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INTRODUCTION P.2

The purpose of this workbook
isn't to help you remember
today's transmission.

It is to help you notice what
you can no longer unsee.

Don't rush.

Don't try to answer beautifully.

Tell the truth.

Leave blank what isn't ready.

Some questions are not meant to be solved
today.

They are meant to change the way you look
at your life.



THE CREATIVE ORGY P.3

PURPOSE OR
SELF-DEVELOPMENT?

CONTEMPLATE

I
One of the greatest traps of
personal growth is believing
that one more insight will
finally make you ready.

It rarely does.

Purpose does.

Where in your
life have you
been using self-
development to
postpone
contribution?

What
conversations are
you avoiding
because talking
about your actual
work feels more
vulnerable than
talking about your
childhood?

If your purpose
became more
important than
your healing,
what would you
do differently
this week?

Today's invitation is to
notice where your life is
organized around self-
improvement rather than
contribution. Throughout the
call, I challenged the idea
that endless inner work
automatically creates
impact. Instead, I invited
you to organize your growth
around purpose, business,
service and action.



Businesses are never built
by strategies alone.
They are built by identities.
Before refining your offer,
your positioning or your
marketing, ask yourself
who has been making the
decisions.

Protection creates one
business.

Purpose creates another.
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WHAT ARE 
YOU BUILDINGII

CONTEMPLATE

Which part of
you has been
making your
biggest business
decisions this
year?

Is that part trying to
create… or trying to
stay safe?

What decision
have you
already known
you needed to
make—but keep
postponing?
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THE TRUTH
ABOUT IMPACTIII

Everyone says they want
impact.
Very few people are willing
to become the person
capable of holding it.

Impact asks for standards.
Responsibility.
Repetition.
Visibility.
Business.
It asks for uncomfortable
conversations.
It asks for precision.
It asks for action.

CONTEMPLATE

The impact I say
I want requires
me to become
someone who...

The version of me
who creates that
impact no longer
tolerates...

Complete each sentence.

The standards I
need are...
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THE CREATIVE ACT
IS TRANSFORMATION

IV

Businesses are never built
by strategies alone.
They are built by identities.
Before refining your offer,
your positioning or your
marketing, ask yourself
who has been making the
decisions.
Protection creates one
business.
Purpose creates another.

Nothing in your story is
wasted.
Every chapter you've lived
can become part of your
work—if you're willing to
stop hiding it. You describe
trying to erase your past
as "identity suicide,"
arguing that the creative
act is transformation and
repurposing, not deletion.

CONTEMPLATE

Which part of
your past are
you still trying to
erase?

What has that
experience
uniquely qualified
you to understand?

If you stopped
seeing that
chapter as
damage... what
could it become?
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GROUND
THE ENERGYV

The purpose of
transformation isn't
transformation.
THE PURPOSE IS CREATION.
Ideas become businesses.
Vision becomes systems.
Emotion becomes leadership.
Energy becomes work.
Otherwise...
It remains a beautiful
experience.

Nothing more

Throughout the session
you repeatedly return to
the same rhythm:

Question.

Answer.

Action.

CONTEMPLATE

What needs to
exist seven
days from now
that doesn't
exist today?

What conversation
have you been
avoiding because it
would force your
vision into reality?

If your calendar
reflected your
purpose—not
your fears—
what would next
week look like?
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BEFORE 
YOU LEAVE

If these pages raised more questions than
they answered, that's a good sign.
Creative Orgy was never designed to give you
a finished version of yourself.
It was designed to interrupt old patterns.
To dissolve what no longer belongs.
To remind you of the direction.
But insight has an expiration date.
Without action, even the most profound
realization slowly becomes another beautiful
memory.

This is why I created The Experience.
Not as a continuation of Creative Orgy.
As its natural next step.

Creative Orgy creates the opening.
The Experience builds the life that follows.
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Less searching.
More creating.

Less consuming.
More building.

Week after week.
Question by question.
Decision by decision.

P.9

Every week, we take what
is still invisible and make
it tangible.

A decision.
A conversation.
A strategy.
A launch.
A piece of content.
A boundary.
A system.
A business that
increasingly reflects who
you truly are.

EXPLORE THE EXPERIENCE 

If you feel that this experience
awakened something you are
no longer willing to negotiate…
I'd be honoured to continue
the journey with you.

FINAL PAGE

JOIN NOW

https://alicemaudret.com/the-experience
https://alicemaudret.com/the-experience
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