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5 Business growth and survival strategies every small business should know - Part 
3 / 5 
 
Leverage Digital Marketing: The Growth Strategy Your Small Business Can't AƯord 
to Ignore 

Running a business is tough—but trying to grow one without digital marketing? That’s 
like shouting your special oƯers into the void and hoping someone hears them. 

Whether you’re a boutique in Cape Town, a physio in Polokwane, or an online consultant 
in your home oƯice, digital marketing is one of the most powerful tools in your 
business growth toolkit. And no, you don’t need to be a tech wizard or social media 
influencer to make it work. 

Let’s explore how social media, content marketing, and SEO can help you attract more 
customers, build trust, and boost your bottom line—all without breaking the bank. 

 

Why Digital Marketing Is a Game-Changer 

If you’ve ever relied on word-of-mouth, then you already understand the power of trust. 
Digital marketing is like word-of-mouth—on steroids. It allows you to build 
relationships, showcase your expertise, and reach customers where they spend most of 
their time: online. 

More importantly, it levels the playing field. You may not have the budget of the big guys, 
but with the right digital tools, you can compete on value, personality, and connection. 

 

1. Social Media: The Digital Braai Table 

Social media isn’t just for teenagers and celebrities. It’s where your customers scroll, 
shop, and make decisions. Whether it's Facebook, Instagram, LinkedIn, or even 
WhatsApp, your social media presence helps people discover your brand, learn what 
you stand for, and decide whether they trust you. 

-Quick Tip: Show up consistently. Share your story. Post client wins, behind-the ࢘ࢗ࢖࢕࢔ 
scenes moments, or even a helpful tip of the day. People buy from people—not faceless 
logos. 
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2. Content Marketing: Teach, Don’t Just Sell 

You know your business inside out. Why not share that knowledge? 

From blog posts and videos to infographics and newsletters, content marketing helps 
you educate your audience, solve their problems, and build authority in your niche. It 
turns curious browsers into loyal customers—because you’re not just selling, you’re 
helping. 

 Quick Tip: Start with the questions you get asked most. Turn those into helpful ࢘ࢗ࢖࢕࢔ 
articles or videos and share them everywhere. 

 

3. SEO: Help People Find You 

Let’s face it: if you’re not showing up in Google searches, you’re missing out. Search 
Engine Optimisation (SEO) is how you help people find your business when they’re 
actively looking for your product or service. 

It doesn’t have to be complicated. A few well-chosen keywords, clear service pages, 
and some local SEO magic can go a long way. 

 Quick Tip: Think like a customer. What would you Google to find your business? Use ࢘ࢗ࢖࢕࢔ 
those phrases on your website. 

 

The Big Why 

Your online presence is often the first impression someone has of your business. If it’s 
strong, clear, and engaging—they’re more likely to trust you, contact you, and buy from 
you. 

Digital marketing isn’t about shouting the loudest. It’s about showing up where it 
matters, sharing what makes you great, and making it easy for people to say, “Yes, that’s 
the business I’ve been looking for.” 
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Final Thoughts 

Think of digital marketing as your business’s best friend—the one who introduces you at 
parties, talks you up, and hands out your business card to all the right people. 

Even small eƯorts can lead to big results over time. So whether you're writing a blog 
post, updating your website, or posting a picture of your latest product—you're building 
something powerful. 

And remember: even the world’s best chocolate cake bakery needs a sign that says, 
“Open.” 

 

 


