On-Page SEO Guide — Full Compact Version

A practical, repeatable on-page process for content creators, site owners, and in-house SEOs
who want measurable improvements in relevance, CTR, and indexability. Keep your voice — be
direct, tactical, and results-focused.

Quick TL;DR checklist (copy this to the front of your doc)

Keyword: single primary keyword + 2—3 supporting phrases

Title tag: 50—60 characters, primary keyword early

Meta description: 110-155 characters, benefit + CTA

H1: unique, includes primary keyword once

URL: short, hyphenated, contains primary keyword (no stopwords)

Canonical: set to the preferred URL (self-referencing)

Schema: Article or FAQ as applicable (JSON-LD)

Images: compressed, descriptive filename, alt text includes keyword naturally

Internal links: 3-5 relevant internal links; add 1 contextual inbound from an authoritative
page

Mobile & CWV: pass Core Web Vitals; lazy load offscreen images safely

Publish flow: pre-launch checklist — publish — index request — monitor for 2—4 weeks

1) One-line goal (what on-page must achieve)

Make the page the best, most focused answer for one clear query (your primary keyword) while
signaling authority and usability to both users and search engines.

1.1 Primary elements to get right

Title tag, meta description, H1, URL, canonical, structured data, content body, images, internal
links, and performance (CWV).



2) Title tag & Meta description — templates and examples
Title template
Primary Keyword — Benefit | Brand
e Example: Image SEO Best Practices — Faster Load & Higher Rankings | Chris Daniel
Meta description template
Short benefit + keyword mention + CTA (110-155 chars)

e Example: Learn practical image SEO tactics (filenames, alt, formats) to boost speed &
visibility. Download checklist inside.

Best practices (quick)

e Put primary keyword near the front of the title when it reads naturally.

e Avoid duplicate titles across your site.

e Meta descriptions don’t directly affect rankings — they affect CTR. Make them
persuasive and relevant.

3) URL, canonical, hreflang
URL best practices

e |owercase, hyphen-separated, < 5 words.

Include the primary keyword if it reads naturally.

Avoid stopwords and dates unless time-sensitivity demands them.

Good: https://www.chrisdaniel.com/seo/on-page-playbook

Bad: https://www.chrisdaniel.com/?p=1234

Canonical

e Always add a self-referencing rel="canonical" to avoid duplicate signals when variants
exist.

Hreflang



e Use only when you have translated versions. Keep canonical and hreflang consistent.

4) Headings & content structure
Rules

e H1: one per page, tuned for intent.
H2/H3: use to build logical sections (problem — solution — examples — checklist).

Example structure for a guide

e H1: Image SEO Best Practices
o H2: Why image SEO matters
o H2: File format & sizing
m H3: WebP vs JPEG
m H3: Compression tips
o H2: Alt text & filenames
o H2: Structured data & social cards
H2: Checklist

Use short paragraphs, bullets, numbered steps, and callouts for action items.

5) Content quality & topical coverage

e Aim for comprehensiveness, not length for the sake of length. Cover:

o User intent (what the searcher expects to find)

o Related/semantic terms (LSI)

o Real, reproducible examples and steps
e Use subheadings phrased as long-tail queries to target featured snippets.
e Add internal links to cornerstone/pillar pages and related content.

6) Internal linking & siloing

For each new page add 2—4 internal links from relevant, higher-authority pages.
Link from a topical hub/cornerstone page whenever possible.

Use natural anchor text: mix branded, generic and partial-match anchors.
Maintain a simple topical silo: Hub — Cluster pages — Related resources.




7) Images & media (practical, actionable)
Filenames

e Use descriptive, hyphenated names with keywords when natural.
o Example: image-seo-compression-example. jpg

Alt text

e Short descriptive phrase; include keyword only when natural.
o Example: alt="Image SEO compression example"

Size & formats

e Use WebP/AVIF where supported; fallback to optimized JPEG/PNG.
e Aim to keep most images < 200 KB where possible (context dependent).
e Tools: Squoosh, ImageOptim, TinyPNG.

Lazy loading & LCP

e Use loading="1lazy" for non-LCP images; ensure hero/LCP image is not lazy loaded.
e Always include width/height attributes or CSS aspect-ratio to prevent CLS.

ImageObject JSON-LD (example)

json

Copy

{
"@context": "https://schema.org",
"@type": "ImageObject",
"contentUrl":

"https://www.chrisdaniel.com/assets/images/on-page-seo-structure.png"
14
"creator": { "G@type": "Person", "name": "Chris Daniel" },
"caption": "Semantic content structure diagram showing H1l, H2, and
H3 headings."
}

8) Structured data (JSON-LD examples)

Minimal Article schema for guides
json

Copy

{



"Qcontext": "https://schema.org",

"@type": "Article",
"headline": "Image SEO Best Practices",
"description": "Practical image SEO tactics for faster load times
and improved visibility.",
"author": { "@type": "Person", "name": "Chris Daniel" 1},
"publisher": {
"@type": "Organization",
"name": "Chris Daniel",
"logo": {
"Qtype": "ImageObject",
"url":

"https://dlyei2z3i6k35z.cloudfront.net/13644535/6887690£78543 ChrisDa
niel-LogoV2-690x214.png"
}

b
"mainEntityOfPage":
"https://www.chrisdaniel.com/resources/image-seo-guide.pdf"

}

FAQ schema (only add if FAQs are visible on the page)

json
Copy
{
"@context": "https://schema.org",
"@type": "FAQPage",
"mainEntity": [{
"Qtype": "Question",
"name": "What size should images be for web?",
"acceptedAnswer": {
"@type": "Answer",
"text": "Compress images while keeping quality; aim for under

200 KB for most images. Use WebP where possible.”
}
}]

Notes: keep JSON-LD truthful — only include content actually present on the page.

9) Technical on-page checks (quick)



Robots meta: confirm no unintentionally set noindex/nofollow.

Canonical: present and correct.

Sitemap: URL included with reasonable lastmod.

Server: proper cache headers, gzip/brotli enabled.

CWV targets: LCP < 2.5s, CLS < 0.1, FID/INP low — prioritize LCP improvements
(optimize hero image, server response, render path).

Mobile: pass Google Mobile-Friendly test and space tap targets correctly.

10) On-page SEO publishing workflow (repeatable)

1
2
3
4.
5.
6
7
8
9.
1

Keyword & intent check: pick primary + 2 supporting phrases.
Draft content with headings that match user intent.

Title & meta: craft title (50-60 chars), meta (110-155 chars).

Images: optimize filenames, alt text, sizes, and set dimensions.

Schema: add Article and FAQ if applicable.

Internal links: add 2—4 contextual links from existing pages.

Technical checks: canonical, robots, sitemap, mobile.

Pre-publish QA: test staging (Lighthouse, mobile, broken links).

Publish — Request indexing via Search Console — Monitor impressions & rankings.

0. lterate: after 2—4 weeks, adjust title/meta/add links based on performance.

11) Priority audit actions (if you only have time for 5 things)

o ko=

Fix title + meta to match intent (quick CTR wins).

Ensure H1 + H2s reflect target and cover related queries.
Optimize hero image (compress, dimensions, LCP placement).
Add canonical & submit sitemap + request indexing.

Add 1-2 contextual internal links from high-authority pages.

12) Mini examples & templates

Title examples

Best: Primary keyword — Benefit | Brand
Bad: "Untitled — Page 3"

Meta example



Step-by-step image SEO tactics to speed up your site and rank higher. Includes
checklist & examples.

H1 vs Title

SERP Title (for CTR): Image SEO Best Practices — Speed & Visibility | Chris Daniel
On-page H1: Image SEO Best Practices

13) Monitoring & iteration

Tools: Google Search Console, Lighthouse, PageSpeed Insights, Ahrefs/SEMrush
(optional), Screaming Frog/Sitebulb.

Metrics: impressions, clicks, CTR, average position, organic sessions, bounce/time on
page, LCP/CLS.

Process: test one change at a time (title, meta, add section, internal link) and wait 2—-8
weeks for meaningful signals.

14) Page-level implementation checklist (paste into CMS checklist)

H1 + supporting H2/H3s in place

Meta title & description optimized and unique

Canonical tag present

OG tags present and OG image is ~1200x630

At least one optimized image (filename + alt + compression + width/height)
FAQ JSON-LD added if applicable and validated

Article schema added for long-form pages

Internal links to pillar & clusters added

Page speed (LCP) and mobile checks passed

GA4 click events / tracking for key CTAs configured

15) Appendix A — Microcopy bank (copy-paste)

Download CTA: “Open SEO Playbook”

Secondary CTA: “Get the cheat sheet”

Button microcopy: “Download PDF” / “View Guide” / “Start Here”

Alt text pattern: [Primary topic] — [image description], by Chris
Daniel

o Example: On-page SEO hierarchy diagram - H1, H2, H3 headings,
by Chris Daniel



16) Appendix B — Quick content brief (one paragraph)

Target keyword: On-Page SEO Guide

Intent: Informational — users want practical steps for optimizing a page.

Target length: 1,200-2,500 words (longer if you include examples/screenshots)
Required sections: Intro, Semantic Structure, Headings + Examples, Image SEO,
Schema (FAQ + Article), Microcopy, Implementation Checklist, Tools & Further Reading.

17) Example JSON-LD & HTML snippets (copy-ready)

Article schema (copy this into the or before )

json
Copy
{
"@context": "https://schema.org",
"@type": "Article",
"mainEntityOfPage": {
"Qtype": "WebPage",
"@id": "https://www.chrisdaniel.com/seo/on-page-playbook"
b
"headline": "On-Page SEO Playbook: Semantic Structure & Schema",
"description": "Practical guide for on-page SEO—semantic structure,
schema examples, and snippet-friendly microcopy.",
"image":
"https://www.chrisdaniel.com/assets/images/seo-playbook-cover.jpg",
"author": {
"@type": "Person",
"name": "Chris Daniel",
"url": "https://www.chrisdaniel.com/about"

by
"publisher": {

"@type": "Organization",
"name": "ChrisDaniel.com",
"logo": {
"Qtype": "ImageObject",
"url":

"https://dlyei2z3i6k35z.cloudfront.net/13644535/6887690£78543 ChrisDa
niel-LogoV2-690x214.png"
}
b
"datePublished": "2025-07-24",



"dateModified": "2025-10-01"

Canonical + OG + basic meta (paste into )

html

Copy

<link rel="canonical"
href="https://www.chrisdaniel.com/seo/on-page-playbook" />

<meta name="description" content="Practical on-page SEO tactics:
semantic structure, schema code examples, image optimization, and
snippet-friendly microcopy." />

<meta property="og:title" content="On-Page SEO Playbook — Practical
Steps & Examples" />

<meta property="og:description”" content="Practical on-page SEO
tactics: semantic structure, schema code examples, image
optimization, and snippet-friendly microcopy." />

<meta property="og:image"
content="https://www.chrisdaniel.com/assets/images/seo-playbook-o0g.jp
g" />

<meta name="twitter:card" content="summary large image" />

18) Final practical notes and next steps (for you)

I'll continue rewriting the remaining PDFs using this UX and structure.
Next: I'll format this rewritten guide into a polished PDF with your banner/header/footer
(the banner you uploaded). Want it: ungated PDF or soft-gated (email capture)?

e | can also generate the JSON-LD for the /seo landing page that lists the two flagship
PDFs (On-Page and Off-Page), using either your current CloudFront URLs or new
hosted URLs on chrisdaniel.com.




Image SEO Guide

A compact, practical guide for content creators, site owners, and in-house SEOs who need
repeatable image optimizations that improve load speed, accessibility, and visual discovery. This
version preserves your examples, templates, code snippets, and publishing workflow — ready
to export into a branded PDF with your header/footer.

Quick TL;DR checklist (paste to the front of the PDF)

Filename: descriptive, hyphenated, include keyword where natural (no stopwords).
Alt text: short, descriptive sentence; include keyword only when relevant.

LCP image: prioritize quality + smallest file size; do NOT lazy-load LCP image.
Formats: AVIF/WebP first, fallback to optimized JPEG/PNG/SVG.

Responsive: use srcset + sizes or with multiple formats.

Dimensions: include width & height or use aspect-ratio CSS to avoid CLS.
Compression: lossy for photos, lossless for graphics; test quality visually.

CDN & cache: serve via CDN, long cache TTLs, filename/versioning on update.
Structured data: include ImageObject in JSON-LD when image is central.
Sitemap: include important images in XML sitemap if critical for discovery.
Accessibility: captions, longdesc (or link), and ARIA when appropriate.

Publish flow: optimize locally — upload sizes/formats — add srcset/sizes —
alt/caption/schema — test — publish — monitor.

1) One-line goal

Make images lightweight, responsive, descriptive, and crawlable — improving UX, LCP, and
image search visibility while preserving visual quality.

2) File formats & when to use them

AVIF — best compression/quality for photos (use where supported).
WebP — excellent modern alternative with wide support.

JPEG (progressive) — reliable fallback for photos.

PNG — lossless graphics, icons with transparency.

SVG — vector graphics (icons, logos); tiny when optimized.
MP4/WebM — use for lightweight animations instead of GIF.

Serve modern formats first via or content negotiation and include reliable fallbacks.
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3) Filenames & URL structure (rules + examples)

Lowercase, hyphen-separated, short & descriptive.
Avoid generic names (IMG_1234), spaces, underscores, or long query strings.
Mirror content slug when relevant:

/assets/images/seo/on-page-hero-1200.webp
Example:

e Good: image-seo-compression-example-2625. jpg
e Bad: IMG_9876.JPG

If you use a CDN, prefer hosting under your domain path (or use CDN that serves same-domain
URLs) so schema/OG images align with brand.

4) Alt text — templates, rules & examples

Purpose: accessibility + contextual relevance. Keep concise; avoid stuffing.

Templates
e Descriptive (when image illustrates keyword): [Primary keyword] - short
descriptor

Example: alt="image SEO checklist example"
e Functional (button/link): alt="Download image SEO checklist”
Decorative: alt="" and role="presentation"

e Complex (chart/infographic): short summary + link to full description (longdesc or a
caption link)

Rules

Keep under ~125 characters.
e Avoid keyword stuffing; be accurate and useful for screen readers.

Examples

e Hero photo: alt="Image SEO checklist example”

e Product shot: alt="Acme 20625 mountain bike, red, 29-inch"

e Infographic: alt="Infographic: 5 steps to compress images" (link to
longer description)

11



5) Responsive images — srcset, sizes, & pattern

Preferred pattern (modern formats with reliable fallback):

html
Copy
<picture>
<source type="image/avif"
srcset="/images/example-400.avif 400w, /images/example-800.avif
800w, /images/example-1200.avif 1200w"
sizes=" (max-width:600px) 100vw, 50vw">
<source type="image/webp"
srcset="/images/example-400.webp 400w, /images/example-800.webp
800w, /images/example-1200.webp 1200w"
sizes=" (max-width:600px) 100vw, 50vw">
<img
src="/images/example-800.jpg"
srcset="/images/example-400.jpg 400w, /images/example-800.7jpg
800w, /images/example-1200.jpg 1200w"
sizes=" (max-width:600px) 100vw, 50vw"
width="1200" height="800"
alt="example image alt text">
</picture>

Notes:

e Let the browser pick the best variant via srcset + sizes.
e Always include width & height (or CSS aspect-ratio) to avoid CLS.
e Keep file dimensions aligned with actual pixel use on page to avoid scaling overhead.

6) LCP image & lazy loading rules

e Do NOT lazy-load the Largest Contentful Paint (LCP) image.
e Preload the LCP image where appropriate:

html

Copy

<link rel="preload" as="image" href="/images/hero-1200.avif"
type="image/avif">

12



e Use loading="1lazy" for below-the-fold images.
e Ensure hero LCP image has width/height and loads early in the render path.

7) Compression & quality tradeoffs — tools & thresholds

e Photos: lossy compression (e.g., MozJPEG, cwebp) at 60—80 quality; visually test each
image.
Graphics/logos: lossless or PNG-8 reduced colors.
Tools: Squoosh, ImageOptim, MozJPEG, guetzli (legacy), cwebp, avifenc, Cloudinary for
transforms.

e For perceived speed: use progressive JPEGs / interlaced images for quicker perceived
rendering.

Practical rule: reduce largest images first; aim for most page images under ~200 KB where
possible.

8) CDN, caching & cache-busting

Serve images via a CDN for global delivery.
Use long cache TTLs (Cache-Control: public, max-age=31536000) and filename hashing
for updates (e.g., hero.abc123 .webp).

e Avoid query-string versioning if your CDN caches less efficiently; prefer filename
versioning.

9) Image sitemaps & indexability

e Include important images in XML sitemap (especially if images are loaded dynamically or
in galleries). Example snippet:

xml

Copy

<url>
<loc>https://www.chrisdaniel.com/article</loc>
<image:image>

<image:loc>https://www.chrisdaniel.com/images/hero-1200.webp</image:1l
oc>
<image:caption>Image SEO hero example</image:caption>
</image:image>
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</url>

e Google indexes images from HTML, but sitemap inclusion can help large image
portfolios.

10) Structured data for images (ImageObject + Article example)

When an image is core to the page, include ImageObject inside Article schema or standalone.

ImageObject example (JSON-LD):

json
Copy
{

"@Qcontext": "https://schema.org",
"@type": "ImageObject",

"contentUrl": "https://www.chrisdaniel.com/images/hero-1200.avif",

"url": "https://www.chrisdaniel.com/images/hero-1200.avif",
"width": 1200,
"height": 800,

"caption": "Optimized hero image demonstrating responsive loading",

"creator": { "@type": "Person", "name": "Chris Daniel" }

Article with image block:

json
Copy
{
"@context": "https://schema.org",
"@type": "Article",
"headline": "Image SEO Best Practices",
"image": {
"Q@type": "ImageObject",
"url": "https://www.chrisdaniel.com/images/hero-1200.avif",

"width": 1200,
"height": 800,

"caption": "Example of optimized hero image"
bo
"author": { "@type": "Person", "name": "Chris Daniel" },
"mainEntityOfPage":

"https://www.chrisdaniel.com/resources/image-seo-guide.pdf"

14



Notes:

e Only include images in structured data that are visible on the page.
e Keep JSON-LD truthful and reflective of page content.

11) Accessibility & captions
e Use <figure> + <figcaption> for images that need context.

Example:

html
Copy
<figure>
<img src="/images/chart.png" alt="Chart showing traffic increase
after image optimization”™ width="800" height="500">
<figcaption>Traffic doubled after implementing responsive images
and compression.</figcaption>
</figure>

e For complex images (infographics), provide a linked long description or inline accessible
summary.
e Decorative images: alt=

and role="presentation".

12) CMS & publishing workflow (copy-ready checklist)

1. Source original (highest quality).

2. Export derivatives: small / medium / large in AVIF/WebP/JPEG.

3. Compress and test visual quality.

4. Name files descriptively and upload to CDN.

5. Add width & height (or CSS aspect-ratio).

6. Add alt text, caption, and any JSON-LD.

7. Add srcset/sizes or markup.

8. Preload hero/LCP image if critical.

9. Test in Lighthouse (LCP/CLS) and mobile view.

10. Publish — monitor LCP and image impressions in Search Console.

15



13) Monitoring image performance (tools & metrics)

e Tools: Lighthouse, PageSpeed Insights, WebPageTest, Chrome DevTools, Search
Console (Search type: Image), CDN analytics.
Metrics: LCP, total image bytes, number of images, time to first byte for CDN.
Action: reduce largest images, convert to modern formats, implement responsive
images.

14) OG/social thumbnails & meta examples

e Recommended size: 1200 x 630 (good default). Include clear title & branding for share
clarity.

Meta example:

html

Copy

<meta property="og:title" content="Image SEO Best Practices — Chris
Daniel" />

<meta property="og:description”" content="Practical image
optimization: filenames, formats, compression, and structured data
for improved visibility." />

<meta property="og:image"
content="https://www.chrisdaniel.com/images/og-image-seo.jpg" />
<meta name="twitter:card" content="summary large image" />

Use unique social thumbnails for important pages to improve CTR.

15) Quick examples & alt text templates

e Hero photo: alt="Image SEO checklist example”

e Product photo: alt="Brand Model X, red, key spec"

e Infographic: alt="Infographic: 5 steps to compress images" + link to
full description

e Decorative: alt=

16



16) Common pitfalls to avoid

Lazy-loading the LCP image.

Missing width/height attributes (causes CLS).

Serving only one large image without responsive variants.
Keyword stuffing in alt text.

Not using modern formats where feasible.

Not serving via CDN or using poor cache headers.

17) Page-level checklist (paste into CMS)

Hero/LCP image optimized, preload as needed

srcset / implemented with modern formats + fallback

Alt text and caption present and accurate

Width & height or aspect-ratio set to prevent CLS

ImageObject JSON-LD included if image is core content
Important images included in XML sitemap (if relevant)

CDN + cache headers configured (hashed filenames for updates)
Lighthouse LCP within target (ideally < 2.5s)

Social thumbnail (og:image) created at 1200x630

18) Microcopy bank (copy-paste)

Download CTA: “Download Image SEO Guide”

Alt text pattern: [Primary topic] — [image description], by Chris
Daniel

Example: Image SEO checklist — example, by Chris Daniel
Short caption example: “Image optimized for responsive delivery — 1200x800.”

19) Example implementation snippets (copy-ready)

html

Copy

Preload LCP image:

<link rel="preload" as="image"

href="https://www.chrisdaniel.com/images/hero-1200.avif"

type="image/avif">

17



e Basic with srcset:

html
Copy
<img src="/images/example-800. jpg"
srcset="/images/example-400.jpg 400w, /images/example-800.7Jpg 800w,
/images/example-1200.jpg 1200w"
sizes=" (max-width:600px) 100vw, 50vw"
width="1200" height="800"
alt="image SEO example">

e Sitemap snippet (image):

xml

Copy

<url>
<loc>https://www.chrisdaniel.com/article</loc>
<image:image>

<image:loc>https://www.chrisdaniel.com/images/hero-1200.webp</image:1l
oc>
<image:caption>Image SEO hero example</image:caption>
</image:image>
</url>

20) Next actions I'll take (if you want me to proceed)

e Export this rewritten guide to a branded PDF using the banner/footer you uploaded
(filename suggestion: seo-playbook-image-2025.pdf).
Keep UX, headings, and code blocks consistent across all guides.
Then I'll continue with the next PDF (Off-Page bundle) and apply the same UX &
formatting.
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Video SEO Guide

A compact, practical guide for creators, marketers, and site owners who publish video.
Designed to make videos discoverable, clickable, and useful — on YouTube and on your site.
Includes metadata templates, JSON-LD examples, lightweight embed patterns, and a
repeatable publish workflow.

Quick TL;DR checklist (paste to the front of the PDF)

Host: YouTube for discovery; self-host for control (use both where practical).

Title: 60—-80 chars, primary keyword early.

Description: 250—-400+ words, strong first 125 chars, include timestamps & CTAs.
Thumbnail: 1280%720, legible text, face/contrast.

Chapters/timestamps: add descriptive chapters.

Transcript & captions: accurate SRT + full on-page transcript.

Schema: VideoObject JSON-LD on page + Video sitemap when applicable.

Embed: lightweight, click-to-load pattern to protect LCP.

Monitor: YouTube Analytics (CTR, AVD), Google Search Console, PageSpeed for LCP
impact.

1) One-line goal

Make each video discoverable and clickable on YouTube and in SERPs, and convert viewers
into actions via strong metadata, thumbnails, and on-page context.

2) Where to publish — strategy

YouTube = primary discovery engine (use for organic discovery & suggested traffic).
Self-hosted page = capture on-site attention, conversions, and richer context (transcript,
related links, downloads).

e Hybrid approach: publish on YouTube, embed on your page, and include full transcript +
JSON-LD on the page for maximum coverage.

3) Video metadata — titles, descriptions, tags, thumbnails
Titles

e Format: Primary keyword — Benefit | Brand
e Aim: 60-80 characters, keyword early, emotional/benefit hook.
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e Example: How to Optimize YouTube Videos for SEO — Increase Views & Watch Time |
Chris Daniel

Descriptions

e First 125 chars are critical — write a compelling hook + CTA.
Include: 1-2 sentence summary, timestamps/chapters, resource links, subscribe CTA,
and full transcript or link to transcript on page.
Aim for 250—400+ words when possible (YouTube and on-page).
Put download links and primary CTA near the top and again in resource list.

Tags
e Use 5-15 relevant tags (broad + long-tail). Low lift, slight clustering benefit.
Thumbnails

e Size: 1280x720 px, <2MB.

e Use readable large text, strong contrast, close-up faces when appropriate, consistent
brand style.

e A/B test thumbnails using YouTube experiments or manual changes + monitor CTR.

Cards & End Screens

e Use cards to link to related videos/playlists; end screens to drive next action (subscribe,
playlist, website).

4) Chapters & timestamps

e Add timestamps to the description or set as YouTube chapters.
e Use descriptive names matching search intent (helps snippets and user navigation).
e Example:

o 00:00 Intro

o 01:23 Compression tips

o 03:10 Upload workflow

5) Captions, transcripts & accessibility

e Upload accurate captions (SRT). Auto-captions are a start — edit for accuracy.

e Publish full transcript on the page (visible text) — helps indexing and long-tail keyword
discovery.

e Include timestamps in transcript aligned to video chapters.
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6) Structured data — VideoObject JSON-LD (copy-ready)

Place this JSON-LD in the page or before for embedded/self-hosted videos or pages focused on
a video.

json
Copy
{
"@context": "https://schema.org",
"@type": "VideoObject",
"name": "How to Optimize YouTube Videos for SEO",
"description": "Practical steps to improve YouTube video search
visibility, thumbnails, and metadata.",
"thumbnailUrl":
"https://www.chrisdaniel.com/images/video-thumb.jpg",
"uploadDate™: "2025-09-01",
"duration": "PT7M453",
"contentUrl": "https://www.chrisdaniel.com/videos/video-file.mp4d",
"embedUrl": "https://www.youtube.com/watch?v=VIDEO ID",
"interactionStatistic": {
"@type": "InteractionCounter",
"interactionType": "https://schema.org/WatchAction",
"userInteractionCount": 1234
b
"mainEntityOfPage":
"https://www.chrisdaniel.com/resources/video-seo-guide.pdf"

}

Notes:

e Use embedUrl for YouTube; contentUrl only when you self-host the video file.
e Keep duration, thumbnail, uploadDate accurate and truthful.

7) Video sitemap (when to use & example)
Use when you have many videos, videos loaded via JS, or when faster indexing is needed.
Minimal video sitemap snippet:

xml
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Copy
<url>

<loc>https://www.chrisdaniel.com/video/on-page-seo-video</loc>
<video:video>

<video:thumbnail loc>https://www.chrisdaniel.com/images/video-thumb. ]
pg</video:thumbnail loc>
<video:title>How to Optimize YouTube Videos for SEO</video:title>
<video:description>Practical steps to improve YouTube video
search visibility, thumbnails, and metadata.</video:description>

<video:content loc>https://www.chrisdaniel.com/videos/video-file.mp4<
/video:content loc>

<video:player loc>https://www.youtube.com/watch?v=VIDEO ID</video:pla
yer loc>
<video:duration>465</video:duration>
</video:video>
</url>

Submit via Google Search Console once in place.

8) Embedding & on-page context (best practices)

Use lightweight embed patterns (click-to-load or overlay) to avoid LCP / JS bloat.
Provide visible transcript and a short summary near the embed to help indexing and
users.

e Add structured CTAs (download checklist, related posts, email capture) close to the
embed.

Lightweight click-to-load example (HTML + minimal JS):

html

Copy

<!-- Placeholder -->

<div class="yt-lite" data-youtube-id="VIDEO ID"
style="width:100%;aspect-ratio:16/9;background:url ('/images/video-thu

mb.Jjpg') center/cover">

<button aria-label="Play video">Play</button>
</div>
<script>
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document.querySelectorAll ('.yt-1lite').forEach (el=>{

el.addEventListener ('click', ()=>{
const id = el.dataset.youtubeld;
const iframe = document.createElement ('iframe');
iframe.src = 'https://www.youtube.com/embed/"'+id+"'?autoplay=1";
iframe.width = '100%"';
iframe.height = '100%';
iframe.style.border = 0;

el.replaceWith (iframe);
1)
)i
</script>

Benefits: improves LCP and reduces initial JS.

9) Hosting strategy: YouTube vs self-hosted

YouTube pros: discovery, suggested traffic, robust CDN, analytics.
Self-hosted pros: full control, no competitor branding, better conversion on landing
pages.

e Hybrid: use YouTube for discoverability, embed on your page with extra content;
consider gated high-value versions on your site.

10) Thumbnails & A/B testing

e Design a template: brand colors, short readable text, strong contrast, large face shots
when relevant.
Test via YouTube experiments or manual changes; monitor CTR lift.
When testing, change one variable at a time (text, color, face crop).

11) Playlists, series & channel structure

e Group related videos into playlists (increases session duration & topical authority).
e Use consistent naming and descriptions across playlists for clarity.
e Create a channel trailer and pinned playlist for new visitors.
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12) Engagement & distribution signals

e Early engagement matters: promote new videos on social, email, and site to jumpstart
views.

e Encourage likes, comments, and watch next — engagement and watch time are strong
signals.

e Use pinned comments and video description to surface links and CTAs.

13) CTAs, cards, and conversion best practices

e Primary CTA in video + description should be single and clear (download checklist, read
article).

e Use cards to nudge viewers to related videos; use end screens to keep viewers in
funnel.

e Track CTA clicks as conversions in GA4 and YouTube (where possible).

14) Technical performance — protect LCP & CLS
Problems:

e |f you embed the full YouTube iframe, it can increase LCP and initial JS.
Solutions:

e Use click-to-load placeholder (see code above).
e Preload only the tiny resources you need; don’t preload heavy iframes.
e Ensure placeholder images include width/height/aspect-ratio to avoid CLS.

15) Publishing workflow (copy-ready)

1. Create and export the original high-quality video file.

2. Upload to YouTube: title, optimized description (first 125 chars), tags, thumbnail,
captions.

3. Create on-site page: H1 matches topic, embed with lightweight pattern, add full transcript
and JSON-LD VideoObject.

4. Add CTAs, related resources, and social preview meta (og:video if needed).

Publish — distribute (social, email, internal links).

6. Monitor YouTube Analytics & GSC; iterate thumbnails/titles after 7-14 days if CTR/watch
time are low.

o
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16) Quick audit checklist (top 7 fixes)

Title clarity — keyword + benefit.

Thumbnail readable on mobile.

Description — first 125 chars hook + timestamps + CTA.
Accurate captions uploaded.

VideoObject JSON-LD present on page.

Lightweight embed implemented to protect LCP.
Promote across channels to kickstart engagement.

17) Monitoring & KPIs

e YouTube: impressions, CTR, Average View Duration (AVD), watch time, subscribers
gained, traffic sources.
On-site: CTA clicks, time on page, conversions, LCP (if affected by embed).
GSC: performance for the video page (impressions & clicks in search).
Iterate: change thumbnail/title, monitor for 7—14 days, then adjust content or CTAs.

18) Example description template (copy-paste)

Hook (first 1-2 lines — 125 char preview):
Learn how to optimize YouTube videos for search and clicks — thumbnails, metadata, chapters
& on-page best practices. Download the checklist:

https://www.chrisdaniel.com/resources/video-seo-guide.pdf

Timestamps:

00:00 Intro

01:12 Why thumbnails matter
02:45 Title formulas

04:10 Description & timestamps
06:00 Upload checklist

Resources & downloads:

e Image SEO Guide: https://www.chrisdaniel.com/resources/image-seo-quide.pdf
e On-Page SEO Guide: hitps://www.chrisdaniel.
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19) Example JSON-LD & meta snippets (copy-ready)

VideoObiject (full example, paste into page head or before ):

json
Copy
{
"@context": "https://schema.org",
"@type": "VideoObject",
"name": "How to Optimize YouTube Videos for SEO",
"description": "Practical steps to improve YouTube video search
visibility, thumbnails, and metadata.",
"thumbnailUrl":
"https://www.chrisdaniel.com/images/video-thumb. jpg",
"uploadDate": "2025-09-01",
"duration": "PT7M453",
"embedUrl": "https://www.youtube.com/watch?v=VIDEO ID",
"mainEntityOfPage":

"https://www.chrisdaniel.com/resources/video-seo-guide.pdf"

}

Basic OG tags for social preview:

html

Copy

<meta property="og:title" content="How to Optimize YouTube Videos for
SEO — Chris Daniel"™ />

<meta property="og:description”" content="Metadata, thumbnails,
transcripts, and lightweight embed patterns to improve
discoverability and clicks." />

<meta property="og:image"
content="https://www.chrisdaniel.com/images/video-thumb.jpg" />
<meta property="og:video"
content="https://www.youtube.com/watch?v=VIDEO ID" />

<meta name="twitter:card" content="summary large image" />

20) Common pitfalls & how to avoid them

Auto-playing embedded iframes that bloat LCP — use click-to-load.
Weak first 125 characters in description — lose SERP click potential.
No transcript on page — lose indexable text and long-tail discovery.
No JSON-LD — miss rich result opportunities.
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e Not promoting new videos — initial velocity matters.

21) Page & YouTube checklist (paste into CMS or channel SOP)

YouTube upload: title, thumbnail, description (first 125 chars), tags, captions.
On-page: H1 matches video topic, lightweight embed, full transcript, JSON-LD
VideoObject.

CTAs: download link, related posts.

Sitemap: add video to Video sitemap if relevant.

Monitoring: add GA4 events for CTA clicks and track performance.

Get this On-Page SEO Guide or our Off-Page SEO Guide from our /seo page.

chrisdaniel
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