
 
 

Video SEO Guide — Full Compact Version 
Audience: creators, marketers, and site owners who publish video (YouTube and on‑site) and 
want predictable visibility, clicks, and engagement from video search and SERPs. 

Quick TL;DR checklist (paste at front) 

●​ Host: YouTube for discovery; self‑host for control (use both where practical). 
●​ Title: 60–80 chars, primary keyword early, intent-driven. 
●​ Description: 250–400+ words, strong first 125 chars, include Timestamps & CTAs. 
●​ Thumbnail: custom, 1280×720, legible text, face/contrast, 16:9. 
●​ Chapters / Timestamps: add key timestamps in description or via YouTube chapters. 
●​ Transcript & captions: include accurate captions (SRT) and full transcript on page. 
●​ Schema: VideoObject JSON‑LD on page + Video sitemap when applicable. 
●​ Embed: use lightweight player embed, include transcript & context near embed. 
●​ Video sitemap: include key metadata (duration, thumbnail, description). 
●​ Social preview: meta tags (og:video, twitter:player) for good embeds/shares. 
●​ Monitor: YouTube Analytics (CTR, Avg View Duration), Google Search Console 

(performance), PageSpeed for LCP when embedding. 

1) One‑line goal 

Make the video discoverable and clickable (YouTube + SERP), then convert views into actions 
via strong metadata, thumbnails, and on‑page context. 

1.1 Where to publish 

●​ Primary discovery: YouTube (largest search engine for video). 
●​ Ownership & landing: host on your site (video + transcript) to capture on‑site 

engagement & conversions. 
●​ Best practice: Publish on YouTube, embed on your page, add full transcript and 

JSON‑LD for the page. 
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2) Video metadata — titles, descriptions, tags, and thumbnails 

●​ Title: 
○​ Format: Primary keyword — Benefit | Brand 
○​ Aim: 60–80 chars, keyword early, emotional/benefit angle. 
○​ Example: How to Optimize YouTube Videos for SEO — Increase Views & Watch 

Time | Chris Daniel 
●​ Description: 

○​ First 125 chars matter (SERP + preview). Start with a compelling hook + CTA. 
○​ Include: 1–2 line summary, full transcript/summary, timestamps (chapters), 

resource links, subscribe CTA. 
○​ Example structure: 

1.​ Hook (first 1–2 sentences) 
2.​ Key takeaways / short summary 
3.​ Timestamps (00:00 Intro • 01:23 Compression tips • 03:10 Upload 

workflow) 
4.​ Links: Download checklist, related articles, subscribe link 
5.​ Full transcript or link to on‑page transcript 

●​ Tags: 
○​ Use 5–15 relevant tags (broad + long‑tail). Tags are lower impact but help 

clustering on YouTube. 
●​ Thumbnail: 

○​ 1280×720, under 2MB, high contrast, readable text (large), close‑up faces 
improve CTR. 

○​ Include consistent brand style across thumbnails for recognition. 
●​ Cards & End Screens: 

○​ Use cards to link to related videos or playlists; end screens to prompt subscribe 
or next video. 

○​ Keep CTAs specific (watch next, download checklist). 

3) Chapters & Timestamps 

●​ Add chapter timestamps in the description or as YouTube chapters in the editor. 
●​ Use descriptive chapter titles that match search intent. Chapters improve user navigation 

and snippet chances. 

4) Captions, transcripts & accessibility 

●​ Upload accurate captions (SRT) — auto captions are OK as a base but edit for accuracy. 
●​ Publish full transcript on the page (visible text) — helps indexing and long‑tail discovery. 
●​ Provide timestamps in transcript matching video chapters. 
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5) Structured data — VideoObject JSON‑LD (page & rich results) 

●​ Include VideoObject in the page JSON‑LD when embedding or when the page is 
focused on the video. 

Example minimal VideoObject JSON‑LD: 

json 
Copy 
{   
  "@context": "https://schema.org",   
  "@type": "VideoObject",   
  "name": "How to Optimize YouTube Videos for SEO",   
  "description": "Practical steps to improve YouTube video search 
visibility, thumbnails, and metadata.",   
  "thumbnailUrl": 
"https://www.chrisdaniel.com/images/video-thumb.jpg",   
  "uploadDate": "2025-09-01",   
  "duration": "PT7M45S",   
  "contentUrl": "https://www.chrisdaniel.com/videos/video-file.mp4",   
  "embedUrl": "https://www.youtube.com/watch?v=VIDEO_ID",   
  "interactionStatistic": {   
    "@type": "InteractionCounter",   
    "interactionType": "https://schema.org/WatchAction",   
    "userInteractionCount": 1234   
  },   
  "mainEntityOfPage": 
"https://www.chrisdaniel.com/resources/video-seo-guide.pdf"   
}   
 

Notes: 

●​ Use embedUrl for YouTube-hosted videos. contentUrl is for self-hosted video files. 
●​ Keep schema truthful (accurate duration, thumbnail, uploadDate). 

6) Video sitemap (when to use) 

●​ Use a Video sitemap if you have many important videos or not all videos are easily 
discoverable by crawling (e.g., JS-heavy sites, lazy-load players). 

●​ Key tags: video:thumbnail_loc, video:title, video:description, video:content_loc or 
video:player_loc, video:duration. 

●​ Submit sitemap to GSC for faster indexing of video metadata. 
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7) Embedding & on‑page context (best practices) 

●​ Use the YouTube embed for discovery and a fast, lightweight player for on‑site 
experience (e.g., liteYT or a click-to-load overlay) to avoid LCP and JS bloat. 

●​ Include: 
○​ Visible transcript and short summary next to embed. 
○​ Primary keyword in the page title and H1, matching video topic. 
○​ Related resources links (download, blog post) to keep users in funnel. 

●​ Avoid auto‑play unless it’s contextual and user-expected. 

8) Hosting strategy: YouTube vs self‑hosted 

●​ YouTube pros: discoverability, suggested video traffic, built-in hosting & CDN, analytics. 
●​ Self‑hosted pros: control, no external branding, better for conversion; use when video is 

gated or proprietary. 
●​ Hybrid: Upload to YouTube for discovery; self‑host a higher-quality or full version for 

customers (consider licensing/cdn costs). 

9) Thumbnails & A/B testing 

●​ Design templates for thumbnails (brand + hook). 
●​ A/B test thumbnails via YouTube experiments (or change and monitor CTR changes). 
●​ Use clear text and face expressions where possible — small images with high contrast 

perform better. 

10) Playlists, series & channel structure 

●​ Organize videos into playlists by topic (improves session duration & topical authority). 
●​ Use consistent naming and descriptions for playlists. 
●​ Create a channel trailer and pinned comment/description CTAs for conversions. 

11) Engagement & distribution signals 

●​ Initial velocity matters: promote video on social, newsletters, and relevant pages to get 
early views & engagement. 

●​ Ask viewers to like, comment, subscribe, and watch next. Comments and watch time are 
positive signals. 

●​ Add pinned comment with resources and links to your /resources downloads. 

12) CTAs, cards, and conversion best practices 

●​ Include a single primary CTA in video + description (download checklist, visit article, 
subscribe). 
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●​ Use cards to point to related videos and end screens (20s–30s at end) to keep viewers 
in funnel. 

13) Technical performance — impact on page metrics 

●​ Embeds can affect LCP and CLS. Use a lightweight embed pattern: 
○​ Use a placeholder image (thumbnail) with a play button overlay that loads 

YouTube iframe only when clicked. 
○​ This reduces initial JS and improves LCP. 

●​ Lazy-load non-critical embeds and ensure placeholder image has width/height or CSS 
aspect-ratio to avoid CLS. 

14) Publishing workflow (copy-ready) 

1.​ Create video and export original file (high quality). 
2.​ Upload to YouTube (title, description with timestamps, tags, thumbnail, captions). 
3.​ Create on‑site page: H1 matches video topic, embed using lightweight pattern, add full 

transcript, include JSON‑LD VideoObject and/or video sitemap. 
4.​ Add structured CTAs (download, related posts). 
5.​ Publish & distribute (social, newsletter, site internal links). 
6.​ Monitor YouTube Analytics & GSC; iterate thumbnail/title after 7–14 days if CTR or 

watch time low. 

15) Quick audit checklist (top 7 fixes) 

1.​ Title clarity — keyword + benefit (fix small CTR boosts). 
2.​ Thumbnail — custom, readable on mobile. 
3.​ Description — first 125 chars: hook + CTA; include timestamps. 
4.​ Captions/transcript — upload accurate captions and publish full transcript on page. 
5.​ Schema & sitemap — include VideoObject + Video sitemap for important videos. 
6.​ Lightweight embed — use click‑to‑load overlay to prevent LCP issues. 
7.​ Promote early — social + newsletter to kickstart engagement. 

16) Monitoring & KPIs 

●​ YouTube: Impressions, CTR, Average View Duration (AVD), Watch Time, Subscribers 
gained, Traffic sources. 

●​ On‑site: Click-throughs from page to CTA, time on page, bounce/engagement, LCP (if 
embed affects it). 

●​ Search Console: Performance for video-rich results; inspect URL indexing for video 
page. 

●​ Iterate: thumbnail/title tweaks for CTR; content edits for watch time. 
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17) Example description template (copy/paste) 

Hook (first 1–2 lines — 125 char preview):​
 Learn how to optimize YouTube videos for search and clicks — thumbnails, metadata, chapters 
& on‑page best practices. Download the checklist: [link] 

Timestamps:​
 00:00 Intro​
 01:12 Why thumbnails matter​
 02:45 Title formulas​
 04:10 Description & timestamps​
 06:00 Upload checklist 

Resources & downloads: 

●​ Image SEO Guide: https://www.chrisdaniel.com/resources/image-seo-guide.pdf 
●​ On‑Page SEO Guide: https://www.chrisdaniel.com/resources/onpage-seo-guide.pdf 

 

 
 

Get the Off‑Page Core SEO Guide — core off‑page tactics (contextual backlinks, guest posts, 
citations, and anchor strategy). 
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