Architectural Photography Licensing Decision Flowchart
A Step-by-Step Guide for New & Transitioning Photographers
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‘ o What is the primary purpose of the images? I

| |
Are the images being used to illustrate written content?
Examples: magazine article, architecture blog, news feature
EDITORIAL LICENSE —h[ Continue to Step 2

| e Are the images being used to promote a business, service, or brand?

Examples: website, portfolio, marketing materials, social media E

Step3 |« | Clarify usage before licensing ]

‘ e Is the client running paid advertising with the images?

Examples: Google ads, social ads, print ads, billboards

{ o Will others beyond the original client use the images? }

Examples: developers, partners, agencies, manufacturers

Step5 |« > Step5

© 1s it a small firm using images for self-promotion?

BASIC LICENSE COMMERCIAL LICENSE

LICENSE RESULTS

EDITORIAL LICENSE COMMERCIAL LICENSE
v Small business use "/ Used with articles v Paid advertising
v Limited & simple '+ Informational use +' Broad usage
v’ Time-restricted v Multiple clients

.
FINAL SAFETY CHECK

@/ Whe is using the images?

a Where will they appear?
@ How long will they be used?

@ s money or growth involved?
: - SIMPLE RULE FOR BEGINNERS ————————

Money or marketing = COMMERCIAL Supports an article = [0 ];11.18
Supports an article = [} (];1/18 Srnall firm, limited use = |-, (4




