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I'm so excited about having you in this powerful live workshop!

During our days together, you will discover how to attract and turn leads
from COLD to SOLD in days instead of months!

Leaving this Workshop, you will be able to implement a SIMPLE &
REPEATABLE system for consistent, predictable sales month after
month!

You will get sent two pre-session the week before the event, so keep your
eyes on the inbox!

We are live for session 1 at 12 pm EST on August 11  on ZOOM.th

You get full support in our Simplify & Scale Facebook Group.

What gets scheduled, gets done. Add the session to your Calendar.

Make sure you invest this time in yourself and your business by showing
up! It will be worth the investment.

What you put into this is what you will get out of it! 

Hi There!

G E T  R E A D Y  F O R  E X C I T I N G  D A Y S  O F
T R A N S F O R M A T I O N !  

I 'M ANGELA,  
A VIRTUAL EVENT SALES EXPERT

And when you do a l ive event with me, you wil l
get served at the highest level

You wil l  get no f luff  sales and marketing
training that helps you focus on exactly what is
required to master marketing and sales in the
simplest way and scale to 6 and 7 f igures.

https://us06web.zoom.us/j/81062883148
https://www.facebook.com/groups/simplifyandscalegroup
https://www.addevent.com/calendar/sh527711


Foundation for Growth & Scale in 2025

A Live Launch Cycle will

My goals and intentions

L I V E  L A U N C H  C Y C L I N G  I S  Y O U R
T I C K E T  T O  M I L L I O N S  O N L I N E
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Foundation



The Launch Runway:

Fill your Live Launch (not once, but every time)

Increase show-ups and engagement

F I L L  Y O U R  L I V E  L A U N C H  W I T H  T H E
R I G H T  P E O P L E
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Step 1



Claim and frame to position

Core content pillars

Decision making content to drive conversions

Y O U R  S A L E S - D R I V E N  F R A M E W O R K
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Step 2



Selling is

Offer bridge

Sales maximizers

F R O M  C O N T E N T  T O  S E L L I N G
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Step 3



Decide on your launch type, topic and dates for 2025

Your offer and know your numbers

Your runway, content pillars, and offer bridge

Y O U R  S I G N A T U R E  L I V E  L A U N C H
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Implementation
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NOT E S



R E A D Y  T O  S C A L E  W I T H
S I M P L I C I T Y  T O

M I L L I O N S  O N L I N E ?

https://www.facebook.com/sundust.angela/
https://www.instagram.com/angela.sundust/
https://www.linkedin.com/in/angelasundust/

