sf el Gail) Leday o 55 31 SISEY) aal o 3l il )

Complete: | help do/understand

so they can

What makes you different from others in the same space? / fJlaall (udi & cu AY) Go dia i) L

What values guide your work? / s L g g i 30) galsal) gl asdl) Le

What problem are you helping solve? / ¢ saal Lgda Jglat ) Al<ial) La

Now write your 3 key messages: / <l dpulu) @il ) (sl



Key Message 1 / (As¥) dsaluy) ddl i)

Key Message 2 / 4 dslu) Al

Key Message 3 / 44U dpuludl) ALl

What do you want your audience to believe after hearing from you? / feilla glow s &l ) sgan dBray o) 255 53l L
/

What action do you want them to take? / &l seas 0385 () 355 ) )l o) Cipsil) L

Section 2 — Content Pillars s Faall jglae — AUl audl)

Content pillars are the main themes your platform consistently talks about. Most platforms have 3-5.
Dsae © (Y (e Ll ciliaiall aliea, ) ety clicate Ld gl Al A ) gl sall 4 5 sinall ) glas,

Pillar 1 — Name / =¥ — J¥) Jgaall

Content ideas under this pillar / _ssall 13 conii 7 5285 (5 gina S8l

Pillar 2 — Name / a=¥ — (ALY jgaall

Content ideas / s .sise J\Sil:



Pillar 3 — Name / s« — GGl gaal)

Content ideas /| sisa Jlséi:

Pillar 4 (optional) / ) 58 &Il Jsaal)

@ Clarity test: Can a new visitor clearly understand what you do, who you help, and why they
should follow you?
Sy O oy V3l 5 es simall 138 065 al ¢nili 13ha = guin g0 o O 3a (il (K Jar ¢ saasl) LA

Section 3 — Tone of Voice Cigaall B i — G} acddl)

Your tone of voice is not just word choice — it is your brand's personality. Answer the questions below
to define it.

Ly I Ay el @il dadd oo — Gl LA 5 e Cul Cigeal) 3 5,
Choose the words that best describe your brand personality: / &l y dsais Caai Sl SN pal:

Authoritative / @55 2
Supportive / 43 sas a2

Warm & friendly / 25355 (5l
Playful / sl Ciid

Professional & formal / ey oo
Simple & direct / ilta s b
Inspirational / s¢le

Other / s Al

Ooooooogoad

If your brand were a person, how would they speak? /| ¢l ciss dhadd dail s oS ol

Write one example sentence in your brand's tone of voice: / &l 5 i baa) g dlea )



Module 4 « &I ¢ 3l

Channels & Platforms | <laiallg & gilll

Different platforms are not the goal — they are tools to deliver the same message to the right
audience. —lidl | seanll ) Al )l Guss Jail el gl o — aagl) il Aaliaall laid),

Section 1 — Your Communication Channels Sl gil) i 538 — oY) anddl)

Which of these channels are relevant to your project? / f<le 5 yial uulie &l gidll 538 (4 (g

Website / 58 #dsa
Newsletter / Email / %y 0

Social media / Lax Jud s

Podcast / <o

WhatsApp / il

Media appearances / Press /| <] jseb
Other / s_al:

Oo0ooogogad

Why did you choose these channels? | f<isill oda & i )iLal

Section 2 — Choose Your Main Platform L) il jlsd) — G acdl)

Primary platform / 4wl daia)

Why this platform? / fdaidl s )il

Supporting platform / dss)d Laid)

How will it support your main platform? / d.will daial) ae vin Cis



Section 3 — Define the Role of Each Platform daia JS g0 — G audl)

Reference /
« Instagram / TikTok — Discovery / _liil y <L)
* YouTube / Podcast — Depth / & ¢l e s sina
+ Website — Conversion / dus sl el pi S disais e slaa

Main platform / 4wl Laial)

Role / _sli:

Supporting platform / dssd Laid)

Role / _sli:

Section 4 — Content Idea per Platform daia J< (5 gina 5 S8 — aal ) awdl)

Main platform content idea / dswsi)l) daiall s gisa 5 58

Supporting platform content idea / sl Laiall ¢ giaa b 5

@ You do not need to be everywhere. Focus on a few platforms, use them consistently, and let

them work together.

T i Lge a5 caldiiily Lgaiiind ccbiaiall (e Qi aae e K e JS 3 05K o Zlas Y



Module 5 « (&l ¢ 3l

Building Your Content System | . sisall ali el

Consistency beats perfection. A simple system you maintain is always better than a perfect system
you abandon. )
AS i e i (g Jumdl Ll 4y o il T U3, JLeS) e (3585 4 ) yaias)

Section 1 — Your Content Capacity U o dlijd — J4Y) acdl)

Be realistic before you plan / hhas of Jd il 5 oS,

How many pieces of content can you realistically produce each week? / Lealil e )& (5 sine 42kl oS
¢ satasa IS Lo s

0 1-2
0O 34
0 5+

What formats are easiest for you to produce? / <l 4wl Jeul) (s sinall 1 53i:

Talking videos / 5 il L alS5 il g0
Reels / short videos / )b ( s_msad Sl gad
Photos / _s=

Written posts / 4 5iSe i s

O
O
O
O Carousel posts / Carousel (32323 ) 5)
O
O Audio / podcast /| cwlSas) (Ssa 5 5ina

Section 2 — Your Planning System Jagdadl) aUaS — U acdl)

Choose the system that fits your workflow: / <l 44 kb iy gall pUaill yial:

Option A — Weekly Theme / §s:) £ 990 — Ag¥) 4dy yhall
Each week focuses on one topic tied to a content pillar. / s sisall Jslae by s jo osth ) & a0 Al & sl S

Your weekly theme example /| diic ¢ sl £ g0 o Jla |

Possible content pieces from this theme /| £ saall 13 (10 4iSan 5 giaa S8 |



Option B — Content Pillars Rotation / _saall o cgliill — 4l 43, Jal)
Each posting day maps to one pillar. / cpes )saa dasi jo i o g S,

Pillar 1 on / a5 Js¥) Jsaall

Pillar 2 on / as AL Jsaall

Pillar 3 on / ag Il jgaall

Section 3 — Your Weekly Content Calendar Lo gad) (o ginall Aad — CAEY andl)

Fill in your simple content calendar:
e (5 sina s S

Day / assll Platform / aidll Content Idea / 5_sl) Format / g i

Section 4 — Content Repurposing G siaall g Bals) — aul )1l anddl)

Take one content idea and turn it into multiple pieces. / akisae N Ledja g2l 5 (5 sina 5 S8 33,

Main idea / “slull s sil)



Possible versions /| \gauiil dilida 3 k:
0 Short video / Reel / ju<ad s

O Carousel / dwis\s

O Quote graphic / sl

O Question / Poll / _seeall J5u

O Behind the scenes / il S

Write two different versions of the same idea: / 5_Sall (udll (adlida 8 o (i)



Module 6 ¢ sabudl ¢ 32l

Measurement & Evaluation | axiilly (utal)

Success is defined by your goal — not by follower count. Vanity numbers look good from the outside
but mean nothing without context. (! (&1 z JAl (e s gasi ZaIKE W8 Y, Camdlial) daay (pal — Glingy 232 ~1ail)
Bl G5 e L,

Section 1 — Define What Success Looks Like for You ¢ ¢l 4l zladll 2 L — Jg¥) acdl)

Your goal determines what you measure. Match your goal to the right indicator: / L 2y g3l sa clis
Caliall jhgall ae liaa (gilla, dannds;

Goal / <agd What to measure (KPI) / 4wl

Build awareness / =4l W Reach, new followers, website visits / 23 ¢satia «J sasllc
sl Sl

Build trust / &l Ly DMs, saves, comments asking for advice / i cdass (Jilu
da il g

Drive engagement / Jelall sl ) Comments, shares, replies / 253, «\S L «laidas

Convert/ sell / Jsad) o gl Clicks, sign-ups, purchases / b yide cShad &l 8

Grow podcast / <wdSa gl At Listens, completion rate, subscriptions / JwSY) 4w e laiule
ils) i)

Section 2 — Your KPIs dalil) il ydige — AL andl)

What is your primary goal right now? / 0¥ ulud) i L

What KPI will tell you if you are on track? / (sl jleal) o @is 1) d i o3 jdigal) La

What does success look like for you in 3 months? / &0 ¥ DA @l Ll pladl) gay cis

Section 3 — Reading the Signals ) JLEY) e B — Gl andl)




Use this table to diagnose what your data is telling you: / «<lilily 4158 b pauddal Jsaall 138 ardiu)

Signal / 3.y What it probably means / L& 4iny L

High reach, low engagement / Js=s Hook works, content needs strengthening / ¢S3 oLy} s 4l
Camaa Jeliy Jle Jelall i o (s ginal)

High engagement, no action / x> J=l&i  Content is interesting but CTA is unclear / 3shall (< aies s siall
J=d sl s daszly e Al

Low views, but inquiries coming in / Reaching the right person — quality over quantity / g=sill Juas
b ladiag oS1ALE cilaalia Gaasll (e pal 33 5all — muall

People leave video quickly / z_A3 oslll First few seconds need to be stronger / sl zlias I i il
Ao o sdl) e

Section 4 — Your Review Habit dag al) Bale — il 1 acddl)

How often will you review your performance? | fdslal ga) iu gl (85 44 o8

Which platform insights will you check? / xlii cillaial ciglas) gl

What is working well right now? / 0¥ v 98 Jany 53 L

What needs to change? / =i ) zlisy o3l L

@ Communication is a continuous cycle of testing, observing, and adjusting. Every review makes
your strategy stronger.
8 i) i Jaad daal pe S, axdll g cidaadal) 5 e il (e 8 paices dalee Joal sl



Module 7 « &lull ¢ 3l

My Digital Presence Strategy | 4@ il jin)

You have now completed all 6 modules. This is your one-page strategy document — the single place
that brings everything together. Fill it in using your answers from each module.

Wb, Tae g JS pamy (o) s gl) Sl — 5as 5 A 3 Slia gl i 3885 & o8, Al o) 3aY) aea oY) cleST il

£ dS e dlilla) alaaiuly,

1 — Purpose & Mission (from Module 1) )IsH 25l G Aagall g ingd)

My mission statement /| isgs iles

2 — My Audience (from Module 2) ) 53 e s

My audience in one paragraph / 533558 3 5 san

3 — Key Messages (from Module 3) JEdED £ 5l G Apalad) il

Message 1 / (As¥) bl

Message 2 / 4G Al

Message 3 / 4L 4llu )

4 — Content Pillars (from Module 3) )l g3l cra( s siaal) glaa



Pillar 1 / Js¥ sl Pillar 2 / 4 gl Pillar 3 / &l gaall Pillar 4 / &I, ,eaal)
(optional)

5 — Tone of Voice (from Module 3) JEdUY & 5ol cpa( uguall By

My brand personality in 3 words / <lals ¥ 8 1) 3 duadd

My tone of voice is... | (» Fsab ...

6 — Channels & Platforms (from Module 4) )& A sl G clalal) g ) 81

Main Platform / il Lzl Supporting Platform | 4ss)dl 4aidl  Role / g

7 — Content System (from Module 5) Joaldd) g 3adl Cpa( s giaal) allS

Posting frequency / <l ) <

Planning system (weekly theme / pillar rotation) / sl U

8 — My KPIs (from Module 6) ) JEYEIPA IR EN Y (s B

Primary goal / ) i
KPI I will track / sl c3) jdisal

What success looks like in 3 months |/ _¢dl ¥ s ladl) Joi



& Congratulations — you now have a complete digital presence strategy. Keep this document
close. Review it every few months and update it as you grow.
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