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D I G I T A L  S T R A T E G I E S
TO ATTRACT,  NURTURE & LEAD

YOUR AUDIENCE

Transform your marketing on social media by
creating high-converting content that attracts
the right people, nurtures your followers and
leads your best prospects to buy
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The 50 Digital
Strategies to Boost
Your Brand & Sales 

The strategies have been arranged from simple to more complex. 

You don't need to follow them in the order they're presented. 

Some strategies will take more than a week to implement.

You can work on more than one strategy at a time

Rely on analytics and data to shift focus and tweak your campaigns.

There has never been a more exciting time in the HISTORY OF MARKETING.

Never before have marketers had access to this much consumer data, direct access to

potential clients, immediate feedback on their strategies, and the ability to create and

launch campaigns in record time. 

These marketing strategies are meant to give you ideas of how to market yourself and

your business in the digital world during the course of a full year. Most strategies are

easy to implement, others may require time and professional help.
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Easy
Meh 
Get Help or Hire Someone

Do it Yourself or Get Help?

whether you choose to do it yourself or hire someone, it will either cost you

time or money. Decide how you want to invest. 

Strategies with one star don't require help. 

Strategies with 2 stars may require help. It is for you to decide whether you

will invest with your time (by learning to do it yourself)  or money (by hiring

professional help).

Strategies with 3 stars may be hard for those not familiar with certain

platforms and so I recommend you get professional help.

Find Freelancers on Fiverr.com, Facebook groups, or LinkedIn
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GOOGLE
ANALYTICS
S E T  U P  G O O G L E  A N A L Y T I C S

W E E K  1

I f  you can't  measure yo ur  results,

you can't  repl icate your  success.  I f

you haven't  a l ready done so,  start  a

Google  Analyt ics account  and start

col lect ing data.  

Even if  you don' t  have any c l ients.

Even if  your  website  isn't  f in ished.

Even if  you don' t  check  your  data

just  yet .

O1O1O1

https://analytics.google.com
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FACEBOOK
PIXEL
S E T  U P  Y O U R  F A C E B O O K  P I X E L

W E E K  2

Facebook Business i s  a  powerful

marketing tool .  Facebook Pixel  wi l l

col lect  the data you need to  ensure

you are  marketing to  the r ight

people  and reach c l ients most  l ike ly

to purchase.  

O2O2O2
https://www.facebook.com/business
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FACEBOOK
PAGE
S T A R T  A  F A C E B O O K  P A G E

W E E K  3

I t 's  important  to  create a  Facebook

page for  the raving fans you wi l l

want  to  serve.  Keep your  personal

Facebook account  separate from

your  Facebook Page.  T his  doesn't

mean you can't  share your  personal

l i fe  on your  business page.  But  a

Facebook page wi l l  g i ve y ou the

opportunity  to  bui ld  a  sol i d  brand.  

O3O3O3

https://www.facebook.com/business
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SEO
U P D A T E  Y O U R  S E O

W E E K  4

Spend the week updati ng you r

website  for  search engi nes.  Ma ke

sure every  page has t it les,  keywords

that  are  re levant  to  the content  on

the page.  

Google  updates i ts  a lgor ithm

several  t imes a  year .  Brush up on

the latest  changes and ensure  your

website  is  up to  date.

Search Engine Optimizat ion wi l l

become even more i mportant  as

Voice search becomes more and

more re levant.  

O4O4O4

https://www.searchenginewatch.com/
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BRAND
IMAGE
B E  C O N S I S T E N T  W I T H  Y O U R

B R A N D

W E E K  5

This  week,  take a  look at  a l l  your

col laterals  onl ine.  Fr om your  website

to your  shop,  to  your  so ci a l  media

accounts including L i nkedin .

Make sure the colors,  fonts,  and

logo are  the same across a l l

p latforms.

O5O5O5

Facebook, Instagram, Twitter, Linkedin, Tiktok, Etsy,
Shopify, Website, etc...
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NETWORK
J O I N  A N  O N L I N E  G R O U P

W E E K  6

Join  a  group of  your  peers on Facebook

or  L inkedIn.  

F ind a  group in  your  industry  or  re levant

to your  industry  and jo in  the group.

Introduce yourself .  

Networking onl ine is  as  important  as

networking on a  golf  course.  Bui ld

connections and expand your  network to

include your  peers,  your  competitors  as

wel l  as  your  potentia l  c l ients.

O6O6O6
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COMMUNITY
S T A R T  A N  O N L I N E  C O M M U N I T Y

W E E K  7

You don't  have to  wai t  to  be invited

into someone else's  group.  Why

don't  you start  your  own.  Start  a

Facebook group or  a  L i nk edI n  Group.  

You can add future c l ients,  past

cl ients or  potentia l  c l ients.

It 's  a  great  way to  bui ld  l oyal  fans

and a  community  around your  shared

goal  and object ives.  The  interact ion

within  these groups serve s as a

great  way to  ref ine your  brand

message and   marketing strategy.

O7O7O7
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WRITE YOUR
STORY
W R I T E  Y O U R  B R A N D  S T O R Y

W E E K  8

Storytel l ing  is  the foundation of  bui ld ing

relat ionships with  your  audience and

potentia l  c l ients.

The best  way to  turn  strangers into

buyers and then into raving fans is  by

tel l ing  your  brand story .

Your  story  is  a lways evolv ing.  Use The

Story  Scr ipt  to  guide you a long and

revis ing it  over  the course of  your

business.

The Story  Scr ipt  

O8O8O8
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STORY 10X
R E P U R P O S E  Y O U R  B R A N D

S T O R Y

W E E K  9

Now that  you've wr itten your  brand

story,  let 's  repurpose it !

Use the long version on your  about  me

page on your  website.

Abbreviate it  for :

Facebook-   About  

L inkedIn

Excerpts for  B logs

YouTube Channels

O9O9O9
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CLIENT
AVATAR
W H A T  W O U L D  J A Y N E  D O ?

W E E K  1 0

Your  c l ient  avatar  represents your  ideal

c l ient  -  the demographic  you serve best.

In  order  for  your  marketing to  work,  you

need to  understand everything about

what motivates them,  what  frustrates

them,  what  they are  u lt imately  after .

The more detai led your  avatar ,  the more

effect ive your  marketing wi l l  be.  

Focus on one avatar .  You can a lways

expand later .  

101010
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UVP
W R I T E  Y O U R  U N I Q U E  V A L U E

P R O P O S I T I O N

W E E K  1 1

Your  unique value proposit ion i s

your  e levator  p itch.  I t  should  c l ear ly

state who you serve,  how you hel p

them,  how you stand apart  from  your

competitors,  and the benefi t  of  your

services.

If  you have done your  homework  a nd

created your  avatar ,  then wr i t ing

this  sentence is  the summa ry of

your  work.

111111

Your Value Proposit ion:
I  he lp  [X]  ach ieve  [Y]  by  [Z]  so  that  they  can  [GOALS &

OBJECTIVE]
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FREEBIES
P U T  T O G E T H E R  A  L E A D

M A G N E T

W E E K  1 2

The best  way to  convert  c l i ent s i s  to

help  them to EASILY and QUIC KLY

get from point  A  to  poi nt  B .  I t  should

be the step before  your  servi c e.

Put  together  an ebook,  bookle t ,

tutor ia l ,  audit ,  quiz ,  or  checkl i st

that  wi l l  be:

1 . Easy to  implement

2 . Quick to  implement

3 . Saving them t ime

4 . Free

5 . Get  them to a  smal l  wi n  i n  thei r

journey

121212
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NEWS
S U B S C R I B E  T O  G O O G L E  A L E R T

F O R  Y O U R  I N D U S T R Y

W E E K  1 3

Wonder ing what  to  wr ite  about?

Google  a lert  wi l l  send you an ema i l

every  day about  anyt hing re lated to

your  industry  that  was regi stered on

the search engines.  

use the info to  stay informed and

create re levant,  trendi ng cont ent

for  your  socia l  media  post s and

art ic les.

131313

https://www.google.com/alerts
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EMAILS
S T A R T  B U I L D I N G  Y O U R  E M A I L

L I S T

W E E K  1 4

141414
I  cannot  stress enough ho w important  it  is  to  start

bui ld ing your  emai l  l ist .  Your  l ist  wi l l  represent  your

most interested c l ients -  people  who WANT  t o h ear

from you.  

When Facebook or  Instagram crashes or  Google  stops

del iver ing your  ads,  your  emai l  l ist  wi l l  st i l l  be

accessible .  

The average you can e xpect  to  monetize from your

emai l  l ist  is  $1 per  emai l  per  month.

Mailchimp.com
Convertkit.com
Infusionsoft.com
Samcart.com
ConstantContact.com
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SUBSCRIBE
A D D  A  S U B S C R I B E  B U T T O N

E V E R Y W H E R E

W E E K  1 5

151515
Add a  subscr ibe button on the front  page of  your  s ite  (

e ither  at  the very  top o r  the very  bottom).

Add one beneath every  page of  your  website,  every

blog post,  every  youtube v ideo,  every  socia l  media

platform.  

Take advantage of  every  chance you get  t o  grow your

emai l  l ist .

You need to  g ive subscr ibers  a  reason to  opt - in  to  your

emai l  l ist .  Your  freebie  or  lead magnet is  a  great  way to

exchange valuable  hel p  and information for  t heir  emai l

address.  
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EMAIL
CAMPAIGNS
S T A R T  Y O U R  V E R Y  F I R S T

A U T O M A T E D  E M A I L  C A M P A I G N

W E E K  1 6

161616
Automate Everything.  When someone reads your  art ic le  or

v is its  your  website,  they should  have the opportunity  to

subscr ibe to  download your  lead magnet.  

Once they've subscr ibed,  they should  automatical ly  be

included in  your  emai l  l ist  and receive their  f reebie,  a long with

their  f i rst  emai l  f rom you,  thanking them for  s ign up.  At  least

once a  week,  your  subscr ibers  should  hear  from you.

Set  up the f i rst  3  automated emai ls .  

1 . Invite  them to read an art ic le  on your  s ite

2.  P itch them your  products/services

3.  Invite  to  l isten to  a  podcast  or  watch a  v ideo

4.  Introduce your  business  

5.  Tel l  your  brand story .  

6 .  Ask them for  feedback on the lead magnet

Make sure your  emai ls  are  GDPR  compl iant .
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FOLLOW ME
A D D  S O C I A L  L I N K S  T O  E V E R Y

P A G E  O F  Y O U R  W E B S I T E

W E E K  1 7

171717
Advert ise yourself  everywhere.  Gi ve you r  readers and

fol lowers and potentia l  c l ients the  opportunit y  to

absorb your  information on th e p l at form of  their

choice.  

You don't  have to  be on a l l  the  p l atfo rms.  Choose  your

pr imary  p latform,  repurpose the content  on a  f ew other

platforms and put  a  l ink  to  th ose p latforms on a l l  your

website.  

I f  you've a l ready done so,  go ba ck  and check that

they're  a l l  funct ional ,  up  to  d at e and that  a l l  t he new

mater ia ls  a lso have l inks to  y our  so ci a l  m edi a

platforms.

TANYA GANIAN www.tanyaganianworkshop.com ININ    JUST JUST 5 DAYS5 DAYSIN  JUST 5 DAYS

CONTENTCONTENTCONTENT
TO CLIENT

https://www.tanyaganianworkshop.com/


BE SOCIAL
C R E A T E  E N G A G E M E N T  W I T H

2 5  P E O P L E  P E R  D A Y

W E E K  1 8
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This  week,  log into your  pr imary

platform,  choose 25 peopl e  o r  p osts

who are  re levant  to  your  i ndu st ry ,  and

leave a  comment under  one o f  t heir

post.  

Do this  once a  day for  7  days.  I t  should

take you no longer  than 30 mi nute s.  

I f  you want  engagement  on your  post,

you should  engage with  other s as wel l .

Rarely  do re lat ionships bui ld  and evolve

natural ly  onl ine.  I t  take s t i me  and

effort .   
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SIGNATURES
U P D A T E  Y O U R  E M A I L

S I G N A T U R E S

W E E K  1 9

191919
Your  emai l  s ignature says a  lot  a bout

how professional  you are.

Put  your  best  foot  f orward and  pre -

wr ite:

 a  greeting

a s ignature

the best  way to  cont act  you,  

your  website

your  socia l  media  account

Your  logo
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PR
P A R T N E R  U P  W I T H  A  P R

C O M P A N Y

W E E K  2 0

202020
Find a  Publ ic  Relat ions company in  your

area that  specia l izes i n  your  industry

(HINT:  Check them out  on L inke dI n) .

You can promote an art ic l e ,  an

upcoming event,  a  podcast,  an

aff i l iat ion,  etc. . .

PR companies have d iffere nt  t i ers  of

services for  every  budget.
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BLOG
W R I T E  A  B L O G ,  A R T I C L E  O R

O P I N I O N  P I E C E

W E E K  2 1

212121
blogs are  a  great  way to  i ncrease

traff ic  to  your  websit e  and socia l

media  accounts.  I t 's  a lso a  grea t  way

to establ ish author ity  in  your  i ndustry

and get  ranked on search engin es l ike

GOOGLE.

Upload your  art ic l e  to  s i tes l ik e

Medium.com and don't  forget  t o  ad d a

short  extract  of  your  brand story  or

value proposit ion a long with  your  socia l

media  l inks.  
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REPURPOSE
R E P U R P O S E  Y O U R  M O S T

P O P U L A R  A R T I C L E ,  V I D E O ,

P O D C A S T  O R  P O S T .

W E E K  2 2

222222
One piece of  content  is  more than  one

piece of  content.  I t 's  at  least  5!  Don't

copy and paste it .  Twea k,  rewri te,

paraphrase for  every  p l atform.  

A  post  for  Facebook

A caption for  Instagram

Paraphrase for  L inkedIn

Talk  about  it  on a  Podcast

Tweet your  best  sentence  on T witter

Turn it  into a  Newsletter

Add it  to  your  Emai l  Ma rketi ng

Campaign
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INFLUENCERS
F I N D  A N  I N F L U E N C E R  T O

P R O M O T E  Y O U R  P R O D U C T  O R

S E R V I C E .

W E E K  2 3

232323
there is  nothing more powerful  than being

recommended by someone who is  trusted

within  a  community .

An inf luencer  doesn't  have to  have the

largest  fo l lowing but  has to  have some

inf luence with  YOUR target  market.  

Look for  inf luencers who are  a l igned with

your  core values who serve your  potentia l

c l ients.  

Check out  their  engagement rate.

Inf luencers with  the most c lout  wi l l  have a

high and re levant,  engagement rate on their

post.
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PROMOS
S E N D  A  P R O M M O C O D E  T O

Y O U R  E M A I L  L I S T

W E E K  2 4

242424
opting in  to  your  emai l  l ist  has i ts

pr iv i leges!

 Send your  emai l  l ist  a  promo code or

discount  to  one of  your  products  and

services.  

Remember  to  add a  cal l  to  act i on  and

clear  instruct ion on the steps t hey

have to  take to  apply  the d isc ou nt .  

And don't  forget  to  include a  dead l ine!
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QUIZ
C R E A T E  A  Q U I Z  F O R  Y O U R

F O L L O W E R S  O R  S U B S C R I B E R S

W E E K  2 5

252525
Everyone loves a  qui z !  

Create a  quiz  in  order  to  col lect  data

for  your  business.  Pai r  i t  wi th  the

promo code or  a  d iscount  as a  reward

for  opt ing in .

OR

Use a  quiz  to  attract  more su bs cr i bers

and fol lowers.  Have the m opt- i n  t o  your

emai l  l ist  to  receive the quiz .  
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HASHTAGS
H A S H T A G S  A R E  T H E

K E Y W O R D S  O F  S O C I A L  M E D I A

W E E K  2 6

262626
set  up a  hashtag strategy and get  more

eyebal ls  on your  posts.  

every  p latform has d i f f erent  ru les

regarding the number  o f  hashtags you

can use and those ru les change!  Keep

an eye on the latest  deve lopment!

Use hashtag generators to  develop at

least  3  to  5  groups of  hashtags

relevant  to  the types of  topics your

post  and to  your  industry .  

Copy and Paste them i n  a  notepad or  as

a shortcut  on your  keyboard so they're

always ready to  go!  

Best Hashtag Generators
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BUNDLE
OFFERS
C R E A T E  A  B U N D L E  O F  Y O U R

O F F E R S

W E E K  2 7
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Group 3 or  4  of  your  product  and

services and sel l  them as a  bu ndl e!

Bundles are  seen as more  val ua bl e  than

single  products and whether  yo u have a

service business or  a  product-based

business,  you can pair  some of  y our

best  sel l ing  items/services wit h

related products or  services.

The perceived value of  the pro duct  has

to exceeds the actual  cost  of  the

bundle.
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FOCUS
GROUPS
C R E A T E  A  F O C U S  G R O U P  F O R

R E A L  F E E D B A C K

W E E K  2 8

282828
put  together  a  focus group of  4  to  5  people  who represent  your

ideal  customer  and exchange your  product  or  service for  their

feedback.

Prepare a  l ist  of  open-ended questions and g ive them room to

elaborate.

If  you can,  spl it  the questions into 3 parts  and make them

relevant  to  the stage of  their  exper ience ( i .e .  when they f i rst

sign up and see the product  or  are  about  to  use the service;

when they are  using the service or  product;  the end of  the

exper iment.

Use the feedback to  improve your  business and get  their

permission to  use their  feedback as test imonia ls .  

Note:  PR companies offer  focus group research as part  of  their

services.
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WEBINARS
C R E A T E  A  W E B I N A R  T O

I N T R O D U C E  Y O U R  P R O D U C T  O R

S E R V I C E .

W E E K  2 9

292929
Webinars are  scheduled presentat ions for  c l ients who opt- in .

Invite  your  emai l  l ist  or  advert ise it  on socia l  media .  

Create an opt- in  page and add subscr ibers  to  your  emai l  l ist .

Unl ike a  L IVE of  socia l  media ,  those who attend have to

subscr ibe to  receive the detai ls  of  the event.  This  group

represents a  committed audience and warm to hot  leads.

Your  webinar  should  be your  opportunity  to  tel l  your  brand

story  and educate the attendees fol lowed by a  p itch to  your

product  and services.  

Ensure that  the attendees BENEFITED from attending.  (This

is  not  a  one-hour  sales p itch.)  

F in ish with  an FAQ and use the questions and answer  per iod

to improve your  next  webinar .

WebinarJam.com
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REVIEWS
R E V I E W  A L L  F E E D B A C K S  

W E E K  3 0

303030
take the t ime this  week to  revi ew al l

the feedback,  good and back t hat

you've received about  your  pr oduct

and services.  

Address them.  Answer  revi ews on

socia l  media .  Reply  to  ema i ls .  i mpr ove

your  product  and service.

S t u d i e s  s h o w  t h a t  co n s u m e r s

d e c i d e  b e t w e e n  b r a n d s  b a s e d

o n  t h e  c u s t o m e r s e r v i ce  t h e y

r e c e i v e .  
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PROMOTE
EACHOTHER
F I N D  A T  L E A S T  5  O T H E R

B U S I N E S S  O W N E R S  W H O

C O M P L I M E N T  Y O U R  P R O D U C T S

O R  S E R V I C E S  A N D  P R O M O T E

E A C H O T H E R .

W E E K  3 1

313131
inf luencer  marketing is  not  res erved

for  Instagram stars  with  mi l l i ons of

fol lowers.

Recommendations from trust ed

business owners with  thei r  own c l ient

l ist  wi l l  boost  your  credi b i l i ty  an d

exposure with  your  ideal  c l ient .

F ind business owners among your

LinkedIn  groups,  Facebook group s,  or

even past  c l ient  l ists.
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EBOOKS
W R I T E  A N  E B O O K  O R  C R E A T E  A

D I G I T A L  P R O D U C T

W E E K  3 2

323232
E-books are  easy to  read,  easy to  download,

inexpensive tutor ia ls  that  you can create and sel l  (or

giveaway)  as  an introduction to  your  products or

services.  

Do it  yourself  using Google  Docs,  Canva.com or  h i re  a

copywriter  and graphic  designer  from Fiverr .com

Save it  as  a  PDF,  upload it  to  your  website,  Amazon,

Convertkit ,  Samcart ,  etc. .

Free ebooks are  used as part  of  promotional  g iveaways,

gett ing people  to  subscr ibe to  emai l  l ists,  target ing

potentia l  c l ients for  h igh-t icket  offers.

Ebooks are  general ly  pr iced between $7 -  $97.
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PINTEREST
U P L O A D  O R  U P D A T E  Y O U R

P R O D U C T S  O N  P I N T E R E S T

W E E K  3 3

333333
Pinterest  is  a  great  p lace to  get  more

exposure for  your  products a nd

services.  

Search engines rank Pi nterest  pos ts

and col lect ions among their  se arch

results.

Your  posts can p iggy-back off  o ther

popular  posts when your  target

audience saves your  content  as part  of

a  col lect ion.

Pinterest.com
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PODCAST
S T A R T  A  P O D C A S T

W E E K  3 4

343434
Podcasts are  

SHAREABLE CONTENT

EASY TO ABSORB

EASY TO FOLLOW

TRAFFIC GENERATORS

Upload your  podcast  to  Itunes,  Soundcloud,  Spot ify  and

iHeart ,  etc.  

Use Audactity  to  record and edit .  Transcr ibe the audio

for  newsletters,  art ic les,  and emai l  campaigns.

Grow your  podcast  and sol ic it  sponsorship  from

relevant  businesses and ad agencies.

https://www.audacityteam.org
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GUEST SPEAK
G U E S T  S P E A K  O N  A  P O D C A S T

W E E K  3 5

353535
Find a  podcast  that  caters  to  y our  ideal

demographics and request  to  guest

speak on their  show  

Podcasts with  wide rea ch are  har der  to

land but  as your  popular ity  gro ws,  your

access to  them wi l l  become easi er .  

I f  you are  just  start ing out ,  f i nd

podcasts who are  just  start ing out  and

looking for  guest  speakers.  

Podcasters wi l l  tend to  look fo r  gu ests

on Facebook groups a nd L inkedi n  Groups.

As your  credib i l i ty  and inf l uence grow,

become more select ive on the  pod casts

you choose.  
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PODCAST
GUEST
I N V I T E  G U E S T  S P E A K E R S  O N T O

Y O U R  P O D C A S T

W E E K  3 6

363636
Put out  a  cal l  on  your  soci a l  med ia

accounts and groups and invi te  re levant

business owners to  apply  to  part ic ipate

in  a  podcast  episode.  

Have a  l ist  of  the topi cs you' l l  c over  and

give them the opport uni ty  to  promote

their  products and services wi th  a  c lear

cal l  to  act ion dur ing the course  of  the

podcast.  

Don't  wait  unt i l  the end o f  the podcast

to d i rect  people  to  tak e act io n!  P eople

rarely  stay focused long e nough to  reach

the end of  the show.  
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GUEST POST
H A V E  A  S T A F F  M E M B E R  O R

I N F L U E N C E R  G U E S T  P O S T  F O R

T H E  W E E K

W E E K  3 7

373737
increase traff ic  to  your  account  by

invit ing staff  or  inf luencers t o  guest

post  on your  socia l  media  account s.

Give loyal  and happy empl oyeee s the

opportunity  to  create stor ies,  l i ve s or

v ideos based on their  perspect ive  of

your  business.  

Have c lear-set  ru les in  p lace,  a  c lear

focus and guidel ines of  what  c an  and

can't  be covered/said/addresses .

Inf luencers wi l l  announce guest  p osts on

their  account  br i nging i n  even more

traff ic  and potentia l  customers!
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GUEST WRITE
W R I T E  O R  C O N T R I B U T E  A N

A R T I C L E  O N  S O M E O N E  E L S E ' S

W E B S I T E .

W E E K  3 8

383838
Borrow other  peopl e's  aud ience by

contr ibut ing content  to  b l oggers.

Content  marketing is  the founda ti on of

bui ld ing traff ic  onl ine and b l oggers

benefit  f rom guest  wr iters  as much as

writers  benefit  f rom the opportuni ty  of

being featured on other  we bsites.

Do Your  Research.

Some blog s ites pay their  cont r ibutors,

others don't .  Decide  based on the  return

of  your  t ime spent.
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LIVE VIDEO
S T A R T  A  L I V E  V I D E O  O N

S O C I A L  M E D I A

W E E K  3 9

393939
Videos and L ives convert  better  than any other  content  on

socia l  media .

Send an announcement to  your  emai l  l ist  a  few days before and

again  on the same day.  Remind them again  an hour  before you

go l ive.

Have an employee or  helper  standing by  to  moderate the chat

or  answer  questions dur ing the l ive.  

Stay on topic .  

Choose a  topic  you're  going to  cover  and create a  point-form

l ist  of  what  you wi l l  be  cover ing.

Going L IVE on v ideo may be hard at  f i rst  but  gets easier  as  you

gain  exper ience.

Socia l  media  p latforms organical ly  promote v ideos and l ives

above any other  content.  

TANYA GANIAN www.tanyaganianworkshop.com ININ    JUST JUST 5 DAYS5 DAYSIN  JUST 5 DAYS

CONTENTCONTENTCONTENT
TO CLIENT

https://www.tanyaganianworkshop.com/


LIVE X 2
T E A M  U P  W I T H  A  C L I E N T  O R

B U S I N E S S  O W N E R  ( O R

I N F L U E N C E R )  A N D  G O  L I V E

W E E K  4 0

404040
Share your  audience and gain  double  the exposure by  going L IVE

on socia l  media  with  other  business owners,  c l ients,  or

inf luencers.

Take advantage of  the added exposure to  g ive away something of

value to  those who fol low you off  the p latform and onto your

platforms or  emai l  l ist .

Have a  g iveaway ready to  go and a  c lear  cal l  to  act ion.

Invite  v iewers to  download a  re levant  lead magnet by  jo in ing a

mai l ing  l ist .

Promote a  Chal lenge

Announce a  Giveaway

Give out  a  promo code (with  a  deadl ine date) .

Give them a reason to  continue their  journey with  you and your

business.  

TANYA GANIAN www.tanyaganianworkshop.com ININ    JUST JUST 5 DAYS5 DAYSIN  JUST 5 DAYS

CONTENTCONTENTCONTENT
TO CLIENT

https://www.tanyaganianworkshop.com/


VIDEO
P R E P A R E  A  S H O R T  I N T R O

V I D E O  T E L L I N G  Y O U R  B R A N D

S T O R Y  A N D  U P L O A D  I T  T O

Y O U R  A B O U T  M E  P A G E .

W E E K  4 1

414141
Ahhh the power  of  v ideo!

Make a  quick impression with  your  audience

and give them the opportunity  to  connect

with  you and your  brand.

Along with  your  wr itten brand story ,  upload a

short  c l ip  introducing yourself  and tel l ing

your  story  for  those who prefer  to  absorb

information through v ideo.

Good news!   The b igger  the production,  the

less authentic  i t  wi l l  seem.  Keep it  s imple  for

a  greater  impact.

Unless you're  using a  f l ip  phone,  you can use

your  smartphone to  shoot  the v ideo.  : )
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MESSENGER
BOT
S E T  U P  M E S S E N G E R  B O T

W E E K  4 2

424242
Never  before in  the h istory  of

marketing have business owners

had this  much direct  access to

consumers.  

Make it  easy for  your  audience

to get  in  touch with  you.

Messenger  Bot  is  a  great  way to

have direct  access to  potentia l

buyers on the cusp of  a  decis ion.

Manychat.com
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AFFILIATES
F I N D  A F F I L I A T E S  T O  S E L L

Y O U R  P R O D U C T

W E E K  4 3

434343
Like inf luencers,  aff i l i ates have  been a

business or  generat i ng passive  in come

by promoting and prof it ing off  ot her

business owners.

leverage their  credib i l i ty  and the

fol lowing they' ve bui lt  by  negoti at ing a

referra l  fee.  

Set  up an AFFIL IATE l ink  o n your  website

bottom menu or  contact  page l ead ing to

more information on terms and

agreements.  Make it  avai la ble  v ia  a

pr ivate l ink  or  s ign up.

Justcloud.com

Sugarsync.com
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CHALLENGE
P U T  O N  A  3  W E E K  C H A L L E N G E

F O R  Y O U R  E M A I L

S U B S C R I B E R S  A N D  C O L D

A U D I E N C E

W E E K  4 4

444444
Quick and easy chal lenges to  h elp  your

audience get  from point  A  to  poi nt  B  is  a

great  way to  show your  expert i s e and

grow your  credib i l i ty .  

Give your  potentia l  customers a  re ason

to bel ieve in  your  expert ise.

If  you can help  them achieve a  smal l  win ,

then you're  the one that  wi l l  ge t  them to

a b igger  win !
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GIVEAWAY
F I N D  A F F I L I A T E S  T O  S E L L

Y O U R  P R O D U C T

W E E K  4 5

454545
Giveaway Campaigns on soci a l  me dia

create a  huge response .

Announce a  g iveaway to  your  audi ence,

employ the help  of  an inf luencer  to

spread the word.  

Have your  audience f ol l ow a  str ict  set

of  ru les and respect  your  t imel in e and

deadl ine!

Use g iveaways to  increase fol l owers,

subscr ibers,  and awareness of  your

business.
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HOLIDAY
CAMPAIGN
P R E P A R E  A  H O L I D A Y

C A M P A I G N  I N  A D V A N C E

W E E K  4 6

464646
Gear  up for  the next  hol iday event.

Whether  your  goal  is  to  sel l  a  product  or

service or  to  increase your  emai l  l ist  or

fol lower  count,  the t ime to  start  p lanning is

NOW!

Hol iday campaigns are  p lanned 6 months

ahead and launch fu l l  force months in

advance.

Think about  the next  hol iday and start  a

campaign today.  What is  the goal  of  your

campaign? What can you offer  that  has a  h igh

perceived value? Where wi l l  you focus your

promotion? How wi l l  you advert ise?  

TANYA GANIAN www.tanyaganianworkshop.com ININ    JUST JUST 5 DAYS5 DAYSIN  JUST 5 DAYS

CONTENTCONTENTCONTENT
TO CLIENT

https://www.tanyaganianworkshop.com/


$2 REACH
C R E A T E  A W A R E N E S S  W I T H  A

$ 2  F A C E B O O K  C A M P A I G N .

W E E K  4 7

474747
Create a  post,  v ideo,  or  art ic le  that  br ings value to  the v iewer

and is  re levant  to  your  product  and services but  doesn't  sel l  or

demand anything in  return.  

Go to  Facebook and Choose a  Reach or  Brand Awareness

campaign as your  campaign object ive.  Target  a  cold  audience

but  one that  represents your  ideal  customer.

Budget $2 a  day.

This  is  a  great  way to  generate traff ic ,  increase your  audience

and become discoverable  to  potentia l  customers who

otherwise would  have never  found you.  

Your  goal  is  not  to  convert  a  customer.  Your  goal  is  to  create

awareness of  your  products or  services.  Don't  forget  to  include

a cal l  to  act ion in  your  post  and landing page.
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RETARGET
C R E A T E  A  F A C E B O O K

C A M P A I G N  T O  Z O N E  I N  O N  A

W A R M  A U D I E N C E .

W E E K  4 8

484848
Anyone who c l icked on the l ink  and

viewed your  content  beyond the

Facebook post  in  d i rect  re spo nse to

your  $2 campaign is  a  warm audience.

Create a  Facebook campa ign bas ed on

conversion that  retargets those  who

took act ion on your  Awareness

campaign.

 Lead your  warm audi ence to  a  l ead page

or  sales page that  invited them to

download your  lead magnet ,  jo in  y our

emai l  l ist  or  purchase a  low t icket  offer .

Budget $5+ (To be evaluated) .
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UPDATE
U P D A T E  A L L  Y O U R  G R A P H I C S ,

P A G E S ,  B R O K E N  L I N K S ,

K E Y W O R D S ,  E T C . . .

W E E K  4 9

494949
Life  moves fast .  The int ernet  moves

faster .  Ensure that  a l l  your  content  is

up to  date and functi onal .

Has your  brand changed over  the y ear?

Have the trends changed?  

Does your  look need a  refresh?  

Do the keywords need  t o  be upd ated to

accommodate the a lgor ithm?

Do a l l  the l inks on your  website  st i l l

work?

Do a l l  the art ic les,  podcasts,  v i deos st i l l

lead to  act ive pages?

Do a l l  your  content  l ead to  cal l  to

act ions?
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CLEAN UP
R E V I S I T  A L L  Y O U R  C O N T E N T

A N D  M A R K E T I N G  A N D  E N S U R E

E V E R Y T H I N G  I S  S T I L L  A L I G N E D

A N D  O N  B R A N D .

W E E K  5 0

505050
As you grow your  business and ref ine

your  marketing strategies,  your  content

changes.  Your  focus changes and  so

does your  ideal  c l i ent .  

Archive or  update i r re lev ant  ar t ic les   

that  are  no longer  on brand.

Delete acccounts that  you no l onger

use.

Clean up your  emai l  l ist  by  delet ing

bounced emai l  addresses and

unsubscr ibers.  
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I'm on a mission to you generate leads and turn prospects
into customers by applying simple digital strategies on
social media that serve to attract people, nurture an
audience and lead prospects throughout the customer
journey.

I'm a writer, storyteller, and digital marketer with a background in behavioral
psychology and over the last two decades, I've helped countless business owners
build their brands and scale online.

Business owners know the power of building a recognizable
brand and leveraging social media in their business. But they get
stuck trying to articulate a clear message and connecting with
an audience that actually turns into clients.

So I took everything I've learned during my years in psychology and two decades as
a marketing agency owner and created The Client Attraction Program, a step-by-
step training that teaches business owners just like you, how to effortlessly attract,
nurture & lead an audience on social media.

Join me on Facebook and master digital strategies that attract the right
people, nurture your audience and lead your followers to buy!

Hi! I'm Tanya

https://www.facebook.com/tanyacganian/

