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Day 1: Introduce your digital product and explain how it can empower others to
achieve their goals. Encourage followers to click the link in your bio to learn
more.
Day 2: Share a success story of someone who used your digital product and
achieved remarkable results. Ask followers to share their own success stories in
the comments.
Day 3: Post a quick tip on how to optimize digital product listings for maximum
visibility and sales. Include a call-to-action to download a free guide from your
website.
Day 4: Share a tutorial video demonstrating a useful technique or strategy for
promoting and selling digital products. Encourage followers to tag a friend who
could benefit from the tip.
Day 5: Highlight a specific feature of your digital product that helps others
streamline their sales process. Include a call-to-action to visit your website for a
detailed overview.
Day 6: Post a customer testimonial video where a user shares how your digital
product helped them increase their digital product sales. Encourage followers
to share their own testimonials.
Day 7: Conduct a live Q&A session where followers can ask questions about
selling digital products and how your product can assist. Promote it in advance
and encourage followers to submit their questions.
Day 8: Share a behind-the-scenes look at the creation process of your digital
product and the reasons behind its development. Ask followers to share their
own insights and experiences.
Day 9: Post a motivational quote or image related to resilience and perseverance
in digital product sales. Ask followers to share their favorite quotes in the
comments.
Day 10: Share a valuable resource, such as an e-book or checklist, that provides
actionable tips for selling digital products. Include a call-to-action to download
it from your website.
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Day 11: Host a giveaway contest where followers can enter to win a free copy of
your digital product. Encourage them to tag others who would benefit from it.
Day 12: Post a "Tip of the Day" series, sharing one practical tip each day for
improving digital product sales. Encourage followers to save the posts for
future reference.
Day 13: Share a case study of a successful digital product launch, highlighting
the strategies used and the results achieved. Invite followers to share their own
launch experiences.
Day 14: Create a video tutorial demonstrating how to leverage social media
platforms to promote and sell digital products effectively. Encourage followers
to ask questions in the comments.
Day 15: Post an infographic or visual guide that provides step-by-step
instructions on creating compelling sales pages for digital products. Encourage
followers to save it for future use.
Day 16: Share a success story of a customer who had limited sales experience
but achieved remarkable results with your digital product. Ask followers to tag
friends who could benefit from it.
Day 17: Conduct a poll asking followers about their biggest challenges in selling
digital products and offer solutions based on your expertise. Share the results
and engage in discussions.
Day 18: Post a video testimonial from a well-known industry expert who used
your digital product to enhance their own digital product sales. Ask followers
to share their thoughts on the testimonial.
Day 19: Share a quick productivity hack or time-saving tip specifically tailored
for digital product sellers. Ask followers to share their own tips in the
comments.
Day 20: Host a live webinar or online workshop focused on advanced strategies
for selling digital products. Promote it in advance and encourage followers to
sign up.

90 DAYS OF SOCIAL 
MEDIA CONTENT



Day 21: Share a customer testimonial video where a user discusses the impact
your digital product had on their overall business growth. Invite followers to
share their own success stories.
Day 22: Create a visually appealing infographic showcasing key statistics and
trends related to selling digital products. Ask followers to share their thoughts
on the current state of the market.
Day 23: Post a relatable meme or GIF that humorously captures the challenges
and triumphs of selling digital products. Ask followers to tag a friend who can
relate.
Day 24: Share a step-by-step guide on creating an effective sales funnel for
digital products, highlighting the role of your product in the process.
Encourage followers to save the post for reference.
Day 25: Conduct a live video session where you provide personalized feedback
and suggestions on digital product sales strategies for a few selected followers.
Encourage them to submit their requests in advance.
Day 26: Share a case study of a customer who achieved significant revenue
growth by implementing specific strategies outlined in your digital product.
Ask followers to share their own growth stories.
Day 27: Post a valuable resource, such as a downloadable template or
worksheet, that helps digital product sellers streamline their operations.
Include a call-to-action to download it from your website.
Day 28: Host a live Q&A session specifically focused on social media marketing
for digital product sales. Encourage followers to submit their questions in
advance.
Day 29: Share a tutorial video on using specific marketing techniques, such as
email marketing or influencer collaborations, to boost digital product sales. Ask
followers to share their experiences with these techniques.
Day 30: Post a customer testimonial video that highlights the financial success
achieved by a user through the implementation of your digital product
strategies. Ask followers to tag others who aspire to similar results.
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Day 31: Share a valuable blog post or article written by you or industry experts,
offering insights and strategies for selling digital products. Encourage followers
to visit your website to read the full article.
Day 32: Highlight a key benefit of your digital product that helps users overcome
a specific challenge in selling their own digital products. Encourage followers to
share their thoughts and experiences.
Day 33: Post a video tutorial showcasing a practical technique for driving targeted
traffic to digital product sales pages. Include a call-to-action to access a related
resource on your website.
Day 34: Share a success story of a customer who transformed their struggling
digital product sales into a thriving business with the help of your strategies. Ask
followers to share their own transformations.
Day 35: Create a series of "Pro Tips" posts, each featuring a quick tip from
industry experts on selling digital products. Encourage followers to save and
implement these tips.
Day 36: Share a video interview with an industry leader who shares their insights
and experiences on selling digital products. Ask followers to tag friends who
would benefit from the interview.
Day 37: Post a step-by-step guide on creating an effective email marketing
campaign to promote and sell digital products. Offer a downloadable email
template as a lead magnet.
Day 38: Share a before-and-after comparison image or testimonial from a
customer who achieved significant sales growth using your digital product. Ask
followers to share their own progress.
Day 39: Conduct a poll asking followers about their preferred platforms for
selling digital products. Share the results and offer tips tailored to each platform.
Day 40: Share a motivational quote or image that encourages followers to
embrace their entrepreneurial spirit and take action in selling their digital
products. Ask them to share their business goals in the comments.
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Day 41: Post a video tutorial on how to create compelling product descriptions for
digital products. Encourage followers to share their own tips and tricks in the
comments.
Day 42: Share a customer success story, highlighting how your digital product
helped them overcome specific challenges in selling their own digital products.
Invite followers to share their own success stories.
Day 43: Post a quick tip on how to effectively leverage social media advertising to
boost digital product sales. Include a call-to-action to download a free advertising
guide from your website.
Day 44: Share a behind-the-scenes video of your creative process in designing and
developing your digital product. Ask followers to share their thoughts and ideas
for future product enhancements.
Day 45: Host a live Q&A session where followers can ask questions about selling
digital products and get real-time advice from you. Promote the session in advance
and encourage followers to submit their questions.
Day 46: Post a motivational quote or image that inspires followers to stay focused
on their digital product sales journey. Encourage them to share their favorite
motivational quotes in the comments.
Day 47: Share a valuable resource, such as a comprehensive guide or checklist,
that provides step-by-step instructions for optimizing digital product sales
funnels. Include a call-to-action to download it from your website.
Day 48: Conduct a live webinar or online workshop where you share advanced
strategies and techniques for selling digital products. Invite followers to register in
advance and participate.
Day 49: Share a customer testimonial video where a user discusses the specific
ways your digital product improved their sales conversion rates. Encourage
followers to share their own conversion rate success stories.
Day 50: Create an infographic or visual guide that showcases the key features and
benefits of your digital product for boosting sales. Ask followers to save and share
the infographic.

90 DAYS OF SOCIAL 
MEDIA CONTENT



Day 51: Post a relatable and humorous meme or GIF related to the challenges and
triumphs of selling digital products. Encourage followers to tag friends who can
relate.
Day 52: Share a step-by-step guide on how to leverage influencer marketing to
promote and sell digital products effectively. Ask followers to share their own
experiences or questions related to influencer collaborations.
Day 53: Share a success story of a customer who experienced exponential growth in
their digital product sales after implementing your strategies. Ask followers to tag
others who would benefit from the story.
Day 54: Host a live video session where you provide personalized feedback and
suggestions for digital product sales strategies. Invite followers to submit their
requests in advance.
Day 55: Share a case study of a customer who successfully utilized your digital
product to launch a new line of products and expand their sales. Ask followers to
share their own expansion stories.
Day 56: Post a valuable resource, such as a downloadable template or worksheet,
that helps digital product sellers optimize their pricing strategy. Include a call-to-
action to download it from your website.
Day 57: Host a live Q&A session specifically focused on email marketing for digital
product sales. Encourage followers to submit their questions in advance.
Day 58: Share a tutorial video on leveraging video marketing to promote and sell
digital products. Ask followers to share their favorite video marketing tips in the
comments.
Day 59: Share a customer testimonial video where a user discusses the financial
success they achieved by implementing specific strategies outlined in your digital
product. Ask followers to share their thoughts on the testimonial.
Day 60: Post a customer review or testimonial highlighting the positive impact your
digital product had on their business growth. Encourage followers to share their
own reviews in the comments.

90 DAYS OF SOCIAL 
MEDIA CONTENT



Day 61: Share a valuable blog post or article written by you or industry experts,
offering insights and strategies for selling digital products. Encourage followers to
visit your website to read the full article.
Day 62: Highlight a key benefit of your digital product that helps users overcome a
specific challenge in selling their own digital products. Encourage followers to share
their thoughts and experiences.
Day 63: Post a video tutorial showcasing a practical technique for driving targeted
traffic to digital product sales pages. Include a call-to-action to access a related
resource on your website.
Day 64: Share a success story of a customer who transformed their struggling digital
product sales into a thriving business with the help of your strategies. Ask followers
to share their own transformations.
Day 65: Create a series of "Pro Tips" posts, each featuring a quick tip from industry
experts on selling digital products. Encourage followers to save and implement these
tips.
Day 66: Share a video interview with an industry leader who shares their insights
and experiences on selling digital products. Ask followers to tag friends who would
benefit from the interview.
Day 67: Post a step-by-step guide on creating an effective email marketing campaign
to promote and sell digital products. Offer a downloadable email template as a lead
magnet.
Day 68: Share a before-and-after comparison image or testimonial from a customer
who achieved significant sales growth using your digital product. Ask followers to
share their own progress.
Day 69: Conduct a poll asking followers about their preferred platforms for selling
digital products. Share the results and offer tips tailored to each platform.
Day 70: Share a motivational quote or image that encourages followers to embrace
their entrepreneurial spirit and take action in selling their digital products. Ask
them to share their business goals in the comments.
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Day 71: Post a video tutorial on how to create compelling product descriptions for
digital products. Encourage followers to share their own tips and tricks in the
comments.
Day 72: Share a customer success story, highlighting how your digital product helped
them overcome specific challenges in selling their digital products. Invite followers to
share their own success stories.
Day 73: Post a quick tip on how to effectively leverage social media advertising to
boost digital product sales. Include a call-to-action to download a free advertising
guide from your website.
Day 74: Share a behind-the-scenes video of your creative process in designing and
developing your digital product. Ask followers to share their thoughts and ideas for
future product enhancements.
Day 75: Host a live Q&A session where followers can ask questions about selling
digital products and get real-time advice from you. Promote the session in advance
and encourage followers to submit their questions.
Day 76: Post a motivational quote or image that inspires followers to stay focused on
their digital product sales journey. Encourage them to share their favorite
motivational quotes in the comments.
Day 77: Share a valuable resource, such as a comprehensive guide or checklist, that
provides step-by-step instructions for optimizing digital product sales funnels.
Include a call-to-action to download it from your website.
Day 78: Conduct a live webinar or online workshop where you share advanced
strategies and techniques for selling digital products. Invite followers to register in
advance and participate.
Day 79: Share a customer testimonial video where a user discusses the specific ways
your digital product improved their sales conversion rates. Encourage followers to
share their own conversion rate success stories.
Day 80: Create an infographic or visual guide showcasing key strategies for leveraging
social media to sell digital products. Encourage followers to save and share the
infographic.
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Day 81: Post a relatable and humorous meme or GIF related to the challenges
and triumphs of selling digital products. Ask followers to tag friends who can
relate.
Day 82: Share a step-by-step guide on how to effectively utilize content
marketing to promote and sell digital products. Include a call-to-action to
download a related content marketing plan from your website.
Day 83: Share a success story of a customer who achieved significant growth in
their digital product sales after implementing your strategies. Ask followers to
tag others who would benefit from the story.
Day 84: Host a live video session where you provide personalized feedback and
suggestions for digital product sales strategies. Invite followers to submit their
requests in advance.
Day 85: Share a case study of a customer who successfully utilized your digital
product to launch a new line of products and expand their sales. Ask followers
to share their own expansion stories.
Day 86: Post a valuable resource, such as a downloadable template or
worksheet, that helps digital product sellers optimize their pricing strategy.
Include a call-to-action to download it from your website.
Day 87: Host a live Q&A session specifically focused on email marketing for
digital product sales. Encourage followers to submit their questions in
advance.
Day 88: Share a tutorial video on leveraging video marketing to promote and
sell digital products. Ask followers to share their favorite video marketing tips
in the comments.
Day 89: Share a customer testimonial video where a user discusses the financial
success they achieved by implementing specific strategies outlined in your
digital product. Ask followers to share their thoughts on the testimonial.
Day 90: Celebrate the completion of your 90-day social media content series by
offering a special discount or bonus for your digital product. Encourage
followers to take advantage of the limited-time offer.
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The seller grants you, the buyer, the right to
modify, distribute, and sell the finished
product as their own. 
The buyer agrees not to resell the original
template. (Must be edited)
The buyer agrees to not claim ownership of
the original product or use the seller's
branding in their modified version.
The buyer is responsible for ensuring their
customers understand the terms of the
PLR/MRR license and agree to them.
The seller is not liable for any damages
resulting from the use of the product by the
buyer or their customers.
This agreement is binding on both parties
and cannot be modified without written
consent from both parties.

PLR/MRR
Licence


