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Prompt 1 : Provide Contexi

Act as a LinkedIn Personal Branding Expert
and optimise my LinkedIn profile for my
business, brand, and entrepreneurial goals.

Rewrite the following:

Vv My headline
v My background banner copy
v My About section

So that | am positioned as an authority,
attract inbound leads, and build frust with
my ideal clients.

To begin, here are the details you need to
understand my business & brand:

Name:
My Business / Role:
(e.g., Founder, Business Owner, Coach,

Consultant,  Agency  Owner,  Advisor,
CE/Executive, etc.)
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My Target Audience:

(Entrepreneurs, founders, decision-makers,
SMEs, HR leaders, corporate clients, high-
net-worth individuals, etc.)

The Problems | Solve:

(Lack of visibility, inconsistent sales, poor
branding, unclear messaging, weak
customer trust, burnout, inefficient systems,
slow growth, revenue plateaus, etc.)

The Outcomes | Deliver:

(More leads, stronger brand presence,
clarity in positioning, higher conversions,
strategic  growth, empowered clients,
streamlined operations, etc.)

Keywords | Want to Be Known For:

(Brand building, sales, leadership,
entrepreneurship, growth, coaching,
consulting, marketing, systems, sustainability,
etc.)
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Prompt 2: The Headline
Amplifier — Entrepreneur Edition

In 14 words or less, give me 5 variations of a
compelling headline using:

I (verb) + (audience) to (verb) +
(outcome)

Example: | help entrepreneurs build
magnetic brands that attract clients and
create consistent revenue.

Generate headlines that position me as a
business owner who creates results, solves
real problems, and stands out in the market.

Prompt 3 : Banner -
Entrepreneurial Mission

Based on the context provided, write 5
powerful mission statements for my LinkedIn
banner.

© The Mindgem. All rights reserved.
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The statements must:

* Speak directly to my target customers
» Highlight my core value proposition

* Showcase what | stand for in business
* Include my chosen keywords

* Be inspiring and client-attracting

Prompt 4 : About Section -
The Founder Narrative

Write 3 variations of my About section.

Make it sound like a confident entrepreneur
/ business owner who delivers value, solves
problems, and leads with purpose.

Cover these points:

What challenges does my audience face?
— Lack of clarity, inconsistent leads, weak
brand, no differentiation, poor systems,
burnout, overwhelm, plateaued revenue.

© The Mindgem. All rights reserved.
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How do | solve them?

— Clear positioning, strategic  branding,
client-centric systems, strong messaging,
content strategy, leadership coaching,
business frameworks, service optimization.

How do | support clients and communities?

— Empower decision-making, provide clarity,
streamline processes, elevate confidence,
support implementation, build long-term
growth.

How can they reach me?
Include all keywords | want to rank for.
Prompt 5 : Content Pillars -
Entrepreneur Personal Branding

Generate 5 content pillars relevant for
entrepreneurs & business owners.

Examples:

» Building a magnetic personal brand
e Client attraction & sales psychology

© The Mindgem. All rights reserved.
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* Systems, clarity & business efficiency

* Entrepreneurial leadership & resilience

* Thought leadership & authority building
* Behind-the-scenes of entrepreneurship

Then...

Using these pillars, generate 10 content ideas
tailored to my audience’s pain points,
aspirations, and growth goals.

Prompt é: Content Ideation -
Entrepreneur Topics

Generate practical, story-driven and value-
adding content ideas based on:

* My entfrepreneurial journey

* My content pillars

* What my audience cares about (clarity,
clients, growth, storytelling, credibility,
sustainability)

Make them strategic, relatable, and
actionable.

© The Mindgem. All rights reserved.
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Prompt 7: Thought
Leadership Content

Generate 5 thought leadership posts that
position me as an expert in:

* Enfrepreneurship

e Leadership

* Branding

e Growth

» Sales

e Client experience

e Systems & business operations

Each post must provide insights that help
entrepreneurs & business owners make
better decisions.

Prompt 8: Business
Wins Framework

Craft a framework for sharing business wins
while maintaining discrefion and
confidentiality.

© The Mindgem. All rights reserved.
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Provide 3 storytelling formats that highlight
how I

* Helped clients achieve results

* Improved business systems & performance
* Increased conversions or sales

* Strengthened brand visibility

» Supported leadership or mindset
transformation

* Grew my business sustainably

Prompt 9: Engagement Booster
— Entrepreneur Community

Suggest 5 ways | can deepen engagement
within  the entrepreneur community on
LinkedIn:

* Asking meaningful questions

» Sharing behind-the-scenes of business
building

e Contributing insights to business
conversations

© The Mindgem. All rights reserved.
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* Engaging with industry leaders
» Collaborating with other entrepreneurs

Provide real examples and prompts | can use.

Prompt 10: Authority Builder -
Entrepreneur Positioning

Generate 5 strategies to position myself as a
go-to expert in my field:

» Showcasing frameworks & methodologies
» Sharing case studies with outcomes

* Posting educational but authority-driven
content

* Leveraging storytelling and lived
experiences

* Highlighting testimonials & social proof

* Hosting conversations, events, or panels

© The Mindgem. All rights reserved.
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The best time to build your
Personal Brand was
yesterday.

The second best time is
today!

It's never too late.

29

If you need more help to support
you in building your Personal
Brand, let’'s CHAT!

© The Mindgem. All rights reserved.
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Let’'s Connect!

m https://www.linkedin.com/in/jratna/

https://www.instagram.com/jratna/

E Watch my TEDx talk here!

https://themindgem.co/
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