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Advanced Off-Page SEO Guide — Remake (ready to paste into a DOC/PDF)

Purpose

This Advanced Off-Page SEO Guide is a tactical playbook for scaling safe, high-impact backlink
acquisition and authority building. It assumes you already have core on-page and GEO
foundations and a Vendor Directory. Use this document to run repeatable outreach, vet
placements, maintain a healthy link profile, and measure ROI.

Quick summary

Focus on quality, topical relevance, and diversity. Combine owned assets (guest posts you
control, HARO, newsletters) with vetted vendor placements. Use strict QA, anchor rotation, and
measured velocity to avoid penalties. Track the right KPIs and iterate.

1) Strategy Overview

e Objective: Increase domain authority, topical relevance, and referral traffic with low risk.
e Core principles:

Quality over quantity — prioritize topical, contextual placements.

Diversity — mix editorial links, guest posts, mentions, PR, and social signals.
Relevance — target sites in the same or closely related verticals.

Controlled velocity — ramp links slowly relative to current baseline.
Transparent vendor management — always track source, URL, anchor text,
placement screenshot, and invoice.
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2) Target Link Types & Use Cases

Editorial contextual links (preferred) — natural link inside content on relevant sites.
Guest post links — author bio + contextual where allowed.

Resource / niche roundups — high topical relevance.

Press / PR mentions — high authority but variable anchor control.

Citation/profile links — local or profile citations for NAP consistency.

EDU / GOV mentions — rare, high trust (aim for sponsorships, scholarships,
collaborations).
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Social signals & image/video embeds — amplify content and provide secondary referral
paths.

Nofollow vs Dofollow: Prioritize dofollow contextual links but accept natural nofollow
distribution; both contribute to referral traffic and diversification.

3) Link Mix Recommendations (adjust by site size)

Small sites (<10k/mo): 60% contextual guest/editorial, 25% citations/profiles, 15%
PR/social

Medium (10-100k): 50% contextual/guest, 30% PR/high-DA mentions, 20% niche
citations

Large (>100k): 40% high-DA editorial, 30% PR/brand, 20% niche topical links, 10%
citation/social

(Use Vendor Directory for vendor matches and price ranges.)

4) Outreach & Acquisition Workflows

A. Guest Post Workflow (repeatable)

1.
2.
3.

4.
5,
6.

Identify target sites (topically relevant, DR > 20 ideally, traffic estimate, index status).
Create short pitch + 1-2 topic angles tailored to site.

Secure agreement, request placement details (editor name, publishing timeline, anchor
policy).

Deliver brief & draft within agreed word count (800—1,400 words recommended).

Get final URL, request screenshot and live date; log placement.

Monitor 30/60/90 days for indexing, traffic, and referral behavior.

B. Vendor Placement Workflow

1.

2.
3.
4.

Vet vendor via directory: request sample placements, live URLs, time to placement,
refund policy.

Trial with 1-3 placements; require live URL & screenshot within contract window.

If quality OK, scale slowly with rotation across vendors and anchor texts.

Weekly QA checks for link persistence and placement context.

C. HARO / PR Workflow

1.
2.
3.

4.

Set up targeted HARO alerts and journalist lists for your niche.
Respond with concise, data-driven quotes.

Track mentions and request crawlable links when possible.
Use PR to acquire brand mentions and authoritative citations.

5) Outreach Templates (copy/paste & personalize)



A. Short cold pitch (guest post)

text
Copy
Subject: Quick guest post idea for [SiteName]

Hi [Name],

Love the content you publish on [SiteTopic]. I have two short article
ideas that would fit your audience:

1) [Idea 1 — one sentence]

2) [Idea 2 — one sentence]

I can draft a full post (800-1,200 words) and include one contextual
reference to [relevant resource]. Would you be open to a guest post?

Thanks,
Chris Daniel

B. Follow-up (after 5—7 days)

text
Copy
Subject: Re: guest post idea for [SiteName]

Hi [Name], quick follow-up — I can start drafting today if either of
those ideas works. Happy to tailor tone and length to your
guidelines.

Best,
Chris

C. Vendor quality request (before paying)

text
Copy

Hi [VendorName],

Before we proceed, can you please provide:

- 2 live example URLs for placements in [niche/topic] within the last
90 days

- Approx. placement timeline

- Whether the link is contextual in-body and dofollow

- Guarantee/refund terms if placement is removed within X days



Thanks,
Chris

6) Anchor Text & Placement Rules (compact)

e Use a natural anchor blend (no over-optimization).

e Example anchor distribution (per 100 new links):

Brand anchors (exact brand, e.g., "Chris Daniel"): 35-45%
Branded + keyword (e.g., "Chris Daniel SEO guide"): 10-15%
Partial match (e.g., "on-page SEO checklist"): 10-15%
Generic (e.g., "learn more", "this article"): 20—-25%

URL-only: 5-10%

O O O O O

Anchor rotation rule: rotate anchors across placements and prioritize branded anchors for new
sites to reduce footprint risk.

Compact anchor table (example)

text

Copy

Brand: "Chris Daniel"™ — 40%

Branded + KW: "Chris Daniel SEO guide" — 12%
Partial match: "on-page SEO checklist" — 12%
Generic: "learn more" — 25%

URL: "https://www.chrisdaniel.com/..." — 11%

7) Placement Quality Rubric (use when vetting vendors/sites)
Score each potential placement 0—10 across:

Topical relevance (0-10)

Domain Authority / Trust (0-10)

Traffic estimate (0—10)

Link context (in-body editorial =10, author bio =6, footer/sidebar =2)
Spam indicators (0 = spammy, 10 = clean)

Indexation likelihood (10 = indexed & crawled often)

Accept placements with weighted score >= 30/50 (adjust stricter for sensitive niches).

8) QA & Ongoing Maintenance



e Log every placement: vendor, site, URL, anchor, placement type, date, screenshot,
invoice.

e Weekly checks for first 30 days: confirm live URL, context hasn't changed, page
indexed.
Monthly checks: ensure links persist; if removed, request replacement or refund.
Quarterly audit: run link profile analysis (Ahrefs/Moz/SEMrush) to review new vs lost
links, referring domains, and anchor distribution.

9) Indexing & Speed-up Tactics

Submit new URLs to Google via Search Console URL Inspection (if manual accepted).
Post the URL to high-quality social accounts (Twitter/X, Pinterest, LinkedIn) to generate
crawl signals.

Ping via authoritative platforms (YouTube description links, Pinterest pins).

Consider a dedicated “updates” feed or sitemap entry for new content if your CMS
allows.

10) Automation & Tools (recommended)

Prospecting & vetting: Ahrefs / Moz / SEMrush (for DR, traffic, backlinks).

Outreach CRM: Pitchbox, BuzzStream, or a simple Google Sheet + Gmail templates.
Link tracking: Ahrefs / Monitor Backlinks + internal link log (spreadsheet).

Indexing checks: Google Search Console + site: queries.

QA screenshots: use full-page screenshot tools (Fireshot, Browser native).

(If you prefer lean tools only: Google Sheets + GSC + manual Ahrefs checks work too.)

11) Vendor Management & Contracts

e Payment terms: hold partial payment until link is live and verified.

e Contract clauses to request: placement guarantee, refund if removed within X days,
disclosure of link type (dofollow vs nofollow), replacement timeframe.

e Test phase: run a 1-3 link trial before scaling.

12) Reporting & KPlIs
Track weekly/monthly:

New referring domains (count)

New backlinks (count)

Referral sessions from top placements (GA4)
Changes in target keyword rankings (SERP tracking)
Featured snippets / rich result acquisition (GSC)
Cost per acquired referring domain (for vendor ROI)



Sample monthly report sections:

Executive summary (wins & action items)

Placements added (table: URL, site, anchor, type, DA, traffic est)
Traffic impact (referral sessions, pages)

Indexing status & actions

Next month plan & budget

13) Risk Management & Remediation

Watch anchor over-optimization (tool alerts when % partial/exact exceeds thresholds).
Disavow only after manual review and only when clear spammy networks are harming
metrics.

If penalized (manual action): identify unnatural links, contact webmasters for removal,
document attempts, submit reconsideration with remediation steps if applicable.

14) 90-Day Advanced Off-Page Roadmap (example)

Days 1-30: vendor trials (3 placements), 5 guest post pitches, set up link log & QA
processes, add Person schema on site.

Days 31-60: scale to 10-15 placements from vetted vendors, secure 3 guest posts,
begin PR outreach/HARO.

Days 61-90: prioritize 2 high-authority placements, review impact, refine anchor
strategy, produce monthly report and decide scale/stop.

15) Templates & Appendix (what to include as attachments)

Outreach email templates (cold, follow-up, vendor vet) — included above.
Anchor rotation table (CSV friendly) — use the compact anchor table.
Placement QA checklist (screenshot, index check, anchor, context) — one-page
checklist.

Vendor trial contract template — short T&Cs for initial purchases.

Vendor Directory CSV (link to your separate Vendor Directory file).

16) Final checklist before paying a vendor or publishing a guest post

Site passes Placement Quality Rubric threshold.

Link will be in-body contextual (not footer/sidebar) unless specifically desired.
Anchor conforms to rotation table.

Vendor provides live URL & screenshot upon placement.

Payment terms include partial holdback until verification.

Placement logged with invoice and contact info.



CHRIS DANIEL
PROVING MY WORTH
BY INCREASING YOURS
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