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WELCOME

Welcome to the excit ing world of faceless TikTok success!  I 'm
thri l led to guide you through this journey where anonymity
meets creativity .  In this guide,  we' l l  dive into the dynamic realm
of TikTok,  exploring how you can promote your books,  and create
compell ing content,  al l  without revealing your identity.  

READY TO START?

Ready to harness the power of faceless TikTok and turn your
books into bestsel lers—without ever showing your face?
Whether you're camera-shy or just want your stories to speak for
themselves,  this guide wil l  help you captivate readers,  grow your
audience,  and boost book sales through smart,  strategic
content.  Your future fans are out there—let's  show them why
your stories are worth the scrol l .  Time to make some bookish
TikTok magic happen!



C R E A T I V E  C O N T E N T  S T R A T E G I E S  F O R  A U T H O R S
Learn how to craft eye-catching, bookish videos that draw
readers in—no face required. From trending sounds to text
overlays and aesthetic vibes, you’ll find easy ways to showcase
your books and storytelling style.

T I K T O K  A L G O R I T H M  S E C R E T S  &
O P T I M I Z A T I O N  T I P S
We'll cover everything from the best times to post, to using
hashtags effectively, ensuring your content gets the visibility
and engagement.

WHAT TO EXPECT
As you dive into this guide,  get ready to explore everything you
need to grow your author brand on TikTok—without ever stepping
in front of the camera.  Whether you're launching your debut or
promoting your backlist ,  this guide is designed to help you
connect with readers,  sel l  more books,  and build an engaging
presence anonymously.  Here's what you'l l  discover:

S M A R T  U S E  O F  T I K T O K  A D S  F O R  A U T H O R S
Discover how to use TikTok’s ad tools to target ideal readers,
increase book sales, and grow your audience. Even a small
budget can make a big difference with the right approach.

S T R A T E G I E S  F O R  L O N G - T E R M  G R O W T H  &
C O M M U N I T Y  B U I L D I N G
Go beyond going viral. You'll learn how to turn curious
viewers into loyal fans, grow your following authentically, and
create a faceless brand readers trust—and love.



Hey, Author Friend!

Let’s talk about something game-changing for writers on
TikTok—creating content without ever showing your face.
This isn’t just a passing trend. It’s a smart, strategic way to
connect with readers, grow your author brand, and even
boost book sales—while keeping your privacy intact.

Going faceless opens the door to creativity without limits.
You can focus on what truly matters: your stories, your
characters, your voice. No worrying about lighting, filters,
or camera angles. Instead, you get to experiment with
trending audio, clever text overlays, aesthetic visuals, and
storytelling hooks that captivate book lovers—without
putting yourself front and center.

One of the biggest advantages? Privacy. You can build a
strong, recognizable author presence, gain followers, and
promote your books without revealing your personal
identity. It’s perfect if you’re introverted, juggling a day job,
or just prefer to keep the spotlight on your work rather
than yourself. And let’s be honest—mystery has always
been a writer’s best friend.

As for monetization, faceless TikTok opens up all kinds of
possibilities. From affiliate links and BookTok promo
partnerships to boosting your own sales or promoting
merch, you’re not tied to your face—you’re tied to your
brand. It gives you flexibility and freedom to grow without
limits.

So if you’re ready to grow your audience, sell more books,
and stay behind the scenes while doing it—this guide is for
you. Let’s build a faceless TikTok presence that turns
heads, sells stories, and keeps the mystery alive.

INTRODUCTION



CHAPTER ONE
CONTENT CREATION

CONTENT
CREATION

STRATEGIES FOR
MASTERING

FACELESS VIDEOS
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When stepping into the world of TikTok as an author—especially one aiming to stay

behind the scenes—you’ve got a few creative avenues to explore. Whether you're

looking to build an audience, promote your books, or drive sales, your content is the

engine that’ll get you there. Let’s break down the best faceless strategies and how to

make them work for your author brand.

✍️ Create Original, Book-Focused Content
This is where your storytelling skills shine. Think mood boards inspired by your

characters, snippets of quotes or dialogue set to trending sounds, aesthetic visuals tied

to your genre, or bookish POVs. Original doesn’t have to mean complex—sometimes a

simple text overlay of a gripping line from your novel paired with the right audio can go

viral. Keep it true to your tone and style, and make your book the star of the show.

🔁 Curate and Rework Existing Content
Reposting can be a smart move when done with intention. You might take a powerful

book-related quote from another platform, pair it with a trending sound, or add a cozy

visual loop in the background. Want to repost someone else’s content? Slice it, remix it,

and give it new life with a unique angle that speaks to readers—just be sure to credit

the original creator in your caption. Think of it as creative curation.

🎮 Use Eye-Catching Visual Layers
Ever seen those videos with gaming clips or ASMR visuals layered under text? It’s not

just a trend—it’s a technique that helps boost retention and engagement. For authors,

consider overlaying your book teasers, plot summaries, or reviews onto calming visuals

or even footage that reflects your story’s mood. It’s a subtle yet effective way to hook

viewers and draw them into your world.

📦 Source Content from Other Platforms
Instagram, Pinterest, Facebook Reels, and YouTube Shorts are full of inspiring bookish

content that hasn’t hit TikTok yet. If you spot something compelling (and relevant),

rework it or adapt the concept for your own use. Just remember: always credit creators

where credit is due—it’s good karma and part of being a respectful member of the

community.

Faceless content creation gives you the freedom to experiment, evolve, and connect—

all while keeping the focus on your books. Ready to start creating?

CONTENT CREATION STRATEGIES



CREATING AUTHOR
CONTENT ON TIKTOK
(the easy way)

Don't forget to check out SOCIALSTOCKS.CO for beautiful and
aesthetic faceless stock video content for both TikTok and Instagram

Crafting engaging TikToks doesn’t have to be time-consuming or overwhelming
—especially with the right tools in your author toolkit. Apps like CapCut and
TikTok’s built-in video editor make it incredibly simple to piece together short-
form videos. You can even write your scripts with ChatGPT, then use AI
voiceovers from tools like CapCut or ElevenLabs to narrate them. Add a few
bookish visuals, and voilà—your next viral TikTok could be ready in under 20
minutes.

Authors are using these strategies to promote everything from book trailers and
quotes to behind-the-scenes writing tips and character intros—all without ever
stepping in front of the camera.

🎯 Stay in Your Lane (Your Bookish Lane)
One of the most important rules? Stick to your niche. If your content is all about
thrillers, romance, or creepy kids (hey, we see you!), make sure your videos,
sound bites, and any product mentions align with that theme. Selling kitchen
gadgets or pet toys in the middle of a psychological suspense TikTok feed?
Probably not a hit with your ideal readers.

📚 Keep It Relevant, Keep It Real
Whether you're crafting original content or remixing existing trends, always
center your strategy around what your readers want to see—and what makes
them curious about your books. That alignment is what turns casual scrollers
into loyal readers and buyers.

With just a few clever tools and a clear sense of your audience, you can build a
TikTok presence that promotes your stories, grows your platform, and fits
seamlessly into your author brand. It’s content creation made simple, smart, and
seriously effective.

https://www.socialstocks.co/?via=natalia-raitomaeki


CONTENT STRATEGY

The key to capturing your audience's attention lies in the first few seconds of your

video, often referred to as the 'hook'. This initial segment is what determines whether

viewers will stay or scroll past. If your video fails to engage the audience in these first

moments, it's likely to be skipped. It's essential to grasp their attention quickly to

ensure your content stands out in the fast-paced TikTok environment.

A significant strategy for TikTok success is leveraging trending sounds. These sounds

act like a cheat code for engagement. If a sound is already popular and widely used,

incorporating it into your videos can give you a head start in terms of engagement. This

strategy is about riding the wave of existing trends to boost your content's visibility.

I recommend using a creator account for TikTok, because business accounts are
restricted to commercial use sounds. That means you have a lot less options and you

can’t use the extremely popular sounds for your videos. If you already have a business
account, don’t worry, you can go in your settings and change it to creator account. 



Another crucial element is the use of text on
screen. Unlike captions, these texts are integral
parts of the video, often aligned with the sounds
or music used. It's about creating intrigue and
prompting viewer interaction, not just about the
visual content.

One effective formula is to leave your text on a
cliffhanger. Don’t reveal everything in the video;
leave something for the viewers to question or
ponder over. This strategy encourages viewers to
engage with your content by commenting, which
in turn boosts your video in the TikTok algorithm.
It's about creating a sense of curiosity and inviting
interaction.

Utilizing TikTok's playlist feature can also
significantly enhance your content's reach.
Playlists allow viewers to easily access and binge-
watch your related videos, increasing views across
your entire content library. This feature is
particularly useful if you have a series of related
videos or a specific theme you're exploring.

Posting frequency is another key factor. Posting
three to five times per week signals to TikTok that
you're serious about your content, which can help
increase your visibility on the platform. Utilizing
TikTok's draft feature allows you to prepare
content in advance.

To maintain a consistent presence on TikTok, it's
beneficial to have a structured approach to
content creation. Divide your week into days
dedicated to content sourcing, editing, planning,
and researching. This methodical approach not
only streamlines the content creation process but
also helps in avoiding procrastination and ensures
a steady flow of content. TikTok values
authenticity over polished content, so don't
hesitate to post simple, genuine content.



Timing your posts is also important. Consider the typical day of
your viewer and post when they're most likely to be active – such
as lunchtime, after work, or late at night. This strategic timing can
significantly impact the engagement your videos receive.

But wait, there's more! Staying on top of trends is like having a
secret weapon. Regularly check out TikTok Trends or Google
Trends to see what's hot right now. Creating content around
these trending topics can skyrocket your chances of going viral.
And if you're committed to posting three to five high-quality
TikToks every day, I'm betting my bottom dollar that at least one
will catch fire and rack up those views.

One of the less talked about but highly effective strategies is to repost or
remake your most successful content. When a video performs
exceptionally well, consider reposting it (without the watermark) or
creating a similar video with a different background or a slightly altered
hook. This strategy leverages the success of your previous content to
attract more viewers and followers.

Lastly, don't overlook the importance of the cover image for each video.
Like thumbnails on YouTube, these images play a crucial role in
attracting viewers. They should be compelling and give a hint about the
video's content. A well-chosen cover image can be the difference
between a viewer clicking on your video or scrolling past.



CREATING ORIGINAL
CONTENT
Crafting engaging faceless videos for TikTok involves a blend of creativity and
skillful use of various tools and techniques. One effective method is utilising
stock footage. Websites like Socialstock.co, Shutterstock, Pexels, Canva and
Pixabay offer a treasure trove of high-quality videos that you can use as the
visual backbone of your content. Whether you're telling a story, sharing
information, or creating a themed video, these resources provide a wide
array of footage that can match almost any topic you're focusing on.

Voiceovers are another crucial element in faceless videos. They add a
personal touch and help convey your message clearly. You can record your
own voice, ensuring authenticity and a personal connection with your
audience. Alternatively, if you're not comfortable with using your own voice,
there are numerous text-to-speech tools available that can produce clear and
natural-sounding voiceovers. The key is to ensure that the tone and pace of
the voiceover match the content and mood of the video.

Editing is where everything comes together. It's the process of transforming
your raw materials – stock footage, voiceovers, and maybe even text or
graphics – into a cohesive and engaging final product. Editing software like
Adobe Premiere Pro, Final Cut Pro, CapCut or even TikTok's built-in editor,
offers a range of tools to cut, splice, add transitions, and overlay text. The
trick is to keep your editing clean and not overly complex; your goal is to
enhance the storytelling, not overshadow it.

https://www.socialstocks.co/?via=natalia-raitomaeki


CREATING ORIGINAL CONTENT

MUSIC AND  SOUND EFFECTS

A great tip is to keep up with the latest TikTok trends and incorporate relevant elements
into your videos. This could be a trending song, a popular video format, or a viral
challenge. Integrating these trends can increase the relatability and shareability of your
content.

Always remember the power of simplicity. Faceless videos thrive on clear, concise
messaging. With the right footage, a compelling voiceover, and skillful editing, you can
create TikTok videos that not only capture attention but also keep viewers coming back
for more. The beauty of faceless content is its focus on the content itself, free from the
distractions of on-screen personalities, allowing your creativity and message to shine
through.

The next step in our guide to mastering faceless videos on TikTok focuses on the strategic
use of music, sound effects, and text overlays to enhance the viewer's experience.
These elements play a crucial role in making your videos more engaging and memorable,
even without a visible presenter.

The right background music or sound effect can dramatically change the mood and
impact of your video. On TikTok, music is not just an add-on; it's often a central feature
that can make your content go viral. Choose tracks that resonate with your video's theme
and mood. Whether it's upbeat, calming, or dramatic, the music should complement your
content, not overpower it. TikTok's extensive music library is a great resource, offering a
wide range of options to fit any type of video. Additionally, sound effects can add a layer
of fun or emphasis to specific moments in your video, making it more dynamic and
engaging.

Text Overlays: In faceless videos, text overlays
become a powerful tool to communicate your
message. They can provide context, add humor,
highlight key points, or even guide the viewer through
the story. The key is to use text strategically – it should
be easy to read, well-timed, and not overcrowding the
screen. Play with different fonts and colors to match
the style and tone of your video, but always keep
legibility in mind. Text overlays are especially useful in
educational or informative videos, where they can help
reinforce the information being shared.



Combining Elements for Maximum Impact: The magic happens
when you skillfully combine music, sound effects, and text

overlays with your visual content. This combination creates a
multi-sensory experience that can captivate your audience.

For example, a motivational video might use uplifting music,
impactful sound effects at key moments, and inspiring quotes as

text overlays. Meanwhile, a comedic sketch could use quirky
music, humorous sound effects, and witty text comments to

enhance the humor.

Remember, the goal is to create a seamless and immersive
experience for your viewers. Each element should complement
the others, creating a harmonious and engaging final product.

By thoughtfully integrating music, sound effects, and text
overlays, you can elevate your faceless TikTok videos, making

them not just watchable but shareable and memorable.

CREATING ORIGINAL CONTENT



CONSISTENT AND
VARIED

CONTENT POSTING

Post regularly, aiming for 3-5
times a day, to stay relevant
and visible.

Utilize TikTok’s draft feature
to plan and schedule
content. 

Mix up your content types –
from educational to
entertaining, to keep your
audience engaged and
interested. 

Consistency in posting,
coupled with variety in
content, can significantly
enhance your TikTok
presence.

TIPS & TRICKS



AI AND AUTOMATION 
FOR VIDEO PRODUCTION

WHEN IT COMES TO TIKTOK VIDEOS, AI AND AUTOMATION
TOOLS ARE GAME-CHANGERS. THEY STREAMLINE THE VIDEO

CREATION PROCESS, MAKING IT EASIER AND MORE
EFFICIENT TO PRODUCE HIGH-QUALITY CONTENT. HERE'S

HOW YOU CAN LEVERAGE THESE TOOLS:

Automated Video Creation: Platforms like Creatomate offer automated
video creation, where you can use a spreadsheet-to-video approach. This
method allows you to input data into a spreadsheet and generate
hundreds of videos in one go. It's perfect for creating a series of similar
videos with slight variations, saving you tons of time and effort.

1.

AI-Driven Content Ideas: Tools like ChatGPT can help you brainstorm
content ideas, captions, and hashtags. This AI-driven approach ensures
your content is not only creative but also aligned with current trends and
audience preferences.

2.

AI Video Makers: Platforms like InVideo use AI to generate videos for
social media. Their AI Text to Video feature allows you to input a script and
convert it into a video in minutes. This is particularly useful for creating
narrative-driven or informational content without needing to record any
footage yourself.

3.

AI Editing Tools: AI editing tools can enhance your videos with animations,
transitions, and voiceovers. For instance, Speechify and similar platforms
can turn your written content into engaging voiceovers, perfect for faceless
videos where narration plays a key role.

4.

Voice Synthesis: AI voice synthesis tools can create realistic voiceovers in
various languages and accents. This means you can produce content for a
global audience without needing to hire voice actors.

5.

Stock Footage and Animation: Utilising stock footage and AI-generated
animations can add visual appeal to your videos. Websites like
Shutterstock, Socialstock.co, Canva or Pexels offer a vast library of stock
videos that you can use to create engaging content without filming
anything yourself.

6.

https://www.socialstocks.co/?via=natalia-raitomaeki


Prompt format: Make a (length) video on
(topic). Use the title as the hook. The video
should include (specifics for video creation e.g.
examples, points, storytelling etc). Keep the
language (tonality). Make sure the script is crisp.
The overall mood of the video should be (explain
mood). The pacing of the video needs to be fast
and it needs to have a lot of stock media. The
music needs to be (pace) and (mood). The aim
of the video is to (what you want the video to
accomplish). The voiceover should be a
(male/female) (accent) with a
(dynamic/fast/slow) pacing and use
(simple/sophisticated/casual) word style.

By integrating these AI and
automation tools into your
content creation process, you
can efficiently produce a wide
range of faceless TikTok videos.
This approach not only saves
time but also opens up endless
possibilities for creativity and
innovation, allowing you to
focus on crafting remarkable
content that resonates with
your audience.

Remember, the key to
successful faceless video
content on TikTok is to blend
creativity with technology. By
leveraging AI and automation,
you can create unique,
engaging, and high-quality
videos that stand out in the
crowded TikTok landscape.

AI AND AUTOMATION 
FOR VIDEO PRODUCTION

Here is a professional prompt format that you
can use in InVideo, to generate videos. 



MAXIMIZING
TIKTOK SUCCESS
WITH CHATGPT
Using ChatGPT for brainstorming content ideas,
captions, and hashtags is a smart and efficient
way to create engaging TikTok videos, especially
when aiming to make money online. Here's a
breakdown of how you can utilize ChatGPT in
your TikTok content creation process:

Generating Content Ideas: ChatGPT can be your
brainstorming partner. You can ask it to generate
ideas for TikTok videos based on current trends,
specific niches, or even random prompts. For
example, if you're focusing on a cooking niche,
ChatGPT can suggest unique recipe ideas or food
challenges. This method ensures that you always
have a fresh stream of ideas that are relevant and
appealing to your audience.

Crafting Captions and Titles: A catchy caption or
title can make a big difference in how your video
performs. ChatGPT can help you come up with
creative, witty, or informative captions that grab
attention. You can provide a brief description of
your video, and ChatGPT can suggest several
caption options, allowing you to choose the one
that best fits your content and style.

Creating Hashtags: Hashtags are crucial for
discoverability on TikTok. ChatGPT can assist in
generating a list of relevant hashtags for your
video. By analyzing the content and theme of
your video, it can suggest hashtags that are likely
to increase your video's visibility to the right
audience.



MAXIMIZING TIKTOK SUCCESS WITH
CHATGPT

Scriptwriting for Voiceovers: For faceless TikTok videos, voiceovers are often a key
element. ChatGPT can help write scripts for your videos. Whether it's a narrative,
informative content, or a humorous skit, ChatGPT can structure your ideas into a
coherent and engaging script.

Interactive Content Ideas: Engaging with your audience is vital for growth.
ChatGPT can suggest ideas for interactive content, like polls, Q&A sessions, or
challenges, encouraging audience participation and increasing engagement.

MONETISATION STRATEGIES: 

Beyond content creation, ChatGPT
can offer ideas on how to monetise
your TikTok presence. 

This could include strategies for
incorporating sponsored content,
affiliate marketing, or directing
traffic to your other monetised
platforms.

PERSONALISED ADVICE AND TIPS:

If you're new to TikTok or looking to
refine your strategy, ChatGPT can
provide personalized advice and tips
based on your specific goals and
challenges. This could range from
improving your video quality to
strategies for increasing reader
engagement.



Now, let's talk about a super easy way to create loads of TikToks and reels.  Creating
faceless TikToks can be surprisingly simple and effective, using this method.

Start by generating a list of interesting facts on any topic, like book facts.1.
Use ChatGPT to get a table of contents, then copy it into Google Sheets.2.
Once you have your list, adjust the formatting to your liking, such as changing text
color to black and removing unnecessary background colours, then download it as
a CSV file.

3.

Next, head over to Canva, a free graphic design tool, and choose a template
suitable for TikTok or YouTube Shorts. Customise the template by adding relevant
images or elements – for example, book images if you're doing book facts.

4.

Create two text boxes in your design: one for the fact number and another for the
fact itself. Adjust the size of the text box to accommodate longer facts.

5.

Now, use Canva’s bulk creation feature. Upload your CSV file from Google Sheets.6.
The magic happens when you connect your Google Sheets data to these text
boxes. Simply right-click on a text box, choose 'connect data,' and then select
whether it's for the fact number or the fact description. This process links your
spreadsheet data directly to your design.

7.

Canva's bulk creation feature is particularly handy. It allows you to upload your CSV
file and automatically fills in your template with the data. If there are any facts you
prefer not to include, you can easily deselect them with a single click. For a diverse
range of content, you might choose to feature 30 different facts.

8.

Once you hit the 'generate' button, Canva will swiftly create a series of pages, each
showcasing a different fact. This process is quick and efficient, producing a
complete set of slides ready to be transformed into a captivating video.

9.

Remember, TikToks can range from 30 to 60 seconds or even longer. Adjust your
content accordingly. Some facts might need resizing to fit properly, and you can also
change slide elements to keep the content engaging. Once you're satisfied, download
the video as an MP4 file.

This method is efficient for creating unique, long-form TikToks that can capture
viewers' attention. It's a strategy used by many successful TikTok accounts, some of
which earn substantial revenue. With this approach, you can produce a variety of
engaging content for your TikTok or any other short-form video platform.

BULK VIDEOS METHOD



@amplifyyourincome

L e t ' s  d i v e  i n t o  t h e  e s s e n t i a l s  o f  c r a f t i n g  v i r a l  T i k T o k s  a n d
t h e  k e y  e l e m e n t s  y o u  n e e d  t o  i n c l u d e  i n  y o u r  v i d e o s  t o
m a k e  t h e m  a  h i t .  T h e  f i r s t  and  most  c ruc ia l  aspect  i s
h a v i n g  a  s t r o n g  h o o k  f o r  y o u r  v i d e o s .  I n  t h e  f a s t - p a c e d
w o r l d  o f  T i k T o k ,  w h e r e  v i e w e r s  a r e  r a p i d l y  s c r o l l i n g
t h r o u g h  c o n t e n t ,  y o u ' v e  g o t  l e s s  t h a n  a  s e c o n d  t o  g r a b
t h e i r  a t t e n t i o n .  S o ,  h o w  d o  y o u  d o  t h a t ?  B y  s t a r t i n g  y o u r
v i d e o s  w i t h  a n  e n g a g i n g  h o o k .

Here are some great examples of TikTok hooks that you can use.
These hooks are versatile and can be adapted to any niche. You could
start your video with a phrase like "Hear me out," followed by your
main point. Or try "Quick reminder," and then dive into your content. 

HOW TO MAKE 
THE VIDEOS GO VIRAL



MASTER THE ART
OF THE HOOK

Captivate your audience

within the first few seconds

of your TikTok video. Use

intriguing and engaging

hooks to grab attention

instantly. This could be a

surprising fact, a bold

statement, or an intriguing

question. Remember, the

hook is your first and most

crucial chance to engage

viewers.

TIPS & TRICKS



HERE ARE SOME HOOKS THAT CAN
MAKE YOUR VIDEOS STAND OUT:

"Did you know?" – Start with a surprising fact or
statistic that piques curiosity. For instance, "Did you
know that the world's oldest piece of chewing gum is
over 9,000 years old?"01
"This will blow your mind" – Use this when you have
something truly astonishing to share. It sets the
audience up for something unexpected and
intriguing.02

03

04

05

"The biggest mistake you're making" – This kind of
hook works great for educational or advice content. It
immediately makes the viewer wonder if they're
guilty of the mistake and keeps them watching to
find out more.

"You won't believe what happened next" – This
classic cliffhanger approach is perfect for storytelling
or sharing experiences. It creates suspense and a
need to know the outcome.

"The secret to..." – Everyone loves insider knowledge,
especially if it promises to solve a problem or improve
their life in some way. For example, "The secret to
crafting the perfect plot twist"



The second key principle for creating TikTok

content is to script your videos in a way that's

super easy to understand, like something a fifth

grader would get. There was this interview 13

days ago that went viral, racking up almost a

million views, which is huge for a podcast. The

guest shared how she makes sure every script

she writes is simple enough for anyone to

understand. She uses AI tools, like ChatGPT, to

rewrite her content in a fifth-grader style. This is

crucial because, let's face it, not everyone on

TikTok knows what 'profit' means, for example.

If your video is packed with complicated words,

viewers will just scroll past, especially since

many TikTok users might have short attention

spans.

The final fundamental point is to remember

that TikTok viewers need constant

entertainment. They're likely to scroll away if

your video doesn't have dynamic elements like

multiple screens, text, images, and sound

effects. Videos need to be fast-paced and

constantly changing to keep viewers engaged.
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SCHEDULING TIKTOK VIDEOS

Just like Instagram, TikTok also offers scheduling options for videos, which is a great tool
for content creators and marketers. This feature allows you to plan and organise your
content in advance, ensuring a consistent posting schedule that can help grow your
audience. Here's a brief overview of how you can schedule TikTok videos and some tools
that can assist you in this process:

1.TikTok's Native Scheduler: TikTok itself has introduced a video scheduler feature. After
uploading and editing your video on TikTok, you can toggle the schedule button and
select a date and time for your post. The time zone will default to your computer's setting.
This feature is straightforward and doesn't require any third-party apps, but you can only
schedule up to 10 days.

2.Later: Later is an all-in-one TikTok scheduler and management tool. It allows you to
schedule, auto-publish, and analyse your TikTok campaigns in one place. Later makes it
easy to plan and schedule TikTok videos, add hashtags, mentions, and more, streamlining
your TikTok strategy.

3.Loomly: Loomly is a social media posting and scheduling tool that helps you manage all
of your social media content, including TikTok. It offers simplified content planning and
scheduling with integrated post ideas and multi-channel management.

4.Crowdfire: Crowdfire is another tool that offers TikTok scheduling. It allows you to
schedule TikTok reminders, helping you post your content by clicking on a few prompts.
Additionally, Crowdfire offers target audience and competitor research tools to help create
content that appeals best to your audience.

5.Pallyy: Pallyy is known for its user-friendly scheduling UI and includes TikTok comment
management. It's a great tool for those who want a simple and effective way to schedule
their TikTok content.

Using these tools, you can efficiently plan and schedule your TikTok videos, ensuring a
consistent presence on the platform. This is especially useful if you're managing
multiple social media accounts or need to post content at specific times for maximum
engagement. By scheduling your posts, you can maintain a regular posting rhythm,
which is key to growing your TikTok audience and enhancing your online presence.



OPTIMISE POSTING
TIMES FOR

MAXIMUM REACH

Timing is key on TikTok. 

Post your content
when your target
audience is most active
– typically lunchtimes,
evenings, and late
nights.

Experiment with
different posting
schedules to find what
works best for your
audience, ensuring
your content has the
best chance of being
seen & shared.

TIPS & TRICKS



CHAPTER TWO
REPOSTING & 
CONTENT SOURCING



REPOSTING AND CONTENT SOURCING
In the world of TikTok, reposting and content sourcing are strategies
that can significantly amplify your reach and engagement, especially
when you're running a faceless account. Let's dive into how you can
make the most of these tactics.

Reposting on TikTok isn't just about sharing someone else's content; it's
about adding your unique twist to it. This could mean re-clipping a
popular video and adding your own voiceover or commentary. For
instance, if there's a trending cooking video, you could repost it with
your own tips or a funny reaction. This approach not only makes the
content more engaging but also helps in establishing your brand's
voice and personality.

When it comes to adding unique elements, think about what you can
bring to the table that the original video didn't have. It could be humor,
expertise, or a completely different perspective. The key is to ensure
that your addition provides value to your audience and differentiates
your repost from the original.

Sourcing content from other platforms like Instagram and Facebook is
another effective strategy. Often, content that's popular on these
platforms can gain a new life on TikTok. When sourcing content, look
for videos that align with your niche and have the potential to resonate
with your TikTok audience. Remember, it's important to always give
credit to the original creators when reposting their content.

A great tip is to keep an eye on viral content from other platforms and
quickly adapt it for TikTok. This could mean creating a TikTok version of
a viral Instagram reel or a Facebook video meme. By staying on top of
trends across platforms, you can keep your TikTok content fresh and
relevant.

Lastly, always be mindful of TikTok's community guidelines and
copyright rules when reposting or sourcing content. The goal is to be
creative and respectful, ensuring that your content is not only engaging
but also compliant with the platform's policies.



LEVERAGING
TRENDING SOUNDS

AND HASHTAGS

Utilise trending sounds
and hashtags to
increase the visibility of
your content.

These elements act like
magnets, drawing the
TikTok algorithm and
users to your videos. 

Keep an eye on current
trends and incorporate
them creatively into
your content to boost
engagement.

TIPS & TRICKS



Step 3: Adding Captions Captions are
crucial. They make your content
accessible and can add context. In
CapCut, you can use the auto captions
feature to generate captions quickly.
Customize these captions by changing
their size, making them bold, or changing
their color for better visibility and impact.

Step 4: Making Content Clickbait To
make your content more enticing, add
eye-catching titles. For instance, if you're
reposting a comedy skit, you could add
the name of the comedian or the skit in
bold text at the top of the clip. This
simple step can significantly increase the
click-through rate of your videos.

Step 5: Creating Motivational Content
Motivational content is a huge hit on
TikTok. To create this, find a motivational
video (preferably one without text, just a
voiceover and inspiring visuals).
Download this video and edit it in
CapCut. You can make your video
vertical, add captions, and even break it
into parts to make it more digestible and
shareable.

Creating viral TikTok content, especially with
a faceless account, might seem daunting, but
it's surprisingly straightforward once you
know the steps. Let's dive into a detailed,
step-by-step guide to crafting reposted
content that can captivate your TikTok
audience.

Step 1: Sourcing Content First things first,
you need to find your content. Most of the
time, this will come from platforms like
YouTube or Instagram. For YouTube, you can
use any reliable YouTube video downloader
found through a simple Google search. For
Instagram, tools like inflact.com are great for
downloading content. Remember, the goal is
to find engaging, relevant content that
resonates with your target audience.

Step 2: Editing for TikTok Once you have
your content, it's time to edit it for TikTok. If
you're using a tool like CapCut (TikTok's own
video editor), you can easily format your
video for the TikTok screen. A popular tactic
is to place your long-form content in the
middle of the screen, as it tends to be more
engaging on TikTok's platform.

STEP BY STEP GUIDE
FOR VIRAL REPOSTED CONTENT



Step 6: Breaking Content into Parts If your video is long,
consider breaking it into multiple parts. This not only keeps
your audience engaged but also opens up opportunities for
monetisation, as longer videos can be more lucrative.

Step 7: Text and Templates Use the text and template
features in your editing software to make your captions pop.
Experiment with different templates and styles to find what
best suits your content and brand.

Step 8: Applying Filters Filters can add a unique flair to your
videos and help establish your brand's visual identity. Play
around with different filters to see which one enhances your
content the best.

Step 9: Adding Your Logo If you have a personal or brand logo,
add it to your videos. This not only promotes brand recognition
but also adds a professional touch. Make sure the logo is subtle
and doesn’t overpower the content.

Step 10: Consistency and Branding Finally, consistency is key.
Stick to a consistent style, theme, and posting schedule. This
helps in building a loyal audience and enhances your chances
of creating viral content.

By following these steps, you're not just creating content;
you're crafting an experience for your audience. It's about
blending creativity with strategy. Remember, the goal is to
engage, entertain, and inform your audience, all while building
your brand and potentially changing your life through the
power of TikTok.

STEP BY STEP GUIDE
FOR VIRAL REPOSTED CONTENT



SMART SHARING:
TIKTOK TO INSTAGRAM

Reposting your TikTok videos to other social media platforms
like Instagram can be a smart move to maximise your
content's reach and engagement. However, it's not just a
simple matter of hitting the share button. Each platform has
its unique environment and rules, especially when it comes to
aspects like music copyrights and video formats. Here are
some tips and tricks to effectively repurpose your TikTok
content for platforms like Instagram:

1. Save Original Videos: Always save the original version of
your video on your phone before adding any TikTok-specific
features like stickers or music. This gives you a clean slate to
work with when adapting the video for other platforms.

2.  Mind the Music Copyrights: Music rights can vary
significantly between platforms. A song that's free to use on
TikTok might not be on Instagram due to different licensing
agreements. To avoid copyright issues, either use royalty-free
music or re-edit the video with platform-specific tracks.

3.  Adapt to Platform Formats: Each social media platform
has its preferred video format. For instance, Instagram Reels
and TikTok videos might look similar, but Reels has its own set
of editing tools and effects. Tailor your content to fit the
format and style of the platform you're posting on.

4..Remove Platform-Specific Tags: TikTok tags and features
might not make sense or even be clickable on other
platforms. Remove any TikTok-specific tags, texts, or effects
and replace them with ones relevant to the platform you're
reposting on.



TIKTOK TO INSTAGRAM
5. Consider the Audience: The audience on Instagram might differ from
your TikTok followers. Customize your video's message, tone, and style
to resonate with the specific audience of each platform.

6. Timing is Key: The best time to post on TikTok might not be the same
for Instagram. Research and understand the peak times for each
platform to ensure maximum visibility and engagement.

7. Engage with Each Community: Engagement norms can vary across
platforms. When you repost content, make sure to interact with your
audience in a way that aligns with each platform's community culture.

8. Track Performance and Iterate: Use analytics tools available on
each platform to track the performance of your reposted content. This
data can provide valuable insights into what works best on each
platform, helping you refine your cross-platform strategy.



CHAPTER THREE
BUILDING AND
ENGAGING
YOUR AUDIENCE



BUILDING AND ENGAGING
YOUR AUTHOR AUDIENCE

Growing a loyal reader base on TikTok—especially with a faceless account—requires a mix of
creativity, strategy, and consistency. Think of it as storytelling without showing your face,

where your books, your brand, and your valuetake center stage.

📚 Know Your Readers Like You Know Your Characters
Start by tuning in to what your audience craves. Are they into psychological thrillers? Cozy
mysteries? Romance tropes? Dive into TikTok’s analytics to see what resonates, then tailor

your content to those interests. React to trending bookish sounds, hop on storytelling
challenges, or highlight themes and tropes readers love.

🗣️ Make It Interactive
TikTok is all about connection. Use polls, quizzes, “this or that” book challenges, or comment
prompts to get your readers involved. Ask them which character they’d want to date or what
they’d do in your book’s twisty situation. The more they engage, the more your content gets

shown to new potential fans.

📅 Post Like a Pro
Think of consistency as your publishing schedule—it keeps readers coming back. Whether it’s

three times a week or daily, stick to a cadence that works for you and keeps your content
fresh. A steady presence helps build trust and anticipation.

🎧 Harness the Power of Trends
Trending sounds and hashtags aren’t just for teens and dance videos. When paired with your

genre or story, they can drive massive visibility. Whether it’s a viral audio or a book-themed
hashtag, using them strategically can draw new readers into your world.

💬 Engage Off the Page
Even if you’re staying faceless, your voice—your author personality—should still shine through.

Reply to comments. Stitch or duet reader reactions. Celebrate their reviews and shout out
bookish creators who align with your vibe. This helps build a community around your stories.

🎁 Contests & Giveaways
Host TikTok-exclusive giveaways that encourage likes, shares, and comments. Offer signed

books, exclusive book swag, or early access to new releases. It’s a fun way to reward your
readers and grow your reach at the same time.

🧠 Give Value, Not Just Vibes
Your videos should offer something valuable—whether that’s a behind-the-scenes writing tip,

book marketing advice, fun facts about your plot, or relatable author moments. This type of
content tends to be shared, saved, and revisited, which tells TikTok your content is worth

amplifying.

📈 Track, Tweak, Repeat
Keep a close eye on what’s working through your content analytics. Which videos get the

most shares? What do readers comment on most? Use those clues to refine your strategy and
continue giving your audience more of what they love.



Understanding the TikTok algorithm is like learning to speak
the language of the platform. It requires a blend of
creativity, strategic thinking, and a keen understanding of
the trends and preferences of the TikTok community. 

By mastering this language, you can effectively
communicate with the platform and its users, ensuring that
your content not only reaches but also resonates with a
wide and diverse audience. This knowledge is your key to
unlocking the full potential of your TikTok presence,
allowing you to navigate the platform's waters with
confidence and skill.

The TikTok algorithm, much like a
complex puzzle, is influenced by a
variety of factors. One of the key
elements is user interaction. This
includes the number of likes,
shares, comments, and the
duration for which viewers watch
your videos. It's akin to a popularity
contest where the more
engagement your content
receives, the more likely it is to be
favored by the algorithm.

Another significant factor is the
information contained within your
videos. This encompasses aspects
like captions, hashtags, and
sounds. 

Using trending hashtags and
sounds can be a game-changer,
acting like a magnet that draws
the algorithm's attention to your
content. It's about making your
videos more discoverable and
appealing to a broader audience.

Device and account settings also
play a role in content visibility. The
algorithm takes into account user
preferences such as language
settings, country setting, and
device type. 

This means that the content is
tailored to fit the viewer's specific
context, making it more relevant
and engaging.

ALGORITHM AND HASHTAGS



HASHTAGS FOR AUTHORS
Think of hashtags as the shelving system of TikTok—they help place your
content exactly where your ideal readers are already browsing. When used
strategically, they can seriously boost your visibility and connect your books with
the people who are most likely to fall in love with them.

🔍 Start With Your Genre
Begin by identifying the hashtags that are thriving in your niche. If you're a
thriller author, look at what other authors and book influencers in that space are
using—think tags like #ThrillerTok, #BookTokThrillers, or #MurderMysteryReads.
Writing romance? Try #RomanceBooks, #SpicyReads, or #BookBoyfriend. These
genre-specific hashtags help readers immediately identify what kind of content
—and stories—you offer.

🎯 Mix Broad With Specific
Don’t just stick to the big hashtags like #BookTok or #AuthorLife. Pair them
with more targeted ones that speak directly to your content. For example, if
you're sharing a behind-the-scenes look at your writing process, use a combo
like #WritingCommunity + #IndieAuthorJourney + #PlotTwist. This helps you
reach both general readers and your true niche.

📈 Watch the Trends
Keep an eye on TikTok’s Discover page for trending hashtags, especially those
tied to books or pop culture. If you see a trending tag like
#PlotTwistYouDidntSeeComing and it fits your book? Jump on it! Just make
sure it actually connects to your content—forced or unrelated hashtags can
confuse your audience and hurt your credibility.

✍️ Craft Smart Captions With a Hook
You’ve only got so much space, so use your captions wisely. Lead with a strong
hook: a shocking line from your book, a juicy question, or a bold statement like
"This character might be more dangerous than the killer..." Then follow up with
relevant hashtags. Think of this as your video’s elevator pitch + discoverability
engine all rolled into one.

🎥 Test and Adjust
Like writing, hashtag strategy is part craft, part trial and error. Keep track of
which tags perform best and adjust as you go. Save a few go-to combinations,
but stay flexible so you can evolve as your audience grows.



HOOKS AND
CALL TO ACTION (CTA)
Hooks need to grab your attention instantly and leave you wanting
more. They're the opening lines of your video that decide whether a
viewer sticks around or scrolls away. 

A great hook is short, punchy, and intriguing. It could be a surprising
fact, a provocative question, or a bold statement that makes viewers
pause and think, "Wait, what's this about?" The magic of a good hook
lies in its ability to create curiosity and connect with the viewer's
interests or emotions right from the get-go.

Incorporate a call-to-action (CTA) in your description. It could be as
simple as asking viewers to like, comment, or share. If you're doing
affiliate marketing, a CTA directing viewers to a link in your bio is
crucial. But remember, the CTA should feel natural and not forced.

Emojis can also add personality and visual appeal to your descriptions.
They can break up text, making it more readable and engaging.
However, use them sparingly and ensure they are relevant to your
content.

Lastly, always keep an eye on your analytics. TikTok provides insights
into which hashtags are driving the most views and engagement. Use
this data to refine your hashtag strategy over time. Remember, what
works today might not work tomorrow, so stay flexible and ready to
adapt.

The right mix of hashtags and well-crafted descriptions can
significantly enhance your TikTok strategy, leading to increased
visibility, engagement, and success in your digital marketing efforts.



CHAPTER FOUR
TIKTOK ADS  



CREATING EFFECTIVE TIKTOK
ADS

Understanding TikTok's advertising platform can transform the way you
connect with viewers, turning casual scrollers into dedicated followers or
customers. Paid promotions are a powerful tool to amplify your reach
and engage with a broader audience.

KNOW YOUR AUDIENCE: THE FIRST STEP IN CREATING AN EFFECTIVE
TIKTOK AD IS UNDERSTANDING YOUR AUDIENCE. WHO ARE THEY?
WHAT ARE THEIR INTERESTS? TAILOR YOUR CONTENT TO RESONATE
WITH YOUR TARGET DEMOGRAPHIC.

Embrace TikTok's Style: TikTok is known for its authentic and
creative content. Your ads should blend seamlessly with the organic
content on the platform. Avoid overly polished or corporate-style
videos. Instead, aim for a more relatable and engaging approach.

1.

Leverage Trends and Music: Stay updated with the latest trends and
popular music on TikTok. Incorporating these elements can make
your ads more appealing and relevant to the TikTok community.

2.

Clear and Concise Messaging: With the fast-paced nature of TikTok,
it's crucial to convey your message quickly and clearly. Ensure your ad
has a strong opening to grab attention and a clear call-to-action
(CTA) to guide viewers on what to do next.

3.
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Targeting the Right Audience

Demographic Targeting: TikTok ads let you reach your
ideal reader by targeting age, gender, location, and
interests. For example, if you write romance, you might
focus on women aged 25–45 who follow #BookTok or
love fiction and storytelling. Thriller author? Target true
crime fans and dark fiction lovers. Writing YA? Aim for
younger users into fantasy or coming-of-age content.
Smart targeting helps get your book in front of readers
most likely to engage—and buy.

1.

Behavioral Targeting: You can also target users based
on their behavior on the app, such as the videos they
watch, the accounts they follow, and the content they
interact with.

2.

Custom Audiences: If you have existing customer data,
you can create custom audiences on TikTok to retarget
people who have interacted with your brand before.

3.

Measuring the Success of Paid Campaigns

Engagement Metrics: Track likes, comments, shares,
and views to gauge how users are interacting with your
ads. High engagement rates often indicate that your
content is resonating with your audience.

1.

Conversion Tracking: If your goal is to drive sales or
leads, use TikTok's conversion tracking tools to measure
the effectiveness of your ads in achieving these
objectives.

2.

Return on Investment (ROI): Calculate the ROI of your
campaigns by comparing the cost of your ads to the
revenue generated. This will help you understand the
financial effectiveness of your TikTok advertising efforts.

3.

A/B Testing: Experiment with different ad formats,
messages, and targeting options. Use A/B testing to
determine what works best for your audience and refine
your strategy accordingly.

4.



APPS, SITES & SOFTWARE
Below you can see a comprehensive list of the finest and most in-demand apps,
software, and websites that can simplify your work process. This collection
includes tools for video creation, video editing, and sourcing websites that offer
free stock footage, such as photos, videos and ever copyright free music.
Additionally included a list of apps and websites that can help you with marketing,
analytics, scheduling, and other functionalities that may prove beneficial to your
work. I hope you find it valuable!

Pexels
Canva

Unsplash
Pixabay
Videvo
Videezy

Life of Vids
Coverr

Splitshire
Clipstill
Dareful

Vidsplay
Mixkit

Mazwai
Socialstocks.co

Pictory
HeyGen
VEED.io

DeepBrain AI
Synthesia.io

Flexiclip
InVideo
Lumen5

Speechify
Pictory 

Synthesys 
Elai.io

Colossyan 
FlexClip

Wave Video

CapCut
InShot
Canva
Movavi
BeeCut

Zoomerang
Funimate
Lomotif
Magisto
Vizmato
Timbre

Videoshop
VideoShow

video/photo
 stock footage: 

AI Video
Generation: 

video Editing
software: 

NoCopyrightSounds on Youtube
Neffex on Youtube
Royalty Free Music - No Copyright Music @RFM_NCM on Youtube
(use the link in their description to download the mp3 or use a site like
y2mate.com)
Alexproductionsmusic on Soundcloud
Free Music for Vlogs - on Soundcloud (you have to credit the author)
Pixabay
Free-stock-music.com
Bensound (you have to credit the author)

COPYRIGHT FREE
MUSIC:

https://www.socialstocks.co/?via=natalia-raitomaeki


TrendTok
Analytics

Tik Hashtags
Hashtags for

Likes
Analisa.io
Keyhole

SocialBee
SocialPilot
Popsters

Social Viral
SidesMedia

Social Champ
Planly
Buffer

Hootsuite
Contentstudio.io

TikTok on desktop

Analytics and
profile growth:

content
scheduling:

APPS, SITES & SOFTWARE



Let’s Keep Growing—Together!

Thanks for diving into the Faceless Book Marketing
Guide! I hope it’s sparked some fresh ideas and

confidence for your TikTok journey. But this is just the
beginning.

I share daily social media tips, content ideas, and
marketing strategies specifically for authors—because

no one writes or promotes books quite like you do.

📱 Follow me for more:

Instagram: @bookedonsocial
TikTok: @bookedonsocial
Facebook:
https://www.facebook.com/BookedOnSocial

🌐 Website: www.bookedonsocial.com

Join the community, stay inspired, and keep building
your author brand—one faceless (and fabulous) TikTok

at a time. You’ve got this!

https://www.instagram.com/bookedonsocial/
https://www.tiktok.com/@booked.on.social
https://www.facebook.com/BookedOnSocial
http://www.bookedonsocial.com/

