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INTRODUCTION
“Oo, Kayo Po!”

You enter a neighborhood.

People smile.

They shake your hand.

Someone asks for a selfie.

Before leaving, you hear the words every candidate wants to hear:
“Kayo po ang iboboto namin!”

Your team walks back to the vehicle feeling good.

“Malakas tayo dito.”

But are you?

One of the hardest realities of campaigning is this:

What voters tell candidates and what voters eventually do inside the voting

precinct are not always the same.
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This doesn't necessarily mean voters are dishonest.
Voting behavior is more complicated than a simple yes or no.

Some voters don't want to offend you. Some are still undecided. Some like several
candidates. Some may change their minds during the campaign. Others
genuinely support you—but may ultimately be influenced by family,

community, issues, events, or competing candidates.
That's why smart campaigns don't simply ask:
“Sinong iboboto mo?”

They try to understand:

“How strong is that support—and what could change it?”

Here are five things every campaign should understand.
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1. APOLITE "YES" IS NOT ALWAYS A VOTE

Filipinos generally don't enjoy embarrassing someone face-to-face.
Imagine a candidate personally approaching a voter and asking:
“Suportado mo ba ako?”

Saying:

“Hindi. Kalaban mo ang iboboto ko.”

can feel uncomfortable.

So the easier answer may be:

“Oo naman!”

That is why casual conversations can sometimes create a false picture of campaign

strength.

The Lesson

Don't measure support simply by how warmly people receive the candidate.

Look deeper.

Courtesy is not necessarily commitment.
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2. NOT ALL SUPPORTERS ARE EQUALLY
COMMITTED

Suppose two voters both say:

“Iboboto kita.”

They may sound identical.

But they could be very different voters.
One might say:

“Kahit ano mangyari, siya talaga.”

The other might mean:

“Siya siguro... pero titingnan ko pa.”
Both appear under the word supporter.
But one is committed.

The other can still change.

This is why campaigns need to understand different levels of voter support.

You may have:

Strong supporters
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Leaning supporters
Undecided voters
Leaning opponents
Strong opponents

The most interesting voters aren't always your loudest supporters.

Sometimes they are the quiet voters who haven't made their final decision yet.
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3. THE LOUDEST PEOPLE ARE NOT ALWAYS
THE MAJORITY

Campaigns naturally notice enthusiastic people.

They're the ones commenting:

“Panalo na!”

They're sharing your posts.

They're attending events.

They're wearing campaign shirts.

They're taking selfies with the candidate.

Because they're visible, campaign teams can begin believing:
“Ganito mag-isip ang lahat.”

Not necessarily.

There is another group that campaigns can easily overlook:
The Silent Voters

They don't comment.

They don't attend rallies.
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They don't put campaign materials outside their homes.
They may never tell your volunteers whom they're supporting.
But on election day—

they vote.

Never confuse visibility with numerical strength.
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4. VOTERS CAN CHANGE THEIR MINDS

A voter who supports you today isn't guaranteed to support you on election day.
Campaigns are dynamic.

Things happen.

A debate.

A controversy.

A powerful endorsement.

A local issue.

A candidate's mistake.

A good community visit.

A conversation with relatives.

New information about another candidate.
Any of these can affect voter preference.

This is why campaigns shouldn't treat early support as permanent.

The Lesson

Don't just ask:
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“Nasaan tayo ngayon?”
Also ask:
“Are we gaining, holding, or losing support?”

Campaign intelligence isn't only about knowing the numbers.

It's about understanding movement.
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5. THE BALLOT BOOTH CHANGES
EVERYTHING

During the campaign, voters are surrounded by noise.
Posters.

Videos.

Motorcades.

Endorsements.

Friends.

Family.

Campaign workers.

Social media.

But eventually the voter enters the polling place and marks a ballot.
There is no cheering crowd beside them.

No candidate shaking their hand.

No Facebook comment section.

The decision becomes personal.
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And that's why one principle should remain at the center of every campaign:

Respect the voter.

Campaign aggressively.
Communicate clearly.
Organize effectively.
Listen carefully.

But never assume you own anyone's vote.

The vote belongs to the voter.




WHY VOTERS SAY YES—BUT VOTE DIFFERENTLY

SO HOW DO YOU KNOW IF YOU RE REALLY
WINNING?

There is no perfect method of predicting an election.
But a disciplined campaign tries to replace assumptions with information.
Don't rely solely on:

“Maraming tao sa rally.”

“Maraming likes.”

“Maraming nagsasabing susuporta.”

“Malakas daw tayo.”

Instead, combine different indicators.

Listen to communities.

Study voter concerns.

Observe changes over time.

Understand geographic strengths and weaknesses.

Use properly designed research when appropriate.
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And continually compare what the campaign believes with what is actually

happening on the ground.

Because one of the most dangerous things that can happen to a campaign is not

discovering that you're behind.

It's believing you're ahead when you're not.
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FINAL THOUGHT

Candidates naturally want to hear good news.

But successful campaigns need something more valuable:
accurate information.

Don't surround yourself only with people who say:
“Panalo na tayo.”

Build a campaign organization willing to ask:

“Ano ba talaga ang nangyayari sa ground?”

Because voters don't owe candidates their votes.

Their support must be understood, respected, earned—and ultimately confirmed

on election day.
Listen beyond the applause.

Look beyond the likes.

Understand the voters behind the numbers.
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In "WHY VOTERS SAY YES—BUT VOTE DIFFERENTLY,"
discover the complexities of voter behavior that
challenge conventional campaigning wisdom. This
insightful guide reveals why polite affirmations often
mask true intentions and how to decode the nuances
of voter support, ensuring candidates can adapt their
strategies for genuine engagement. Learn to respect
the voter's decision-making process, recognizing that
understanding their shifting allegiances is key to a
successful campaign.



