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ABOUT ME

I’m an empty nester, a believer, a dog mom, and a wife.

[ have a strategic communication degree and teach at a local college. I am a certified
Ramsey Financial Coach and love gut health!

Since I was a young girl, I've always wanted to travel the world in pursuit of

adventure and FREEDOM. Freedom that comes from financial independence.

[ love being a mom to my three adult children and a grandma to my grandchildren and
dogs (and yes, I have granddogs & cats). I'm blessed enough to have a stepdaughter who is
more like a friend, and I also have two young “littles” that I get to hang out with.

I've done it all, from working part-time at Zurchers during college, MLMs, and corporate
jobs that I hated, to project management focusing on children with life-threatening
illnesses. Talk about stress! I'm a freelance writer and author, professor, and have my own
Etsy shop designing shirts and POD cards, and while I love it...

None of it earned me a true income to stress less about finances (especially teaching) or
the cost of groceries. Instead, I was constantly glued to my phone or computer, working
late nights building somebody else's team and my Etsy shop... That made me worry about
printing and shipping products. I felt like a failure. | was defeated, and I almost gave up on

my dream.
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I entered the digital space in late 2021 after needing to heal my gout. I took a chance on a
stranger I stumbled upon through Instagram and decided to purchase supplements from her.
They changed the course of my life.

[ attempted to sell the products online as she did, but I feared I was too old, not hip enough,
and, quite frankly, not enough. Once again, I let all that background noise get in the way.
[t wasn’t until a year later that I received a random email message from one of my former

students telling me what an amazing professor I was and how I made her life better.

I had no clue. I barely remembered her. Perhaps there were others that I had influenced for

good or made their life better, or at least that portion of their life. I began to question it all

and realized that [ had always been enough! And YOU’RE ENOUGH TOO!

“God doesn’t make mistakes,

and He doesn’t put you in a room you don’t belong in.”

[ finally figured out that not only have I helped others, but I've helped myself along the way.
[ made myself a priority and decided to buy a home and pay cash for it. This didn’t happen in
a bubble, and it wasn’t by accident; instead with careful planning to sell high and buy low.
The grass (although it’s dead right now, and according to my husband, I cannot be trusted to
fertilize the lawn anymore) does feel different when it’s paid for and you own it outright.

It’s scary to create change and live a life you've only dreamt about. Right?! I realized how
important learning about social media and digital marketing is when I failed at selling my
supplements online. Everyone else was doing it, right? Wrong. The failure rate for start-ups is
huge, and it’s the folks who are committed to failing forward, growing, and educating

themselves in a new area that are making it work.
Once again, I reached out to a stranger on Instagram because I knew that to monetize, |
needed to have a strategy and a great product that solved problems. After months of trial and

error and learning new skills, I am sharing it all with you here.

Welcome to that little corner of the internet where you are allowed to “skip-to-the-good-
stuff” (you sang that, didn’t you?) If you did, you’re my kind of person.

@THENICOLETYCER



My mission is to encourage women to become Financially Free through digital marketing
and building a business that you love. I have an amazing toolbox gathered from teaching,
communication, and a certification in financial coaching. This is where I bring it all

together and empower you to create the life you've only dreamt of until now.

Whether it’s being the best cookie or sourdough baker on the block, or creating a gathering
of like-minded people to nurture through life-coaching, or perhaps, like me, you are a writer
and want to share travel tips and write books for the masses, this is a great place to start on

your journey!
I can’t wait to share this storytelling-driven Instagram guide for creators who want to grow

an authentic audience and turn followers into a community — without the burnout.

Your success in life can take many forms. Let me help you explore a new chapter towards

Jteles

financial freedom.

" About Me

o Believer in Faith, Purpose, and Grace

e Dog Mom to My Loyal Sidekick, Luke

e Wife, Mom & Proud Grandma (a.k.a. Bird-Launcher
Extraordinaire)

o Financial Freedom Coach & Digital Storyteller

o Passionate About Gut Health & Intentional Living

e Rooted in Utah, Roaming Through Idaho & Beyond

o Outdoor Enthusiast + Nature Explorer

o Digital & Affiliate Marketer on a Mission to Empower Others

o Communication Professor Turned Creative Entrepreneur




@THENICOLETYCER

WHAT DO I DO NOW?

NO-TO-GO

Do you wish someone would just tell you
what NOT to do? If your goal is rapid and
exponential growth follow along and flip the
script!

If your Instagram account is over a month old
and you haven’t had at least one Reel reach
1,000 views, it may be time to start fresh!

A Do Over?! What?! Also known as a
MULLIGAN! A free shot is sometimes given
to a golfer in informal play when the previous
shot was poorly played.

In layman’s terms, nothing is concrete! If you
don’t like it, change it. And, if you don’t like
the performance of your account, you’re

NOT alone!

>

There are a lot of so-called gurus out -
there that will tell you that better =
content is all you need, but the reality o
is that Instagram remembers
everything.
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It’s like an elephant!

read more >
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THE INSTA FLIP

Do you want to become an Instagram
expert? Well, then let’s talk about the
elephant in the room!

That Famous Instagram Algorithm never

forgets you or what you do or don’t do!!!It

holds a grudge and however well you did or

didn’t do during the first 14 days of your

account can make a huge difference in how
your account will perform long-term.

AN ELEPHANT NEVER FORGETS

It’s not just about your content nor is it only about your contents performance. It’s how you
engaged and it can have long- lasting impressions! So, if you don’t want to keep learning the
hard way - like me - you’ve come to the right place!

This guide will go over nine ‘no-to-go’ items that will may flag your account as potential spam
thereby severely reducing the reach you should be getting on your account... even if you have
all GREEN checkmarks in your account settings.

PREPARE FOR MAXIMUM REACH

Build your brand in your bio, pick a profile pic and
DON'’T change them after initially adding them to your
new account! Automate key words, get your store in
place and schedule a week or two worth of reels. I can’t
stress this enough! Launching a new business without a
plan and prepration is like going to the airport and
hoping to grab a flight to go on Safari for $100. It’s
NOT going to happen.
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DON’T BE SPAMMY

The first 14 days of your new account on

Instagram is a like a blind date. You can

easily be bombarded with questions or feel
like you are being fed lies.

Do NOT mindlessly scroll! The algorithm
knows what you are sharing and how you

CONSUME content!

Mindlessly doomscrolling in your

new account or looking up anything (even

those sourdough recipes). Do that type of

thing in your personal account but NOT
your new business account.

Make sure that you DON'T engage with anything that is not 110% relevant to your niche and
target market. The algorithm is a robot and it’s learning WHO YOU ARE, it pays attention to
WHAT YOU DO and it wants clear signals for the first several MONTHS... Just like a blind
date! Are you going on a second date or have you got your hip-waders on because the shizzz is too
deep?

SLOW THE SCROLL

Did you know that how you CONSUME content on
social media, especially Instagram is almost as important
as the actual content you post?! Who knew?! It’s crazy
right? but remember that you are interacting with a robot
so slow the scroll! In fact, just STOP doing it on your
business account. Especially in the first 90 days of this
account. So, scroll if you must but do it on your personal
account. Don’t engage with, or look up anything that
isn’t 110% relevant to your niche and target market on
your new business account. (This includes that
sourdough recipe your struggling to make work).
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BE SEO RICH

If you can’t come up with something that hasn’t been
used before, use your name for your handle. If possible,
incorporate a keyword related to your niche and think
about what users might type when searching for
content like yours.

Businesses should use their exact business name (or a
variation) to keep it recognizable. If you have a
personal brand, include your name. Avoid excessive
symbols, numbers, or misspellings that make it hard to
search. Keep it simple.

Align Handle with Username & Bio. Your handle, username, and bio should work together
to reinforce your niche.
« Example:
o Handle: @TheLakeWriter
o Name: Nicole | Nature & Water Writer
o Bio: Storytelling from the shorelines — Utah, PNW & beyond

ENGAGEMENT

The EXPLORE page is where you really want to
be spending most of your time engaging with
other creators.

The ONE KEY THING is to engage with other
BIG accounts in your niche that have the

AUDIENCE that you want to have.

This is what tells Instagram Robot who you
are and more importantly who to send your
content to. Engaging with your followers posts
does not necessarily tell Instagram this.
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ONLY REELS

Short, creative video content on Reels is
highly prioritized by the algorithm, so
creating visually appealing and engaging
Reels is key to reach a wider audience.

If you want exponential growth on
Instagram it’s best to post ONLY reels at
first. Why you ask? It’s all about that
robot! You want to train the algorithm to
love and push your reels and then add
other content.

Your carousels may do great but you don’t
want Instagram to favor your static
formats more than reels because no matter
how well-crafted your reels are if you've
trained the algorithm to love something
else it won’t push your reels out.

Once you've trained the algorithm with
amazing  performing  reels, then
SPRINKLE in other formats like single
photo posts and carousels.

Do NOT comment or DM between your
personal and business accounts -- you
know --the one you want to go viral.
Instagram knows these are linked and sees
this as unethical engagement. I know it’s
not what you’ve been told but it’s all
about training that robot!
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STOP CONSUMING

Turn the consumption OFF and start
CREATING instead! You are the sum of
the five people that you spend the most
time with. You want to find mentors who
are at the next level.

Last Christmas I stopped at T] Maxx and
what I found was astounding. There were
about 75 or so women from all walks of
life looking for the perfect gift. Yet, none
of them seemed to be finding it.

They were all seemingly overwhelmed with overconsumption. A store -that I love to go to- full
of stuff. Nobody needed it but they all seemed obsessed with buying more. It’s the same with
the market. If you listen to all the noise from people who are on your same level you will
suddenly believe that the market is oversaturated.

There is room for you in this field so take it upon yourself and stop consuming information
from people that are side-by-side with you on your same level. You may not realize it but it will
keep you stuck. If you want to level-up, you have to find yourself a mentor that is at least a
couple levels above where you are currently.

THE BIG FIVE

And no, I don’t mean Utah’s Big Five National
Parks, although I love them all!

Choose the top FIVE creators in your niche that
have the AUDIENCE you are dying to have and
add them to your favorites tab.

To do this you follow them and then click on
the following button. This sends a message to
our favorite robot saying “Hey this is the
audience to send your content to.”
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NO-GO?

1 hope enjoged Uhese nine Lips! §end we o DV
I can'l wail lo hear from you! @THENICOLETYCER

I wish someone would have told me these nine things BEFORE 1 started my last two
accounts! It took a lot of trial and error to learn this and make it work!

Instagram was always painful for me and I gave up multiple times before I created an
account that worked! It took education and quite frankly a mindset change that it’s okay
to not know what you don’t know.

It wasn’t because I skipped out on reels with early trending audio, a strong hook, or those
perfectly looped 6-second videos—blah, blah, blah. Nope. It was because I didn’t do most
of that. Why everyone keeps pushing the same tired “IG hacks” like engage 10 minutes
before and after you post or to make sure and use trending audio—instead of sharing real,
game-changing insights? I'll never understand. For me, combining this with what I know
actually works? Well, that’s where the magic happens.

YOUR NEXT STEP

Want to go even deeper into making
Instagram absolutely obsessed with you?

Now that you have learned all about how
to grow your Instagram account, if you're
ready to start your own digital marketing

business, here is exactly how I started mine
in the InstaFlip Masterclass.

Be sure you are following me on Instagram
@thenicoletycer and watch my stories for
more ways you can grow your online business.

THANK YOU!

XX
Hicole
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DEFINING YOUR BRAND IDENTITY

In this chapter, we'll delve into the essential elements of branding. How to effectively
optimize your Instagram bio for maximum impact. A well-defined brand identity is what you
need to have in place before you can monetize your Instagram profile Your brand is more
than just a logo or a color scheme—it’s the personality, message, and value you bring to your
audience.

Start by answering these key questions:

What is your niche? (e.g., travel, fitness, fashion, education, business coaching, etc.)

What unique value do you offer that sets you apart from competitors?

Who is your target audience? (Age, interests, pain points, desires, etc.)

« What emotions and messages do you want to convey through your content?

Your brand identity should be clear, consistent, and engaging, so your audience immediately
knows what to expect when they visit your profile. Your answers will guide the tone,
aesthetics, and overall vibe of your presence on Instagram. Remember you will attract like-
minded people so you want to put the best content out there.




CHAPTER ONE

CRAFTING A STRONG CONTENT STRATEGY

Content is the foundation of a successful Instagram brand. A strong content strategy includes:

Content Pillars: Choose 3-5 main topics that align with your brand. For example, a fitness
influencer might focus on workouts, nutrition tips, personal transformation, and motivational
content.

Consistency: Post regularly (at least 3-5 times a week) to keep your audience engaged.

There are several different types of content that you can choose to utilize on your Instagram
profile.

Feed Posts: High-quality images, carousels, and graphics that educate, entertain, or inspire.
Reels: Short-form videos that have high engagement and reach potential.

Stories: Daily updates, behind-the-scenes content, and interactive features like polls and
Q&As.

Lives & IGTV: Longer-form content to build trust and authority.

CREATING A COHESIVE AESTHETIC

A cohesive visual identity is created by choosing a consistent color palette, filters,
typography, and photo styles. I recommend scouting out the Instagram pages you like best
and asking yourself, what appeals to me here the most? Do they use cover photos? Do they
spend time at a desk? Are they outside? All of these thoughts and more will help you create a
more unique profile page. Ask yourself, what do I want my page to represent? Remember that
consistency fosters recognition, making it easier for followers to identify your content in
their overcrowded news feeds. You want to stand out! Set a timer and go look at IG. Write
down your thoughts and what you like in the space below!

What profiles are your favorites?

Did the profiles I like best use a certain color?

Did the profiles use cover photos?

@THENICOLETYCER



CHAPTER ONE

A visually appealing feed helps establish brand recognition. To create a cohesive aesthetic:

Stick to a specific color palette that aligns with your brand.

Use the same fonts and design elements across your posts.

Edit your photos consistently using the same presets or filters.

Plan your feed using tools like Planoly, Preview, or Later to maintain a polished look.

Your photos should tell a story. Aim for a narrative that aligns with your brand identity.
Whether it's adventure, education, or inspiration, let your visuals convey a compelling tale
that captivates your audience.

I recommend creating a brand board in Canva. You will choose colors, typography, and
imagery. There are two versions of Canva. There is a free version and a paid version of Canva.

Brand colors are a vital component of your Instagram identity because they create visual consistency,
enhance brand recognition, and evoke specific emotions that resonate with your audience. Colors
play a psychological role in branding—warm tones like red and orange can convey energy and
excitement, while cool tones like blue and green promote trust and calmness. A cohesive color
palette helps make your content instantly recognizable, ensuring that when users scroll through their
feed, they immediately associate your posts with your brand. Consistently using your brand colors
across posts, Stories, and highlights strengthens your visual identity, making your Instagram page
more aesthetically appealing and memorable, ultimately fostering trust and connection with your
audience.

Jteles




CHAPTER ONE

BIO OPTIMIZATION

Your Instagram bio is the first impression people have of your brand. There are
four main components:

1.PROFILE PICTURE
2.HANDLE (USER) NAME
3. TITLE (SEO OPTIMIZED)
4.BIO

To make it compelling and conversion-friendly, follow these steps:

PROFILE PICTURE

Use a high-quality image, ideally your logo (if you're a business) or a professional
headshot (if you're a personal brand). Your picture should show you with a clear,
front-facing, and smiling picture of you. Avoid hats, sunglasses, and full-body shots.
People want to see your face here! Remember this is your front door! Show yourself
as you visualize who you are as a professional. You're building your brand and it
starts right here!

USERNAME & HANDLE

Choose a username that is easy to remember and reflects your brand. If your business
name is taken, add a keyword defining your niche. Your handle can be anything you
want, but it should be related to your business. If you want to make certain that your
handle doesn’t outgrow your business or vice-versa if you reimagine your profile and

business down the road, a safe bet is always going with your actual name.

BIO DESCRIPTION

Your bio should clearly state who you are, what you do, and how you help your
audience. Use concise, impactful language.

You want to get as many keywords in this section as possible without going
overboard so that when someone searches your niche, you will appear in that
category.

Think of your bio as the front door to your house! You want it to be nice, colorful,
and fun. Something that says, welcome, come on in, let’s chat! Think about the
nice homes in your neighborhood and what they look like. Do they invite you in?
Ask yourself why?

@THENICOLETYCER



CHAPTER ONE

CALL-TO-ACTION (CTA)

Direct followers to your website, blog, or offer with a clear CTA, such as "Click below for free
resources!" This is where you direct your audience to your lead magnet or your main offer. Always
include a strong call-to-action (CTA) and a link to your website, portfolio, or offers to drive
engagement and conversions. A Call-to-Action (CTA) is crucial for Instagram because it directs
your audience toward a specific goal, whether that’s engaging with your content, visiting your
website, signing up for a newsletter, or making a purchase.

LINK-IN-BIO

Take advantage of the tools available like

413 267K 6190

Linktree, Beacons, and a personal website to posts followers following

direct users to multiple resources, including

affiliate links, products, or services.
Nicole Tycer / Finance & Travel Coach

Your bio typically should include four lines and @thenicoletycer

there is a place where you can choose to have & Teacher ) Instagram Creator Coach

your “threads” handle visible if you are utilizing |
A5 Monetize Social Media

that platform. If not, don’t fill in this line on
¥ DM “Ready” to Start

Instagram.
\‘ FREE Info Training

LET’S REVIEW

Your profile generally consists of four lines. Your profile picture, your handle or user name, your
title (make sure it is SEO optimized), and your bio. You are answering the questions of who you
are, what you do, how you help people, and don’t forget to give your audience a call to action!

Line 1: This is the front door of your house! Make sure to include your first and last name, then
your “job title” or “niche” or “category.” This line is SEO (search engine optimized) gold so you
want to be sure you list your niche. (mine is Instagram Content Creator)

Line 2: This is an optional Instagram section and it should conventionally tell your audience
what you do and how you serve them. Some people choose to put statements like” helping
women 50+” or “GenX Women” or “Farmers Wife” in their title here. All of these are SEO so
when someone searches for a farmer, that will come up. Whether you opt to leave that area
blank or not is entirely up to you but if you use it make sure that you include more SEO terms so
you are as golden as possible. I chose “Digital Content Creator” for mine and you can always
change this just not in the first 14 days of your profile page.

@THENICOLETYCER



CHAPTER ONE

Line 3: This is your bragging line, your accolades,
your validation as to why your audience should trust
you. Many people choose an income claim but if you
aren’t comfortable with that, especially when you are
just starting you can validate yourself a different way.
Use keywords relevant to your niche to enhance
discoverability. Adding credentials, achievements, or
a unique selling proposition (USP) further
strengthens your authority. If applicable, you can
apply for Instagram verification to enhance your
credibility.

Line 4: A well-crafted CTA. creates urgency and
encourages action, helping you achieve measurable
results like higher engagement, increased sales, or
more website traffic. Whether it’s a simple “Click the
link in bio,” “Save this post for later,” or “DM me for

details,” a strong CTA makes your content purposeful

and guides followers toward deeper brand connection
and monetization opportunities.

Gz

"I FIND
THAT THE
HARDER 1
WORK, THE
MORE LUCK
[ SEEM TO
HAVE".
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FRIEND IS THAT YOU
TOOK THE FIRST STEP!
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CHAPTER TWO

MY PERSONAL JOURNEY: THE POWER OF

AUTHENTICITY

Lessons from my pivot (professor —> entrepreneur) and how to tell stories that sell without feeling
salesy. I started my Instagram account with zero followers ten years ago. At the time it was for
fun! It was a new thing, and everyone was doing it. I wasn’t creating content anywhere else other
than Facebook and that was just for family and friends to stay connected.

[t wasn’t till years later, when I began taking my supplements
for my gout, that I made my first Instagram reel and it wasn’t
that great! | remember thinking there has to be a better way!
It took me almost an hour to make that reel, add the
wording, and sync the music to it.

[ wanted to learn but I secretly hated Instagram! I changed
my handle multiple times in the last ten years and stuck with
one that was fun, and I built a craft business with that. Now,
it’s friends and family only. After that, I thought I'd create a
travel blog based on my dog, called “The Wandering
Werewolf,” and it worked until it didn’t because my DOG
didn’t like to wander. He’s a highly reactive Border Collie!
What was I thinking?!

While I wrote my children’s book about the Great Salt Lake,
[ opened a new account and started another profile but even
with that, I didn’t stay on top of it and it has sat stagnant for
a couple of years now. It’s not that I don’t love the lake
anymore, nor that I don’t like my content; it’s that it was a
pain to stay on top of it. And it was posts like this that were
taking forever because I couldn’t get out of my own way.

Perfectionism was killing me - or at least it killed my content.

Always posting, always responding to DM’s and taking up so
much time, and instead of posting, I found myself
doomscrolling and watching dog joke reels - which I do
believe that jokes are much funnier if a dog tells them.

It's Your Time to Thrive!

What is
Plexus?

COME LISTEN VIAZOOM

FEB. 5TH

7PM EST
6PM CST
5PM MST
4PM PST

TO LEARN MORE ABOUT HOW

GUT HEALTH IS CONNECTED TO
EVERYTHING!

@PINEANDSUNSHINE [ Follow

Fast-forward to 2024, and I decided that it was time to get real with reels and figure out how so
many people were making money by monetizing their social media accounts. The truth of the
matter is you have to get out of your own way. You've got be authentic. With. Yourself.

@THENICOLETYCER



CHAPTER TWO

Yes, if you aren’t authentic with yourself first, how are you going to be
authentic with anyone else? It is so important to remember that everyone
starts at zero, and you have to be willing to make mistakes and fail-forward.

You’ve Got To Be Authentic! With. Yourself!

You have to be brave enough to be new at something. It’s like having a
new baby or pet and you’ve never had one before. You didn’t give up. You
learned how to become a parent and help your baby thrive. You have to
educate yourself and that’s exactly what I did. I took a chance on a stranger
I found on Instagram. She had 187K followers, she was my age (50+),
physically active, and funny! I thought to myself, “if she can do this, so can
[” so I plunked down $600 bucks and started taking her new business
course.

[ used to be able to sell ice cream to eskimos as the saying went but digital
marketing isn’t the same as marketing was in the 80s and 90s. It’s all
online, it’s a whole new world and it’s a challenge to navigate if you
weren’t born with a phone in your hand. And that’s okay because I can
learn new things. And so can you!

First, create something you enjoy! If you hate painting I wouldn’t
recommend a painting channel. Why would you do something you don’t
like? Work is that same way. If you don’t like people why would you teach?
Or become a doctor or nurse? If you don’t like babies why would you
babysit? There are so many people who go to work day-in-and-day-out and
are miserable. Me! That was me, more than once! I have a secret for you!
You don’t have to live that way anymore!

You can change the way you work, where you work, and when you work.
You have the power to be your own boss, just like me. And it starts here
with that first step you took! I had to get out of my own way and learn
new things like, funnels, content strategies, reels, and the list goes on. My
friends started telling me how lucky I was. It wasn’t luck.

[t was where hard work and opportunity met, and it looked a whole lot
like luck from the outside looking in. More often than not those overnight
success stories full of lucky people aren’t overnight, in fact, it takes months
or years for that hard work to come to fruition so you appear to your
friends as lucky.

And, let me tell you about that $600 business course... It had a lot of great
information in it but it wasn’t my passion so while my coach was making
bank on it, I couldn’t sell it to anyone because I couldn’t talk about it.

@THENICOLETYCER




CHAPTER TWO

Your business should be something you at least enjoy doing so that you can tell people all about it.
Whatever you find yourself sharing with friends and family, ALL THE TIME, well, that’s a good place to
start a business around. One of the content creation strategies I used early on was that I started having
in-person book readings and signings for my children’s book. I read the book to an audience of children
while their parents lingered in the background. Many of these folks were family and friends, and many of
them didn’t know [ was writing a book. I didn’t tell them. I didn’t want them to poo-poo my passion.

And my passion was and still is much ado about the Great Salt Lake. Even though I've expanded my
base, I can talk your ear off about the Great Salt Lake and why people need to protect and love it. And
while [ didn’t see a direct increase in sales as a result of my readings, this activity helped me learn how to
get out of my own way. It helped me gain confidence and authority in my field.

And, all those selfies that I took with people who attended my book tour and asked for a book signing
were posted online about my book. I'd get emails and DMs with photos of kids who had attended the
book reading all tucked in bed with their favorite jammies, stuffed animal, and my book in hand. That
made my heart swell and [ knew I had made a difference. Not to mention the bonus of free advertising
on social media.

When it comes to posting online, I believe that being authentic is part of the reason I've developed the
following I have. Truthfully, nobody is going to notice your flabby arms, that mole on your cheek, your
bad hair day, or that butt of yours. Nobody cares except you. It all goes back to getting out of your own
way and kicking that imposter syndrome to the curb.

You know the one that sneaks up on us and tells us we aren’t good enough but in the words of my
favorite women of the Bible, “perhaps you were made for a time such as this.” (Esther 4:14) Most of us
have a full-time job when we first begin a new journey.

For me I am still working full-time as a Professor, wife, mom, grandma, and
friend with lots of interests, and I don’t devote my entire life to this
business, which is why [ don’t obsess over perfection. If I tried to make
everything perfect, I'm sure [ would lose some of my appeal. [ think there is
beauty in the messy everyday. I believe that people appreciate unfiltered
truth over curation, and they would much rather see you being your
authentic, messy self day after day because that is where life happens

Being relatable is so important when you are creating content. Truly, you want to be able to laugh at
yourself from time to time. My students tell me that I'm “freaking hilarious” and I have no idea what
that means which only makes them laugh harder. Sure, [ am in this new side-gig to make money, but, I
also do it to have fun! And apparently someone thinks 'm funny!

Show up for yourself every, dam, day and be authentic in who you are. Create and build relationships

with your followers, and eventually, the money will follow. It’s not about the money; it’s about making
an impact in the community that will have a positive ripple effect. It’s about having faith in yourself.
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[ took quite a bit of time before I opened my new profile @thenicoletycer and created No-to-Go:
The Insta Flip Workbook, a seven-page freebie (and it's here for you in this workbook) for my clients
to help walk them through the basics of starting a digital marketing business and monetizing their IG
accounts. | took the time - months since I was working full-time — to prepare so that I could hit the
ground running. It’s a marathon, not a sprint, and it’s a long-term commitment to yourself.

However, with that being said, it’s important to say that you can actually take too long to prepare.
[t’s easy to do, you get hung up on colors, fonts, all those little details that you think will make or
break your business, but the truth of the matter is, you shouldn’t. Set a time limit on things like
choosing fonts, templates, and colors so you don’t get stuck in the weeds.

The more eyeballs you have on your content, the more prospects you have. And the more prospects
you have, the more conversions you gain, which eventually equals sales. It’s important to talk in
stories about transitioning from being a full-time teacher (for me), or whatever it is you are doing, to
being a digital and affiliate marketer or bread baker.

When you are open and honest about who you are, it builds trust and when your followers see what

you are doing every day to earn extra money outside of your day job you’ll have people, perhaps
hundreds of both men and women, opt in to learn about your opportunity.
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CRAFTING COMPELLING CONTENT FOR GROWTH

In the bustling world of Instagram, where attention spans are fleeting and trends evolve rapidly,
mastering the art of content creation is the cornerstone of success. Take for instance the goldfish,
with the rise of digital distractions, some argue that the average human attention span has
decreased, leading to comparisons to a goldfish's supposed short attention span.

The goldfish is often used figuratively to describe someone who can't focus on something for very
long, and implying that their concentration is fleeting like that that of a goldfish — which is
commonly believed to have a very short memory and attention span —although this is largely a
myth since current scientific research shows goldfish can actually remember things for much longer
than previously thought but that is a story for another day.

In this chapter, we'll explore the
intricacies of crafting OUR ATTENTION IS DECREASING

captivating content that not WITH TIME AND DISTRACTIONS

only engages your audience but

also propels your Instagram
growth strategy to new heights. “ g “
Remember that when I began 1

didn’t even know how to work
Instagram, let alone create
content. I didn’t know what a
funnel was or even the basics. |
could barely work the camera on
my phone and [ especially
struggled with editing. It took
me hours to make a reel, now 2000 2013
I'm closer to 10 minutes so it’s

all about the learning process.

12 seconds 8 seconds 9 seconds

THE POWER OF A KILLER CONTENT STRATEGY

A strong content strategy is the backbone of Instagram success. Posting randomly and hoping for
engagement won’t cut it, you need a game plan that keeps your audience hooked and coming back for
more. Your content should educate, entertain, inspire, or sell while staying true to your brand
identity. With a strategic approach, you’ll build a loyal following, increase engagement, and
ultimately monetize your Instagram presence.
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The three methods that help me keep my sanity the most are the Soul + Strategy Framework is
where storytelling meets intention, a blend of heart and structure designed to help you create
content that feels authentic and moves your business forward. Once you begin to batch your
content, you will be heads above the rest. And don’t forget you can always reuse or repurpose your
own content, especially if it performed well the first time. By leaning into seasoned storytelling,
you’ll learn how to infuse meaning, rhythm, and emotion into every post so your audience doesn’t
just scroll, they feel something. And with a 30-day content plan guiding your ideas, you'll trade last-
minute posting for clarity and flow, giving you more time to focus on what truly matters: connection,
creativity, and growth that lasts.

The "Soul + Strategy” Seasonal storytelling: 30-day content planner
Ham oot fon aligning your content template

: with your audience's
batching content y A complete framework to

emotions )

Combine authentic organize, batch, and schedule
storytelling with strategic Connect deeper by matching your content for maximum
planning to create content your message to the impact and efficiency.

that resonates and converts. emotional rhythms of your

audience throughout the
year.

The Soul + Strategy Framework

This framework blends heart and intention with a clear, actionable plan. It’s about creating content
that feels true to who you are while also serving your goals with purpose. Instead of chasing trends,
this approach helps you align your message, visuals, and storytelling so every post reflects your values
and moves your audience to engage, trust, and connect.

Seasonal storytelling

The art of aligning your message with the natural thythms of the year and your audience’s emotions.
[t’s about weaving your stories through the changing seasons, both in nature and in life, so your
content feels fresh, timely, and deeply relatable. When you embrace the seasons as part of your
storytelling, you create a sense of flow and familiarity that keeps your audience connected and
coming back for more.

This isn’t simply about the seasons such as Fall, Winter, Spring, and Summer, it’s as much about
motherhood, mothers or fathers with wayward children, spiritual seasons, midlife and empty nesters.
All of these seasons of life have challenges that you can help your ideal customer through. Even the
best sourdough bakers have challenges and they need a guru like you - assuming you bake bread.
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KNOW YOUR AUDIENCE LIKE A PRO

When you create a new IG account, one of the first things you want to do is create your ideal client
avatar. Seriously, think about who your dream client is, not necessarily a particular person, rather
the persona of a kind of person. Many people, however, myself included come up with an image of
who exactaly we’re speaking to when we create our messaging. For example, my ideal avatar is a
white female in her mid-50's, who is an empty-nester, possibly burnt out teacher or writer.
Retirement seems too far away and she is exhausted. My ideal avatar is the former version of me! Did
you see what I did there?

Let’s build your ideal client. Grab a pencil and ask yourself:
Are they male or female?

What age range are they?

Who is my ideal follower?

Do they have children?

Are they exhausted? why?

What problems do they face?

How can my content solve them?

What type of content does my audience engage with most?

Use Instagram Insights to track demographics, behaviors, and engagement patterns. The better you
understand your audience, the more impactful your content will be.

The first time I heard the term “DESIRE MARKETING” was when my mentor mentioned it to me.
[t’s what people want. It’s when you attract people who are already empowered to make a change
and you hone in on the common objections. myths, and beliefs that your audience has about your
industry or product then show them the truth in an uplifting way. This is the opposite of the pain
point marketing technique.

Here’s an example: if you're in the make money online niche by selling supplements or simply
make money online, like [ am, you will often hear common objections like these:

« Online businesses are scams o
« [ already take vitamins

- 1 don)t have time o I can’t afford to buy those
« [ don’t have the start-up money What if thev don’t work?
« [ have no experience Y ’
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The list of objections goes on and on. First, you will validate their
concerns, “I had some similar thoughts before I started.” You will highlight
exactly why those things aren’t true, but you'll provide proof (if you don’t
have your own yet, use your mentors).

Finding your target audience once you are in the world of IG. You can go
to the magnifying glass on the bottom and locate your Explore page. This is
where you will find the top performing content from those in your industry.
Remember when you begin your new page this isn’t the place to
doomscroll. You want to keep this new page new and for business only. I
suggest searching for top performers on your old page or create a practice
page that you make private.

This way you can find five top producers, write down their handles, go to
your new page and find them. Follow them and favorite them. These are
the people you want to hang out with. Keep in mind you are the sum of the
five people you spend the most time with. As I tell my students if those five
people are drug dealers, it’s probable that you are too. It those five people
are millionaires the same principle applies. This is the same in real life as it
is in the Insta-World. Choose your friends wisely.

CONTENT PILLARS: YOUR IG GAME PLAN

Content pillars are the foundation of your Instagram strategy. They ensure
variety while keeping your content cohesive. A content pillar is a core
theme or topic that forms the foundation of your Instagram content strategy,
ensuring consistency and relevance while catering to your audience’s
interests. To create content pillars, start by identifying 3-5 key topics that
align with your brand and provide value to your followers. These should
reflect your expertise and your audience’s needs, such as education,
entertainment, inspiration, or promotion. By structuring your content
around these pillars, you create a balanced, engaging feed that strengthens
your brand identity and keeps your audience coming back for more.

A good mix includes:

Educational Content: Share tips, how-to guides, or industry insights.
Entertaining Content: Use humor, relatable memes, or trending challenges.
Inspirational Content: Showcase success stories, motivational quotes, or
personal journeys.

Promotional Content: Highlight your products, services, or offers in an
authentic way.

Engagement Content: Ask questions, run polls, and encourage user-
generated content.
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THE ART OF HIGH-PERFORMING CONTENT

To stand out on Instagram, your content must grab attention and drive engagement. High-
performing content on Instagram is essential because it increases visibility, engagement, and
ultimately, growth. The platform rewards content that generates interactions such as likes,
comments, shares, and saves—by pushing it to more users through the algorithm.

Strong content captures attention, keeps your audience engaged, and encourages actions that boost
brand awareness and credibility. Whether through eye-catching visuals, compelling storytelling, or
strategic use of trends, high-performing content helps you stand out in a crowded space, attract new
followers, and convert engagement into tangible business results.

Here’s how:

Scroll-Stopping Visuals: High-quality images, aesthetic branding, and eye-catching Reels make all
the difference.

Captivating Captions: Hook readers in the first line, tell a story, or ask an engaging question.

Call-to-Actions (CTAs): Tell your audience what to do next—Ilike, comment, share, save, or visit
your link in bio.

Hashtag Strategy: Use a mix of niche, mid-tier, and high-volume hashtags to expand reach.

Posting at Peak Times: Use Instagram Insights to determine when your audience is most active.

REELS, STORIES & LIVES: THE ENGAGEMENT TRIFECTA

Instagram is constantly evolving, and short-form video content is king. Using Reels, Stories, and Lives
together is crucial because each format serves a different purpose in maximizing engagement and reach.
[t is important to use only Reels the first 14 days of your new page. Reels help you expand your
audience with high organic reach and discoverability, making them perfect for attracting new
followers.

[ suggest posting two Reels per day and two two five stories per day when you first begin. Stories keep
your current audience engaged with daily, behind-the-scenes content, interactive polls, and Q&As that
build relationships.

Lives provide real-time interaction, fostering deeper connections and trust through direct engagement,

like Q&A sessions or product launches. Lives can be scary but it isn’t really that different than talking
to your friend on Marco Polo. Pick up your phone and start talking.
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By leveraging all three, you create a well-rounded content strategy that keeps your brand visible,
engaging, and thriving on Instagram.

MAXIMIZE YOUR REACH WITH:

Reels: These have the highest organic reach. Use them to showcase quick tips, behind-the-scenes
moments, and trending sounds.

Stories: Post daily to keep your brand top-of-mind. Use polls, Q&As, and stickers to boost
engagement.

Instagram Live: Host live Q&As, interviews, or product launches to connect with your audience
in real time.

PLAN, POST, AND TRACK FOR SUCCESS

Consistency is key to growing on Instagram, and the best way to stay consistent is by planning
ahead. Use tools like Planoly, Later, or Notion to schedule content in advance. Regularly analyze
your performance using Instagram Insights, track what’s working, and tweak your strategy
accordingly. Utilize ChatGPT for creating content. It’s not cheating if you know how to use it
properly. So many people are at an advantage because they are utilizing tools like this to make their
lives simpler. That’s the name of the game. Right?! [ teach a class at the local university in the
English department where my students specifically use ChatGPT to write their papers and poems
but then the students have to compare and contrast to other articles and poets like Lord Bryon. The
poety is wild in this class and the students are learning that ChatGPT doesn’t have feelings so they
should not assume that it can write a good love poem. It’s about learning 1% every day.
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In an era defined by artificial intelligence and machine learning, leveraging advanced tools like
ChatGPT can revolutionize your content creation process. ChatGPT is a free Al tool you can use to
generate content ideas. Don’t copy or paste from Chat GPT, but you can use it for idea development
and ask it questions that can help you batch Reels and content for your IG page.

Ex: What are 40 struggles teachers have when it comes to their students?

Ex: What are 25 struggles new moms have when they have to go back to work?

Ex: What are some struggles that burnt out professional GenXer’s are facing when retirement feels so
far away?

Attraction marketing, particularly desire outcome marketing focuses on drawing prospects towards
your brand by showcasing your unique personality, expertise, and value proposition. Outcome
marketing emphasizes the transformative benefits that your product or service can offer, for example,
my supplements can help you get your gut-health in check so you feel better and your hair stops falling
out. This type of information is inspiring for your audience and helps them to envision the desired end
result. Craft compelling narratives that evoke emotion, resonate with your audience's aspirations, and
highlight the tangible benefits of engaging with your brand.

Instagram isn’t just about pretty pictures—it’s about delivering value, sparking engagement, and staying

ahead of trends. When you slay your content strategy, you build a powerful brand that not only grows
but thrives. Show up, stay consistent, and watch your Instagram presence turn into a money-making

machine.
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STORY-DRIVEN CAPTION FORMULA

The story-driven caption formula transforms everyday posts into meaningful narratives that captivate
and connect. Instead of writing captions that simply describe, this method invites your audience into a
moment that is shared. A glimpse, if you will, of your story that makes them feel something real.

The formula follows a natural flow: Hook = Heart = Invite. Begin with a hook that grabs attention
and sparks curiosity, and move into the heart. The emotion, insight, or experience that gives your post
depth and ends with an invite, a question, or a reflection that encourages engagement. This rhythm
mirrors how we’re wired to experience stories: we're drawn in, we connect emotionally, and we
respond.

In Mastering Caption Writing, this
formula becomes the foundation for
crafting content that’s both soulful and
strategic. It’s how you write captions
that not only sound beautiful but also
build a connection.

Each post becomes a piece of your
larger narrative, one that educates,
inspires, and builds trust over time.

By blending the science of emotional
connection with the art of storytelling,
you turn your captions into
conversation starters, creating a loyal
community that doesn’t just read your
words; they feel them.
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THE SCIENCE OF CONNECTION

Instagram isn’t just about pretty pictures; it’s about delivering value, sparking engagement, and staying
ahead of trends. When you slay your content strategy, you build a powerful brand that not only grows
but thrives. Show up, stay consistent, and watch your Instagram presence turn into a money-making
machine.

The secret to a scroll-stopping caption lies in
one thing: emotional connection. People don’t

just follow for information; they follow for how {' Q;. ‘:. BR A' N

- N
.,

you make them feel. The science of emotional ‘ chemistry
connection is rooted in the psychology of
. OXYTOCIN N y: SEROTONIN
storytelhng. love hormone mood regulation
Nice talking = Active lifestyle
. . . . Physical exercise
When your captions trigger empathy, curiosity, : e
nostalgia, or inspiration, the brain releases nkmd

oxytocin, the same chemical responsible for
building trust.

That’s why a heartfelt story or a well-placed

question often performs better than a polished ENDORPHIN DOPAMINE
pain killer feeling of pleasure
product post. Your words become more than
. . Tasty food Eat protein foods
copy; they become connection points. w | ot

Physical exercise Massage
Favorite music

When we tell or read a meaningful story, our brains release oxytocin, the same chemical that deepens
trust, empathy, and connection in human relationships. It’s the hormone that makes us lean in, care,
and remember. In marketing and storytelling, this means that authentic, emotion-driven content
doesn’t just capture attention; it creates bonding. When your audience feels something genuine through
your words, their brain literally signals, “This is safe. This is real. I trust this.” That’s the power of
storytelling science: it transforms your message from background noise into something that resonates at
a biological level.
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Great storytelling and intentional content writing can actually trigger the brain’s four “happy
hormones.” Oxytocin, dopamine, serotonin, and endorphins all work together to create a genuine sense

of connection and joy for your audience.

Oxytocin builds trust and empathy, helping readers feel emotionally safe and seen.
Dopamine sparks excitement and anticipation, that little rush we feel when something inspires or

surprises us.

Endorphins bring lightness and laughter, easing stress and making your message more memorable.
Serotonin reinforces a sense of belonging and satisfaction, reminding people that they’re part of

something meaningful.

When your content weaves emotion,
inspiration, and authenticity together, you're
not just writing; you're creating a chemical
experience that helps people feel good while
engaging with your brand. It is important to
remind people of how things smell, taste,
sound, look, and feel. Scent is the strongest,
and if you can create a post where someone can
almost smell it in their real life, then you've
created a follower and potential buyer.

For example, you could say, “It’s raining outside
today,” or you could say, “I love the smell of
dirt right after it rains.” Which is better?
Which one made you see or feel a memory? It’s
like that famous saying, “I smell snow” from
Gilmore Girls. If you are a Gilmore fan, you
don’t even blink; that statement takes you right
back to where you were watching the episode.
And for better or worse, it takes you back to
who you were watching it with and how that
moment felt.
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To create captions that connect and make people feel emotions and convert, lean
into story-driven caption formulas. Start with a hook that grabs attention, follow
with a story or insight that relates to your brand, and close with a call to action
that encourages interaction, whether that’s a question, a share, or a link.

This simple rhythm — Hook. Heart. Invite. — and it turns casual scrollers into
engaged followers and community members. A kind reminder is that for most
people, it often takes time to build a loyal following. It doesn’t happen overnight,
and that is what some of the gurus out there would like you to think. My point is
not to be so hard on yourself. If you are consistent and stay the course, you will
build a following, and that following will eventually become buyers and students.

Here are 20 caption starters designed for travel, lifestyle, and storytelling brands
to spark your next post:

« “I'didn’t plan to share this story, but...”

o “Somewhere between here and there, I realized...”

« “This place reminded me why I started...”

« “If you've ever felt like you're chasing something you can’t name...”

o “I still remember the way the air smelled that morning...”

« “Let’s rewind to the moment everything changed...”

« “Here’s what no one tells you about starting over...”

« “The best lessons usually show up when you're lost...”

« “If my camera could talk, it would tell you...”

« “A little reminder for anyone who needs it today...”

« “This isn’t the story I planned to tell — but it’s the one that matters.”

o “Travel has a way of teaching us what still needs to heal.”

« “Here’s what I learned from saying yes when it would’ve been easier to say no.”
« “You can’t always see the road ahead, but you can choose the next step.”

« “This moment felt like a deep breath after a long week.”

« “Every photo has a backstory. Here’s this one’s.”

« “The truth about building a brand while staying true to yourself...”

« “Some trips are for sightseeing. Others are for soul-searching.”

« “Here’s what I'd tell my younger self before starting this journey.”

« “This is your reminder that progress doesn’t always look like movement.”

These 20 are a good start for you to build a library of sorts for you to share from.
Remember to take plenty of B-roll. Show movement in your content and NO
that doesn’t have to be you dancing or feeling like a fool. It can be driving in
the car, and the next clip could be of you getting out of the car. People enjoy it
when they feel like they are going with you on an adventure, to the store,
wherever you have to go. Take your audience with you.
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CHAPTER FIVE

VISUALS & ENGAGEMENT STRATEGY

Reels today are like stories told around the campfire, short, visual moments that draw people in and
make them feel something real. In this chapter, you'll learn how to create Reels with purpose using
the 4-Part Storytelling Reel Formula, designed to help your audience not just watch, but connect.

The formula is simple: Hook = Emotion = Message — Invite. Start strong with a visual or
statement that grabs attention, then move quickly into an emotional beat, a look, phrase, or sound
that speaks to your viewer’s heart. Next, share your message: the story, insight, or transformation you
want to express. Finally, end with an invite, a call to action (CTA) that encourages your audience to
engage, share, or take the next step. This thythm mirrors the natural flow of human storytelling and
keeps viewers invested from the first frame to the last.

A powerful Reel doesn’t just rely on visuals; it
speaks. That’s where voiceover scripting for
connection and conversion comes in. Your
voice is one of the most personal storytelling
tools you have.

The tone, pacing, and authenticity behind your
words can turn passive viewers into loyal
followers. When scripting, imagine you’re
talking to one person, your ideal audience
member, and speak from experience, not
performance. Use emotion, pauses, and real-life
details to make your message feel human.
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To measure what’s working, use the Reel Analytics Tracking Template to monitor performance with
purpose. Track metrics like reach, saves, shares, and watch time, but more importantly, look for
patterns. Which stories resonate most? What tone or setting drives deeper engagement? Numbers tell
a story, too. When you combine data with creativity, you don’t just make content, you craft a strategy
that grows, adapts, and connects with intention.

01 02 03

The 4-part storytelling reel Voiceover scripting for Analytics tracking

formula connection and conversion template

A proven structure that captures  Craft authentic voiceovers that Monitor your performance
attention and drives engagement  build trust and inspire action from  metrics to understand what works
from start to finish. your audience. and optimize your strategy.

Students in my public speaking communication classes are oftentimes terrified to speak in public,
whether that is in person, on video, or online. I explain to students that more people fear public
speaking than they do death, and while that sounds dramatic, there’s truth behind it. Speaking in
front of others taps into one of our most primal fears — the fear of rejection and vulnerability.

When we stand on a stage or speak to a crowd, we risk being seen, judged, or misunderstood, and the
brain perceives that social exposure as a threat to safety. But the irony is that this very act, using your
voice, sharing your truth, and connecting with others, is one of the most life-giving things you can
do. Learning to speak with confidence doesn’t just quiet the fear; it replaces it with purpose, presence,
and power.

Remember that nobody cares what you are doing, really, so you may as well get out there and do it.
Nobody is coming to save you but you. Sure, there are going to be TROLLS under those bridges, and
that’s okay, just wave and keep walking forward.
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BUILDING YOUR INSTAGRAM ANALYTICS TRACKING TEMPLATE

Master your Instagram performance with a
comprehensive tracking system that transforms raw
data into actionable insights. If you aren’t paying
attention to this, you'll likely miss out on growth
opportunities.

Why Track Instagram Analytics?

[:] Understand Growth Patterns

Track follower growth, engagement trends,
and content impact over time

D Optimize Strategy

Make data-driven decisions to refine your
content and posting schedule

C] Demonstrate ROI

Justify marketing investments with clear,
measurable performance metrics

ESSENTIAL INSTAGRAM METRICS TO TRACK

e & 2X
Audience Metrics Engagement Data Content Performance
¢ Follower count & growth ¢ Likes,comments, shares ¢ Top posts by reach
rate e Saves & bookmarks e Stories completion rate
* Demographics: age, e Engagement rate e Reels views & watch time

location, gender percentage

e Active hours & days
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INSTAGRAM ANALYTICS W

NSTAGRAM AMALYTICS TEMPLATES EXTAMPLES

Keeping track of Reach & Impressions is important. What’s the difference? Unique accounts
reached vs. total impressions across all content types. This can also be viewed as followers and
non-followers if you are focused on Instagram. You can also keep track of Action Metrics,
meaning profile visits, website clicks, call-to-action taps, and conversion tracking. I would
strongly suggest that you only choose one platform when you first start up your new business.
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Focusing on one platform, like Instagram, allows you to grow with clarity and
purpose instead of spreading yourself too thin. By mastering a single space, you
can refine your voice, understand your audience, and build real momentum
before expanding elsewhere. It’s not about being everywhere, it’s about being
effective where your people already are. Consistency, connection, and
confidence start with focus, and one strong platform can become the
foundation for everything that follows.

Data Sources & Tools for Tracking

01 02

Instagram Insights Google Sheets Connectors

Native analytics platform — free but limited torecent Live data templates using Catchr, Coefficient for

data and basic metrics automated reporting

03 04

Advanced Platforms Automation Tools

Social Status, Sendible, Iconosquare for deeper Supermetrics, Whatagraph for professional,
insights and competitor analysis scheduled reporting dashboards

Jteles
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CHAPTER SIX

HIGHLIGHT BUBBLES + BIO BLUEPRINT
Highlight Bubbles:

Highlight bubbles are the colorful circles on your Instagram profile that showcase your story highlights.
Think of them as mini-portfolios or curated windows into your world. They give your profile
personality, organize your content, and instantly communicate your brand at a glance. Custom-designed
bubbles make your page visually cohesive and help followers quickly find your best stories, whether it’s
travel adventures, product launches, testimonials, or behind-the-scenes moments. Consistency in color,
font, and icons reinforces your brand identity and makes your profile feel polished and professional.

Edit profile Share profile

Q000

Oregon Pink Drink Idaho California

Blueprint:

« Your Instagram bio is your digital handshake; it tells new visitors who you are, what you do, and
why they should follow you, all in a few lines. A strong bio blueprint includes:

« Who you are: Clear, concise identity statement.

« What you do / who you help: Speak directly to your audience’s needs.

« Unique value/personality: The “why you're different” element.

« Call to action (CTA): Link to your website, shop, newsletter, or lead magnet.

« Emojis/formatting: Adds personality, guides the eye, and keeps it scannable.

« When your highlight bubbles and bio work together, your profile becomes more than just an
account; it becomes a compelling, scroll-stopping story.

@THENICOLETYCER



CHAPTER SIX

KEYWORDS & HASHTAGS (SMART SEO EDITION)

In the evolving world of social media, visibility isn’t just about creativity; it’s about strategy. Keywords and
hashtags are the modern map that guides your audience to your content. They're no longer optional;
they’re critical for building discoverability, engagement, and growth. Understanding how to use them
effectively, especially on Instagram in 2025 and beyond, can be the difference between content that goes
viral and content that disappears into the feed.

WHY KEYWORDS MATTER IN 2025-2026

Instagram has shifted far beyond simple hashtags. In 2025, the platform’s algorithm prioritizes searchable
keywords in captions, alt text, profile bios, and even image recognition. Users now find content not only
through hashtags but by typing what they’re looking for, whether that’s “hidden national parks,” “budget
travel tips,” or “DIY home décor ideas.”

The key is intent-focused keywords. Think like your audience: what exact words would they type to find
your content? Sprinkle these naturally in:

« Captions: Include 1-2 primary keywords early in the text.

« Alt text: Describe your image in a keyword-rich, natural way.

« Profile bio: Use searchable terms relevant to your niche.

« Content themes: Maintain consistent language across posts to strengthen SEO signals.

By combining intent-driven keywords with visually compelling content, you tell Instagram exactly what
your post is about—Dboosting discoverability and relevance in feeds.

HASHTAG CLUSTERS BY CONTENT TYPE

Hashtags are no longer “spray-and-pray.” Smart creators use clusters or groups of 5-10 targeted hashtags
per post, divided by content type. Clusters help diversify reach while keeping your post relevant to
multiple audiences.

1. Niche-Specific Hashtags
These are highly targeted hashtags that speak directly to your niche audience. They often have lower
competition but higher engagement rates.

Example for travel:
#HiddenNationalParks #PNWTravel #RVAdventures #NatureLoversGuide #Off TheBeatenPath

@THENICOLETYCER
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KEYWORDS & HASHTAGS (SMART SEO EDITION)

2. Community Hashtags
These connect your content to existing communities or tribes. They’re ideal for fostering engagement and
creating long-term followers.

Example for travel:
#EmptyNestTravelers #BirdLaunchers #WomenWhoTravel #CouplesWhoExplore #TravelStorytellers

3. Content-Type Hashtags
These hashtags signal the type of content your post represents. Instagram’s 2025-2026 algorithm
increasingly categorizes posts by content type, boosting relevance.

Example:
« Photo posts: #TravelPhotography #SunsetShots #ScenicViews
« Video/Reels: #TravelReels #AdventureVlog #Explore WithMe
« Guides/Tips: #Travel Tips #BudgetTravel Guide #NationalParkHacks

4. Trending & Seasonal Hashtags
Always keep one or two in your mix to catch viral or seasonal trends. They expand reach without diluting
niche focus.

Example:
#SummerGetaways #FallFoliage2025 #NationalParkMonth #Travel Trends2025

USING INSTAGRAM SEO FOR 2025-2026

Instagram’s SEO is now more semantic and Al-driven, meaning the platform understands not only
keywords but the context of your post. To optimize for 2025-2026:

1. Prioritize Searchable Terms
« Use keywords your audience is actually typing into Instagram search.
« Avoid vague, overly trendy hashtags with no search intent.

2. Strategically Use Captions

« Incorporate natural language keywords in sentences, not just as a list.

o For example: “Exploring hidden trails in the Pacific Northwest is the best way to see untouched
waterfalls.”

3. Profile Optimization

« Include primary niche keywords in your bio.

« Example: “Nicole Tycer | Travel Writer & Guide for Empty Nesters | National Parks + Cultural
Adventures”

@THENICOLETYCER
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KEYWORDS & HASHTAGS (SMART SEO EDITION)

4. Alt Text SEO
« Instagram reads alt text to understand your visual content.
« Use descriptive phrases with keywords: “RV parked beside a serene lake in Glacier National Park at
sunrise.”

5. Content Clustering
« Post related content consistently to reinforce keywords.
« Algorithms recognize repeated themes, boosting discoverability over time.

6. Hashtag Rotation
« Don’t rely on one static set. Rotate clusters by content type and target audience.
« Keep a spreadsheet of 4-5 clusters per niche and swap them intelligently.

PUTTING IT TOGETHER: A SAMPLE POST OPTIMIZATION

Imagine a Reels post about hidden spots in Yellowstone:

« Caption: “Discover 5 hidden spots in Yellowstone National Park that even locals forget! From secret
waterfalls to sunrise overlooks, your next adventure awaits. #HiddenNationalParks #Travel Tips
#EmptyNestTravelers”

o Alt Text: “Secluded waterfall in Yellowstone National Park surrounded by pine trees and mist in the
early morning.”

« Hashtag Cluster: Niche (#HiddenNationalParks, #0ffTheBeatenPath), Community
(#EmptyNestTravelers, #BirdLaunchers), Content Type (#TravelReels, #AdventureVlog),
Trending/Seasonal (#NationalParkMonth)

By combining intent-driven keywords with carefully clustered hashtags, this post maximizes both search
visibility and engagement potential.

KEY TAKEAWAYS

o Instagram SEO in 2025-2026 relies on intent-driven keywords, semantic understanding, and strategic
hashtags.

« Use hashtag clusters by niche, community, content type, and trends for maximum reach.

Craft captions and alt text that reinforce your keywords naturally.

« Rotate hashtags and post content consistently around your main themes.

By mastering keywords and hashtags the smart way, your content won’t just survive the feed; it will thrive
in search results, attract your ideal audience, and grow your brand with longevity.

@THENICOLETYCER
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CHAPTER SEVEN

In the endless stream of social media, content is only as good as its first impression. Users scroll faster
than a hummingbird’s heartbeat, and if your post doesn’t grab attention in the first three seconds, it’s
gone, swiped past, lost in the feed. That’s where the hook comes in: a carefully crafted opening designed
to stop the scroll, spark curiosity, and make your audience want to engage.

THE PSYCHOLOGY OF CURIOSITY IN THE FIRST THREE SECONDS

Why do some posts make you pause while others vanish into the ether? The answer lies in the human
brain. Curiosity is a powerful psychological trigger that can override short attention spans. When we
encounter something incomplete, unusual, or emotionally charged, our brain craves closure. This is why
“open loops” statements that hint at an answer or story but don’t reveal it immediately are incredibly
effective hooks.

For example, a caption that reads, “I never thought this $5 trick could save me hundreds...” triggers our
curiosity. We immediately want to know what the trick is. The key is creating tension or intrigue that
feels urgent and relevant.

The first three seconds are critical. If the hook doesn’t create a “wait, what?’ moment, the scroll
continues. In essence: stop, intrigue, tease, and promise a payoff.

CRAFTING YOUR OWN SCROLL-STOPPING HOOKS

The best hooks combine curiosity, clarity, and relevance. Use these tactics to create your own:

1. Ask a provocative question: Make the audience pause and think.
2.Promise a benefit: Highlights the value or transformation.

3.Hint at a secret: Opens an “open loop” the brain wants to close.

4.Create urgency: Adds tension that prompts immediate attention.

5.Evoke emotion: Fear, excitement, humor, or surprise are all scroll-stoppers.

A great hook doesn’t just stop the scroll. It sets the stage for engagement, saves your content from
oblivion, and starts the conversation. Mastering this skill is the first step in building a social media
presence that captivates, converts, and keeps your audience coming back for more.

/]




CHAPTER SEVEN

50 HIGH-PERFORMING HOOK EXAMPLES BY NICHE

Travel & Adventure

1.“The one overlooked national park everyone forgets to visit...”
2.“I got lost in [City], and this happened next...”

3.“How to travel the world without quitting your job...”

4.5 hidden spots in [Destination] only locals know...”

5.“The sunrise you'll regret missing in [Place]...”

Personal Finance / Money

1.“I saved $10,000 in 6 months using this method...”

2.“Stop doing this with your credit cards before it’s too late...”
3.“Most people overlook this tax deduction every year...”

4.“The side hustle that earned me $500 in one week...”

5.“How I paid off $50,000 of debt faster than I thought possible...”

Health & Fitness

1.“Do this 5-minute habit every morning for more energy...”

2.“Why your diet isn’t working (even if you're following it perfectly)...
3.“The one exercise everyone ignores but shouldn’t...”

4.“Stop making this mistake in your workouts...”

5.“How I healed my back pain without surgery...”

”»

Food & Cooking

1.“The secret ingredient chefs don’t want you to know...”
2.“3-minute breakfast that actually keeps you full...”

3.“This simple trick makes any pasta taste gourmet...”

4.“Stop ruining your coffee—do this instead...”

5.“Why adding this spice changes everything in your recipes...”

Parenting & Family

1.“The one thing every parent forgets on the first day of school...”
2.“Stop saying this to your kids immediately...”
3.“A simple bedtime trick that actually works...”
4.“The mistake | made that caused tantrums every day...”
5.“How to make your kids love reading without force...”

@THENICOLETYCER
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Business & Marketing

1.“Stop doing this on Instagram if you want growth...”
2.“The strategy that doubled my sales in 30 days...”

3.“Why your email list isn’t converting...”

4.“The 3 mistakes every entrepreneur makes when starting...”
5.“How I built a six-figure business from my laptop...”

Lifestyle & Self-Improvement

1.“The morning routine that changed my life...”
2.“Stop trying harder—do this instead...”

3.3 habits of people who always seem happy...”
4.“Why you should quit multitasking right now...”
5.“The mindset shift that made me more productive...”

Creativity & Art

1.“The 5-minute daily habit that makes you a better artist...”
2.“Stop overthinking your work—do this instead...”
3.“The secret artists use to overcome creative blocks...”
4.“Why this simple tool will change your creative process..
5.“How I turned a doodle into $1,000 in a week...”

”»

Tech & Productivity

1.“Stop wasting time—use this app instead...”

2.“The keyboard shortcut that saves 2 hours a day...”
3.“Why is everyone switching to this new tool...”

4.“How I automated my work and gained a full day back...
5.“The little-known trick to organize your digital life...”

Mindfulness & Wellbeing

1.“Stop stressing about this one thing...”
2.“3-minute meditation that actually works...”
3.“The habit that instantly improves your mood...”
4.“Why you're sabotaging your own happiness...”
5.“The gratitude practice nobody talks about...”

@THENICOLETYCER




BONUS: THE SECRET
SAUCE SECTION

RECOMMENDED BOOKLIST & CREATOR TOOLKIT
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RECOMMENDED BOOKLIST

o Start with Why by Simon Sinek — A masterclass
in purpose-driven entrepreneurship.

« Atomic Habits by James Clear — Build systems
that lead to consistent success.

e The Mountain Is You by Brianna Wiest —
Overcome self-sabotage and emotional blocks.

« You Are a Badass at Making Money by Jen
Sincero — Confidence and abundance mindset
for entrepreneurs.

« Big Magic by Elizabeth Gilbert — Live
creatively without fear.

BUSINESS & GROWTH

o The One Thing by Gary Keller & Jay Papasan — Focus on what moves the needle most.

o Blue Ocean Strategy by W. Chan Kim & Renée Mauborgne — Create markets instead of competing
in them.

e The $100 Startup by Chris Guillebeau — Start small, launch fast, and do meaningful work.

« Happy Pocket Full of Money by David Cameron Gikandi —If The Secret opened the door to
abundance thinking, Happy Pocket Full of Money hands you the key to the vault.

MARKETING, BRANDING & INFLUENCE

o Building a StoryBrand by Donald Miller — Clarify your message so customers listen.

o Influence: The Psychology of Persuasion by Robert B. Cialdini — The science behind why
people say yes.

« Contagious: How to Build Word of Mouth in the Digital Age by Jonah Berger — Make ideas
spread.

« Made to Stick by Chip Heath & Dan Heath — How to make your message unforgettable.

o Influencer: Building Your Personal Brand in the Age of Social Media by Brittany Hennessy — A
practical playbook for modern creators.

LEADERSHIP & COMMUNICATION

« Dare to Lead by Brené Brown — Courage-based leadership for today’s entrepreneur.

« Leaders Eat Last by Simon Sinek — Build teams that trust and thrive.

« Never Split the Difference by Chris Voss — Master the art of negotiation (great for
partnerships and deals).
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FINANCE & WEALTH BUILDING

« Rich Dad Poor Dad by Robert Kiyosaki — Build financial literacy and a wealth

mindset

« Boundaries by Henry Cloud — When to Say Yes, How to Say No to Take Control

of Your Life

« The Tipping Point By Malcom Gladwell — How little things can make a big

difference

« Blink By Malcom Gladwell — The power of thinking without thinking
« Failing Forward by John C. Maxwell — Turning mistakes into stepping stones

Reading when [ was a child was such a blast!
[t literally took me to other countries,
fairytale castles, and beaches. When I
worked as a travel consultant, I couldn’t read
enough about different countries, places, and
things to see and do. You can imagine that
my bucket list grew exponentially. When I
was in college, I didn’t read much for fun
anymore, and it was difficult reading.
Reading that required a dictionary next to
me. In all honesty, that’s where I grew the
most, and [ believe that wherever you begin
you will find challenges and you will
overcome them. I believe that we grow most
when we are a bit uncomfortable.

This book list is only a small list compared to the books that are out there in the world. It’s a small
list compared to my bookshelf or perhaps your Kindle. It’s meant to be used as a jumping-off point.
A place to start learning and growing. And I hope you are finding it fun! If you aren’t, go take a
shower and wash off the angst and start again. It’s always okay to pivot, change your course, and
start new. [t’s not okay to quit just because it’s hard. Growing on Instagram takes time, and it may
feel hard at times, but that’s okay. Remember that Teddy Roosevelt quote and that you’re quite
literally the “man or woman in the arena,” so give yourself grace and a little pat on the back. You're

doing it! One step at a time!

@THENICOLETYCER
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Thank you for joining me inside the Insta Flip Masterclass. You’ve learned how to turn your scroll into a
story and your story into a connection. Every post is a page in your story. Every connection is a new
chapter. This isn’t the end; in fact, it’s the beginning of your next breakthrough. Keep creating with
curiosity, courage, and clarity because it’s time to take that energy into the world.

Whether you’re writing from a mountaintop, an RV, or your kitchen table, your voice matters! You
have a story and a gift that only you can offer the world! Your adventure is your brand. Your story is
your invitation. Keep traveling, creating, and storytelling with purpose. Make sure to follow
@thenicoletycer and @tycertravels for travel writing inspiration, soulful strategy, and digital tools that
turn passion into freedom.

What’s Next:
LJ The adventure continues with my upcoming book series, “For the Love of the Parks,” launching
February 14, 2026. The first book in the series will be a journey through all 18 National Parks in the

Southwest United States, told through story, illustration, and soul.

Be the first to know about exclusive preorders, behind-the-scenes travel updates, and bonus content by
joining my email list.

@ Sign up for The Tycer Travels Newsletter, your monthly letter filled with creative inspiration,
mindful storytelling tips, and notes from the road.

And coming soon: The Letter Club, a community of travelers, writers, and dreamers who believe in the
magic of real connection through words, nature, shared stories, and old-fashioned snail mail.
Join the journey. Stay inspired. Keep telling your story, one letter, one post, one park at a time.
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